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REDUCES CASE SEALING COSTS 


Aqua-Flakes are high quality liquid glue that has been 
dehydrated. They give lowest possible cost wherever 
volume is large. Only the water has been removed. 
Only the water has to be replaced. Simply by mixing 
the flakes into water. 

Aqua-Flakes eliminate the problems of old-fash- 
ioned cold water solubles and cookup dextrines. No 


lumping. No changing characteristics due to heating, 
cooking, storing. No evaporation and bodying up. 
No wasted batches. 

Aqua-Flakes film smoothly. Tack fast. Give ex- 
cellent coverage. They are used in combining, lami- 
nating, heading and wrapping, tube winding, etc. 
Contact your nearest National office for information. 


ADHESIVES DIVISION 


STARCH and CHEMICAL 


CORPORATION 
750 Third Avenue, New York 17 
3641 So. Washtenaw Ave., Chicago 32 
735 Battery Street, San Francisco 11 
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Here's a powerful new asset that can be 
added to the merchandising of paper 
products. It’s VITAFILM — Goodyear's 
unique, tough, crystal-clear package 
wrap. 

VITAFILM is lustrous — gives an added 
sparkle to whatever it encloses. Colors 
and patterns-in shelf paper, greeting 
cards, stationery, plates, cups and the 


like-are highlighted. 


And this eye-appealing fresh look lasts 
-no matter how long the goods are on 
display. VITAFILM is no magnet for dust! 


Vital-m: GO 


Vitatilm, a Polyvinyl chloride —T. M. The Goudyear Tire & Rubber Company, Akron, Ohio 


How to 


your 


paper profits 


Kimbe rly Clark's new line 


of Marvalon drawer and she lj lining and 


decorative COVCTINGS gets dazzling display in VITAFILM. 


Marvalon Package by Milprint, Ine. 


VITAFILM has, in addition to beautiful 
clarity, the ability actually to transmit 


the “feel” and texture of the product. 


But that’s only half the job VITAFILM 
can do for you. The protection it affords 


is unequaled. 


Under the roughest handling by shop- 
pers, VITAFILM will not split or run. Its 
seals, made under a wide temperature 
range, are heat-welded to be completely 
strip-proof, are even stronger than the 
film itself. That’s the end of broken- 


package troubles, spilled contents, un- 


salable goods! 


Because VITAFILM seals quickly and 
permanently over a wide range of tem- 
peratures, it operates smoothly and 


efficiently on automatic machinery. 


If your interest is paper products—or 
textiles, hardware, pharmaceuticals, 
foods—you'd best get the VITAFILM story 
now trom the Goodyear Packaging 
Engineer. No obligation, of course. Just 
write: Goodyear, Packaging Films Dept. 


J-6418, Akron 16, Ohio, 


ODFYEAR 


The best thing between you and your customer 





Big push on plastics 

On the verge of shifting to linear-polyethylene 
containers, the hotly competitive liquid-detergent 
field is demanding almost three times the present 


capacity of its supplier industry. It’s the most 
dramatic demonstration yet of what happens when 
plastic becomes the /owest-cost container for a 
product. Here is the story on a situation that 

is going to repeat in other product fields. 


General interest, 


Upgrading with simplicity 

Here’s proof that a radically restyled container 
needn’t involve complicated alterations or new 
installations on the packaging line. McCormick’s 
new high-style glass jar, introducing a gourmet 
line of spice products, was designed to run on the 
same machinery used for a standard jar. 


Special interest: foods, drugs, beverages. 


Aluminum cans make a bold new bid 
The aluminum can aims at the heart of the beer 
market. Gunther’s seamless 7-0z. aluminum can is 
first to run on high-speed brewery equipment, 
first in the industry to come from regular supply 
channels, first in large-scale use to be made by 





FRONT FEATURES 
Background for Packaging 


Notes, quotes and comments on significant news. 


Equipment & Materials 
Suppliers’ announcements of new products. 


Sounding Board 
We ask the Readers: What help do you get 
from the average package-supplier salesman? 


World Report 


Abstracts from foreign packaging magazines. 


Editorial Memo 
“With reservations.” 


IN THIS ISSUE 


the bright-finish draw-and-iron process, 

first to be produced at the same cost level as a 
comparable-size tinplate can. 

Special interest: beverages, foods, insecticides 


and deodorants, paints, oils and varnishes 


New cold-glued wrapperless carton 

Chet’s Famous Foods adopts a significantly improved 
flap-type wrapperless carton for its line of frozen 

foods. Food board, cold-water wax and fast-setting, 
room-temperature adhesive are specially formulated 

to work together, providing a very firm seal and low 
WVTR. A simple new machine that handles the carton 
offers production economies. 


Special interest: foods, drugs. chemicals. 


Twist-open captive cap 

Ingenious is the word for the “no-lose, no-drip” 
cap on the squeeze container for Ipana Plus 
toothpaste. A half turn opens a valve to permit 
dispensing through a small top orifice. 

Special interest: toiletries, drugs, cosmetics, 


all paste products. 


Economical double-duty shipper 

A simple solid-fibre base glued to a corrugated 
shipping container doubles as a pallet to provide 
maximum support and protection for Rheem wate 
heaters during manufacture and shipment. It 
permits semi-automatic packaging that saves 10% in 
packaging material and a full 50% in labor costs. 
Special interest: major appliances, industrial 


New image for Westvaco 

Its marketing horizons widened to include finished 

as well as primary paper products, this company 
revamps its own packaging for streng identity, 
appeal, customer convenience and better protection. 
Beneath a bright yellow surface, with strong labels, 
cartons and wraps for Westvaco papers are resistant 
to rough handling and moisture damage. 


Special interest: paper, metals, industrial products. 


Frame carton 

Possibilities for combination or deal offers in many 
fields are suggested by the frame-shaped folding box 
for Van Dam Rubber’s balloon-and-balloon-pump duo. 
The unusual package has an open area that 
provides an interesting look-through effect. 
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140 The one-trip bottle 158 Why thermoplastic closures? 
A Great Packaging Discovery. When the throwaway Use of injection-molded thermoplastic closures is 
beer bottle came on the scene after Repeal, gaining over thermosetting phenolics and ureas, 
it was as a competitor to a container that was truly which must be compression molded. Reasons: lower 
disposable: the metal can. More important, it has cost, design freedom, wider color range, glossier 
dramatized accelerated achievements by the glass finish and inherent economies in injection molding. 
industry in the development of lighter and lower- By Islyn Thomas and Ernest J. Csaszar. 
cost glass containers of all types. Today, one-trip 
bottle glass is practical in many product fields. 163 Box design vs. performance 
General interest. Forest Products Laboratory tests compare performance 
of nine styles of hexagonal and octagonal fibreboard 
144 Pouch-in-carton for frozen foods shipping boxes with that of rectangular fibreboard 
Add to the growing list of new packages for frozen shippers. In drop tests, hexagonal and octagonal 
foods Shasta Packers’ liquid-tight container for styles prove superior. By T. B. Heebink. 
strawberries in syrup. It is a medium-density 
polyethylene pouch in a standard lock-tab carton 166 Questions & Answers 
with overwrap that cut packaging costs 35%. Advice on readers’ technical problems. 
Economy aside, the new carton has proved 
convenient to retailers and consumers alike. 
sy cial interest foods. frozen foods, dairy lhe MopDERN Pac KAGING General Alphabetical Index 
products, drugs, chemicals for Volume 32, providing a complete reference to 
contents of all issues from September, 1958, through 
148 Entree into new markets August, 1959, is now available free of charge to sub- 
When Carl Buddig planned to expand from regional scribers, but will be sent only on request. Please 
to national marketing of specialty meat products, address requests for copics of the index to Readers 
; : . ; Service Editor, Mopern J’ackacine, 575 Madison 
it (a) adopted an improved moistureproof film bag, : ‘ ee 
: Ave., New York 22. 
(b) redesigned for greater sales appeal and (c) 
mechanized its production line. Results: 40% sales 
increase, quadrupled shelf life and lower costs. 
Special interest: meats, poultry, dairy products. 
150 Non-slip grip DEPARTMENTS 
Checking consumer reaction to a ¥ “ 
; 120 Ideas in Action 
successful new mustard jar, Heinz , . 
Best examples of package construction and design. 
found that users had difficulty 
grasping the larger-size container. 130 Packaging Pageant 
So Heinz simply added three Pictorial review of noteworthy new packages. 
concentric rings near the top 142 Cost Cutters 
without altering basic design Techniques for reducing the costs of packaging. 
of the glass container. . 
Special interest: glass packagers. 170 Plants & People 
Monthly record of expansions and promotions. 
200 For Your Information 
TECHNICAL & ENGINEERING Association activities, events, book reviews 
; : 208 U.S. Patents Digest 
153 Cast polyethy ene film Abstracts of new issues affecting packaging 
Evaluation of chill-roll cast polyethylene film 
. . + »)° ’ ; 
shows several improved properties over film made 223 Manufacturers’ Literature 
; ‘ Checklist ; ste nience 
by conventional methods. Better optical properties, hecklist and postcard for your convenience. 
tear strength promise increased use of the film as 254 Index to Advertisers 
an overwrap. By Dan Lewis and Alfred Zimmerman. Handy way to find the news in the ads. 
Modern Packaging issued monthly by Modern Packaging Corp. of Emmett Bristol, Conn. Modern Packaging 
Encyclopedia Issue published as second issue in November by Packaging Catalog Corp. at Emmett St., Bristol, / a 
Conn. Second-class postage paid at Bristol, Conn. Subscription rates (including Modern Packaging Encyclopedia BPA 
Issue), payable in U. S. ourrency: In U. S., its possessions and Canada, 1 year $7, 2 years $82, 3 years $17; all é 


other countries, 1 year $25, 2 years $45, 3 years $60. 


each (Show Issue, $1; Encyclopedia Issue, $3); all other countries, 
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Single copies in U. S., its possessions and Canada, 75 


2.50 (Show Issue, 


cents 
$3; Encyclopedia Issue, $6). 





Just one operator can turn out 
40-50-60 packages a minute 
with this low-budget, whole- 
job REDINGTON... 


Now, just one compact, efficient machine—with just one 
operator, will give you 10,000—15,000—18,000 finished pack- 
ages a day. You waste no plant space, carry no extra invest- 
ment burden for multiple machine units, to get the production 
boost and the cost cuts made possible by REDINGTON’s 
entirely new Automax Cycle Cartoner. 

For a main product, supplementary items, special sizes, 
introductory and sample packages, fill-in runs—if you package 
in reverse tuck folding cartons, Automax does the whole 
packaging job. 

Remember, with only one operator you'll be getting a vol- 
ume it takes two, three or more to produce manually. In plants 
where this new REDINGTON is already in daily production, 
it is turning out a steady 40 to 50 packages a minute, all 
day long. 


MANY PROFITABLE CARTONING JOBS FOR automax 
Packagers like these are already getting the benefit of Automax production: 
DRUGS, PHARMACEUTICALS, HARDWARE & PARTS 


TOILETRIES Chicago Rawhide Mfg. Co. 
Bristol-Myers Co. of Canada Ltd. Eaton Mfg. Co. 





Valentine Laboratories, Inc. 

Burroughs Wellcome & Co. FOOD PRODUCTS 
Chase Chemical Co. The Quaker Oats Co. 
Thomas Leeming Co. Fred Fear & Co. 

Allen B. Wrisley Co. 

Nutrilite Products, Inc. WAX SPECIALTIES 

Eli Lilly & Co. W & F Manufacturing Co. 


automax COMBINES SIMPLE DESIGN WITH HIGH EFFICIENCY 


Any girl can learn how to operate an Automax in far less time than it takes 
to train workers for manual packaging. In addition to keeping the carton 
magazine filled, she performs just two actions: she places an item to be 
cartoned in each of three loading troughs in front of her—then pushes the 
‘ : ees “ slide forward and back. 
- SS. wide, 70° long, caster mounted Automax does all the rest automatically—feeds and forms cartons, places 
— wig 75m Ge. them in the carton conveyor pockets, tucks in the end flaps after the items 
@ base price just $4,750.00 (plus freight) are inserted, discharges the finished packages, restarts the cycle. 


REDINGTON €auwtormesxc CYCLE CARTONER 


Caster mounting lets you move your Automax easily wherever packaging is performed. That means you’re sure of long, trouble 
you need it in your plant to fit in comfortably even where floor free service. 
space is limited. And it’s easy to service, easy to adjust by ordi- You can have an Automax installed and turning out steady pro- 
nary plant personnel—it doesn’t take a master mechanic to h1n- duction for less than $5,000! Compare this with what you pay 
dle the job! one employee annually—not to mention overhead on that 
Automax is built with all the engineering skill, attention to expense. And remember, no supplementary machine investment 
details and insistence on top-quality materials which have made is required—you get whole-job cartoning with the single efficient 
REDINGTON equipment world-famous wherever automatie Automax unit! 











@ one operator can produce 45-60 filled packages per 
minute—a whole-job operation 


* WRITE—NOW—FOR COMPLETE DETAILS... 
An illustrated folder tells the whole story of the new 
Automax—specifications, method of operation, capacity, etc. 
Send for your copy today! 


: D F. B. REDINGTON CO. 
ian) Se 


AUTOMATIC MACHINES -for Verona, New Jersey: CEnter 9-4608 
CARTONING 


dntce 48907 
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Rugged, long-lasting 
protection and ease 

of filling have 

made DURAFILM 

the preferred packaging 
medium for Rose’s 
Canadian Bacon and 
Rose’s flavor-loving 
customers. 


packages for performance 


DOBECKMUN 


Dobeckmun Durafilm packaging exploits the appetizing look that helps win food sales at point of purchase and, at the 
same time, protects the flavor and freshness that builds brand loyalty at point of serving. Tough, durable, and moisture- 
proof DURAFILM, is heat-sealing and highly economical for use with packaging equipment. Available either plain or printed, 
Durafilm is engineered to the selling specifications of meats, fish, frozen food, cheese and liquids. Sell your product... 
and keep it sold with packaging for performance by THE DOBECKMUN COMPANY, A Division of The Dow Chemical Company, 
Cleveland 1, Ohio + Berkeley 10, California + Offices in most principal cities. 





Thatcher Glass 


delivers the 


- goodness of America’s 
favorite foods 
Sm 


| 
ee 
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Glance in any refrigerator or pantry and you’ll discover one important reason why 
more women buy more products packaged in glass. It’s simply that homemakers 


have found they can store just about any food safely and conveniently in glass 


and always tell “Show much is left’, too. Of course, Thatcher can do a lot to help you make sure they'll select your brand from 
to add sparkle to the appetite appeal of your 


the shelf. Thatcher jars and bottles are designed to stay better-looking, longer 
product. Whether you package in a private-mold or standard container, by all means talk to the man from Thatcher 


He is a packaging expert whose experience is at your disposal, 


INC... NEW YORK, N. Y. 


THATCHER GLASS MANUFACTURING COMPANY, 
FACTORIES: Elmira, N. Y., Jeannette, Pa., Streator, lil., Lawrenceburg, Ind., Saugus, Calif., Nashua, N. H., Muscatine, la 
Elmira, N. Y., Boston, Hartford, New York, Philadelphia, Detroit, Chicago, Minneapolis, Louisville, Los Angeles, San Francisco 





Aerosol Containers* by Crown 
add profits —and sales 


Pancake batter in a pressure can! An exciting new 
customer-catching product made possible by Crown’s 
pioneering research and development and the de- 
pendable quality and performance of Crown aero- 
sol containers. 


Crown, pioneer in the aerosol business, is the world’s 
largest manufacturer of pressurized containers. Each 
day, new products get off to a fast, profitable start 
and old products reach new markets because they 
have been packed in aerosol containers. Is your 
product among them? Your inquiry will be answered 
promptly. 


*Only Crown manufactures both fabricated 
and seamless Spra-Tainer aerosol containers. 


for cans - crowns - closures - machinery 


CROWN CORK & SEAL COMPANY INC., 9300 Ashton Road, Philadelphia 36, Penna, 
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Just Between You 
and Your Customer 


fF Customer confidence...key ingredient 
yo for repeat sales... requires carefully de- 
F signed protective packaging that never 
F lets the customer down. 


2 This is Riegel’s business: The research, 
the development, and the manufacture 
of highly technical packaging materials, 
designed first for protection. ..with equal 
stress on low cost, high packaging 
speed, and attractive appearance. More 
than 600 different Riegel materials now 
available...papers, foils, films and 
combinations...waxed, coated, plain or 
printed as your needs require. 


Riegel research and Riegel versatility 
Qt can help your sales. Write to Riegel 
Paper Corporation, 260 Madison Ave- 
nue, New York 16. 


SEE DIRECTIONS ON BACK OF PACKAGE 


og esata emma id 


Pe ae Lever Brothers Company uses 

# Riegel Poly Pouch to vend 

se “All’’ in self service laundries 
Poly Pouch is made, flexo 

a ae graphic printed, heat-seal 


coated by Riegel for Scientific 
Packaging Company. 


PROTECTIVE 
PACKAGING 
MATERIALS 


MODERN PACKAGIN( 





NEW FROM CANCO... 
SNAP-LOCK CAPTIVE CAPS! 





For the first time, a one-piece molded plastic closure for I-style or 
round metal cans. Cap snaps back, stays back as product is poured 


Cap snaps down, stays down . . . locks as it closes. And because the 


cap is part of the fitting, it can’t get lost. AN COM DANY 
[hese new plastic closures provide sales appeal and convenience 


V c my: ey are Ce \ l > . < ers r ; - 

vith econom Th ire id all suited to contain rs for prod mnw YORK « CANCARO 

uct uc < use ( mt er’ =¢ & g ter ul » - « - . ~~ 

s such as hous hol 1 cl anset lighter fluids, polishes, and auto nite Gaiman + tam Panene 
motive products. They also give added sales appeal to packages 
for dry granulated products. Interested? Get the full story on 


Canco’s new snap-lock captive caps from your Canco salesman. 


= % 
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Acetate Sheeting 


SEPH DAVIS PLASTICS COMPANY 


by JO 


ly—were fabricated by J. E. Sales, Ne 


“yt 
It 
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430 Schuyler Ave 
Kearny, N. J 


JOSEPH DAVIS PLASTICS CO. 
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Phone 
1-0980 


WYman 


N.Y. BArclay 7-642] 
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Here’s packaging that speaks a woman's language 


The soft colors and sleek lines of this new package pearance, it’s also a particularly strong cap... a 
give a new face to a product which has long been result of the special molding tools designed and 
a favorite of the ladies. built by Armstrong engineers. Put this same 

The graceful cap comes in two sizes that fit all know-how to work when planning your next pack- 
three sizes of the package. Despite its delicate ap- age. Armstrong Cork Company, Lancaster, Pa. 


Armstrong PACKAGING 


WATCH ARMSTRONG CIRCLE THEATRE EVERY OTHER WEDNESDAY EVENING ON CBS-TV 





THE AMERICAN TOBACCO COMPANY 


PROTECTS A FAMOUS 


“CARGO OF CONTENTMENT" IN 


REYNOLDS 
WRAP 


The American Tobacco Company’s new package for 
HALF AND HALF carries this description of the pouch 
illustrated here: ““New Convenient Fresh-Seal Pouch! ... 
Retains mildness, full freshness, flavor and aroma right to 
the last pipeful ... Guaranteed Fresh!” Smokers are thus 
put inescapably on notice that here is an important 

pipe tobacco development. 


Technically, the pouch is a lamination of Aluminum Foil 
and reverse printed glassine, extrusion-coated with 
polyethylene. It has heat-sealed sides, is folded over 

at the top... opens easily and yet closes tightly by 
simple refolding, to provide a high degree of protection 
against moisture loss. The aluminum makes an attractive 
inner surface — clean, non-absorptive — visible mark 

of The American Tobacco Company’s care in protecting 
quality. And the pouch is most convenient, with its soft, 
pocket-fitting shape — no rigid bulk. 


The tobacco industry has long used Reynolds Wrap 
Aluminum Packaging in many forms, both for protection 
and for eye-appeal. It can probably add sales power to your 
product .. . delivering high return on an investment 

which is relatively small compared to other marketing 
factors. For full information, including data from an 
interesting consumer study: ““The Image of Aluminum 
Foil,” call any Reynolds sales office. Or write to 

Reynolds Metals Company, Richmond 18, Virginia. 


ALUMINUM 
PACKAGING 


QUALITY 
PROTECTED WITH 


Reynolds Wrap 


ALUMINUM 








BRAND POWER PLUS! 


The Reynolds Wrap Aluminum Packaging Seal is 
known by 8 out of 10 shoppers .. . and 7 out of 10 
of them prefer products carrying it. It adds an 
important Plus to established Brand Power! 











See Reynolds shows—James Michener’s “ADVENTURES IN PARADISE” 
Monday nights and “ALL STAR GOLF” every Saturday ABC-TV Network 


REYNOLDS $8 ALUMINUM 
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Here’s the latest star performer in our line-up of plastic 
jars and vials—the big, beautiful 32 oz. jar. Available for 
immediate shipment in two materials: linear polyethy- 
lene with overflow capacity of 32.3 fluid ounces— 
weight 211 pounds per thousand; or polystyrene (clear) 
with overflow capacity of 33.8 fluid ounces—weight 
212 pounds per thousand. Either jar takes a standard 
120 mm closure. 


REMEMBER .... at Celluplastic Your 
Packaging Problem is Our Business. 


: l Oe 
CELLUPLASTIC CORPORATION 


24 Commerce Street (Dept. 549) 
Newark 5S, New Jersey 
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32 Oz. Plastic Jar 


An equivalent capacity glass jar weighs 414 times 
greater. That adds up to tremendous savings in freight 
and materials handling. And loss from breakage is held 
to an absolute minimum. Take advantage of our trial 
offer and see for yourself. Ask for our free brochure 
that describes in detail the widest variety of stock 
plastic jars and vials available anywhere. 


ENTER A TRIAL ORDER! 


Sirs: 
Please enter my trial order for: 
[-] 100 linear polyethylene 32 ounce jars at 
] 100 polystyrene (clear) 32 ounce jars at. . 
[_] Also ship 100 black metal closures with pulp and vinyl 


liners at $5.80 per hundred. 


Name 





Address ee 
LJ My check is enclosed 





(] Invoice our company 


SSCHSSSSSSSSSSSSSSSSSSHSHSSHSSSSSSSSSESESESSOSOOEE 


15 





in glass 
by 
Brockway 


Just as a boy and his Dad go hand in hand, so do consumer acceptance and products packaged in glass. * Your product 
can win this coveted consumer acceptance when presented in an attractive glass container by Brockway. ¢ Products 
packaged in glass have proven themselves to be the products most readily accepted on sight by the consumer. 
Seeing is believing . . . and when they see your product displayed in a glass container, consumer acceptance is assured. 


¢ A product that is worthy of consumer acceptance deserves a quality glass container by Brockway. 


qs oF é 
Y % 


< 
i) 


ROCKWAY GLASS 
. COMPANY, INC., Brockway, Pennsylvania 


¢ ” 
staat Soles Offices in Principal Cities 
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another note-worthy package by Cellu-Craft 


a 
© 


To keep America’s favorite chocolate Morsels 
moving off the shelf in unprecedented volume, 
Nestle’s packaging must have the impact that 
creates impulse sales. Cellu-Craft prints this 
package in Glolux® Gravure, an exclusive Cellu- 
Craft process which gives Nestle’s the brilliant 
color, smooth laydown, clear type and produc- 
tion economies that add up to increased sales and 
bigger profits. Get noteworthy packaging that 
leads to added sales. Write or call Cellu-Craft 
today for full information. 


CELLU -cRAFT 


PRODUCTS CORPORATION 


General Offices & Plant: 
1401 4th Ave., New Hyde Park, New York, PRimrose 5-8000 


Sales Offices in principal cities 


LE 
OCOLATE 


NEST 
SEMI-SWEET CH 


an 


DESIGNING of flexible packages. PRINTING: Glolux® Gravure, 
Process, Line & Tone Flexography on Cellophane, Pliofilm, 
Polyethylene, Foil, Acetate, Glassine. CONVERTING: Rolls, 
Sheets, Bags, Pouches, Envelopes. 
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Good News for Quantity Users 


If you use large quantities of telescope cans, here is 
important dollar-saving news for you! Through new manu- 
facturing techniques, R. C. Can is now able to bring you 
a brand-new price schedule. Here are the R. C. Metal-End 
Telescope Can specifications: 


e Any size from %” to 6%” diameters 

e Any length to 32” 

¢ Spiral wound with metal ends 
Can be telescoped (divided) at any point 
Wide variety of greaseproof or moistureproof wrap- 
pings and linings. 
Spiral-wound labels can be applied with perfect label 
registration. 

...and Don’t Forget These Other Low-Cost 


R. C. Telescope Cans... 
e Cuff End « Full Telescope 


CAN COMPANY 


Write Your Nearest R. C. Factory For Further Information and Prices. 


Main Office & Factory: 9430 Page Avenue, St. Lovis 14, Missouri * Branch Factories at: Arlington, Texas; Rittman, Ohio; Turner, Kansas; Hawthorne, Colif.; Mil- 
waukee, Wisconsin e Atlanta 6, Georgia—L. C. Morris Co., P. O. Box 8042 Station F., 1156 Dalon Drive, N. E. « Boston 10, Massachusetts—Robbins Paper Com- 
pany, 263 Summer Street * Chicago 51, IIlinois—Joe Rovin, R. C. Can Company, 4806 W. Chicago Ave. * Cincinnati 2, Ohio—Harris Containers, A. J. Harris, 307 
E. Fourth St., Rm. 426 « Indianapolis 20, Indiana—John C. Heim, 1500 E. 77th St., (Mail Address, P. O. Box 6043) * Los Angeles 43, California—Can Supply 
Company, 4429 Crenshaw Blvd. * Memphis 3, Tennessee—S. W, Scott & Son, 608 McCall Bldg. * Milwaukee, Wisconsin—National Paper, Can & Tube Company 
401 South 7th Lane © Minneapolis 1, Minnesota—W., L. Bennett, 126 S. Third St., * New Orleans 12, Lovisiano—C Dobson, 1003 Carondelet Bldg. * New York 
City, N. ¥.—R. C. Can Company, 225 W. 34th Street « Orlando, Florida—Palmer Supplies Co., of Florida, Palmer Bidg., 209-211 E. Robinson « St Petersburg 
Florida—J. H. Mackensen, Bay Pines Trailer Park, 10005 Bay Pines Bivd, * San Antonio, Texas—Larkin C. Smith, Jr., 614 West Kingshighway. 
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“Tahiti Vahine’” BY YODER 


There are good reasons why this flexographic full-color reproduction 

is cleaner, brighter, truer than previous attempts you may have 

seen or used. YODER OF MIDDLETOWN approaches problems freshly with 
new minds, new tools, new methods. Consequently, its results are 


unique. A case in point. . . for Flexo process printing. .. . 


YODER LINE 


in Middletown, Ohio....GA 3-5781 
in Chicago SU 7-7340 
Printed by @ CELLO-FOIL PRODUCTS, Battle Creek in New York City MU 2-2090 
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1.322 COLORS of paint are offered by every paint dealer featuring the Colorizer Paint 
Color System. Adding Colorants to the base paint is a quick, easy, clean job—thanks to Color- 
izer’'s tough new “Colorpods” of ‘‘Scotchpak"’ Heat-Sealable Polyester Film. 


“SCOTCHPAK” TAKES OVER 


.-..- streamlines a multitude of packaging jobs! 


Looking for a film that’s tough, 
clear as glass—one you can freeze 
or boil? And would you like that 
same film to be heat-sealable with a 
seal that’s as tough as the film itself? 
Then your answer is “‘Scotchpak.”’ 

Here is a film that combines the 
best features of many films. It can 
be heat-sealed in less than 2 seconds 
—a temperature of 300° to 400° F. 
and 20-60 psi is all that’s required. 

“Scotchpak” Film resists freez- 
ing cold (down to -70°F.) and boil- 
ing heat (up to 240°F.). It resists 
acids, oils, alkalies and organic 
solvents. It is light (saves shipping 


costs!) and compact (saves space 
in shipping and on the shelf, too!) 
“‘Scotchpak”’ is now available in 
roll-stock widths up to 50 inches— 
from 2 mils to 4.5 mils thick, ready 
for printing—if you desire. It can 
be easily handled on conventional 
bag-making and filling equipment. 
Our Customer Service organiza- 
tion is ready to work with you to 
show you how ‘“Scotchpak” can 
solve your film fabrication and 
packaging problems. For complete 
information, write Film Products 
Group, Dept. CAK-109, 3M Com- 
pany, St. Paul 6, Minnesota. 


COTCHPAK 
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COICHPAK 
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HEAT-SEALABLE POLYESTER FILM 


SCOTCHPAK 


BRAND 


**SCOTCHPAK’* 18 A REGISTERED TRADEMARK FOR THE HEAT-SEALABLE POLYESTER FILM OF 3M CO., ST. PAUL 6, MINN. EXPORT: 99 PARK AVE., NEW YORK 16. CANADA: LONDON, ONTARIO 
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ivers-Lee has the 


best way to handie 
10 to 1000 units” 


It’s the convenient, compact, patented, Ivers-Lee Dispensit® Package that enables detail men and 
doctors to handle from 10 to 1000 units or more in a single self-dispensing container. 


When a sample is needed, you just place your thumb on a unit and push it out, tearing off as many 
as you need at the moment. The remaining samples stay snugly in the container. It's a self-feeding 
affair that works right down to the last unit. 


Samples of tablets, capsules, powders or liquids — in a variety of shapes and sizes, coded, and 
printed — can be Dispensit® Packaged. 


Contact your Ivers-Lee account man today. He’ll be glad to show you how I-L Dispensit® Packaging 


IVERS €) can work for your sampling program. 


Fully covered by U.S. and Foreign Patents and Patents Pending 


Lee Co. 


217 CENTRAL AVENUE, NEWARK, NEW JERSEY 
lvers-Lee Company (Canada) Ltd., Brampton, Ontario 
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There is No Substitute for...Dependability! 





FOR LARGE JOBS OR SMALL... 


BARTELT mactints ARE A SOUND INVESTMENT! 


You Can Depend on Bartelt for: peatedly been proven capable of meeting the high- 
est production requirements. 





@ Quality Output — Superior seal strength, high fill- 
ing accuracy and minimum package distortion @ Minimum Upkeep — The simplicity, accessability 
assure the highest package quality. and ruggedness of Bartelt equipment assures mini- 


. mum maintenance costs. 
@ Versatility — Designed for fast change-overs as 


well as a wide range of package sizes and types; @ Custom Design—Each Bartelt machine is designed 
Bartelt versatility is unmatched. to meet the customer’s specific requirements. 


@ Rugged Reliability Bartelt machinery has re- Where unfailing quality counts... Bartelt! 


Mechiiety fee Cualive Packagiteg. 


BARTELT ENGINEERING COMPANY 
1900 HARRISON AVE., ROCKFORD, ILLINOIS, NEW YORK OFFICE: 370 LEXINGTON AVE., N.Y.C 
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NOW YOU CAN HAVE TOMORROW’S OVER- 
WRAPPING MACHINE TODAY! Battle Creek’s 
completely new Model 475 successfully handles 
more than 40 different formulations of soft plastic 
film ... your assurance new plastic film develop- 
ments will not outdate this machine. Change of 
films requires only electronic heat adjustment. 
Size changes are made in 15 minutes. Wraps up 
to 75 per minute within 5” to 12” lengths, 3” to 
814” widths and 4” to 4” heights. Choose any 
of these films — polyethylene (medium, low and 
high density 1 mil and up), polystyrenes, heat 
sealing cellulose acetates, heat sealing foils, 
polyvinyl chlorides, cellophanes, polypropylenes 
or polymer coated films. Battle Creek ‘‘Con- 
tinuous Flow’’ Packaging Machines, Inc., Battle 
Creek, Michigan. 


CHANGE PACKAGE SIZES WITHOUT EXCES- 
SIVE DOWNTIME! Handwheel controls for 
varying the pouch width, and a simple gear 
change for varying pouch length, — both made 
without disturbing the heat-sealing units — 
provide almost instant adjustability. Thin arti- 
cles (not necessarily uniform in shape) are 
pouch packaged between two endless strips of 
heat-sealing packaging materials at speeds up 
to 80 per minute. Pouch sizes range from a 
minimum of 2” x 2” x 4.5” to 27” x 15” x 1%” 
maximum. The “Flexopaker’” is especially ap- 
plicable for articles in the textile, food, auto- 
motive parts, industrial products, hardware or 
similar industries. High speed “Continuous 
Flow” performance but with a low price tag. 
Battle Creek ‘‘Continuous Flow’’ Packaging 
Machines, Inc., Battle Creek, Michigan, 


REDUCE COSTS...PROTECT PRODUCTS... 
IMPROVE DISPLAYS... PROMOTE MULTIPLE 
SALES with Battle Creek’s new Model 850 Auto- 
matic Bundler. This machine bundles groups of 
packages ... 4, 6, 8, 12 and 24 toa bundle... at 
speeds up to 18 per minute. One operator can 
easily keep pace with a packaging line as high as 
180 per minute. Depending on construction 
selected, the machine bundles with kraft paper, 
polyethylene, cellophane and other films; in 
bundles within 5” to 12” long, 4” to 10” wide 
and 1” to 8” high. Used for textiles, paper items, 
drugs, chemicals, cosmetics, food products... 
and/or what have you? Battle Creek ‘‘Con- 
tinuous Flow’’ Packaging Machines, In:., Battle 
Creek, Michigan. 


BATTLE CREEK’S NEW 51-CR WRAPS UP TO 130 
FRACTIONAL PACKAGES PER MINUTE! A new 
high speed wrapping machine has been perfected 
to produce from 90 to 130 fractional packages per 
minute. Handles Cellophane (with or without 
polymer coatings); waxed glassine; or laminated 
foils. Converts quickly to the usual fractional 
package sizes, viz: square sodas, rectangular gra- 
hams, or rectangular sprayed crackers; in flat 
stacks. Can be equipped with pin type loaders. 
Forms a tightly contoured, snug overwrap that 
assures freshness and flavor retention. In spite of 
the high speed, the crackers are handled gently 
through all feeding and wrapping operations. 
Battle Creek ‘‘Continuous Flow’’ Packaging 
Machines, Inc., Battle Creek, Michigan. 
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Leading packagers depend on 
Fenwal Temperature Controls... 


eee eee eee eee eee eee eee eee eee eee Eee eeee 


More and more leading packagers 
are getting maximum efficiency and 
economy out of their machines by 


quirements of modern packaging 
materials. 
Keep your operating costs down 


equipping them with Fenwal Tem- 
perature Controls. Fast-acting and 
precise, these simple, rugged instru- 
ments provide the positive control 
that today’s high production speeds 
demand. In addition, their broad 
control ranges ideally suit them to 
the widely varying temperature re- 


and quality consistently high with 
Fenwal Temperature Controls for 
packaging. 

Ask your nearby Fenwal Sales 
Engineer for details. He’s listed 
on the back page. Or write FENWAL 
INCORPORATED, 611 Pleasant Street, 
Ashland, Mass. 


- ++ FOR SURE SEALING 

Sealing the bottom flaps of Pure-Pak™ milk 
cartons is a key operation on machines 
manufactured by the Pure-Pak Division of 
EX-CELL-O Corporation. To assure uniform 
sealing at high prcductive rates, electrically 
heated sealing blocks must be kept at uni- 


form temperature. For eight years Pure-Pak 
has used Fenwal Series 17000 THERMO- 
SWITCH® Units for control of this critical 
operation. In addition to precise tempera- 
ture control, these compact, totally en- 
closed Units have provided eight years of 
trouble-free control. 
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. ++ FOR POSITIVE PROTECTION 

Machines manufactured by Jolly Gulp, Inc., 
automatically form and heat-seal conical- 
shaped paper wrappers, into which cones, 
ice cream, and chocolate-and-nuts topping 
are fed. Tops of packages are then heat- 
sealed. Fenwal Series 17000 THERMO- 


SWITCH Units mounted in heat-sealing 
section automatically guard against over- 
heating and subsequent spoilage of ice 
cream and chocolate. When machines are 
stopped for any reason, THERMOSWITCH 
Units automatically shut off heat supply to 
sealing device. 
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Contro/s Temperature 
Precisely 


THE FENWAL 
SERIES 17000 
THERMOS WITCH 
UNIT 


A simple, rugged thermostat, sen- 
sitive to temperature changes of 
only a fraction of a degree. 
Easily adaptable to widely vary- 
ing space and position require- 
ments, it's precise and trouble-free 
even under severe conditions of 
shock, vibration, and corrosion. 
Heat-sensitive outer shell responds 
instantly and accurately. No heat 
lag ... no control error. Control 
range from — 100 to +700'F. 

Ratings: IOA-115VAC; 5A- 
230VAC;2A-28VDC;2A-1 1 5VDC. 
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. ++ FOR EFFICIENT HANDLING OF NEW MATERIALS 
Bread is wrapped in polyethylene wrappers with special machine 
attachments manufactured by Nashua Corporation. Each wrapper 
must be heat-sealed in such a manner that it can be opened by 
user without tearing and reclosed to keep bread fresh. Heat 
must be sufficient to seal effectively without fusing polyethylene. 
Control of sealing temperature within an extremely narrow range 
is automatically handled by a Fenwal Model 560 Indicating Con- 
troller. Tiny thermistor sensing element mounted in the heat-sealing 
device is ultra-sensitive to heat changes... instantly triggers elec- 
tronic corrective action by controller to maintain proper temperature. 
ay 


pel 
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- ++ FOR LOWER SCRAP LOSSES 

IMAGRAPH® Machines made by Dennison Manufacturing Com- 
pany automatically release THERIMAGE" heat-transfer 
labels from label carrier paper to packaging films, foils, papers, 
by means of heat and mild pressure. Precise control of transfer 
temperature is vital in order that legend be firmly and evenly ap- 
plied without damaging packaging material and causing rejects. 
Temperature is automatically controlled by a Model 535 Fenwal 
Controller. Compact, rugged thermistor installed in machine's 
heat-transfer device responds instantly to temperature changes. 
Controller maintains the extremely precise temperature necessary 
for safe positive transfer at high production rates 


» «+ FOR HIGHER PRODUCTION RATES 

Roto Bag Model “C” provides high volume production of flat and 
square cellophane bags of single or duplex wall construction. 
Cellophane is formed into tube and longitudinal seam is sealed 
with heat and/or adhesive. Bottom seal is made by heat-sealing 
end of tube and fastening foldover to back of bag with adhesive. 
Fenwal Series 30000 Surface Mounted THERMOSWITCH Unit 
controls heat supplied to center seam sealing wheel during this 
high speed operation, assuring fast, positive sealing. It also con- 
trols duplex wall sealing which prevents contents of bag from 
falling between inner and outer webs of a duplex bag. 


THE FENWAL MODEL 560 INDICATING CONTROLLER 
An easy-to-operate electronic instrument designed around the 
amazing semiconductor, the thermistor. Small changes in tempera- 
ture cause rapid, extremely large changes in electrical resistance 
of the thermistor. It's sensitive to changes as small as 0.25% of 
specified temperature range! Thermistor's small size makes it 
ideal for application to moving components by slip-ring trans- 
mission. Control provides simple ON-OFF control, proportioning 
control for more difficult jobs, or adjustable differential control 
for precise applications. Control range: 100 to+600°F. 
Rating: 10A-115VAC 
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THE FENWAL MODEL 535 CONTROLLER 

A rugged, low-cost instrument with no moving parts ... nothing 
to wear out. Provides all the advantages of solid state components: 
rapid response, compact size, reliability. Assures high precision, 
trouble-free operation, and long life. Fast-acting thermistor 
sensing element feeds into rugged, transistorized printed circuit of 
amplifier. Control can be quickly and easily adjusted over a 
broad temperature range to meet the widely varying demands of 
today’s packaging materials. Single point control with a 2 F 
setting accuracy and sensitive operating differentials from 0.4 F 
to 1.2 F. Control range —25 to + 600°F. 


Rating: 5A-115VAC. 
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FENWAL SURFACE MOUNTED THERMOSWITCH UNIT 

A compact, easy-to-install low cost unit that's finding new uses in 
packaging wherever close, economical control of heat is required. 
Less than 2%” long, it has high current-carrying capacity and can 
be quickly set by knurled adjustment to hold temperature within 
2 F under optimum conditions. Stainless steel case is the heat-sensi- 
tive element... responds instantly and precisely to temperature 
changes . . . requires no “heating through.’ Convenient screw ter- 
minals facilitate wiring. Available with range of 50°F to 300 F 
or 50 F to 600 F. 


Rating: | 200W-110VAC 
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Two other Fenwal aids to 
maximum speed 


see eee eee wee eee ee eeeseeeeeeeeeeeeeeeees 


and reliability 
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(shown actual size) 


FENWAL MINIATURE SEALED 
THERMOSWITCH UNIT 


A highly precise unit ideal for applications where space is at a pre- 


FENWAL MODEL 541 
INDICATING CONTROLLER 


mium, Extremely compact and hermetically sealed, this versatile unit 


has many uses on high-speed sealing machines, portable sealers, and 
sealing irons. Stainless steel case is heat-sensitive element... re- 
sponds with instantaneous, positive action to heat changes. Rugged 
design permits normal control action under the most severe conditions 
of shock and vibration. Easily adjustable for control of temperatures 


from — 20 to +-275°F. 
Ratings: 2.5A-115VAC; 2.0A-28VDC. 


This compact liquid-filled bulb-and-capillary tube controller is sim- 
plicity itself ... yet provides consistently precise, trouble-free control 
for literally hundreds of applications. Installs practically in minutes . 

sets with a turn of its handy control knob. Rugged, too. Welded steel 
case protects against splashing and dust. Available in 5 different tem- 


perature ranges within the span of —150 to +700 F. 
Ratings: 15 and 20A-125VAC; .50A-125VDC; .25A-250VDC. 


CHECK THE LIST BELOW FOR THE FENWAL SALES ENGINEER IN YOUR AREA 


CALIFORNIA 

Fenwal Incorporated 

111 S. Burlington Ave. 

Los Angeles 57 

Tel: Dunkirk 8-3168 

Belilove Company 

420 Market St. 

San Francisco 11 

Tel: Yukon 2-3713 

COLORADO 

E & M Equipment Co. 

2415 15th St. Denver 2 

Tel: Glendale 5-3651 
Genesee 3-082] 

CONNECTICUT 

Masten- Wright Corp. 

2311 Whitney Ave., Hamden 

Tel: Atwater 8-1638 

FLORIDA 

J. J. Galleher 

617 Cleveland St 

P.O. Box 1376 

Clearwater Tel: 3-7706 

GEORGIA 

Applebee-Church, Inc. 

1389 Peachtree St., N.E. 

Atlanta 9 

Tel: Trinity 5-7244 & 45 

ILLINOIS 

Fenwal Incorporated 

6525 West North Ave., Oak Park 

Tel: Estebrook 9-0544 
Village 8-0805 

INDIANA 

Couchman-Conant, Inc. 

1400 N. Illinois St. 

Indianapolis 8 

Tel: Melrose 5-5313 

IOWA 

Volco Company 

215 Kahl Bidg. 

Davenport 

Tel: 3-2144 

LOUISIANA 

J. P. Maguire Company 

3144 Paris Avenue 

New Orleans 19 

Tel: Evergreen 2392 

MARYLAND 

Thomas H. Closs Company 

21 West Pennsylvania Ave., Towson 4 

Tel: Valley 5-4445 


MASSACHUSETTS 

Fenwal Incorporated 
Ashland 

Tel: Trinity 5-6111 
MICHIGAN 

Carman Adams, Inc. 

15760 James Couzens Hwy. 
Detroit 38 

Tel: Univ. 3-9100 


MINNESOTA 
Volco Comapny 

831 South 6th St. 
Minneapolis 4 

Tel: Federal 6-3373 


MISSOURI 

C. B. Fall Company 
P. O. Box 9744 
Kansas City 34 
Tel: South 1-6545 


C. B. Fall Company 
317 N. 11th St. 

St. Louis 

Tel: Chestnut 1-2433 


NEW JERSEY 

R. L. Faber & Assoc., Inc. 
1246 Broad St. 
Bloomfield 

Tel: Edison 8-6900 


NEW YORK 

Carse Electric Corp. 
1044 Broadway 
Albany 4 

Tel: 62-5364 

R. L. Faber & Assoc., Inc. 
Tel: Worth 4-2990 
See New Jersey Listing 
for Address 

The Robert F. Lamb Co. 
1807 Elmwood Ave. 
Buffalo 7 

Tel: Bedford 3757 
Carlen Representative 
132 Burnet Avenue 


Syracuse 3 
Tel: GRanite 9-9191 


NORTH CAROLINA 
W. K. Hile 

P.O. Box 6165 
Charlotte 7 

Tel: Franklin 7-5062 








CONTROLS TEMPERATURE 


OHIO 

The Smysor Company 
1046 Delta Ave. 
Cincinnati 8 

Tel: Trinity 1-0605 & 06 
Anderson-Bolds, Inc. 
2012 West 25th St. 
Cleveland 13 

Tel: Prospect 1-7112 
OKLAHOMA 

Paul King Company 
826 N. Fulton 

Tulsa 15 

Tel: TE 6-2501 
PENNSYLVANIA 

J. V. Calhoun Co. 

349 Montgomery Ave. 
Bala-Cynwyd 

Tel: Greenwood 3-4477 (Phila.) 
Earl E. Whitaker & Son 
P. O. Box 8837 
Wilkinsburg 

Tel: Fremont 1-6220 
TEXAS 

The Gay Sales Co., Assoc. 
Box 8414 

Dallas 

Tel: Emerson 8-2325 
The Gay Sales Co., Assoc. 
420 Sul Ross 

Houston 

Tel: Jackson 9-3479 
WASHINGTON 

J. C. McDougall Co. 
520 First Ave., S. 
Seattle 4 

Tel: Main 7667 
WISCONSIN 

Gordon Hatch Company, Inc. 
531 W. Wisconsin Ave. 
Milwaukee 3 

Tel: Broadway 1-3021 
CANADA 

Rousseau Controls Ltd. 
640 Decourcelle St. 
Montreal 30, P.Q. 

Tel: Wellington 7-3521 
Rousseau Controls Ltd. 
2149 Yonge Street 
Toronto 12, Ontario 
Tel: Hudson 3-2776 
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The very last item that goes onto your container is 
the first thing your customer touches, uses. If it’s a 
Tri-Sure drum closure it can go a long way toward 
making the kind of first impression that lasts. Because 
your customers know—only Tri-Sure closures, with 
their interengaging flange, plug and seal, give positive 
protection against leakage, seepage, pressure, con- 
tamination . . . even pilferage! Further, Tri-Sure clos- 
ures offer other benefits: Lower shipping costs — 
Up to % |b. less weight than any other closure! 
Better drainage — Flange fits flush inside the 
drum head. Every last ounce pours from every drum. 


100% leakproof — Plug gasket can’t work loose. It’s 
“seated” within the flange. Tamperproof—Cap seal 
stops pilferage, substitution .. . 
Tri-Sure closures are available in a 
wide range of materials to fit your 
special needs. No wonder, Tri-Sure 
closures are thought of first... speci- 
fied most often...all over the world! 


Tri-Sure 


® 


AMERICAN FLANGE & MANUFACTURING CO. INC. 


80 ROCKEFELLER PLAZA, NEW YORK 20,N.Y. * CHICAGO, IL, * LINDEN, N.J. * NILES, OHIO 
CANADA + AUSTRALIA + MEXICO + BRAZIL. 





from unwind to rewind 


AND YOU CONTROL COST, QUALITY, AND PRODUCTIVITY 
IN SLITTING, REWINDING AND WEB-FED CONVERTING 


Complete automatic roll control, perfectly integrated from unwind to rewind, is rapidly becom- 


ing an absolute essential in all areas of slitting, rewinding, web-fed printing and web-fed processing. 
Today’s high-speed, high-volume production systems cannot tolerate the weaknesses inherent in a 
piecemeal roll handling arrangement. 





There are literally hundreds of possible combinations of 
TWO NEW MACHINES FROM CAMERON’S of tension sensing systems, unwind brakes, edge guides and 

FAMOUS LINE OF SLITTER-REWINDERS other web control devices. The problem is to make them 
work together for integrated roll control. For example, a 
good tension sensing system is of little value unless its re- 
sponses actuate a properly fitted brake of the right design 
and capacity. Sensing and braking are useless if edge 
guides fail to respond or if the rewind method employed 
does not suit the material. 

To provide equipment that will work in perfect unison to 
keep a fast-running web under precision control all the way 
from unwind to rewind is a job for roll handling specialists- 
engineers who are thoroughly experienced in every phase 
CAMERON 620 of the entire unwind-to-rewind process. 


Versatile! High-Speed! A general purpose slitter-rewinder 
widely used in processing off-caliper materials, including 


paper, plastics, foils and laminates. 620 is a popular HERE IS ONE SURE WAY TO GET 


member of the famous Cameron line of slitters, roll 


winders, unwinds and web control systems. INTEGRATED AUTOMATIC ROLL CONTROL 


Recognizing the growing need for completely integrated 
automatic roll control Cameron Specialists have estab- 
lished a unique Testing and Development Department. 
This department is completely equipped for engineered test 
runs on all types of flexible web materials. Various unwind, 
rewind, slitting and control elements are teamed to achieve 
optimum efficiency. You are invited to consult with Cam- 
eron Specialists regarding free test runs on your material. 
Let Cameron help you stay ahead! Write or telephone, now. 


CAMERON 650 Cameron Machine Company, Franklin Road, Dover, N. J. 


A fast, rugged Cameron built to meet special require- Canada: Cameron Machine Co. of Canada, Ltd., 15 Hatt St., Dundas, Ontario 
ments. It is used for separating, slitting and rewinding : 7 

two-ply foil. 650 is shown processing a “double” web of France: Batignolies-Chatillon, 5 Rue De Monttessuy, Paris (7e) France 
.00035 foil. Speeds up to 2000 fpm. Rewind diameter up 
to 30”. Widths to suit requirements. Can use score-cut, 
shear-cut, burst-cut or razor-cut slitting. 


ASK ABOUT THE CAMERON LEASE PLAN. 
A LOW, LOW INVESTMENT PUTS PROFIT-BUILDING 


NEW EQUIPMENT TO WORK FOR YOU RIGHT AWAY. 
a Team of Specialists 











53 years devoted exclusively to the design and manufacture of slitting, roll winding, unwind and web control equipment 
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Glass manufacturing looked like this 
the year “Mike” Owens was born 


The machine he invented revolutionized 
the glass container industry 





. 


This year—the average American will 
use more than 400 glass-packed items 


| 
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The 100" Anniversary of Mike Owens’ birth 


He led the way to our wonderful world of glass 


Michael J. Owens was the Owens of 
Owens-Illinois. He invented the first 
successful automatic bottle machine in 
1903. And this year, the 100th anniver- 
sary of his birth, Mike’s influence is felt 
in the daily lives of almost all of us. 

His machine led to mass production 
of the millions of Owens-Illinois glass 
containers we use today. Foods, bever- 


DURAGLAS CONTAINERS 
AN @ PRODUCT 
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ages, medicines, chemicals, toiletries — 
so many different products are packaged 
better in glass. 

Mike’s invention also meant more job 
opportunities, with better working con- 
ditions. By 1919 the National Child 
Labor Commission had written “ 
your machine has done more to elim- 
inate child labor than all our legisla- 


tion.” When he died in 1923, he had 
revolutionized an industry. 


With its multitude of products made 
from glass, plastics, paper, wood and 
metal, O-I has expanded its services in 
many directions. Yet the adventurous 
curiosity which led Mike Owens to de- 
vise a new way to make bottles still 
guides the thinking of Owens-Illinois. 


Owens-ILLINoISs 


GENERAL OFFICES « TOLEDO 1, OHIO 











Packaging our gross national product has 
grown to be a fifteen billion dollar business 
annually. Why? Because there is a constant 
demand for improved packaging methods in 
almost every phase of business. At Dow, 


<> | CHEMISTRY . . . rich new vein of better packaging ideas 


packaging chemistry is proving to be a vital 
source for ideas on how to make more effi- 
cient packages at lowest costs. Some recent 
developments from the chemistry of packag- 
ing are shown here for your inspection. 








New Low-Cost Film Gives 
Soft Goods Hard Sell 


Soft goods manufacturers are bene- 
fiting today from Trycite*, a product 
that wasn’t even on the drawing boards 
a few short years ago. This is the result 
of taking polystyrene’s well known ad- 


vantages in rigid packaging and apply- 


ing them in flexible film form. 
Trycite holds up under rough han- 
dling and retains its sparkling clarity 
without wrinkling . . . properties soft 
goods manufacturers have been look- 


ing for a long time. What’s even more 
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important, this “breathing” type poly- 
styrene film does its job at low cost. So 
low, in fact, that dozens of soft goods, 
meat, produce, baked goods, gift wrap 
and window envelope makers have 


become satisfied users in the past year. 


TRADEMARK CF THE DOW CHEMICAL COMPANY 


HANDKERCHIEF # 
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THE BIG DIFFERENCE Styron® 


makes in ice cream containers is visual 
Not only do these shiny rigid containers 
look good, they let the natural goodness 
and quality of the product show through. 
One ice cream manufacturer increased 
sales 50% when he switched from con- 
ventional cartons to Styron. 








THE BIG DIFFERENCE sarAn 
WRAP* makes in food packaging is 
tangible. This satin-soft protective film 
looks and feels good ... makes cus- 
tomers instinctively reach for products. 
SARAN WRAP has sparkling clarity, low 
moisture-vapor transmission and excellent 
resistance to fat, grease and oil. It's the 
same wrap millions buy in the familiar 
green package for daily household use. 


*TRADEMARK 
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NEW COATING 


makes good films even better 


Conventional plastic packaging films 
can now be improved for much broader 
application simply by the addition of 
SARAN resin coating. This product of 
Dow packaging chemistry reduces and 
sometimes eliminates certain limitations 
of such materials as polyethylene, cel- 
lophane, polyester film, aluminum foil. 
A thin coating of SARAN resin on pack- 
ages like those shown here keeps flavor 
and freshness locked inside. SARAN 
resin also gives polyethylene bottles 
and tubes added impermeability to 
grease, oils, acids, bases, and many 
organic liquids and vapors. For extra 
performance and extra sales, you'll 
find the small extra cost of SARAN 


resin coating well worth adding. 


FRAGILE PARTS 


get shockproof cradle 


Now even the most intricate con- 
voluted shapes can have  custom- 
tailored, contour shockproofing, thanks 
to Pelaspan®, which is made from ex- 
panded polystyrene. Pelaspan expand- 
able beads can be molded to fit any 
shape. Pelaspan assures delic ate frag le 
products the shockproof, lightweight 
packaging they need to survive ship- 
ping and handling. It’s especially good 
when you have to get expensive prod- 
ucts there safely—like the sensitive 


broadcast TV microphone in the pic- 


ture. And clean, white Pelaspan makes 
an ideal display package after the 
product arrives. 





Dow has geared the broad scope of its 
facilities and materials knowledge to 
serve industry's needs for better pack- 
aging. Perhaps some of the packaging 
ideas we're working on now would be 
right for your product, or your pack- 
aging problem. We'd be happy to talk 
to you about it soon. Write to THE DOW 
CHEMICAL COMPANY, Midland, Michigan, 
Plastics Packaging Service, 1520CR10. 











DOW PLASTICS BASIC TO PACKAGING 
Molding Materials , Films , Film Resins 
Sheeting e Coatings 6 Expandable Beads 


THE DOW CHEMICAL COMPANY 


MIDLAND, MICHIGAN 





Another FOIL packaging success with ANACONDA ALUMINUM... 


Flavor-sealing foil package does 


double-duty for Swift’s Premium Dried Beef 


Swift & Company uses this sparkling foil package that 


makes its own sales by catching busy shoppers’ eyes — 


builds steady repeat volume by always delivering flavor- SELECTED SLICES 
fresh dried beef. Wlavor -tite 
Continental Can Company combined the advantages of e 

Anaconda Aluminum foil, cellophane and polyethylene Drie d Beef 
into this new pouch. The mirror-like luster of foil sets 
off the package and gives much greater shelf visibility. 
And the lamination of the three materials provides zero 
gas and moisture vapor transfer to seal in all the savory 
flavor of the beef. 

Meeting such critical product-protection and visibility 
standards demands highest quality foil — the kind 
Continental Can and Swift know they can count on from 
Anaconda Aluminum. To add foil’s many benefits to your 
package, call in your Anaconda Aluminum representative. 
For our new booklet, “This ts Anaconda Aluminum”, 

write Dept. MF-10, Louisville 1, Kentucky. 


WHEN CREAMED 


ok a 
— yy eee 
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When you buy foil for packaging or printing, 
remember... every industry has one member 
who specializes in customer satisfaction 


ANACONDA ALUMINUM COMPANY + GENERAL OFFICES, LOUISVILLE, KENTUCKY 
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A manufacturer asked: “What's the best way 
to fasten headers to our poly bags?” 


Bostitch answered with an unusual machine that does two jobs at once 


—to double the fastening rate 


Hand wrapping greeting card assortments just 
wasn’t fast enough. 


Bostitch combined two staplers and a punch in 
a motor-driven, foot-operatec unit. The operator 
fills the poly bag, and places the header over the 
bag mouth. A touch on the foot pedal—machine 
drives a staple through each end of the header 
and punches a hole in its center. 


One Bostitch operator fastens 1700 headers a 
day. It took two wrappers to match this. What’s 
more, the stapled package is neater and the punch 
permits the greeting card packs to be hung on 
revolving display racks. 


Whatever you package—however you do it— 
ask a Bostitch Economy Man to analyze your fas- 
tening methods. If stapling can shave your costs, 
he’ll know how. And ask him about the exclusive 
Bostitch Performance Certificate. He’s listed un- 
der “Bostitch” in your phone book. Or mark and 
mail the coupon. 
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* With every Bostitch machine you get... 
* assurance of the right combination for your needs 
* from 800 staplers and over 200 staples...an 
* extra margin of quality . . . nation-wide parts, serv- 
" ice and technical aid... dependable supply from 
the industry’s most modern factory...and we 
* stand behind every Bostitch machine, making sure 
+ it operates to your complete satisfaction. 
x KK KK OK OK OK OK OK OK OK OK OK OK OK Ok Ok 
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Fasten it better and faster with 


BOSTITCH 


STAPLERS AND STAPLES 


Bostitch, 490 Briggs Drive 
East Greenwich, Rhode Island 


Please have an Economy Man call on me 
Please send me information on stapling 
Name 
Company 


Address 





EASY DOES IT... 
EASY SELLS IT!... 


with Aerosols 


The Magic Touch of Aerosol Packaging 
can give your products ‘“‘feminine appeal"’ 


If you have a woman’s product, and want to gain entry 
to milady’s chamber for it, consider the advantages of 
aerosol packaging. The convenience. The glamorous 
new container shapes, colors and textures. And the high 
state of development of the aerosol “art.” 

Aerosol packaging has a magic touch in helping to 
sell products for women. Hair sprays are the largest 
selling single aerosol product group—115 million units 
in 1958.* Aerosol colognes and perfumes have proved 
phenomenal sellers—shooting up from 5.4 million units 
as recently as 1955 to 28 million units in 1958.* Aerosol 
hand lotions and creams are showing a similar increase, 
as are aerosol personal deodorants. If you have a prod- 
uct in any of these fields—or a related one—you should 
be considering aerosol packaging right now! 


How General Chemical can help you 


General Chemical manufactures the right propellant 
for every cosmetic aerosol need under its trade name 
“Genetron.” These propellants can give your product 
exactly the right “push” your aerosol formulation 
requires. 


*Estimated by Market Surveys Department, 
General Chemical Division, Allied Chemical Corporation. 
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As a leading supplier of aerosol propellants, we will 
be glad to help you get started in aerosols. We will 
supply you with market information and _ technical 
data. We can tell you about promising new types of 
aerosol formulations developed in our laboratories. 
And we can give you information on how contract fillers 
can help you, from test marketing right through to full 
commercial production. The fact is, through the use 
of contract fillers you can get into aerosols without in- 
vesting a cent in special equipment or personnel! 

Why not take advantage of these General Chemical 
services now? Just call or write. 


genetron 


aerosol propellants 


Putting the ‘‘push"’ in America’s finest aerosols 


lied 
| hemical 


GENERAL CHEMICAL DIVISION 


40 Rector Street, New York 6, N. Y. 


MODERN PACKAGING 








. m There’s brilliant new high brightness and whiteness in Nibroc 
Wh ite r, Bri g hte r White “Coffee Bag”—that puts your product under a spotlight of 
attention-getting radiance. 
N : a ROC e WW 4 j T a This whiter, brighter Nibroc White sings out your brand name, 
makes sparks fly in your color copy, halts customers like a stoplight. 
They instinctively reach for it. 


- Coffe eC Bag 99 Nibroc White prints cleaner, colors are crisper. It flows through 


forming perfectly —fills easily and closes securely. 


Write today for samples and complete information on brighter 


makes your prod ucts Nibroc White, super calendered and/or embossed. Address Paper 


Sales Division, Dept. RD-10, Boston office. 


pop out NIBROC WHITE “Coffee Bag” 


... brighter than ever 


Another Quality Product of BROWN COMPANY Genera! Sales Office: 150 Causeway St., Boston 14, Mass. 


Mills: Berlin and Gorham, N.H. 








FASHION-APPEAL PACKAGING ... with the 


Sight of the product is a powerful influence in stimulating 


Lustrous cellophane displays your 
product’s true color and texture 
... Stays neat, stays wrinkle-free, 

prints color vividly 


sales, increasing turnover. That’s why cellophane’s pure 
transparency is so important in your package planning. 
It makes your product its own best salesman . . . shows 
all its appealing color, shape, texture. 

What’s more, cellophane is versatile. It offers you tai- 
lored protection . . . a variety of package constructions 
. . . high-speed machine efficiency . . . sparkling “‘alive’’ 
color printing. Du Pont has over 100 types of cellophane, 








basic sales power of pure 


each designed to meet specific needs. 


New “K”’ cellophanes— result of 35 years of transparent 


packaging experience at Du Pont—now give you greater 


brilliance, protection and durability. See how this experi- 


ence can pay off in better, more profitable packaging for 
you. Contact your Du Pont Representative or, for 
printed films and bags, your Authorized Converter of 


Du Pont cellophane. E. I.du Pont de Nemours & Co. (Inc. 
Film Dept., Wilmington 98, Delaware. 


transparency 


FOR BETTER LIVING 


U PONT 
cellophane 
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The case of the 


Sixpacks 
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FEARLESS FULLER: Miss Watson, do you know what a 
perfect 36 is? 
MISS WATSON: Oh, Fearless, you’ve been peeking at my 
sweater size. 
FEARLESS FULLER: Come now, Miss Watson, let’s keep 


our minds on business. When I say 
perfect 36 I mean six sixpacks of beer. 


MISS WATSON: Hmmmmmmmm. 


FEARLESS FULLER: My most recent case involved an im- 
perfect 36. 


MISS WATSON: An imperfect 36? 
FEARLESS FULLER: Yes, note the cans of beer on the 


table, and the tattered six-pack car- 
tons that once held them. 


MISS WATSON: Someone must have been awful thirsty, 
to tear those cartons apart like that just 
to get a beer. 

FEARLESS FULLER: Not at all, Miss Watson. The fact is 
that the adhesive sealing the six-pack 
bottoms was not Fuller’s and gave 
way and spilled the beer cans on to 
the floor. 


MISS WATSON: Was that because the cans contained 
what. some people call a heavy beer? 


FEARLESS FULLER: Please, Miss Watson. Let me call 
your attention to the thermometer. 
Exhibit C. 


MISS WATSON: What’s that got to do with it? 
FEARLESS FULLER: Well, as you know, beer is subject to 
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varying temperature and humidity 
conditions. From warehouse to truck 
to shelf to cooler and maybe back to 
shelf again. 


MISS WATSON: And? 


FEARLESS FULLER: These changing humidity and tem- 
perature conditions weakened the 
adhesive bond, causing the cartons 
to break, spilling the cans of beer. 

MISS WATSON: What was the right solution to the Six 

Sick Sixpacks case, Fearless? 


FEARLESS FULLER: I recommended switching to Fuller’s 
Adhesive #504. Now the case, or 
should I say cases, are permanently 
closed. 

MISS WATSON: You’re amazing, Fearless. 


FEARLESS FULLER: Elementary, my dear Miss Watson. 
A Fuller man always knows the cor- 
rect solution for adhesive problems. 


Your Fuller man is ready with the correct solutions on any 
adhesive problems for you, too. Contact your nearby plant. 


H.B.Fuller Co. 


255 Eagle Street, St. Paul 2, Minn. 


ST. PAUL, MINN. « ATLANTA, GA. « BUFFALO, N.Y. « CHICAGO, ILL. 
CINCINNATI, OHIO ¢ DALLAS, TEX. * KANSAS CITY, MO. 
LINDEN, N. J. « LOS ANGELES, CALIF. « MEMPHIS, TENN. 
PORTLAND, ORE. « SO.SAN FRANCISCO,CALIF. « TAMPA, FLA. 





Background for Packaging 


Watch the rise of polypropylene. With only one U. S. resin plant (Her- 
cules) now in regular production, rated at 20 million pounds per year, 
the new plastic is at the same growth stage as polyethylene 10 years ago. 
When AviSun gets on stream any day now, the capacity will be doubled. 
With additions and new plants scheduled by Hercules, Enjay and Monte- 
catini, output should be more than 180 million pounds in three years. 
If packaging uses in both molded and film forms develop as expected, 
some feel polypropylene could reach a billion pounds in 10 years— 
bigger than polyethylene today. Packagers’ long-range plans definitely 
should consider polypropylene as potentially the lowest-cost plastic with 
the widest range of uses—if a few remaining problems such as aging in 
heat and light are overcome. More packaging-application properties 
reports soon to come out—including one on machinability of the film— 
should give valuable guidance. 


Cans for soft drinks get big boost with Coca-Cola’s announcement 
that it is market testing cans and six packs in New England—first open- 
market sale of canned Coke in continental U. S. (see p. 226). Pepsi-Cola 
and Seven-Up also are going into cans. Behind Coca-Cola’s carefully 
considered move is word from big grocery chains that they may bar 
returnable bottles from their stores as a needless nuisance. Coke’s 
famous trademark design can’t be produced in a throwaway bottle; in 
preference to a plain bottle, the can was chosen as its one-trip package. 


Foods, drugs and cosmetics fight inclusion under pending hazard- 
ous-substances labeling bills, which are aimed principally at dangerous 
chemicals. These industries favor the Magnuson Bill (S 1283), which 
specifically exempts foods, drugs and cosmetics. On the grounds that 
they should not be regulated by two different laws, they suggest that 
cautionary labeling provisions for their industries be made an amendment 
to the existing Food, Drug & Cosmetic Act by means of a rider on S 1283. 
F&DA is said to approve such a move, which would give broad regulatory 
discretion to the Secretary of Health, Education & Welfare. Final action 
awaits the next session of Congress in January. 


Super-strength foil, now being heavily promoted in the household- 
foil market, may also lend its advantages to packaging, if further work 
shows that the new alloy can be rolled to the lighter packaging gauges. 
Most packaging foil is 0.0003 or 0.00035 thick, while household foil is 
0.0007. Rolling mills are now experimenting with the lighter gauges. 


King’s English? British still persist in calling polyethylene “poly- 
thene.” Since “Polythene” was originally the trade name of one maker 
of the resin, U. S. packagers have wisely avoided this in favor of the 
universal, generic term “polyethylene.” Now the British Packaging Films 
Manufacturers, disturbed by the confusion in their country, have issued 
a bulletin appealing to all good Britons to eschew the American “error” 
and say “polythene” only. 


Plastic-bag scare has unjustifiably frightened some packagers. A 
leading photograph-record producer, all set to roll with a newly developed 
machine which would automatically seal each record in polyethylene 
film with tear tape, has been stopped cold by legal department and has 
issued orders to all retailers to remove and [Continued on page 44] 
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Groomed for Sales...............20e8:. 





Brylcreem, “World’s Largest Selling Hair Dressing”, 
now enjoys outstanding consumer-appeal in a new carton 


made of Brite-Pak Enamel Coat bleached board. 


With Brite-Pak available, Harold F. Ritchie, Inc., makers of 


Brylecreem, switched to it for these sound selling reasons: 
d ? oD 


Snow white on both sides and all the way through, a Brite-Pak 
carton looks more sanitary than the old fashioned container 


with its uninviting, drab interior next to the product. 


Brite-Pak is a full time salesman — first at the store 
and second in the home where its virgin-clean 


appearance invites repurchase. 


Enamel Coat’s gleaming surface is unsurpassed for brilliant 
full color process printing and sparkling product illustrations, 
I | . | 5 | 


yet this fine bleached board is truly economical. 


Brite-Pak is the answer for the colorful, modern packages. 
See how you can upgrade your packaging with 


Brite-Pak ...and still save money. 


For full details, write to Bleached Board Division, 
West Virginia Pulp and Paper Company, 


230 Park Avenue, New York 17, N. Y. 


West Virginia 
Pulp and Paper 
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[Continued from page 41] 


destroy polyethylene wraps on records now in stock. Since film was above 
the 1-mil safety mark (see Editorial Memo, MP, Aug., 1959, p. 79), this 
seems pointless. Meanwhile, National Flexible Packaging Assn. urges 
converters to recommend 114- to 114-mil thickness for most packaging. 


Look for more highly mechanized pre-packaging of fruit and vegetables 
increasingly concentrated at central distribution points instead of at the 
store level. That’s the word from the long-range planning committee of 


the Produce Packaging Assn. Food-chain warehouses, terminal plants 


and shipping points will take over the job as it becomes more specialized 
and uses the aid of industrial enginéering and professional package- 
design services, the committee predicts. Moreover, more emphasis on 
consumer convenience is expected as new packaged fresh fruit and 


vegetable products are introduced. 


Observe the trend to fancier packaging for sliced bacon. Armour has 
a de luxe wallet-type pack using no less than five materials in lamination. 
Other packers also are turning to packaging styles with greater eye 
appeal and convenience. The reason? Bacon sales have been hit by 
increasing cholesterol consciousness of consumers and packers look 


to packaging to pep up business. 


Luxury setting for the 196] AMA National Packaging Exposition is 
promised in Chicago’s new lakeside Exhibition Center, scheduled for com- 
pletion in November, 1960. The air-conditioned hall. all on one floor, will 
be more than 900 ft. long and 400 ft. wide. A tree-lined promenade will 
run the length of the building and connect with parking lots accommo 
dating 5.000 automobiles at either end. Although the new hall, at 23rd St. 
South, is within easy reach of the Loop. at least one big hotel is going up 


in the immediate vicinity. 


Consumer research jn packaging is a growing force in Europe and 
will be as great an influence as the supermarket in modernizing European 
packaging practices. according to Carl F. Jenson, director of the Danish 
Packaging Institute in Copenhagen. Chief difficulty is a shortage of con- 


sumer-research specialists in Europe. American methods are being studied. 


Grocers will fight against deliberately widened packages which de 
mand more shelf frontage. A study of this subject was authorized at the 
recent annual convention of the National Assn. of Retail Grocers. The 
investigation will include actual photographic evidence of in-store situa- 
tions, which will be presented to manufacturers for discussion. Survey 
will also cover unit packs and manufacturer deals. Grocers’ attitudes 


should be carefully considered in any package redesign project. 


Teen-age market panel will be available for testing reactions to pack 
aging in this group which is estimated to spend $9 billion a year for 
packaged products. Sponsored by Teen magazine, the panel, called the 
Teen National Consumer Board, will be made up of 1,500 high-school 
boys and girls. Questionnaires and product samples will be mailed to 


them monthly to check on tastes, fads. color and brand-name preferences. 


Don’t overlook the solid growth of prepared dishes in the frozen-foods 
field—with all the opportunities they present for improved packaging. 
This is the fastest-growing area in frozen foods—up from 60 million 
pounds in 1950 to no less than 540 million pounds last year. which is 
12° of all frozen foods. Americans last year consumed, among other 
frozen specialties, 300 million pot pies, 102 million fruit pies and 43 
million pounds of breaded shrimp. About 30% of all packers of frozen 
prepared foods now use boil-in-the-bag packaging or are seriously investi- 
gating it—a figure which Quick Frozen Foods calls “truly astonishing.” 
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Poly/Foil. The mil 

ever fresh, the towe 

for instant cleaning wi 

towel. Whether it be pro 

ries, drugs . . . protect the fra 

ness with Print-A-Tube Poly/Foil. ‘Write 


information; send samples of products for 


test packaging. 


Free 32-page Packaging Machinery Manual 
upon request. 


print-a-tube 
COMPANY 
143 E. RAILWAY AVE., PATERSON, N. J. 








Extrusion-coated foil and films for automated packaging of liquids, solids and powders. 


P.O.M. (Poly-on-Mylar), POLY/CELLOPHANE, CELLO-POLY-CELLO, P.O.M.V. (Poly-on-Mylar Vacuumized), POLY/POUCH, POLY/FOIL, etc. 
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LAMINATORS AND COATERS 
OR CONTINUOUS OPERATION 


Turnover Unwind—Butt Splicer—Continuous Surface Type Rewind 


: _.. This is a of the laminator as it was set up a 


testing before shipment to the customer. Inta-Roto’s 
assembling and testing before : 
erecting costs and eliminates start-up delays. 


* 


Now continuous operation enters the laminating field. 
This Inta-Roto GM-1000 with turnover unwind, butt 
splicer, and surface-type rewind makes possible con- 
tinuous operation. The trailing end of the expiring web 
is automatically butt-spliced onto the leading end of 
the new supply roll. A continuous surface-type rewind 
permits starting up of a new roll before the finished roll 
is removed from the machine. No stopping of the 
machine .. . no down time for changing rolls. Maximum 
web width 62”. All rolls face 64”. Design speed 1000 fpm. 


Continuous operation GM-1000 laminators have been 

installed at Sutherland Paper Company, Kalamazoo, 

Michigan, East Texas Pulp and Paper Company, Silsbee, 

Texas, and Hamilton Manufacturing Company Inc., 
Richmond, Virginia. 
Also available in 


: Inta-Roto’s constant search for better ways to make 
continuous center-type rewind. 


better machines is one of the many reasons why more 
converters buy Inta-Roto laminators than all other 
makes combined. 


INTA-ROTO MACHINE COMPANY, INC. 


P. O. Box 454 — Byrd Airport * Richmond 3, Virginia * Phone REpublic 7-4181 
Canadian Representative: G. W. Keates, 133 Flora Drive, Scarborough, Ontario 
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GLOSSIEST 
BOXBOAR 
MADE! 


Reflects More Light... 
Has Greater Eye Appeal! 


Your own eyes will tell you, but you can prove it with a 
gloss meter or even a photographic light meter, No. 90 
is glossier than either of the other two high gloss 
boxboards. It assures you the most luxurious looking 
packaging that’s possible . . . attracts more attention 
at point of purchase . . . and makes more sales for you. 


use LOWE PAPER COMPANY 


RIDGEFIELD, NEW JERSEY 


REPRESENTATIVES / Detroit—Joseph P. Giroux / Los Angeles—Norman A. Buist / Philadelphia—Philip Rudolph & Son, Inc./ St. Louis—A. £. Kellogg 








Can YOU Tell the Difference Between 


The Ludlow line of versatile cast- processed films: 
ORTHOPLENE® — Type I (low-density ) polyethylene 
METAPLENE® — Type II (medium-density ) polyethylene 
PARAPLENE® — Type III ( high-density ) polyethylene 
CAPLENE® — Made from nylon-6 


PROPLENE ® — Made from polypropylene 
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LUDLOW’S Cast Poly and Cellophane? 


Your eyes can’t distinguish the difference, because Ludlow’s glossy, sparkling-clear 
METAPLENE ® (left) and the cellophane overwrap (right) are almost identical in appearance. 
But there is a difference! METAPLENE gives you savings in your packaging cost 

And there’s a difference in durability, too. The strength and good looks of METAPLENE 
last indefinitely. ‘‘Seasonal’’ products, such as these Christmas cards, can be wrapped months 
ahead. At the Sangamon Company* this helps to spread work evenly throughout the year. 

Production men like the way METAPLENE performs on packaging equipment. Its stiffness 
makes it ideal for production speeds on overwrap machines. 

Marketing men like the way METAPLENE helps to sell their products. It’s the perfect 
showcase for everything from bread to bedspreads. 

Get all the facts on METAPLENE and other new Ludlow cast-processed films. Write today 
for samples and technical data. 


*Sangamon Company, Taylorville, Illinois 
Manufacturers of Greeting Cards and Fine Stationery 
Overwrapped on Battle Creek 4 S machine 


LUDLOW PLASTICS 


NEEDHAM HEIGHTS 94, MASSACHUSETTS 


Ludlow Plastics is a division of LUDLOW PAPERS, INC., manufacturers of flexible packaging 
materials and specialty papers. Ludlow Papers, Inc., is a subsidiary of Ludlow Manufacturing & 
Sales Company, manufacturers of jute and jute products. 
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Better labeling...less work 
.. the HEAT SEAL way! 


Fine labels of all kinds 
Py ag -¥- t-te) s¥-1¢)(- merely 4 


Heat Seal requires no glue, no water, 
no clean-up. Ideal for bag headers and 
containers of practically all shapes 
and materials. Instantaneous or de- 
layed action. Made to exact specifica- 
tions, for use with high speed equip- 
ment. Continuous rolls or individual. 





CINCINNATI 27, O. DETROIT 3, MICH. LOUISVILLE, KY. 
Stollmaier & Son, Inc. Harry W. Hogg Practical Products Co. 
Mariemont Center Bidg. 20157 Greeley Ave. 319 Jefferson St. 
Bramble 1-0222 Diamond 1-3848 Juniper 7-1257 


MILWAUKEE, WIS. MINNEAPOLIS, MINN. ROCKFORD, ILL. 


Send your present labels for 
redesign, without charge or 
obligation, or for estimate 
on printing in present form. 
A. M. Steigerwald Company, 
910 West Van Buren Street, 
Chicago 7. Taylor 9-5400. 


CLEVELAND 21, O. KANSAS CITY 5, MO. 
A. C. Foster A. B. Mason 

4040 Mayfield Rd. 905 Jefferson St. 
Evergreen 2-7555 Victor 2-6580 


NEW YORK 25, N.Y. ST. LOUIS 5, MO. 


H. C. Lackowski J. E.& J. L. Moor Blackhawk Paper & Cordage John H. McLaren Marvin Yates Co. 


8849 So. 76th St. 3329 Dupont ‘Ave., So. 630 Cedar St. 
Garden 5-5850 Taylor 4-5309 4-5261 


500 West 111th St. 111 So. Bemiston Ave. 
Monument 2-0237 Parkview 6-0296 


GOLD OR SILVER EMBOSSED © DIE-CUT OR SQUARE © FOIL SEALS AND TAGS « FLAT OR CONTINUOUS ROLLS « FOR HAND OR AUTOMATIC USE + HEAT SEAL + PRESSURE SENSITIVE + SPECIAL ADHESIVES 
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Whatever your flexographic ink requirements, 


BBD has a press-ready, time-proven ink to 
fill them. And BBD inks have the extra color 
strength that means extra mileage and greater 
economy for you. 

BBD products include pigment, dyestuff 
and pigment-dye inks . . . affording a wide 
variety of brilliant effects ranging all the way 
from flat to high gloss finishes. One source is 
all you need for inks that stand up under 
rough-and-tumble retail handling, high or low 
temperatures, exposure to light, waxing, die- 
cutting and dozens of other special conditions. 
Why not let us suggest a BBD ink that’s right 
for your needs? 


\ 


To Serve Your 


FLEXOGRAPHIC INK 
REQUIREMENTS 








ACETOPAKE 





EXCELLOPAKE 
400 X-TRA 





FLEXOKRAFT 





FOILBRITE 





SPEED-E-BRITE 





THERMOFAST 








TRANSLUSTRO 





DOUBLE DUTY INKS for FLEXOGR 





HYDROTONE 





MUL-T-BRITE 





PLIOPAKE 





SAFE-T-BRITE 


















































VELVATEX 





*Depending on end-use 


Bensing Bros. and Deeney Flexographic Inks 





Product of 





General Printing Ink Company 


Branches in all 
principal cities 


Division 


Sun Chemical Corporation 
750 Third Avenue, New York 17, 
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. . if you are contemplating purchasing UNIT PACKAGING EQUIPMENT 


ve prove THe MARKET 
we prove THE MACHINE | 


Changing a package calls for important policy 
decisions regarding marketing plans and the purchase 
of new capital equipment. In these wide areas of pos- 
sibility the soundest preconceived judgment may not 
be much more than a guess. 

We are in the business of producing and selling 
Unit Packaging machines. As businessmen we recog- 
nize the gravity of important capital investment in ma- 
chinery. As specialists in the packaging machinery field 
we also recognize that there is an eminently ‘right’ ma- 
chine and production method for every packaged prod- 
uct. This sometimes requires some experimentation to 
discover. 

For these reasons we offer prospective purchas- 
ers of our Roto-Wrap machines the double opportunity 
of market testing their new package and of studying 
the relative efficiency of making it before they make an 
important capital expenditure. 

This unique service will be available to you even 
after you are sure that this is the way you want your 
product packaged and that this is the machine for the 
job. You will have established a continuing relationship 
with us which will enable you to draw on our engineer- 
ing skill and production facilities for: 


e Standby emergency service 
e Accommodation of unusual extra demand 
e Counsel for key production personnel and for problems 
as developed by product changes. 
For additional information, call or write 
ROTO-WRAP Division, 
CONAPAC CORPORATION 


SALES AGENTS FOR ROTO-WRAP MACHINE CORP. 
120 East 13th Street, New York 3, N. Y. 
Phone SPring 17-6150 


Model “B” 
The Completely New 


HIGH SPEED MACHINE 


@ Limp, fragile and irregular objects handled with 
equal facility. 

@ A basic machine that lends itself to adaption 
to the peculiarities of particular products. 

@ Can use different materials in combination by 
forming packages from two webs. 

Size Range: 
Min: 11,” width x 31,” length. 
Max: 9” width x infinite length by 15” height. 
Special machines are available for larger 


Gee _grotems. ae HH ft 


4-TRACK 


STRIP 
PACKAGING 
MACHINE 


Model 
iii K" 
Packages Tablets, 
Capsules and 


Other Small Articles 
Up To 1” In Diameter 


—+— $-+-— eo 


@ Most Sanitary — 
The Only Unit 
Protection Method! 
High Speeds up to 
1000 Tablets 
Per Minute 
Handles Aluminum Foil, 
Cellophane, Glassine 
and Laminations 











These foil packages blaze with SELL . . . they protect the fine products you see 
on this page. 

You get topflight foil packaging like this, only when an Alcoa packaging team 
pools its talents—Alcoa knows aluminum, Alcoa is aluminum .. . converter spe- 
cialists, working closely with Alcoa, design and produce THE package for you. 

There’s no other teamwork like this in foil packaging . . . find out what it can 
do for your product... 
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- \ PLASTIC 


TOP PROTECTION BY 
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TOP PACKAGING TEAM 
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Alcoa® Wrap aluminum foil packaging is your 
answer. It gleams brilliantly, attracts more 
pick-me-up sales .. . it seals airtight foil-to-foil, 
or combines with laminants to assure double 
and triple product protection. 


BETTER PACKAGING 


No wonder 
so many fine 
products 
now carry 
this label 


ALCOA, 
WRAP 





ALUMINUM COMPANY OF AMERICA 


SWITCH TO PACKAGES THAT DO EVERYTHING FOR YOUR PRODUCT 
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PROTEGT 


Exactly what does this label mean? 


It means Alcoa, with the greatest fund of alumi- 
num knowledge in the world . . . it means Alcoa, 
and converters, with full-scale packaging labora- 
tories that can test ideas, check costs, answer all 
problems from design to package performance .. . 
it means Alcoa, teamed with converter specialists 
can provide so much more than any single com- 
pany can—top facilities, top service, top know- 
how, all along the line. 
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Does your packaging need improving? 


Whatever your plans or problems, we’re all set to 
tackle them. Call your Alcoa salesman, or write: 
ALUMINUM COMPANY OF AMERICA, 1655-K Alcoa 
Building, Pittsburgh 19, Pennsylvania. 





THESE BOXES MEANT BUSINESS 
IN BUILDING A NEW MARKET 


The W. E. Bassett Company’s TRIM line of manicure and 
pedicure specialty items has long had fine acceptance in drug, 
tobacco, and syndicate stores. When introducing their new 
“Heirloom” line for department store, men’s accessory store and 
gift shop distribution ... Bassett gave the sets aristocratic names 
... fine pigskin cases ... chrome or gold plate . .. developed 
compelling display fixtures. 


A key portion of this “dressing up” program was an assignment 
<p 5 A for Dennison to create a complementary gift box/display box. 
New j AX. OW) Though economical, the resulting boxes reflect masculine 
. ° simplicity ... they have a rich, leather-like exterior and 
Better gift accessories fabric-toned interior. When open, the boxes display the products 


at their very best. 


TIT Ad Result: the new market was successfully developed. The first five 


months of 1959 indicate a three-fold sales increase over the same 


eriod for 1958. Dennison enjoys working with alert, moder 
Captured a new market period fo ) ennison enjoys working with alert, modern 


merchandisers such as W. E. Bassett Company ... and in 
Sales tripled contributing their design skills to imaginative marketing 
ye programs. Can we help your product? Write: Dennison, 
Box Division, Marlboro, Massachusetts. 





AUTOMATIC 
OVERPRINTER 





The HAPA Automatic Overprinter is the universal automatic machine for 
imprinting and overprinting which the packing industry has been awaiting 
for years. The exceptional advantages of the HAPA will be found in its 
clean and accurate imprinting or overprinting in any colour. 


Instructions, directions for use, retailers addresses, serial numbers, prices, 
weights etc. can be overprinted on a great variety of materials: — all types 
of paper, cardboard, plastic and aluminium foils, cellophane, polyethelene 
etc. These can be in the form of labels, collapsible cartons, box inserts, 
wrappers, bags, lids etc. 


The HAPA prints at the rate of up to 5000 items per hour. It can be set 
quickly, and the change over from one type of material to the other is rapid. 
It is provided with precision feed and automatic switch off, which operates 
after a preset number has been reached. Due to these advantages a large 
number of firms, the world over, have installed one or more HAPA Auto- 
matic Overprinters. The operation of the machine is extremely simple, and 
one unskilled operator can look after two HAPA’S simultaneously. 


The HAPA Automatic Overprinter is a Swiss quality product built exclusively 
by: 


HAPA Ltd. 300 Forchstrasse Zurich 8 Switzerland 


We will gladly send you 


= 
v 


folder and reference Name: 


Street: 
lists. Please complete 
Town: 


coupon below and send 
Country: 


| COUPON | 


it to us 


Labels: Printing of texts and dates 


on labels. Size of labels 1 x 13/16” to 
12x6'. Size of printing area 2% x1% 


Collapsible cartons: Printing of texts 
and dates on collapsible cartons. Size 
of cartons 3% x1 to 12 x6. Size of 
printing area 2% x1% 


Bags: Printing of weights, prices and 
other texts on polyethelene or cello- 
phane bags for food, consumer goods. 


Tin lids: Clean printing of dates etc., 
inside the tins 


Printing on shaped labels: Accurate 
imprint or overprint of name of article or 
other information on all types of pun- 
ched labels. 


Agencies for the sale of HAPA Automatic 
imprinters are availabie toenterprising sales- 
men with technical know-how in the areas 

of the U.S.A. 


Piease send in your application, 

giving references and previous experience, 
to HAPA LTD., 300 Forchstrasse, Zurich8, 
Switzerland. 
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Jeauly +UTILITY=AN IDEAL SALT CONTAINER 


Here is a sparkling development in container design that 
sells and serves ...as surely as its contents improve the 
flavor of foods. The soft glow of an aluminum foil label 
attracts the attention of millions of homemakers across 
the nation. Inthe home. . . and outdoors, too . .. women 
are delighted with the easy-to-grip shape and 12-ounce 
weight. This is another example how CLEVELAND 
CONTAINERS... create the 
ultimate in product packaging. May we develop a con- 


artfully engineered .. . 


tainer to enhance your product? 


Write for PLANTS & THE 
our latest Brochure 


on Packaging. 


DETROIT 
CHICAGO 
MEMPHIS 

LOS ANGELES 
PLYMOUTH, WIS. 
JAMESBURG, N. J 
FAIR LAWN, N. J. 





/ 
wc OLEVELAND CONTAINER 


CLEVELAND CONTAINER CANADA, LTD. 
Plants and Sales Offices: TORONTO AND PRESCOTT, ONT. Sales Office: MONTREAL 





THE ALL-NEW PLASTIC CLOSURES 
ARE “TOPS” IN BEAUTY 
AND FUNCTIONAL DESIGN. 


Available in colors, they can 
be made to harmonize or 
contrast with the labels. So 
kind to the fingers, these clo- 
sures smoothly snap and lock in position! They feature 
openings of sift, pour AND the new precision spout. 


SALES Ss Why pay more? 


For quality products 


OFFICES: ...call CLEVELAND! 


NEW YORK CITY 
WASHINGTON, 0.C 
ROCHESTER, N.Y 
WEST HARTFORD, 


6201 BARBERTON AVE. + CLEVELAND 2, OHIO CONN. 
ALL-FIBRE CANS . COMBINATION METAL AND PAPER CANS 
SPIRALLY WOUND TUBES AND CORES FOR ALL PURPOSES. 


* 
ABRASIVE 
DIVISION 

at 

CLEVELAND 
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im the crowd? 


Dr. West’s new toothbrush packaging by TULOX 
is, indeed, a standout in one of the toughest and 
most competitive of markets. It is also an 
excellent example of TULOX skill in creating 

a new and complete packaging concept to 

meet special marketing and merchandising needs. 
The TULOX Dr. West container is like nothing 
else in the field . . . it has sparkling, crystal-clear 
beauty that will NOT “cloud” or crack. . . it 


has more than ample rigidity for the “feel” of 





quality, yet is light in weight . . . it is fitted with 
a unique TULOX creation in caps for bold brand 


identification that defies hiding in displays 


Furthermore, this new packaging concept has 
been developed for Dr. West on a cost basis that 
is tightly competitive in a field where competition 


is a fine art. 


Perhaps we can meet your special needs with equal 


success, Why not send us samples for study? 


‘TT UL x 
EXTRUDED PLASTICS, INC. 


General Offices: Norwalk, Connecticut * Plants: Norwalk, Connecticut * Marion. Indiana 


Semi-Rigid Seamiess Piastic Packages = 0 L\ODO 4) oA ric yy /-* ie) -* 0 bee 
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And what else do you associate with STAN-PAK 





Chey're leader jy we 


CLOSURES and LINERS 


STAN-PAK" offers you single- 
source convenience. Film, foil, 
paper and board. Laminations. 
Sheet and roll stock. Bags, pouches, 
boxes, sleeves. Labels. Lining ma- 
terials. Inner and outer wraps. 


Vacuum and controlled atmos- 


phere packaging. Special purpose 


containers. Nineteen mills and 
manufacturing plants. Sales offices 


throughout the United States. 





* en were 
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we 


Pi ahd i dadoes 


your 


product 


im the crowd? 


Dr. West’s new toothbrush packaging by TULOX 
is, indeed, a standout in one of the toughest and 
most competitive of markets. It is also an 
excellent example of TULOX skill in creating 

a new and complete packaging concept to 


meet special marketing and merchandising needs. 


The TULOX Dr. West container is like nothing 
else in the field . . . it has sparkling, crystal-clear 
beauty that will NOT “cloud” or crack. . . it 

has more than ample rigidity for the “feel” of 
quality, yet is light in weight . . . it is fitted with 
a unique TULOX creation in caps for bold brand 


identification that defies hiding in displays 


Furthermore, this new packaging concept has 
been developed for Dr. West on a cost basis that 
is tightly competitive in a field where competition 


is a fine art. 


Perhaps we can meet your special needs with equal 


success. Why not send us samples for study? 


TUsILex 
EXTRUDED PLASTICS, Nc. 


General Offices: Norwalk, Connecticut * Plants: Norwalk, Connecticut ¢ Marion. Indiana 


Semi-Rigid Seamiess Piastic Packages = 0 C\oD ‘a a) il, LS Yo” ae Y am.” j ae. Cc > ‘eo ‘aoe | 
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And what else do you associate with STAN-PAK : 


— 





CLOSURES and LINERS 


They're leaders in 


One of the many areas in which 
STAN-PAK can help you get pack- 


aging mileage. 


STANDARD PACKAGING Corporation 
Amet 





Executive offices: 
200 East 42nd Street, 
New York 17, N. Y. 


Subsidiaries: 


ontainer 


Divisions: 


Allegheny 
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GAI/R folding cartons... 


give the eye 
more reasons to buy! 

















You might sell soft, or hard, but you finally have to convince 
your customers at point-of-sale. And that's where Gair 

printing tells your story better — brighter — quicker! What's more, 
every Gair carton is also functionally designed to fit your 


production needs, and to follow thru after the sale is made. 


a 


GAIT R BOXBOARD & FOLDING CARTON DIVISION 


CONTINENTAL © CAN COMPANY 


530 FIFTH AVE., NEW YORK 36, N.Y. 


OCTOBER 1959 





Toughness. High relative per cent of 
elongation, and a high yield point, give 
Spencer Nylon film exceptional impact 
resistance. Elongation is in excess of 
400%. The yield point varies from 5,000 
to 12,000 psi: 


6 Reasons Why You Should Consider 
Spencer Nylon Film For Packaging 


Grease and oil resistance. Resistance 
to aliphatic and aromatic hydrocarbon 
permeability is one of nylon’s more re- 
markable properties. Lubricating oil in 
1.3 mil film showed no measurable per- 
meability during a 144 hour test period. 





Sealability and clarity. Broad process- 
ing range (425-485° F.) permits an ease 
of heat sealing which has already been 
proven on commercial equipment. Clarity 
is outstanding, and it has unusual sparkle 
and gloss. For sample write to Spencer. 








Heat and abrasion resistance. Both 
high heat resistance (with continuous opera- 
tion to 150° F. and intermittent to 400° F.), 
and excellent abrasion resistance mean that 
Spencer Nylon film can take rough handling 
under high temperature service conditions. 





Low cost. Even with all the above ad- 
vantages, film made of Spencer Nylon 
actually costs less per square inch than 
many other transparent packaging films. 
For price comparisons with other packag- 
ing materials, write to Spencer Chemical Co. 





SPENCER 
CHEMICAL 
COMPANY 





6 


Available now! Both blown and chill roll 
cast Spencer Nylon films are available in a 
variety of widths and in thicknesses ranging 
from .25 to 10 mils. For names of suppliers 
of film made from Spencer Nylon, write to 
Spencer Chemical Co. at the address below. 


SPENCER NYLON 


General Offices. DWIGHT BUILDING, KANSAS CITY 5, MISSOURI 
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T.M. Reg. U. S. Pat. Off. 


equipment do any or all your casing operations 


AUTOMATICALLY 
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Automatically feeds, forms and Automatically loads product, 
positions cases, and gathers load. \ glues, seals, and imprints cases. 





For casing round, square, rectangular or 
free-form packages of virtually any size 


You need not be a big company to enjoy the 
economies of Packomatic equipment. If your 
volume requires even one person to hand-form 
cases, hand-fill, hand-seal, or hand-imprint them, 
then a Packomatic machine can be a sound in- 
vestment. Only a minute or two of attention at 
infrequent intervals is needed even for a com- 
plete automated Packomatic line, capable of 
matching the output of a dozen pair of hands. 
And in addition to reducing direct labor produc- 
tion costs Packomatic can, by utilizing end- 
opening shipping cases, reduce your paper-board 
costs up to 25%. And mechanically end loaded 
cases are stronger because the flaps give added 
resistance to weight and shock. In addition they 
stack better because their uniformly flat sides 
enables keying of pallet loads. Write, wire or 
phone us for facts on how to reduce your case 
packing costs. 


See our revolutionary OMNIMATIC-ROTOPRESS. Booth # 823—Nov. PMMI SHOW — New York Coliseum. 


OCTOBER 1959 
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TAKING GUESSWORK OUT OF PACKAGING DECISIONS 


These top graphic designers could be 


working on your packaging projects 





Say the word, and these outstanding package designers will give you their 


best efforts. This offer is part of a Fibreboard program designed to help 

you reach the best possible packaging decisions. 

Today you can get help from experts in market analysis, structural design, 
graphic design, package testing, and equipment engineering just by 

calling Fibreboard. Qualified specialists in each of these fields will work with 


you, your package consultant, or advertising agency whenever you like. 


This new, broader concept of packaging service can help you find new ways 
to package your products better, more efficiently, at lower cost. Use it. 
And once your packaging decision is made, let Fibreboard produce your folding 


cartons and shipping cases in the West’s largest, most modern facilities. 


Phone or write today for all the help you want! 


FIBREBOARD PAPER PRODUCTS CORPORATION 


San Francisco 
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Manifold-type blow-molding machine 

F. J. Stokes’ new Model 855 blow-molding machine is a 
dual-manifold type that reportedly is designed to make effi- 
cient use of the output of any extruder within the range of 
1% to 3% inches. It can be operated fully automatically, 
semi-automatically or manually in the production of con- 
tainers or other hollow plastic items. According to the sup- 
plier, the new unit is moderately priced and free of royalty 


requirements, Controls for operating the machine are lo- 
cated at the center front, so the operator can observe mold- 
ing progress at both stations. There are three 3-position 
switches for each molding station which operate (a) the 
knife that slices off the parison above the mold after it has 
been damped shut, (b) the blowing air, and (c) closing or 
opening of the mold. The supplier reports that the new 
unit’s dual-manifold design permits virtually continuous 
operation, for more efficient performance, optimum utiliza- 
tion of investment, lower labor costs and greater output. The 
machine’s operating specifications are: clamp at 100 p.s.i— 
2,000 lbs.; stroke (each platen) —4 in.; daylight when mold 
is open—18 in.; platen size—8 by 18 in.; maximum mold 
length—24 in., and mold length clearance—50 in. F. J. 
Stokes Corp., 5500 Tabor Rd., Philadelphia 40. 


Water-resistant corrugated shipper 

\ corrugated shipping container that is resistant to water 
and to high humidity is being marketed by Federal Con- 
tainer, Called Dri-Bak, the new container is claimed to be 
ideal for shipping produce, frozen foods and other wet 
products because it will stand up under prolonged exposure 
to high humidity, frost and freezing. The company reports 
that a test proved the board will not fall apart or delami- 
nate even when submerged in water for 72 hours; when 
dried it will return to its original condition. According to 
the supplier, costs are competitive with those of conven- 
tional corrugated shippers. A testing kit dramatizing the 
material’s properties is available without charge on request 
to the supplier, Federal Container Corp., 4390 Olson High- 
way, Minneapolis 22, 


Lake colors for use in food packaging 

Synthetic organic pigments—designed for use in protective 
coatings and packaging materials, wherever the use of non- 
toxic color is indicated—are being offered by H. Kohn- 
stamm & Co, The company reports that they have been ap- 
proved by the Food & Drug Administration. The supplier 
says the Governmental agency gave its approval of a pro- 
posal requesting a change in color-certification regulations 
applying to the lakes of Food, Drug & Cosmetic colors to 
permit certification for their use in or on all foods. Appli- 
cations for the food lake colors, says the supplier, can be 
found in many areas, including food packaging and pro- 


tective coating. They reportedly give users a wider choic« 
of colors. The lake colors are said to be odorless and taste 
less, and reportedly will not bleed out. The colors are being 
marketed under the trade name “Lakolene.” H. Kohn 
stamm & Co., 161 Ave. of the Americas, New York 13 


Non-curling gummed paper tape 

The availability of premium-grade gummed kraft-paper seal- 
ing tape that possesses permanent, non-curling flexibility 
is reported by Atlantic Gummed Paper. The tape is made 
with kraft supplied by Scott Paper’s Hollingsworth & Whit- 
ney Div. Uniform caliper of the paper, according to the 
tape manufacturer, virtually eliminates down time caused by 
paper breakage. The non-curling tape is produced in what 
is called a “Bi-flexing” operation. It consists of cracking 
what otherwise would be a glassy film of glue on the tape. 
The process, says the supplier, contributes to better water 
penetration and makes the tape lie flatter. The strength 
and moldability of the base stock is claimed to offer users 
packaging economy in that less tape is needed to seal 
packages. Additional data can be had from Adlantic 
Gummed Paper Corp., 1 Main St., Brooklyn 1. 


Improved automatic bottle packer 

Emhart reports that its new Standard-Knapp automatic 
bottle-packing machine delivers up to 40% more capacity 
in 27% less space. The new unit, the S-K 860, is adjustable 
to different sizes of bottle and patterns of pack. It handles 
a wide range of containers and loads full- or half-depth 
cases with or without partitions or carry-home cartons. 
Change-over reportedly can be made by one man. Other 
new features cited for the machine are: fewer moving parts, 
for easy maintenance; self-aligning bearings; air-operated 
pusher plates; self-contained drive, and a simplified grid. 
Emhart Mfg. Co., Portland Div., Portland, Conn. 


Automatic cigar-packaging machine 


Scandia Packaging Machinery’s new Model 401 Pocket 
Packer performs all the necessary functions of cigar load 
ing, carton forming and gluing, package closure and sealing 
and cellophane overwrapping (including an opening tape). 
All steps are automatic. The new machine forms a carton 


blank around the cigars as they travel through. Up to 75 
five-cigar pocket packs per minute can be delivered, says the 
supplier, Cigars are fed into the machine row by row from 
one or two magazines, one of which serves as a reserve 
supply. (When one magazine empties, an electric control 
automatically switches to the other, for uninterrupted pro- 
duction.) The cigars, spaced apart, are inserted five at a 
time into individual, U-shaped mandrels mounted on an 
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PROUDLY RECOMMENDS 


MULTIPURPOSE 


FLEXOTUF 


SUPERIOR FLEXO INKS FOR PACKAGING FILMS 


Commercially proven for over three years, versatile Flexotuf inks offer the film 
printer advantages not to be found in conventional flexo inks . . . so many advan- 
tages that many of our customers will use nothing else. Here’s what you can depend 
upon with Flexotuf, because they are still superior to all imitations for press per- 
formance, versatility, aging qualities and lasting printed film characteristics: 


. Exceptionally high gloss at high 4. Anti-foaming 
press speeds 5. Rich colors that set new standards 
. Excellent printability for brilliance 
. Outstanding block and moisture 6. Added eye and sales appeal for 
resistance the customer’s package 


With multipurpose Flexotuf, you keep ink inventories down, quality up. Get the 
whole story .. . ask the man from IPI! 


IPI, IC and Flexotuf are trademarks of Interchemical Corporation. 
Mylar and Saran are trademarks of duPont and Dow respectively. 
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endless conveyor which travels the length of the machine. 
As each loaded mandrel approaches the carton-blank feed- 
ing head, a blank is fed down in position to meet it. The 
blank then is folded and glued around the mandrel. At the 
next station the newly formed pocket pack is stripped from 
the mandrel and positioned for indexing into the wrapping 
operation. For more data, contact Scandia Packaging Ma- 
chinery Co., North Arlington, N.J. 


Siftproof automatic bag for powders 

For the packaging of powdery products in quantities up to 
25 lb., Continental Can’s Flexible Packaging Div. is offer- 
ing a new, large-size Flav-O-Tainer siftproof bag. The bag 
is of heat-sealed construction, with a flat block bottom for 
sturdy stand-up. According to the supplier, the printable 
bag is suited to the packaging and shipping of such hygro- 
scopic products as dried milk, dehydrated potato flakes, 
powdered pesticides and similar chemicals. Continental Can 
Co., Flexible Packaging Div., Mt. Vernon, O. 


Hand tool closes foil containers 

Ekco-Alcoa has introduced a hand closure tool that crimps 
plastic or board covers to vertical-flange aluminum-foil 
containers. It is said to be both rapid and efficient, and 
can be used to close round or rectangular containers. The 
tool is 5% in, long, and is said to effect a tight closure 
with minimum effort. The flange of the container to be 
closed is inserted between the jaws of the tool, which is 
then rotated until the closure is complete. According to the 
supplier, its new closure tool is applicable to both large- 
and small-volume users of aluminum-foil containers. Ekco- 
Alcoa Containers Inc., Wheeling, Ill. 


Coder embosses metal-can bottoms 

Colton’s Type 22 Colton-Hope coding machine makes a 
non-transferrable embossed code on the bottom of metal 
containers. Each container is coded in the line just ahead 
of the filling operation. As a timing screw on the machine 


feeds a can into coding position, a moving die is fed down- 
ward by air presssure through the open mouth of the can. 
Embossing is accomplished by this moving die and a fixed 
die in the base of the machine. Coding speeds are reported 
to range from 15 to 35 cans per minute. The unit can be 
adapted to the coding of any type of open-mouth metal 
container, in a variety of sizes, Coding dies accommodate 
two rows of six letters or digits each. Special insignia are 
available, the manufacturer reports. Arthur Colton Co., 
3400 E. Lafayette Ave., Detroit 7. 


Unbreakable aerosol stack cap 

Gilbert Plastics has introduced a new aerosol plastic stack 
cap for nozzle-style fabricated 211 cans. The 301 stack cap, 
molded of high-density polyethylene, is claimed to be low 
in cost as well as unbreakable. According to the supplier, 
the new cap snaps snugly over the outside rim of the can, 
keeps nozzles dust-free and is easy to stack. It is available 
in all standard colors; special colors can be matched to 
specification. Gilbert Plastics, Kenilworth, N.J. 


Dual-head multiwall-bag sewing stand 
A dual-head sewing stand, designed for use in closing open- 
mouth multiwall bags, is offered by Union Bag. An addition 
to the manufacturer’s I&C packaging-machinery line, it ac- 
commodates either 
the 80600E or 
80600H sewing 
head. The supplier 
points out that the 
new device elimi- 
nates the problem 
of thread break- 
age, common to 
single-head stands. 
If one of its two 
sewing heads 
breaks down, the other can be swung into place without 
loss of production. This is done by removing a pin on the 
sewing stand, swinging the pedestal 180 deg., then replacing 
the pin. If a plain sewn closure and a bound-over tape 
closure are used on the same production line, one position 
of the stand can be used for the “E” head and the other 
for the “H” head. This feature, the company says, elimi 
nates the need for changing heads, Union Bag-Camp Paper 
Corp., 233 Broadway, New York 7. 


Agent detects leaking aerosols 
Colgate-Palmolive has introduced a wetting and foaming 
agent that detects leaks in aerosol containers. It is called 
Arctic Syntex 036. In testing for leakers, a “hot bath” is 
mixed with each gallon of hot water. The solution foams 
when a leaking aerosol can passes through it. The inspector 
then retrieves and discards the defective container. Accord- 
ing to the supplier, the wetting and foaming agent also 
removes traces of grease and oil from aerosol cans, providing 
a clean surface for subsequent labeling operations. The 
material is available in pails and drums. Associated Prod- 
ucts Div., Colgate-Palmolive Co., 919 No. Michigan Ave., 
Chicago 11. 


German-made coating machine 

A Hofman & Schwabe coating machine for use with poly- 
vinyl chloride and similar materials is available through 
Converters Machine Co., U.S. and Canadian agent for the 
German machinery firm. The new unit combines three coat- 
ing appliances—coating knife, rubber blanket and coating 
cylinder—in one station. For this reason, says the supplier, 
the machine is extremely versatile and allows for coatings of 
various thicknesses on many different materials, including 
paper, paperboard and fabric. The coating appliances can 
be supplied individually if only certain types of coating are 
required. The machine is available with or without unwind, 
rewind and drying and cooling sections. It can be equipped 
with a turret-type embossing unit with four embossing 
rollers. Converters Machine Co., Greenwich, Conn. 


Testing rubproofness of print on paper 
Testing Machines reports the availability of a new device 
to measure the rubproofness of print on paper and board. 
The testing machine is a development of the Printing, Pack- 
aging & Allied Trades Research Assn. of Great Britain. 
Rubbing action is provided by the interaction of two disks 
which rotate in plane contact at the same angular speed. 
Pressure between the disks is controlled by a dead weight 
on the upper member. The supplier says that uniform rub- 
bing is obtained in all directions over the entire surface of 
the test disk. The new device reportedly can be used in in- 
vestigating, under controlled conditions, new techniques or 
procedures which involve any type of rubbing action. For 
additional details, contact Testing Machines, Inc., 72 Jericho 
Turnpike, Mineola, N.Y. 


Polyethylene film for bread overwraps 
Chippewa Plastics reports the development of a new series 
of polyethylene films, engineered especially for bread over- 
wrapping applications. Identified as the BW-20 series, the 
[Continued on page 190) 
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They’re as different as men can be, but they have one thing 

in common: the heritage of more than half a century of experience 
that is Milprint’s alone in the packaging field, and 

backed by the widest variety of packaging materials and 

printing processes available anywhere. 

More and more manufacturers are sending America’s 

fastest-selling products to market in packages by Milprint. 

Why don’t you call your Milprint man NOW? 


Rotogravure 
Printed Foil 
Overwrap 


Design created by 
George Pisani of 
Trombley, Pisani 

& Trombley 


e 
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Lustro Printed 
Poly-Cel Extrusion 





NOW YOU CAN BUILD 
SIDE-WELD BAG-MAKING CAPACITY 
-.22 Unit by Unit 


eat competitive production costs 
eat lower investment 


—with the NEW 





Putting tdeas to Work 


FOOD MACHINERY AND CHEMICAL 
CORPORATION 


FMC Packaging Machinery Division 
634-23rd AVENUE, OAKLAND 6, CALIFORNIA 


nape ve Foreign Sales: FMC international Corp., P.O. Box 1178 
AND cHamcaL San Jose, California, U.S.A. 
sg Soph (Cable Address: FOODOMACHIN) 





(Left View) Accurate counter 
stacker normally requires 
only one girl to pack from 
two machines. Facititates 


semi-automatic bag loading 


(Right View) Simplified accu 
rate unwind reduces initial 


nvestment 


INVESTIGATE. FULLY, TODAY 
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CLARK CONTAINERS SELL ON SIGHT. Rigid precision 
in fabrication is the extra “plus factor” that makes each Clark litho- 
graphed metal container a natura/-born salesman. Hairline register, exact 
color reproduction, precise tolerances...all play their vital parts. Clark 


containers can be manufactured economically in large or moderate lots, 


of metal or combinations of metal and plastic, and with unique struc- 


tures. Yet, the result is always the same: they sell on sight. 





} TRAVELING THROUGH CLARK, a new graphically 
illustrated brochure takes you behind the scenes at ° . 
| Clark’s—shows you the broad design and manutac- lithographed meta/ containers 


li turing facilities which enable Clark to produce suc- 
cessful containers for many nationally famous jf f Cc ‘dl MA RK 
brands. Write for your free copy today. e . 
J, L. Clark Manufacturing Co., Rockford, Iil.; 


Liberty Division Plant and Sales, Lancaster Pa.; 
New York Sales Office, Chrysler Bldg., New York 17 











Corrugated boxes... 
by the mile 


Miles of corrugated board 

roll off giant H & D corrugators 
like this one every hour of 

the working day. This production 
assures you of prompt delivery 
of quality boxes in volume. 
Better see H&D. 


"| Hinde & Dauch 


Division, West Virginia Pulp and Paper 


AUTHORITY ON CORRUGATED PACKAGING * SANDUSKY, OHIO 
15 FACTORIES +« 42 SALES OFFICES 
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WE ASK THE READERS 





What help do you get 


from the average package-supplier salesman? 


Harry S. Cobey, Jr. 
Purchasing Dept. 
Consumers Packing Co. 
Lancaster, Pa. 


Good advice trom some package-supplier salesmen, no 
help from others who do not know proper application 
and limitations of their product. 

The best packaging salesman (and the one that is 
always welcome) is the one who can make the follow- 
ing analysis: “We can take your volume of x million 
cartons of X style and convert to Z-style carton with 
installation of some new machinery. This will save 
labor, give you a better package and will save you x 
dollars per thousand in carton cost. This savings in 
cartons will pay for the new machinery in x months.” 
The packer who does not install the latest practical, 
labor-saving machinery will see his profits dwindle. 


Stanley N. Bachman 
President 

Stanley Drug Products, Inc. 
Portland, Ore. 


The average package-supplier salesman has a great 
deal to offer the prospective purchaser who normally 
is not an expert in the packaging field. 

The first item of value is usually a short course in 
the technical aspect of the problem at hand. This in- 
volves an explanation in lay terms of such items as 
caliper of board, resistance to in-transit damage, adapt- 
ability of design to production problems, construction 
of package to the product involved and other similar 
technical information. 

Another important assistance received from the sales- 
man is normally the justification for using a better- 
quality package rather than merely shopping for the 
lowest price. This is where the package-supplier sales- 
man differs from the package-supplier order taker. We 
depend quite heavily on the ability of the salesman to 
supply us reasons for using a better package which we 
can, in turn, use to qualify our product excellence. 

We also look for new ideas which can only be ob- 
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tained from alert sales representatives who are con- 
stantly in touch with new packaging developments. This 
is probably the primary reason for devoting the time 
necessary for sales interviews. If one constructive idea 
can be obtained in a discussion period, we consider the 


time is well spent. 


Allan L. Levey 

Vice President 

Wardley Products Co., Inc. 
Long Island City, N.Y. 


1 am not quite sure what “the average” package- 
supplier salesman is. More often than not, salesmen 
calling on me are so intent on making the sale for their 
company’s product based on the price of their product 
as compared to other types of packaging used by firms 
in other industries that they fail to impress upon me 
the need my company has for their product. 

If I felt the salesman researched my industry and, 
specifically, my company’s shortcomings in packaging 
compared to my competition prior to his call at my 
office, I would have a great deal more respect for the 
salesman and his recommendations. Too often the 
package-supplier salesman knows his product from the 
technological standpoint, but has little sales ability. 
Conversely, it is a frequent occurrence to come across 
the salesman who knows how to sell, but does not have 
technology at his fingertips. Thus, my best help in 
packaging comes from technological salesmen. 


William R. Wittenberg, Production Manager, 
Grandma Cookie Co., Portland, Ore.: In a small con- 
cern of our size we must depend a great deal on help 
from packager-supplier salesmen. Without a separate 
packaging research and development department, we 
must get information from salesmen and publications 
on new developments and materials and how we might 
be able to use them. The salesman may not know of an 
immediate application, but he can plant the seed that 
will grow into a new package. 

The key to this, I believe, is for the salesman to make 
the buyer feel as though he had something that might 
very well increase sales of the product, but not push 
an item merely because it’s new or because everyone 
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is switching to it. The salesman who is familiar with 
the type of merchandising of the company he’s selling 
will get a much more attentive ear than one who isn’t. 


Paul K. Danielson 
Vice President 
Marion Laboratories, Inc. 


Kansas City, Mo. 


When a man buys a shovel, the last thing in the world 
he wants is a stick with a piece of steel on it. The 
thing that he wants is a hole in the ground as a rule. 
By the same token, when a package-supplier salesman 
calls on me, the last thing I want to buy is paper or 
even boxes. I am not in the market for either of them. 
However, I am always in the market for ideas, ways 
in which ink can be applied to paper to increase its 
value and to present a favorable corporate image for 
Marion Laboratories and an effective product image. 

One of the major things that limits most package- 
supplier salesmen in coming up with ideas for variations 
in the use of his material is the fact that he does not 
have technical information about the materials ,he is 
selling. I realize that the variety of packaging materials 
makes this an ever-increasing problem. Maybe the 
solution is greater specialization in order that one man 
can be a greater authority on a given group of pack- 
aging materials. 


Ernest L. DuPree, Jr. 
Packaging Design Director 
Schenley Industries, Inc. 
New York 


Of paramount importance in appraising the contribu- 
tion made by packaging-supplier salesmen to the alco- 
holic beverage industry is an acknowledgement that not 
all segments of the packaging industry realize how 
vital cost control is to the balance sheet of distilling 
firms. There is room for considerable improvement in 
the salesmen’s awareness of this business factor. 

On the positive side of the ledger, it can be said that 
the solid marketing know-how of folding-carton sales- 
men and their realistic evaluations of packaging costs 
for alcoholic beverages have enabled the representatives 
of this package-supply field to contribute substantial 
assistance to our packaging programs. 

By the same token, agents for foil and sticker manu- 
facturers deserve a bouquet for their forward-minded 
policies. Such packaging experts consistently present 
new, outstanding techniques for engraving that surpass 
previous ideas. And the up-and-coming plastics field, 
of course, furnishes us with salesmen who are con- 
stantly on their toes with cost-cutting ideas. 

With respect to glass firms, we are always happy to 
see them encouraging their salesmen to contribute to 
progressive design ideas. 
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Ribbon salesmen could be of greater help to us if 
they presented more adequate stock. Their aid to our 
packaging work would also be enhanced if they en- 
gaged in more research—especially in the area of color 
assortments. 

Since the quality of printing reproduction is an es 
sential ingredient of our packaging program, our busi- 
ness is helped appreciably as shipping-case suppliers 
develop means to achieve better graphic reproduction. 

With packaging assuming an increasingly important 
role in the marketing of merchandise, the competent 
packaging-supplier salesman renders a distinct service 
to our operation. We are always particularly receptive 
to constructive ideas that take into consideration our 
industry’s unique cost problems. 


James B. Van Dusen 
Buyer 

Parke, Davis & Co. 
Detroit 


The average package-supplier salesman helps by keep 


ing the buyer informed on new developments by his 
company and by his industry, as well as by doing an 
effective job of follow-up and troubleshooting of cus- 
tomer complaints. 

The exceptional package-supplier salesman, in addi- 
tion, utilizes his knowledge of customer needs and plans 
together with his company’s abilities in suggesting 
changes in his product or in his customer’s use of that 
product. He is in a position that offers a real opportun- 
ity to be creative. In the long run he is being a greater 
help to his customer and to his own company if he 
takes this opportunity. 

I like to think I see more exceptional than average 
package-supplier salesmen. 


G. L. Daugherty 
Factory Manager 
Faultless Starch Co 
Kansas City, Mo. 


The help we get from the average package-suppliei 
salesman is not the type of help I would like to cite to 
answer the question. We like to think our package-sup- 
plier salesmen and the companies they represent are 
above average. By this I mean that the services they 
have to offer or their attitude and enthusiasm in offer- 
ing these services seem to place them a little above the 
average supplier-salesman. 

The big help comes from the salesman who can offer 
assists in fields that we, his customer, cannot handle or 
do not have readily available facilities to handle. For 
example, package design, artwork, research in many 
fields pertaining to packaging and related supplies, and 
costly laboratories we cannot feasibly support full time. 

The above are extra. With these helps we expect the 
salesman to offer products and supplies that are cor- 
respondingly competitive in quality and price with the 
other salesmen we call average. 
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PACKAGING IS OUR OYSTER , 


One of nature's perfect packages; 
self-opening jewel case. 
May be stored under water... 
edible (in season) inner packing. 
Man's packaging; less perfect, 
but making great contributions 
to modern living. Through its success 
Tae ol celelU Loi am olce)c-reidielammell-jagleleidlels mm 
Tale Me aal-icetar-lalelt-tis)-@eem Oelale-Tial-1g 
Corporation is a leading contributor. ( 


CONTAINER CORPORATION OF AMERICA 


Chicago, Illinois 


FOLDING CARTONS 
SHIPPING CONTAINERS 
SEFTON FIBRE CANS 
PLASTIC PACKAGING 





Py massage of Umportance to oll food packagers 
safeetek iy eit: Shw Ped: Aldaes scandent 


Many packagers are concerned about meeting the requirements of the 
1958 Food Additives Amendment to the Federal Food, Drug and Cosmetic Act. 
The new regulation prohibits “the use in food of additives which have not 
been adequately tested to establish their safety.” 
Any compound in a packaging material is under question if it migrates to the food product. 
The burden of responsibility in the use of materials is now on the packager. 
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Celanese, some time ago, reviewed with the Food and Drug Administration 
the composition of various acetate films and their suitability for 
packaging foods. Years of animal feeding tests were made on a key ingredient : 
the request of the F.D.A. to establish the safety of this ingredient. 

The result of this work proved the safety of the ingredient, and enabled 
the F.D.A. to accept these special film compositions. 


P903 | 


P904 Cast films noted for clarity and perfection of surface. 


P912 | 


S600 } 
$603 ( Extruded films having good surface characteristics 
S650 although not as optically clear as P900 Series. 


S653 ) 


{ Extruded Sheeting having good surface characteristics. Semi- 


$732 > 


{ rigid, but can be thermoformed and otherwise fabricated. 


To assist processors in the selection of F.D.A. accepted packaging, 
Celanese has prepared an informative folder covering Celanese Acetate Film for 
acceptable food packaging. For your copy, return coupon on opposite page. 
Celanese Corporation of America, Plastics Div., 744 Broad St., Newark 2, N. J. 


Canadian Affiliate: Canadian Chemical Company Limited, Montreal, Toronto, Vancouver, 
Expert Sales: Amcel Co., Inc., and Pan Amcel Co., Inc., 180 Madison Ave., New York 16 


C Pelbauese ACETATE SHEETING AND FILM 
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C P@Lawnese ACETATE... 


ideal for food packaging 


Celanese Acetate is known in the food field 
as the “breathing wrap’’. Although 
waterproof—remaining crisp when wet—it 
is permeable to moisture vapor, carbon 
dioxide and other gases of food metabolism 
This property is vital to the correct 
packaging of fresh vegetables and fruits 
This “‘breathing” quality of acetate films 
contributes to a fog-free, sparkling food 
package—resistant to the growth of mold 
and fungi. It is also highly greaseproof 
Celanese Acetate has good dimensional 
stability, excellent printability, and long 
shelf life. It is easily fabricated into 
packages and containers by both manual 
and machine packaging operations. Types of 
food packages made with the film include 
window boxes, window bags, overwraps for 
use in direct contact with food, window 
envelopes, and window cartons. Acetate 
sheeting is used for transparent rigid 
containers, telescope and sliding lids 
blister and skin packs 
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New folder describes types of acetate film 
and sheeting available from Celanese and 


how vou can use them in food packaging 


Celanese Corporation of America, Plastics Division 
Dept. 108-J, 744 Broad Street, Nework 2, N. J 


Please send me folder, ““Celanese Acetate Film 
and Sheeting for F.D.A.-Acceptable Food Packaging” 


Name 
Title 
Company 
Address 


City 
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AUTOMATIC 


aE ates PRODUCTION OF SMALL ROLLS 


with TYPE XP 
SCHULTZ REWINDING MACHINES 


ioneers and Originotors of Fully Automatic Rewindin 


MANUFACTURED AND SOLD EXCLUSIVELY BY 


Schultz 


engineering corp. 


190 BANKER STREET © BROOKLYN 22, N.Y 
EVergreen 3-154] 
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Here are just a few 

of the questions 

your’ 825-page 
MODERN PACKAGING 
Encyclopedia Issue 


answers: 


“How should a packaging department be set 
up? How do 44% of the food manufacturers 
do it?” 


“What are the specific factors that must be 
taken into consideration when planning a 
package?” 


“Does waxed paper offer good resistance to 
flavors, odors and gases? Does polyethylene- 
coated paper?” 


“What’s a simple way of identifying the vari- 
ous films?” 


“Among paper packages, what are the unique 
advantages offered by set-up boxes?” 


“Why are styrene containers now able to com- 
pete costwise with disposable treated-paper 
containers?” 


“How does the nitrogen-propelled aerosol open 
new horizons for dentifrices, barbecue sauces, 
drugs, etc.?” 


“In selecting the right capping equipment, 
when should a straight-line machine be se- 
lected? When can a straight-through hookup 
be used? What are the virtues of a ‘synchro- 
nized line’?” 


“What are the special advantages of printing 
by letterpress? Offset? Flexography? Roll 
leaf? 


“What are the names of some contract pack- 
agers in northern New Jersey?” 


“From which companies can plastic bottles be 
obtained ?” 


What’s your question? 


*The MODERN PACKAGING Encyclopedia Issue is the 
thirteenth issue of MODERN PACKAGING magazine— 
and is received by paid subscribers as part of their regu- 
lar subscription. America’s “mass packager’ executives 
use it as their guide to package design, planning, produc- 
tion, and’ procurement. “ - 
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cad tolerances 


save you time and money 


Wall thickness governs the amount any container holds. That’s why it is so important 
for every one of your polyethylene containers to be as nearly perfect as possible. IMCO 
spares no trouble or expense to produce hairbreadth tolerances every time... tolerances 

almost as fine as a human hair. That means that every IMCO container holds exactly the 
proper amount...no more and no less. Yet IMCO containers are just one fifth the weight 
of comparable glass containers... to reduce shipping and packaging costs. It’s just one 
more example of the guaranteed IMCO qualities which save you time and money. 

IMCO containers are guaranteed to match your specifications so closely that production 

lines never jam due to dimensional variations. IMCO containers are guaranteed 
to be the color you want...every time. You pick the color that sells your 
product ... IMCO reproduces that color... exactly. Every IMCO job is 
performed with high-precision control and exacting consistency to 
produce the finest containers possible ...at the lowest possible cost. 


imco container corporation 75th and Cleveland Streets, Kansas City 30, M 


Manufacturing Plants Sales Offices 
Belvidere, New Jersey New York, New 
Toront ada f 

Exce 





For complete information about putting your 
product in a tailor-made IMCO container, contact the i N\/i Fl ee 


IMCO representative neorest you today! ————_—__ 
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Product Planned 
CANS 


THE HEEKIN CAN CO. PLANTS IN OHIO, TENNESSEE & ARKANSAS—SALES OFFICES; CINCINNATI, OHIO; SPRINGDALE, ARKANSAS 
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Do you package bakery goods? 





New grease-resistant KREOCOAT by International Paper 
is 5 ways better than laminated bleached board 


(—and one of them is, it’s cheaper!) 


ore bakery products ire being 
M pac kaged in International P uper’s 
new Kreocoat every day. 

Inde pend nt boxmakers find this 
highly printabl board ideal for today’s 
competitive conditions. They are now 
specifying it for packaging brown ‘n 
serve bakery goods cookie S troze n pi 5. 
chicken, bacon and other meats. 

Here’s why new grease-resistant 


Kreocoat is betterthan laminated board: 


1. There’s no curl. Kreocoat lies flat. Its 
on-machine coating is an integral part 
of the board. It can’t delaminate—ever! 
2. Less inventory. Kreocoat’s versatility 
lets you cut your inventory. You no 
longe r have to tie up dollars and costly 
warehouse space to stock both lami- 
nates and other boards. 

3. Less handling. Kreocoat comes to 
you ready for converting. There is no 


laminating operation and Kreocoat can 


he glued Vi ith conve | 


4. Easily salvaged. Becaus« 


idhe Sives 
Kreocoat 


1 100% virgin wood fibre 


ntiona 


is made fron 
it can be reclaimed right along with 
your other solid sulphate waste, 


5. Lower cost. Kreo 


cheaper to buy, it is also ch iper to 


oat is not only 


store, cheaper to convert, che pel to 


salvage. 


Contact International Pap 


salesman for sampl s and 


your 


intormation. 


Fine Paper & Bleached Board Division INTERNATIONAL PAPER New York 17, N. Y. 








"IN OUR CASE 
"HANDLE WITH CARE' 
MEANS 

"PACK IN 

URETHANE FOAM’. ." 


says John T. Armbruster, Industrial Designer, American Optical Company 


Die-cut urethane is shown for interplant shipment of finished prisms. 
Urethane cushioning is re-used for many shipments, with only the cartons 
requiring occasional replacement. 


American Optical’s Rx Master Phoroptor, with many precision optical 
components, receives careful packaging using urethane foam, eliminat- 
ing damage, reducing gross shipping weight and packaging costs. 


“‘When one has the responsibility of protecting such 
items as microscopes, phoropters, optical prisms and 
lenses of all kinds and descriptions, the real meaning 
of ‘protective packaging’ is quickly learned,”’ says 
John T. Armbruster of American Optical Company’s 
Instrument Division. 

“Breakage is only one of the problems we face in 
shipping our delicate products all over the world,” 
he adds. ““The slightest shock can result in mis- 
alignment of precision adjustments which can some- 
times be more expensive than breakage of a simple, 
replaceable lens. 

“During the past three years,’ Mr. Armbruster 
says, “we have been using urethane foam in pack- 
aging our great variety of precision instruments and 
have never had a damage complaint of any kind in 
that time. In addition, urethane foam has enabled us 
to reduce our package material costs by as much as 
30%, resulting in standardization of packaging com- 
ponents, increasing packaging efficiency, while im- 
proving product quality and customer satisfaction 
in the bargain. 

“In years past,” Mr. Armbruster concludes, “‘we’ve 
used just about every kind of cushioning material 
known to man, but none has measured up to 
urethane foam in terms of functional protection, low 
cost and versatility. It’s a packaging man’s material.” 

Write Mobay for other examples of how leading pack- 
aging experts are utilizing urethane foam for low-cost 
protection in transit and storage. 


MOBAY 


CHEMICAL COMPANY 
Dept. K-5 + Pittsburgh 34, Pa. 


Mobay is the leading supplier of 
quality chemicals for the manu- 
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First in Urethane Chemistry 
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others can, and improving them is our specialty. Plax concentrates on 


packaging in plastics. We design and manufacture, in hundreds of shapes and sizes, 


plastic containers that squeeze, spray, pour, drip or “carry’—for foods, drugs, 


cosmetics, detergents and industrial liquids. Some examples of packaging designed 


by Plax for leading companies are 


shown on the pages following. : on 
GIVES A PACKAGE 
A PLUS 
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YOU'RE IN THE BEST OF COMPANY... 


Today’s plastic containers, properly designed and fabricated, are far more attractive, 
safer and easier to handle than glass or metal. More important, the modern touch 


of “squeeze-bottle” plastic can move your products off the store shelf quickly 


and profitably. Many companies, once doubters, are now enthusiastic users. 






WHEN YOU USE PLAX CONTAINERS 


The large staff of Plax designers and 


engineers, working with your special- 
ists,can give your package unique 
styling and functional advantages. Plax 
is the foremost producer of plastic 
containers, with the largest manu- 
facturing capacity in the industry. 
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MENNEN 


SPRAY 
DEQDORANT 


FOR MEN 


PLAX 
GIVES A PACKAGE 
A PLUS 
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For over 100 years, shippers have used heavy, old-fashioned glass bottles. The 


new square plastic 1-gallon container by Plax, shown here, weighs only 3 ounces 


—15 times lighter than the glass bottle it replaces! Startling savings in freight costs, 


too, and no breakage or disposal problems. Industry is buying them by the thousands 
for shipping a wide variety of liquids... 


from chocolate syrup to sulfuric acid. 
. ” sheet PLAX 


Plax Corporation, Hartford 1, Conn. GIVES A PACKAGE 
A PLUS 


in Canada, Plax Canada Ltd., Toronto 





World Report 


{bstracts from foreign packaging magazines 





ENGLAND 

Prospects for polypropylene 

Characteristics, future uses and production plans for poly- 
propylene are discussed at length in Packaging (England). 
Considering the low-cost factor and chemical resistance to 
most liquids and solvents, it can be expected, the article 
predicts, that polypropylene will be competing before long 
with polyethylene bo?tles. The possibilities of polypropylene 
film for overwrapping and for fresh-produce bags are dis- 
cussed at some length. This plastic material is also sug- 
gested as a strong filament for use in the making of mesh 
bags for the packaging of vegetables and fruits as well as 
confectionery. Some interesting figures are included on 
estimated production of polypropylene in Europe: England, 
20,000 to 30,000 tons during 1960; USSR present production, 
10,000 to 15,000 tons; Germany, 10,000 tons; Italy, 20,000 
to 30,000 tons. Holland is also producing polypropylenes, but 
no figures for that country were given. 


CANADA 
Vew water-soluble-film project 


A new type of maize is being bred to produce a form of 
starch that could be made into a water-soluble transparent 
film with a wide application in packaging, according to 
Canadian Packaging. The new material reportedly could 
prove more suitable than polyvinyl-alcohol film for a broad 
range of uses, including soluble pouches for detergents and 
dyes, and as a “disappearing” cooking envelope for frozen 
vegetables and meat products. 

[he starch needs to have a high amylose content, the 
article states, and agronomists are working toward produc- 
ing a maize which will yield this. It is possible to obtain 
the amylopectin by fractionation of maize starches already 
available, but this is a much too expensive process, 

The new film, already produced artificially, is reportedly 
resistant to grease and its wet strength can be improved by 
chemical treatment. It is also suggested in the article that 
it may be possible to produce from this starch a film similar 


to viscose cellulose at lower cost, 


FRANCE 

Review of water-vapor test methods 

A technical section edited by Pierre J. Louis, director of 
"Institut Francais de |’Emballage, was announced in the 
July-August issue of Emballages (France). The lead feature 
of the section was a discussion of various methods for 
determining water-vapor permeability, including a useful 
table for conversion of results expressed either in the metric 
system or in the Anglo-Saxon system using inches. “In this 
era when international exchanges are increasing,” says 
Emballages, “the reader without doubt will appreciate this 
practical method of comparison for permeabilities.” 


THE NETHERLANDS 

Vo-tension web feed saves wrapping film 

Substantial economies are reported for an automatic carton- 
wrapping machine developed in The Netherlands which un- 
reels transparent film rapidly and intermittently in pre-set 
lengths. The result, according to a report in Packaging News 
(England) is to assure that material is not only applied in 
exact register with the surface design of a carton, but is 
used with considerab!e savings. The basis of the method is 
that no tension is applied to the web. The feeding mechan- 
ism is electronically controlled and unreels film three times 
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as fast as it is used, stopping automatically when enough 
to make seven wrappers has been delivered. The material 
is then fed forward, draped over the carton by a mechanism 
controlled by a photocell, cut off and heat sealed. The cut 
off blade does not work until the wrap is in exact position. 
Since the web is free from tension during this operation, 
there is no risk that it will stretch or warp, the manufacturer 
says—tendencies that often lead to inaccurate registration of 
the wrapper with the printing on the carton. Another cited 
advantage is that it is possible to make efficient seals along 
the body and at the ends of the package with less overlap- 
ping than is normally needed. Over long runs a large 
amount of film can therefore be saved, it is pointed out. 


GERMANY 
Problems in packaging products in metal tubes 


Consumption of collapsible metal tubes in West Germany is 
about 16 per person annually. Yet despite this favorable 
acceptance and a hundred years of development, there are 
still difficulties in packaging products with specific chemical 
properties as to their tightness, according to an article in 
Die Neue Verpackung (Germany), which discusses these 
problems in detail. The article covers coatings, closures, 
liners, thread tolerances and the relative merits of double- 
and triple-bottom folds and saddle seals for cosmetics, 
toiletries and pharmaceutical salves and ointments. 


ENGLAND 
Sterile filling of liquids and semi-solids 
Penicillin, in cream form, and mascara are among the prod- 
ucts that have been handled on an early model of a new 
sterile filling machine described in Packaging News 
(England). The machine is designed primarily to fill 
“dificult” substances—semi-solids and very viscous solu- 
tions—in small quantities and in sterile condition, but it is 
suggested as also suitable for ordinary solutions and volatile 
liquids. The machine can be bench mounted and arranged 
for hand or foot control. It incorporates a stainless steel, 
glandless measuring pump with mechanical valves. The 
supply hopper is mounted on the pump so that the two form 
a sterilizable unit that can be removed and replaced by 
means of a pair of thumb nuts in a matter of minutes. 
Standard measuring pumps give filling ranges between 
0.5 mi, and 50 ml., although larger sizes can be provided. 
A one-cycle clutch is fitted, and a cone pulley and V-belt 
drive allow a four-speed arrangement of usually 10, 15 and 
25 filling cycles a minute. Auxiliary equipment includes 
various types of plain or jacketed hopper, an impeller or 
stirring device and a six-figure counting unit. 


FRANCE 
Glassware to spread the renown of Dijon mustard 


Handsome new private-mold, re-usable glass containers for 
Grey-Poupon Dijon mustard are cited by Emballages 
(France) as an example to show how the European Common 
Market can be a stimulant for French food processors. 
Instead of stock molds ordinarily used for packaging French 
mustard, M. Joseph Poupon went to the Franco-American 
designer, Raymond Loewy, for high-styled contemporary 
design that would appeal not only to the French market, 
but to all Europe. The handsome glass containers are 
made in three sizes: the largest suitable for a water glass; 
the medium size, for wine, and the smallest, for liqueur 

a complete table service of re-usable containers. They are 
planned for selling packaged mustard all over Europe on a 
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unified price alignment based on international rates of 
exchange. This example of initiative by the long-established 
Dijon firm, Emballages hopes, will become contagious. 


ENGLAND 
Low-cost card-and-tape pack for multiple items 
A lightweight paperboard “wallet” in the center of which 
eight lighter flints are held in a row under a strip of 
pressure-sensitive polyvinyl-chloride tape suggests an eco- 
nomical method of packaging multiples of small items. The 
tape, according to Packaging News (England), can be 
pulled away and resealed to the die-cut paperboard folder 
as each flint is removed for use. Airtight packaging is 
desirable for lighter flints made of iron and cerium alloy, 
but has been difficult and expensive to achieve in view of 
the small size and irregularity of the flints, the report states. 

A machine developed for this packaging forms and fills 
the wallet-style containers in a continuous, fully automatic 
sequence. It reportedly enables the company to market the 
new pack at the same price as the old one, despite more 
expensive construction. Although no plans have been an- 
nounced for commercial development, the machine has pos- 
sibilities for wider applications in packaging difficult-to- 
handle items. The machine brings together the continuous- 
printed backing board, the reel-fed tape and loose flints to 
produce the finished package. The main problem, accord- 
ing to the user, was to develop a method of feeding a set 
number of flints into accurately spaced and aligned positions 
in the package. 

Flints are electronically counted into separate holders on 
a revolving drum from which they are picked up by the 
sticky surface of the tape. Backing card and tape are 
brought together and the card slotted, tongued and cut off 
to form each pack. Two machines now in use are each 
capable of an output of about six gross of flints per hour. 
They are still regarded as experimental, however, and 
higher speeds are expected to be achieved in the future. 


ENGLAND 

Plastic-net slings for tea cups 

An interesting method of packaging tea cups nested in 
tubular slings made of polyethylene net is illustrated in 
Packaging News (England). The technique is reportedly 
being tried out in experimental shipments. The slings, each 
containing six cups, are swung hammock style side by side 
in the shipping container along with cushioning material 
above the saucers, which are individually wrapped. 


THE NETHERLANDS 

Dutch tackle “canning” in plastics 

A vacuum forming, filling and lidding machine that 
reportedly produces airtight containers from a roll of 
Ziegler-type high-density polyethylene that can be filled at 
100 deg. C., sterilized and stored at freezing temperatures is 
described in Packaging News (England). The machine 
automatically forms, fills and closes the containers with 
lids of polyethylene laminated to cellulose films at a cost 
in some cases of 245 cents apiece, the article states. 

Both round and rectangular containers with capacities of 
between l-oz, and 5-0z, are produced. The rigidity and 
chemical resistance of the material are said to make the 
packages suitable for a wide range of foods that are 
normally packed in tinplate or glass. The working speed of 
the machine is in the region of 180 to 240 cycles an hour. 
Containers with a capacity of 150 gms, for example, can 
be formed, filled and closed at 35 per minute. 

Lids are made of polyethylene-cellulose film so that they 


For additional information, write: World Report Editor, Mopern Packacinc, 575 Madison Ave., New York 


can be applied by impulse heat sealing. The maker of the 
machine says that an effective all-around seal is made even 
when the filling process leaves a deposit on the rim of the 
container and that the result is strong enough to withstand 
a sterilizing temperature up to 128 deg. C. 

A neat and uniform closure is produced by severing each 
container from the web after it has been sealed. The 
softened sheet of polyethylene passes from the pre-heating 
unit over a set of molds which are mounted on a moving 
platform so that it can be raised to the web and lowered 
again when the containers have been formed. After filling, a 
reel of polyethylene-cellulose film is fed along the vacuum- 
formed web and heat sealed in one operation round the en 
tire rim of each container, Completed packages are cut from 
the combined web. The machine draws to a depth of 10 cm. 


ENGLAND 

Board back gives rigidity to film bags 

Transparent film bags made with a paperboard backing to 
give rigidity are described in Packaging News (England). 
This construction, it is stated, eliminates the need of a 
separate sheet of board. The machine-made bags, produced 
in a number of sizes, have a gusseted front made of cel- 
lulose film and a back of paperboard. Either the film or 
board side may be printed. The gusseted film front extends 
beyond the backing at top and bottom, When the bag is 
filled, both the gussets and extensions open out so that a 
rectangular package with transparent side walls is formed. 
The overlapping film at the top can be folded back over 
the board and heat sealed. The new bag, it is believed, 
should find applications for textile and food packaging. 


DENMARK 

Cube-shaped cheese packages 

Danish cheese producers have undertaken the packaging of 
Gruyere and several new types of cheese in cube shapes 
as the result of studies showing consumer preference for 
this shape and requests from the country’s Committee on 
Cheese Exportation, according to Emballages (krance). 
This new presentation, the item states, offers the con 
venience of cutting the cheese in equal slices and also 
facilitates packaging the product for self-service selling 


ENGLAND 


Hinged-end shoe box gives easy access to stac hk 


A new one-piece folding box made with a hinged lid that 
lifts up to give easy access to the shoes has been designed 
to overcome the difficulty of removing the conventional shoe 
box from a stack, due to the weight of other containers 
on top of it. Construction of the box is described in Packag 
ing News (England). A tab is provided to draw the box 
forward an inch or two so that it protrudes enough from 
the stack for the salesperson to open the hinged end of 
the box, remove or replace the shoes without disturbing the 
stack, When the sale is made, however, the box may be 
removed, And it is constructed so that it can be converted 
into a carry-home package with handle 


ENGLAND 

Take-home hot roast chicken 

J. Lyons & Co., Ltd., country-wide caterers in England, 
are now selling roast chickens, which after cooking are 
packed immediately in heat-resistant bags made of high 
density polyethylene. Packed in this way, Produce Packag 
ing (England) reports, the roast chicken remains hot for 
a considerable period and may be served from the bag 
without warming. The chicken is prepared with gravy and 
natural juices preserved within the package, which re- 
portedly is impermeable to oils and greases and has good 
temperature resistance. 
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A Filmprinter is complete— 
like its first cost 


speed control system with protect 


Besides printing and splicing any film 
at top speed cellophane at over 
500 FPM a Kidder Filmprinter is 
factory-equipped with all the features you 
need and backed by free engineering serv- 
ice. That’s why both a Filmprinter and its 
first cost are complete in themselves. 


STANDARD Filmprinter Features. 
Dance roll controlled unwind . . . elec- 
tronically controlled rewind . . . electric- 
ally rotated 2-roll splicers . . . semi- 
automatic rewind splicer knife . . . infeed 
pinch rolls . .. variable speed outfeed and 
cooling roll system complete high 
velocity, gas-fired drying system... all 
required contactors, overload relays, 
pushbuttons, etc. ... automatic hydraulic 
off-and-on printing control . . . guarded 
main drive pulley and belts . . . constant 
running inking system with explosion- 


proof motor differential fountain 


clutches . . . side register adjustment by 
hardened cam follower . . 
located control panels. . 


. conveniently 
. over-all anti- 
friction construction ...every press com- 
pletely assembled and tested before ship- 
ment. 


Factory-Mounted Auxiliaries. Scan-A- 
Web ... pushbutton register . . . com- 
plete factory wiring ... web temperature 
indicator . . . ink pumps with viscosity 
control . . . on-the-press slitting. 


FREE Engineering Service. Kidder Per- 
formance Engineers train operators for 
your press and aid in the start-up. After 
several months, refresher courses are held 
for your regular personnel, and new per- 
sonnel are trained. Consultation service is 
always free in technical problems and 
keeps you up to date on the most efficient 
operating methods. 


Only Kidder brings you all these ad- 
vantages. For further facts on how a 
Filmprinter can bring high speed and high 
quality to your production, contact 
Kidder Press Company, Inc., Dover, 
N. H. Eastern Sales Office: Empire State 
Bldg., New York 1, N. Y. Midwest Sales 
Office: 400 Washington Bldg., Madison 3, 
Wis. West Coast Representative: 
Bojanower Machinery Service Corp., 
5270 East Washington Blvd., Los 
Angeles 22, Calif. 


Make Good Impressions Faster with 


Flexoprinter,® Letterpress and Gravure Presses, 
Slitters and Rewinders 





— a new concept in corrugated containers that can help cut your 


A year ago, Mead made news with its Mead 
Bonded Containers in which Mead containers 
that bear the Mead Bonded seal are guaran- 
teed with a $500,000 bond to meet the specifi- 
cations of Rule 41 and Rule 5. Now Mead 
makes news again—with a new, more dynamic, 
more functional container concept ...Mead Container 
Power! With Mead Container Power, your corrugated ship- 
ping containers can work for you in powerful ways that go 
far beyond just protecting your product during shipment. 
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Mead Container Power helps cut your packaging costs—can 
save man-hours on the packaging line, save materials in the 
container itself. 


Mead Container Power helps sell your product—your containers 
can do a better merchandising job—work hard for you at the 
point of sale. 


Mead Container Power smooths your product’s way through dis- 
tribution channels—through better handling, stacking, identifica 
tion on the loading dock, in the warehouse, in the stock room, 
on the sales floor. 
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packaging costs, sell your product, smooth its way through distribution 


OCTOBER 1959 


NEW FREE BOOKLET! 


We would like to tell you 
more about Mead Con 
tainer Power—what it 
can do for you—ex 
amples of it at work. 
Write for your free copy 
of “Mead Container 
Power—new force for 
profits.” 


M E A D MEAD CONTAINERS, INC. 


4927 Beech Street 
containers Cincinnati 12, Ohio 
Offices in principal cities 


A subsidiary of THE MEAD CORPORATION 
.../magination in Paper and Packaging 
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Rowal | boxes 


keep fine products 
on the move! 


Set-up boxes in a wide range, 
made for Cosmetic & Drug Trade 
throughout the United States. 
Inquiries also invited from 


box users in other lines 


NX Kowel Co. 


INC. 
BATAVIA, NEW YORK 
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Packaging Notes 


Lightweight polyethylene-coated corru- 
gated containers are being used to ship 
heavy electric typewriters. 

Poly ethylene was found to be the only 
material that did not damage the finish 
of the typewriters. A  polyethylene- 
coated corrugated insert fits over the 
typewriter inside the container. This 
liner prevents damage to the type- 
writer, even if the box is overturned. 
The box cuts costs 30 percent, and vol- 
ume 40 percent. Stacking strength is 
increased 40 percent. 





A semi-rigid polyethylene bag inside a 
corrugated box is being used to pack- 
age a liquid industrial deodorant. The 
containers, in quart and gallon sizes, 
pour easily and are convenient to 
handle. 

This method of packaging reportedly 
eliminates the problems of freezing and 
bottle breakage and requires no deposit 
or return. The new containers require 
less transportation and storage space 
than glass or metal ones, providing 
lower handling costs. 


Courtesy Canton Containers Inc. 


In an unusually large packaging job, a 
locomotive was wrapped in a polyethyl- 
ene film cover for export shipping. The 
cover was specially made to protect the 
locomotive from dirt, dust, and water 
spray during overseas shipment. 


A new sealing machine for polyethylene 
bags reportedly provides substantial 
savings in packaging costs. The machine 
features an automatic sealing and cut- 
off device designed to save up to an inch 
of film length per bag. It eliminates 
conventional tabs and is claimed to save 
up to 15 percent in material costs. 





Strong, flexible bags with many prop- 
erties comparable to metal cans are 
being produced to package foods. These 
bags are made of aluminum foil lami- 
nated on both sides with polyethylene 
film, and coated on the outside with 
cellophane. They are impermeable to 
gas and moisture. The bags will heat 
seal, have high impact strength, and 
will stretch up to 28% (in machine di- 
rection) before rupture. They may be 
used for vacuum packaging, dehydrated 
food packaging, liquid food packaging. 
The packages can be boiled. 








Growing Market for Polyethylene Film 
Seen in New Construction Applications 


Film Makes Ideal Moisture Barrier for House and Highway Construction 


A burgeoning market for heavy polyethylene film is developing out of 
new uses for the film in the construction industry. Three properties of 
polyethylene film have been chiefly responsible for its popularity with 
builders. It is an excellent moisture barrier. It is light-weight, yet strong. 


It is inexpensive. 


ee 


#s PE EARS 
PS sheeting in 4 a Gidea is placed 
on freshly laid concrete after a film of water is 
sprayed over entire area. Boards are placed over 
the joints and edges and left in place for at least 
36 hours. Sheeting can be re-used for this 
purpose, or used as waterproofing under next 
slab in multi-dwelling construction. 





Unsupported Polyethylene 
“Bubble” Houses Chickens 


An air supported plastic shelter, used 
as a low-cost house for poultry research, 
has been built at a leading agricultural 
university. 

No inside supports are used for the 
10 by 20 foot shelter built with 4 mil 
polyethylene film. A one eighth HP 
motor keeps the quonset shaped shelter 
inflated. It is estimated the building 
will endure 60 mph winds and support 
a foot of snow. The success of the shel- 
ter suggests its use in meeting tempo- 
rarily expanded farm storage and poul- 
try shelter needs. 


U.S.1. To Co-Sponsor 
Museum Packaging Show 


U.S.I. will co-sponsor an international 
packaging show at the New York Mu- 
seum of Modern Art from Sept. 9 to 
Nov. 9. Several hundred commercial 
and industrial packages selected from 
ten countries will be presented. They 
will range from wrapping materials to 
a 370 cubic foot container. 

The exhibition is intended to re-ex- 
amine and broaden the concept of pack- 
aging in relation to the great variety 
of products produced today. Outstand- 
ing examples of graphic and industrial 
designs will be shown with emphasis on 
imaginative use of new and old materi- 
als. Experimental and industrial pack- 
aging seldom seen by the public will 
also be exhibited along with well-known 
commercial applications, 








Construction men are using poly- 
ethylene film as a moisture barrier un- 
der foundation slabs and concrete high- 
way sections, between interior and 
exterior walls, and as a lining for crawl 
spaces. On one recent construction job, 
70,000 square feet of 4 mil clear film 
was used under a concrete slab. Instal- 
lation was facilitated by the light 
weight of the film—less than 20 
pounds per thousand square feet. In 
house and highway construction, the 
same film used under concrete as a bar- 
rier, is frequently reused after first 
serving as a cover over other concrete. 

On large construction jobs, poly- 
ethylene film has proved invaluable as 
an inexpensive covering for open, un- 
finished work. The film permits solar 
heat and light to enter, keeps out wind 
and dirt. 

In house construction, film is being 
used for window and door flashing and 
as an under layer for shingle roofs. 
Film is being laid under shower stalls 
and in other parts of the house where 
moisture and water seepage is a 
problem. 

The future of polyethylene in the 
building industry continues to be 
brightened by new applications. For ex- 
ample, “bubble houses” held up by air 
pressure show promise as economical 
shelters for construction work or for 
temporary storage. Polyethylene-coated 
plywood concrete forms that are self 
releasing have been suggested. New 
uses such as these promise to continue 
the spectacular growth which poly- 
ethylene has shown over the past few 
years. 





New Slitter Is Faster, 
Reduces Trim Losses 


A compact new machine is reported to 


shorten slitting time for polyethylene 
film and to reduce trim losses. 

It normally takes 45 minutes to cut 
a 10,000 ft. roll of film, using a conven- 
tional slitter and winder. The new ma- 
chine is reported to cut the same length 
of film—on the toll —in five minutes. 

When the film is slit on the extruder, 
three to four inches of selvage material 
is usually lost. The new machine re- 
duces wasted selvage to as little as %¢ of 
an inch. The new slitter eliminates the 
problem of fusing at the edge of the 
roll. The machine is said to cut film in 
gauges from io to 10 mil, in any width 
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exceptional moisture and grease resistance 


POLYETHYLENE-COATED KRAFT OPENS UP 
NEW OPPORTUNITIES FOR CORRUGATED BOARD 


Corrugated board made with polyethylene-coated kraft 
liner is extending the usefulness of corrugated into 
many new packaging applications. 

This unique container board combines the strength 
of conventional corrugated with the exceptional grease 
and moisture resistance of polyethylene. 

Polyethylene-coated corrugated has a glossy, non- 
abrasive liner surface that will not scratch or mar 
package contents. 


Investigate polyethylene-coated corrugated board for appli- 
cations like these: 


Bulk shipment of meat, where moisture and grease- 
proof interiors reduce weight loss of the meat and 
keep moisture from weakening the carton. 

Shipment of furniture and other hard goods, where 
abrasion damage from the container has been a problem. 

Bulk bakery and confectionery shipments, where 
absence of grease-wickage makes containers suitable 
for reuse as point-of-sale displays. 


In concrete construction forms, where the polyethy- 
lene coating acts as a release agent. 

For the names of manufacturers now producing poly- 
ethylene-coated corrugated board, write to U.S.I. 


Extruders and packagers can get these additional 
advantages from corrugated board coated with U.S.I. 
PETROTHENE® polyethylene resins: 

NO ODOR —an important consideration in many packaging 
applications. 

EXCELLENT ADHESION —with minimum hot melt oxidation. 


HIGH PRODUCTION RATES—PETROTHENE resins have good 
drawdown properties, permit extrusion at high speeds. 





US Inpusteit cremicats co. 
Division of National Distillers and Chemical Corp, 
99 Park Ave., New York 16, N. Y. 


Branches in principal cities 
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TAPEnology streamlines bag inventories. ,'p‘~ 
with high-speed custom labeling! CH 


Now California’s Sunsweet Growers use one basic pre-printed film ' 
as bag stock for a wide variety of packaged fruits. Printed “SCOTCH” , 


Brand Cellophane Tape lets them change a pack label just by changing 
the tape rolls. 


Basic film stock is pre-printed with brand name and slogan only; bags 
are individualized for each specific product with form-cut strips of the tape 
printed on the adhesive side and applied to the inside surface of the film 
stock. Entire operation is automatic at high speed using a custom-built BRAND 
applicator designed with the help of a local tape printer-converter and 
3M’s Customer Engineering Service. 
What do you pack? Chances are, the ingenuity and technical resource- 
fulness used in this Sunsweet operation can also help you find a better BRAND 
way to package—at higher speeds and with lowered costs. Ask your 


regular “SCOTCH” Brand Tape Distributor, or write: 3M Co., 900 
Bush Ave., St. Paul 6, Minn., Dept. TAJ-109. 


os - 9 
When tape costs so /ittle, why take less than “SCOTCH” Brand: BRAND 


a” 








——ee SCOTCH" is a registered trad rk for the p sensiti dhesive tapes of 3M Co., St, Paul 6, Minn. Export: 99 Park Ave., New York 16. Canada: London, Ontario. 
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It’s the Ink that attracts... 


IDENTIFY and BEAUTIFY with... 


PRINTING INKS can make your product, package or promo- 
tion stand out from the other p’s in the pod. And this kind of notice- 
ability is sure to mean real green when it comes to profits. 

That’s why it’s so important to use the right printing inks—right in 
color, right in quality, right in cost, and right in performance. Inks that 
will do a good job both on the press and on the end product. 

Let GPI help you attract and hold more customers with a complete line 
of GPI letterpress, lithographic, gravure or BBD flexographic printing inks. 

And if you’re particularly interested in greens—from Apple to Willow— 
we have them all. In fact, we'll be glad to make one just to meet your 
special requirements—Simply call or write: 


GENERAL PRINTING INK 


DIVISION 
Sun Chemical Corporation 


Branches in all principal cities 750 Third Avenue, New York 17, N. Y. 


MODEKN PACKAGING 
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You can apply EpoleneC 


EASTMAN LOW-MELT POLYETHYLENE 


directly to paper using melt-coating equipment 


Here are 4 typical melt-coating systems modified to handle Epolene C 


SINGLE ROLL (coating one side) 


COOLING ROLL 
~, 
KISS ROLL 


EQUALIZER ROD 
4 


) - 
eae) “j- MOLTEN EPOLENE ( 











Epolene C applied by single kiss roll. Sufficient heat 
must be supplied to kiss roll and melt to maintain 
temperature at 300-325°F. Excess removed by equal- 
izer rod. Water cooled roll sets the Epolene C coat- 
ing prior to rewind. 


SQUEEZE ROLL 


COOLING ROLL—~ 


3-ROLL (coating one side) ( 


a 
APPLICATOR ROLL —#/ ( ie 
SMOOTHING BAR 
PICK UP RO 4 
b ‘ey J: MOLTEN EPOLENE C 


Epolene C transferred from pick-up roll to applica- 
tor roll and metered onto paper between applicator 
roll and hard rubber squeeze roll. Coating levelled 
with smoothing bar. Sufficient heat must be supplied 
to pick-up roll, applicator roll, melt and smoothing 
bar to hold temperatures at 300-325°F. Water cooled 
roll sets coating prior to rewind. System provides 
best thickness control at high speed. 








Many paper coaters and converters at the recent National 
Packaging Exposition saw the ease with which Epolene 
C, Eastman’s low-melt polyethylene, can be applied di- 
rectly to paper from a hot melt. 

The sketches above illustrate how certain types of 
existing melt-coating equipment can be modified to apply 
this new kind of polyethylene. In general, such equip- 
ment must be adapted to handle molten Epolene C at 
temperatures of 300-325°F through the use of hot oil or 
electrical heaters. In addition, a method of cooling the 
coating before rewinding must be provided. 

Hot melt coatings of Epolene C, being fluid, penetrate 
well and dssure good adhesion to paper stock. Incorpo- 
ration of small amounts of a modifying resin also provides 
good adhesion to aluminum, Epolene C permits fast heat 


2-ROLL (coating one side) 


SQUEEZE ROLL — 


APPLICATOR ROLL. Gs 
~ 


COOLING ROLL 
SMOOTHING BAR 





J MOLTEN EPOLENE C 





Epolene C metered onto paper between applicator 
roll and hard rubber squeeze roll. Coating levelled 
by smoothing bar. Sufficient heat must be supplied 
to applicator roll, melt and smoothing bar to main- 
tain temperatures at 300-325°F. Water cooled roll 
sets coating prior to rewind. 


DOUBLE COATER (coating both sides) 


METERING ROLLS SMOOTHING BARS 
> 


Paper fed through melt. Coating metered between 
two steel rolls. Two smoothing bars level coating. 
Sufficient heat must be supplied to metering rolls, 
melt and smoothing bars to maintain temperatures 
at 300-325°F. Water bath sets coating prior to re- 
wind. Rapid chilling provides high gloss. 


sealing cycles with short dwell times. Excellent seals have 
been made face to face and face to back. 

Pilot model coaters at Eastman’s service laboratory 
will apply Epolene C to a sample roll of your paper or 
paper board. For information about this service, and for 
samples and further information about Epolene C, write 
Eastman Chemical Products, Inc., subsidiary of Eastman 
Kodak Company, Kingsport, Tennessee. 


Epolene C 


EASTMAN LOW-MELT POLYETHYLENE 


SALES OFFICES: Eastman Chemical Products, Inc., Kingsport, Tennessee; Atlanta; Chicago; Cincinnati; Cleveland; Framingham, Mass.; Greensboro, 


N. C.; Houston; New York City; St. Lovis. West Coast: Wilson Meyer Co., San Francisco; Los Angeles; Portland; Salt Lake City; Seattle, 
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What you should know about 
“manufacturer’s joints’ in Union Boxes. 


orner of a box 


Ore corner is more important than 
the rest: where your corrugated shipping 
container is held together. This “‘hinge’’, 
or manufacturer’s joint, often holds the 
key to your box’s performance. 

As the illustrations show, manufacturer’s 
joints comprise three basic types: taped, 
stitched, and glued-lap. Each does a special 
job. Knowing which to use, and when, calls 
for a detailed analysis of your product and 
how it will be shipped. 

Union Box engineers will be glad to 
make such a study for you. This is part of 
Union’s complete structural design service. 
These fundamentals, however, are excellent 
guides: 





Many shippers 
prefer tape 


Tape is generally gum- 

backed, reinforced kraft 

paper or cloth, having high 

tear strength, especially in ™ 

the lengthwise direction. Taped Joint 
Tapes are 2, 24% and 3 Gouteiee) 


inches wide and come in varying grades 
depending on degree of strength required. 
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Advantages: no projections. In stacking, 
boxes lie flat, rock less. Also, entire in- 
terior area of box can be used. The taped 
joint is continuous, too...seals out dust 
and dirt. And it folds to make a true 
box corner. 

On the other hand, tape is frequently 
more expensive than other manufacturer’s 
joints. It can be adversely affected by 
moisture also. In some cases, tape may 
interfere with printing. 


The sturdy stitch 
Frequently used for heavy items like canned 
goods, this joint uses steel staples driven 
from the outside of the box 
panel. It is probably the 
strongest “‘hinge’’, gives 
the most positive closure, 
and is not affected by mois- 
ture or cold. It is usually 
the least expensive. 


Stitched Joint 
The closure, however, is (outside) 
not continuous. And, since the metal 
stitches may protrude inside the box, this 
joint is normally not recommended for 


fragile and prone-to-scratch articles. 


should you examine first? 


The diagonal stitched joint shown 
is a typical arrangement. Others 
include vertical, horizontal, and double 
stitching. 


Glued lap...the versatile joint 
Flap may be adhered either to the inside or 
outside of the box, and to the end or side 
panel. Inside-flap gluing is the most pop- 
ular. It is the only joint which leaves a 
completely uninterrupted exterior printing 
surface. 
Like the taped joint, the 
glued lap joint is contin- 
uous... forms a true fold. 
Performance under adverse 
moisture conditions is 
questionable. Also, inside- ; 
lap does not give 100% Giued LapJoint 
clear inside-packing area. Cinside) 
Take full advantage of Union’s accumu- 
lated knowledge in constructing and 
recommending manufacturer’s joints for 
shippers in every industry. Consistently 
well-engineered features such as these offer 
the surest protection for your product and 
your shipping investment. 


Write for Union's free, informative booklet ‘Manufacturing Corrugated Boxes.” 


UNION BOXES 


UNION BAG-CAMP PAPER Corporation 
233 BROADWAY, NEW YORK 7,N.Y. 


Factories: Savannah, Ga.; Trenton, N.J.; Chicago, Ill.; Lakeland, Fla. 


Saies Offices: Eastern Division—1400 E. State Street, Trenton, N.J. 
Southern Division—P.O. Box 570, Savannah, Ga.; P.O. Box 454, Lakeland, Fla. 
Western Division—4545 W. Palmer, Chicago, Ill. 
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Editorial Memo 


With reservations 


C ommendable as it is, the new industry standard for polyethylene film, 
developed by The Society of the Plastics Industry after five years of hard 
work and soon to be blessed by the Department of Commerce, now appears 
to have fallen short of the mark in one important area. It is not much help 
to the machinery men who are still struggling with the sticky problem of 
producing a wrapping machine that will handle anybody’s polyethylene 
film with all of the ease, speed and trouble-free assurance of cellophane. 

Several tolerances in the standard—especially those dealing with gauge, 
width and slip—are simply not tight enough to guarantee good machin- 
ability of the film. 

@ Thickness tolerances of plus or minus 20 to 259% may be acceptable 
in bag or pouch making. But they become intolerable when working with 
multiple layers in overwrap applications. 

e@ Width tolerances have been reduced to virtually zero in cellophane. 
But the polyethylene standard allows 3/16-in. variation on widths greater 
than 12 in. This can’t be tolerated on most machines no matter what 
material is being run. 

@ Slip values in three categories—low, medium and high—allow such 
latitude that there is no assurance that two batches of film with the same 
rating will perform the same on any given machine. 

Further complications lie in changes in the very nature of polyethylene 
film, which had begun even before industry agreement on the new stand- 
ard had been tediously worked out. New medium- and high-density 
resins, blends of resins and new film-manufacturing methods such as 
chill-roll casting can present a multiplicity of variables that is beyond 
the standard’s comprehension. 

Nevertheless, the standard exists as a base from which further progress 
can be made. For achieving this beginning, in the face of resistance and 
disagreement in the plastics industry, SPI deserves great credit. 

Recently, representatives of the packaging-machinery manufacturers 
met quietly in New York with a committee from SPI. Each was cognizant 
of the other’s problems. It was agreed that the standard could not be 
immediately rewritten—not while film types are in such a state of flux. It 
was agreed also that some such warning as this should be issued to pack- 
agers: that the standard must be used for the present with reservations. 
It is safe to say that when rewriting or amendment is done, there will be 
closer liaison between film producers and machinery makers. 

Meanwhile, the best advice is this: Let your machinery supplier set the 
specifications for film that will perform best on his machine and apply 


this standard by individual agreement with your film supplier. 
ae ? 


Modern Packaging, Executive and Editorial Offices, 575 Madison Avenue, New 
York 22, N. Y. Teletype: TWX-NY 1-3063. Cable address: “Breskinpub.” 
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PAPER 
NEEDS 
THE 
“TOUCH 


OF 
TALENT” 


By the mid-19th Century, the 
art of paper-making had 
reached a high degree of 

perfection . . . but it took the 
talent of an Honoré Daumier 

to transform a sheet of paper 
into this work of art. 

It takes the touch of talent. 

In your packaging, too, 

talent makes a difference. At 
Nashua, talent with paper can 
give you packaging with power 
to move more products. 
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Six major brands 
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Industry is staggered by sudden demand for 400 million detergent bottles. 
more than double its present capacity. 


With cost propelling more big products to plastics, it can happen again 


W hat happe ns when a hotly competitive product field, requiring 400 


million containers a year, seeks to shift en masse from traditional mat 


rials to plastics? 

When the volume of containers demanded by this one product is from 
two to three times the present capacity of the supplier industry? 

When the new package requires radically altered techniques for deco- 
rating, labeling, handling, filling and sealing? 

When the pressure for immediate solution of all these problems comes 
from one of the biggest and most dynamic of all packaging industries 
impelled not only by consumer demand and competitive rivalries, but 
by the irresistible force of prospective lower costs? 

= The answers to these questions, as they develop, will 

be of vital interest to every packager. For, while the 

a * t cs Sy present situation involves only one product—liquid 
household detergents—it is a situation that seems des- 

tined to appear time and again, in dozens of product fields, in the next 

few years as plastic materials continue to come down in cost and con- 

ventional materials continue to go up. Each time these cost curves meet 


and diverge, at the time when it is apparent that a plastic package will 
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Hourglass shapes designed for easy gripping 
are common to most of the plastic detergent 
bottles, but they pose difficult problems 

of container decoration and labeling 


do a given job as well as or better than another 
material and at lower cost—there’s going to be a 
pell-mell rush to plastics. 

Basically, on a broader front, that’s what hap- 
pened two years ago when, after a series of price 
cuts, polyethylene film suddenly emerged, below 
cellophane, as the lowest-cost transparent wrapping 
material. The sudden surge of demand caught 
wrapping-machine makers unprepared and the me- 
chanical problems of handling polyethylene film as 
economically as cellophane film is handled still have 
not been fully solved. 

Will the packaging field continue to be caught by 
surprise? Nobody expects plastics to put glass, 
metal, paper and cellophane out of business. But 
there are areas in which plastics clearly have ad- 
vantages as a packaging material and will certainly 
break through, once the price is right. 


The background 


Less than a year ago,’ MopeRN PACKAGING 
pointed out the relative trends of raw-materials 
prices. At that time, folding boxboard, glass, tinplate 
and aluminum were selling at from 159% to 176% 
of their 1947 prices, while polyethylene was at 66%, 
vinyl at 86% and polystyrene was selling at 103% 
of the 1947 price levels. 

The rush to linear-polyethylene blow-molded bot- 
tles for detergents had started two months earlier, 
after MODERN PACKAGING disclosed? that Lever Bros. 

first to make the move—had adopted such a bottle 
for its Swan liquid detergent not merely because it 
was an attractive package, but because it could be 
used in the 12-o0z. size at a cost no greater than that 
of a metal can—which, in the last two years, has 
been the package choice for detergents. 

Today, every major producer of liquid household 

1See “Plastics for Economy,”” Movern Packacinc, Nov., 1958, p. 93 


2See *‘New Economy in Plastic Bottles,’’ 


1958, p. 104 


Mopvern Packacrnc Sept 


detergents is testing or test marketing a linear (high 
density) polyethylene bottle and the best available 
filled, labeled and 


costs less than the conventional container of 


figures show that the 12-oz. size 
closed 
the same size, while the increasingly popular 22-oz. 
size costs about the same and the 32-o0z. size slightly 
more. Stress cracking, which was a problem with 
earlier polyethylene detergent bottles, reportedly has 
been licked with new higher molecular-weight resins 
and copolymers; no liner is required, 

Test marketings—which have been fairly exten- 
sive in some cases—have resulted in establishing 
enthusiastic consumer acceptance. 


Now, in the executive towers of such powerful 


marketing companies as Procter & Gamble, Lever 
Bros. and Colgate, product managers teeter uneasily 
in their office chairs, studying trial models of their 
own and competitive brands, each anxious to be first 
to go nationwide in plastic, but still wrestling with 
such problems as: 

@ How to be sure of a sufficient, continuing sup- 
ply of plastic bottles. 

e@ How to outstrip competitors with a distinctive 
bottle shape and label. 

@ How to adapt filling lines to the differing require- 
ments of a flexible bottle. 

At present the switch-over concerns only light- 
duty liquid detergents: Armour’s Chiffon, Procter 
& Gamble’s Joy and Ivory Liquid, Lever Bros.’ Lux 
and Swan liquids, Purex’ Trend and possibly Col- 
gate’s Vel. So far, the so-called all-purpose produ ts 
(Lestoil, Mr. Clean, Handy Andy, Genie, etc.) 
haven’t entered the picture, presumably because of 
unsuitable chemical content and postal and Freight 
Container Bureau regulations that limit shipments 
of products containing hydrocarbons (combustible 
components of many of these detergents) in any- 
thing but glass or metal. 

Shoppers right now can purchase polyethylene 
bottles of Ivory Liquid and Joy in the Milwaukee 
and Scranton-Wilkes Barre, Pa., test markets. Levet 
Bros. has had Lux Liquid in plastic in the same mar- 
kets and Swan (reportedly in a new shape) in other 
test markets. Armour used Chicago and Milwaukee 
for its tryouts of plastic bottles for Chiffon and, ac- 
cording to the trade grapevine, is about ready to 
vo ahead on a full-scale basis. Purex has introduced 
Trend in Los Angeles on a test basis and has begun 
consumer-acceptance tests in Eastern markets. 

Low-cost polyethylene bottles to hold a product 
like liquid detergents have been a possibility for only 
three years. The development began when one of 
the leading plastic-material suppliers produced a 
high-density polyethylene that would not be suscep- 
tible to stress cracking. Originally, only Ziegler-type 
resins were found suitable for this application. Then 


MODERN PACKAGING 





came the introduction of ethylene-butene copoly- 
mers. This development adds some branches to the 
molecules, resulting in a density averaging about 
0.950. Six suppliers have come out with grades des- 
ignated as suitable for the detergent field. And five 
blow-molding companies are equipped to produce 
the container. Others in the blow-molding field are 
working feverishly toward its production. 


The market situation 


Over and above favorable economics is the added 
consumer appeal offered by polyethylene bottles. 
Selling plastic bottles side by side with other con- 
tainers, one detergent manufacturer reportedly 
increased its share of the market 25% in one test 
area. The plastic bottles will not leave rust marks. 
They do not break. They do not dent. They do not 
leak. They can be molded in shapes that are attrac- 
tive to display and convenient to handle. Thus they 
provide a new merchandising approach in this era 
when variety and novelty are the essence of success- 
ful marketing. 

In today’s marketing picture, Lever Bros.’ Swan 
and Lux Liquid supposedly account for about 36% 
of the liquid-detergent market; P&G’s Liquid Ivory 
and Joy, about 20%; Purex’ Trend, about 8% and 
Armour’s Chiffon about 5%. Colgate’s Vel and 
lesser-known brands make up the balance. 

Some significant shifts in these percentages could 
take place, depending upon who gets there first with 
the new plastic packages in the scramble for 400 
million containers. Present blow-molding capacity, 
considering the 22-oz. size now being demanded for 


detergents, is supposedly only enough to supply 


Three popular sizes 

are illustrated by three 
Chiffon bottles (left to right): 
12-0z., which costs less than 
conventional container of the 
same size; 22-0z., which costs 
about the same, and 32-oz., 
which costs slightly more 
than a conventional container. 
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from one-third to one-half of this expected quantity. 

Apparently, Armour and Purex are well aware of 
this. While others have been busy market testing 
shapes, colors and label effects, Armour has moved 
quietly ahead with full-scale commitments and has 
an advertising program reportedly ready to break. 
Purex was breaking with advertising for Trend in 
Eastern markets late in August. 


The molders’ situation 

Rumors are already rampant about single orders 
from detergent manufacturers for 100-million, 60- 
million and 40-million quantities. If it is true that 
present total blow-molding capacity for this type of 
container in the sizes required is something under 
200 million bottles,* somebody certainly could be out 
on a limb, at least in the beginning. Fascinated as 
they are by this new detergent market, the molders 
of these polyethylene containers can hardly afford 
to ignore their other established markets. 

There is plenty of evidence that neither molders 
nor competitive container makers have had their 
eyes closed. It is worth noting that the two biggest 
can companies, the biggest glass company and at 
least two other glass companies have jumped into 
the plastic-bottle field. One big company which has 
made polyethylene containers by another process is 
now installing blow-molding machines, primarily to 
catch the detergent business. Detergent companies 
generally make package commitments on about two 
years’ lead time and their entire 400-million order 
won’t come overnight. With known expansion plans 

industry sources estimate 


present total polyethylene-bottle 


ll sizes at 350 million, but this would include smaller bottles 


x detergents. Large sizes might t capacity in half 
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of leading blow molders, it is possible that produc- 
tion can be stepped up about as fast as orders are 
entered on the books of the molders. 

All blow molders apparently are installing ma- 
chines to increase capacity and some are adding 
plants. Significant is the recent announcement that 
one of the largest plastic blow-molding firms is 
breaking ground for a 40,000-sq.-ft. expansion at 
one of its plants and increasing its work force 100% 
in another, reportedly in anticipation of an “in- 
creased demand for plastic bottles, particularly by 
the household-chemical industry.” 

There is no problem in the resin supply, according 
to best informed sources. The plastic industry pres- 
ently is producing linear polyethylene at the rate of 
300 million pounds annually. Based on an average 
of 1/10th lb. per container, only 40 million pounds 
would be required to supply 400 million detergent 
containers. This favorable supply situation could be 
one of the chief factors in getting bottle prices down 
to the point where detergent makers could make 
the switch to polyethylene. 

On the other hand, production of liquid deter- 
gents is growing rapidly. Since the introduction of 
B. T. Babbitt Co.’s Glim (one of the first liquid 
detergents for household use) a little more than 
10 years ago, the market for the liquid product is 


estimated to have grown from zero to about 25% 


| 


Promotional sleeve for twin-pack of Trend 
eliminates need for color-applied labels on 
bottles, which carry brand name and product 
data molded in the plastic—a technique 

which would not be bold enough for shelf 
display without the colorful sleeve. 


of the entire synthetic-detergent market. And if in- 
formation of one resin supplier is correct, the indus- 
try foresees a four- to five-fold increase in liquids 
by 1965. Taking into account this rate of growth, 
plus requirements for other household chemicals, 
he foresees a market for 200 million pounds of lineat 
polyethylene for bottles by that time. This amount 
of resin would produce two billion bottles. 

Other aspects of the supply situation are interest- 
ing. It is expected that booming demand will en 
courage a sizable number of smaller firms to enter 
the blow-molding business—a competitive situation 
which prospective users will welcome if it forces 
plastic-container prices even lower. Reports are al- 
ready heard of a European machine that cycles pro- 
duction at the speed of glass-blowing equipment and 
for which initial investment will be low in compari- 
son with that for glass or can-making equipment. 

\ third possibility is that detergent companies 
may install their own blow-molding equipment as 
part of a complete in-plant operation. Molding ma 
terial could be fed at one point and bottles produced, 


filled and sealed in one continuous operation. 


Production questions 


Getting on stream with plastic bottles obviously 
calls for more than containers. It is contingent on 
available filling equipment. If vacuum fillers have 
been used for rigid containers, then a completely 
new installation for gravity or gravity-pressure fill 
ing is necessary. The resilient walls of the polyethyl- 
ene bottle have a tendency to collapse under closed 
vacuum filling. 

Some detergent firms already have gravity-filling 
equipment or access to it in the plants of contract 
packagers. This is particularly true for those com- 
panies which marketed products in the extruded 
metal-end polyethylene squeeze can, which demanded 
a special technique of gravity filling. This type of 
container, however, has seemingly lost out in the 
race due to problems of collapse during filling, a 
reportedly high percentage of leakers and consume! 
preference to pour rather than to squeeze liquid 
detergents from the bottle. 

One machinery firm feels it has overcome the 
handling problem of blow-molded bottles by filling 
containers to a constant level without effecting a 
seal so that, during filling, there is no internal pres- 
sure or vacuum built up in the container. This com- 
pany also reports that it has solved the problem of 
turbulence, aeration and foaming during filling of 
bottles (the 
popular shape) by what it calls the “submerged” 


the new restricted-waist detergent 
or “bottom-up” fill. Instead of being designed for 
the product flow to run down the walls of the con- 


tainer, the new filling tube of this machine centers 
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in the container, but goes to the bottom to keep the 
product-flow orifices below the level of the liquid 
once fill is started, 

Another firm reports that its volumetric gravity 
fillers are suitable for detergent-bottle filling simply 
by changing star wheels. 

The light weight and bouncing characteristics of 
the plastic bottles also require modified techniques 
in unscrambling and special conveyor pockets to 
keep the bottles in correct position. Furthermore, 


cappers must be adapted to the operation. 


Design considerations 

\n appealing feature of the plastic bottle is the 
ability to mold it in a variety of interesting shapes. 
different 


labeling procedures. Wrap-around paper or foil 


But these new shapes require entirely 
labels, like those used on the first Swan bottles, are 
impossible unless the container is basically cylindri- 
cal. The “pinched-waist” or hourglass shapes, de- 
signed for easy grip, require something else. Direct 
printing on the container is preferable too for prod- 
ucts used by wet hands and left on wet surfaces. 

The bottles seen in test markets reveal some of 
the methods that are being tried out. The Chiffon 
container is silk screened in one color. This re- 
portedly is completely satisfactory from the stand- 
point of appearance and permanence. However, it 
has been pointed out that it is slightly more expen- 
sive and relatively slow—too slow, based on present 
rated speeds of silk-screening equipment—to satisfy 
anticipated big-volume, high-speed production. 

In test markets, Procter & Gamble and Lever Bros. 
are using printed wrap-around foil and paper labels 
on round containers and spot paper labels on 
pinched-in containers, but they are looking for direct 
printing that will give a quality effect at lowest cost 
when they get into full-scale production. Unques- 
tionably, the labeling techniques seen in small test 
runs will not do for volume production. 

Purex is testing both round and hourglass shapes 
for Trend in white and aqua color. The 12-oz. size, 
which is being sold in a twin-pack, color-printed 
paperboard slee ve, has all label information molded 
in the green plastic, using no applied decoration ot 
color contrast. A red-and-yellow printed spot label 
is being used on the 22-0z. size. So far, Purex is 
offering its product in only two sizes. 

The new hot-transfer method of labeling* which 
can be applied to any shape looks very promising 
at the moment because of its effective, colorful, high- 
eloss appearance, permanence, speed of production 
and economy. In the beginning, this technique of 


labeling, by means of which a paper-mounted, hot 
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is 
4 (1) propuct 


Hot-transfer method of labeling, 

which can be applied to any shape and up to 
four colors, is demonstrated by this supplier 
sample. The process is being considered 
seriously by detergent marketers because of its 
colorful, high-quality gloss appearance, 


permanence, speed of production and economy 


bottle, 


undoubtedly will be done in the container-molder’s 


transfer label is applied to the plastic 
plant. Eventually, however, it is believed that users 
will find it feasible to install their own equipment 
because of the flexibility the method offers for mak- 
ing quick label changes without a large inventory of 
pre-printed bottles. 

Two installations of this equipment are already 
operating in molders’ plants to provide sample runs 
of detergent bottles for market evaluation. Several 
other firms reportedly are on the verge of installing 
similar equipment. The good adhesion and gloss. 
equal in appearance to lacquer, reportedly are 
achieved by the improved method of using a post- 
heating oven which causes the heat-release coating 
to flow, smoothing the label surface. 

Offset printing is also being done experimentally 
by one large molder who fills the bottles with air 
during the process to provide a firm printing sur- 
face. However, this method so far appears to be 
more expensive and has not yet satisfied require- 
ments for quality appearance. 

) 
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Whatever the outcome [Continued on page 2 





_ in McCormick & Co.'s new private- glass jar nes. 
Container’s flared waist provides slip-proof hand hold. 

The polyethylene shaker fitment can be easily snapped off 
fer_spooning out larger quantities of product. 


; he introduction of a radically restyled container 


U di 
pera ing need not always involve complicated machine altera 


tions or installation of special packaging equipment. 


With careful consideration of production problems. 

with simplicity it can in fact offer a lesson in adaptability. 
As proof, consider the private-mold glass jar with 
a “non-commercial look” just adopted by McCor- 
mick & Co., Baltimore, for its gourmet line of spices. 
seeds, herbs and specialties. The graceful container. 
Giving its line of spices shaped like an old-fashioned hand pepper grinder, 
is being run on the same equipment the company 
anew gourmet character. has been using to fill its basic glass package—a 
square-based cylindrical jar that was primarily utili- 

McCormick adopts a highly styled tarian in concept. 

’ , F The secret of McCormick’s economy in handling 
glass jar with flattened sides the new container is in its flared, octagonal waist. 
‘ es Its flat, opposite sides, which taper down to a cir- 
which permit it to be run on the cular base, were designed to be exactly the same 
same machinery used to fill standard distance apart at their widest as were the flat sides 
at the base of the former footed jar. As a result, no 


square-bottom utilitarian container basic production-line changes were required to guide 
the new jar through the various phases of the pack- 


aging operation. Only minor machinery modifica- 


MODERN PACKAGING 





McCORMICK 
ITALIAN 


OREGANO 
4 LEAVES 


OREGANO 


WHOLE 


Radical restyling of all container elements is 
evident at a glance. New “pepper grinder” jar is 
taller and slimmer, has attractive urea closure. 

Brand is subordinate to product name on new, smaller 
foil label. Bottom view of old and new containers 
(lower photo) shows why latter can be run on existing 
packaging machinery, only slightly modified. Over-all 
square of the new jar is same as that of the square- 
footed jar the company will continue to market. 


tions were necessary. They included adjustments to 
accommodate the greater height of the new con- 
tainer and to apply its completely redesigned foil 
label and molded urea closure. 

The new container is being introduced regionally. 
It has made its debut in several Eastern markets and 
on the West Coast (the latter under the packager’s 
Schilling Div. label). McCormick points out that 
introduction of its new gourmet line will not affect 
nationally its marketing for products in cans, cartons 
and the square-footed glass containers. 

McCormick’s decision to redesign its glass spice 
container represents more than just a bid for greater 
beauty on the dining table, important as that pack- 
aging concept is these competitive days. The com- 


pany’s primary purpose [Continued on page 216] 


SuppLies AND Services: Redesign by Jim Nash Asso- 
ciates, 527 Madison Ave.. New York 22. Bottles by 
Owens-Illinois, Toledo 1, and Wheaton Glass, Mill- 
ville, N.J. Closures by Phoenix Metal Cap, 2444 W. 
16 St., Chicago 8. Shaker fitments by Owens-Illinois. 
Foil labels by Schmidt Lithograph, 461 Second St., 


San Francisco 7. 
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On their way, new spice jars are conveyed in 

perfect alignment under twin filling heads, then 

to label- and closure-applying stations. Minor 

adjustments in equipment were required to handl 

the taller jar, new label and cap. 


Good stackability is a characteristic of the 
new jar that is calculated to appeal to retailers. 
Another is the fact that the flat-sided waist of 
the container facilitates labels-to-the-front 
alignment of the jars on the store shelves 





Aluminum cans make 


Wi aluminum can reaches the third stage of its 
assault on the giant (9-billion-can) beer market 
with the introduction by Gunther Brewing Co., Balti- 
more, of a shiny, lithographed, 7-oz. container 
which is: 

The first aluminum can in the beer industry to 
come from outside supply channels, requiring no 
in-plant manufacturing or labeling. 

The first aluminum can for a potential large-scale 
commercial use in this country to be made by the 
process of drawing and ironing, which produces a 
seamless container with a brightness of finish so fat 
not achieved in impact extrusion. 

The first to be produced at the same cost level as 
a tinplate can of the same size, so that scrap re- 
covery is not part of the program. 

The Gunther move is the more significant in that 
it involves one of the two largest can companies and 
one of the three largest aluminum producers. The 
draw-and-iron process has long been considered one 


of the industry’s brightest hopes for making the 


Gleaming surface produced on neu 
aluminum cans by draw-and-iron process form 
striking background for Gunther's four-color 
lithography. Flared tops permit easy 
stacking; concave bottoms increase strength. 


aluminum can directly competitive with tinplate. 

Also significant is the fact that at Gunther, for 
the first time in the brewing industry, aluminum- 
canned beer is being turned out at a speed of 300 
cans per minute. In the two previous operations 
first at the Hawaii Brewing Corp. in Honolulu’ and 
next at the Adolph Coors Co. in Golden, Colo.’ 
speed was limited by the output of the in-plant ex- 
trusion can-making lines, which reached no more 
than 120 a minute for Coors’ similar 7-o2z. size. 

The only other big-volume operation on outside- 
supplier aluminum cans, where filling and closing 
operations have been conducted at the same high 
speed as for tinplate cans, has been on motor oil. 
But here, the cans have been manufactured in con- 
ventional three-piece style from sheet material at a 
higher cost, with the cost differential being absorbed 
by the aluminum producer. 

The fact that Gunther chose the 7-0z. size for its 
entry into aluminum is largely coincidental, al- 
though the economies of aluminum vs. tinplate are 
said to be slightly more favorable in the smaller 
size. The 7-0z. can is a new size for Gunther. 

Marketing of Gunther cans in the ultra-competi- 
D.C., 


should help gauge the practical and merchandising 


tive Baltimore and Washington, markets 
impact that aluminum cans will have under critical 
consumer appraisal. 

Gunther officials are optimistic on both the prac- 
tical packaging and marketing aspects, and expect 
their shiny new aluminum can to give the company 
a definite edge, on several counts, over local compe- 
tition in 7-oz. returnable glass bottles. Among the 
advantages of the new can are its nestability, light 
weight, ease of opening and a claim by Gunther that 
the elimination of body seams makes for less metal 
pick-up by the beer and a longer shelf life. The nest- 
ing feature—desirable for stacking in both retail dis- 
plays and home storage—is created by slightly flar 
ing the top of the can during the manufacturing and 
sealing operations. 

Company men also feel that consumers identify 


aluminum with purity through long-time experience 


See “First Aluminum-Canned Beer,” Mopern PacKAGING, 
Sept., 1958, p. 106. 

2See “New Advances in Aluminum-Canned Beer,” 
PACKAGING, Feb., 1959, p. 90. 

*See “Aluminum Moves into Oil-Can Business,” 
PACKAGING, Nov., 1957, p. 232 
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a boid new bid 


Draw-and-iron process gives Gunther a bright 7-oz. beer can 
that is lithographed, supplied, filled and 

closed in conventional manner on regular 

equipment at 300 a minute with no price premium. 


Is this the direction of the future? 


High-speed filler with 60 specially designed heads operates at 300 cans per 
minute, yet does not exert pressure on the soft-metal containers. First can run is 

watched by Gunther's executive vice president, L. A. Herstein, Jr., (left) and by 
packaging superintendent, E. E. Greenwell. Modified closing machine is at rear. 


so | 











Fabrication of Gunther Brewing’s new aluminum beer can starts with coiled 
stock (in foreground) which runs through a cupping press. Three aluminum cups are 
punched at one time on this machine, then conveyed overhead to the body maker. 


with household use of foil. For this reason, the 
company has minimized the size of its red, black, 
white and yellow lithographed design to take maxi- 
mum advantage of the mirror-like surface produced 
by the drawing process. 


Unlike previous impact-extruded beer cans, which 


are punched from thick slugs, Gunther’s cans are 


made from coiled aluminum sheet that is first run 


through a cupping press to give the initial shape 


and 2% ¢-in. diameter, then through a drawing and 
ironing press where a single stroke elongates the side 
walls of the can to the final 414-in. height, 21-in. 
diameter and 0.008-in. wall thickness. Less metal 


than in previous aluminum beer cans is used for 


these containers, according to technical experts, be- 
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Labeling is performed at the 
can-making plant. Here an operator is 
shown inspecting cans for color register. 





PHOTOS KAISER ALUMINUM 





cause the drawing process permits thinner bottom 
sections and less trim waste. 

After trimming, flanging and washing, the cans 
are coated on the inside with a beer enamel 
that is specially formulated for adherence to the 
normal aluminum-oxide coating on the metal. This 
enamel is necessary, according to supplier officials, 
because lack of oxygen in the container after it is 
filled and closed prevents the continued formation of 
inert aluminum oxide on the inner surface of the 
can. At the can plant, aluminum lids for the cans 
are punched and lined from stock which has been 
enameled on both sides. 

To handle, fill and seal its new aluminum beer 
containers, Gunther has installed a new high-speed 
packaging line that encompasses a few relatively 
simple modifications. 

These cans are easier to scratch and dent than 
conventional cans. Because of the greater diameter 
of the flanged top and the absence of a bottom chime, 
they tend to form a circle when rolled horizontally 
and to tilt when pushed in long vertical lines. To 
avoid these problems, Gunther has kept its can- 
carrying lines extremely short compared with con- 
ventional systems. Since some reserve capacity is 
essential, though, for continuous operation of the 
high-speed filler, the company utilizes a water-fall 
unscrambler with a long dumping table capable of 
holding 10 to 15 cases of cans. 

Cans tip over the end of this table and land gently 
on a horizontal, power-driven belt that moves them 
to a conventional belt-type elevator. After passing 
through a standard washer, the cans drop imme- 
diately into the filler. 

The filling machine is a new 60-head_ unit. 


equipped with filling nozzles specially designed for 


the aluminum containers. The cans cannot withstand 
the pressure exerted by standard lifter mechanisms 
that force tinplated cans against rubber sealing pads 
to prevent leakage during the pressure-filling opera- 
tion. Thus, on the new filler, conventional pads are 
eliminated and the cans are raised around heads 
equipped with special U-rings. Since the fit is loose, 
no pressure is exerted on the cans. 

\s filling starts, excess pressure causes the U-rings 
to expand, engaging the inside of the can just below 
the flange and preventing foaming and leaking of 
the beer. Standard switches on the machine cut off 
beer flow and air pressure in the lifters when filling 
is completed. The rings retract and allow the cans 
to be lowered as the lifters are gently pulled down 
against spring pressure by cams. 

Because there is no bottom chime on the can, the 
conventional trip bar for initiating lid feed is not 
possible. Instead, an electronic proximity control 
located just before the closing machine senses the 
approach of each can and triggers mechanical con- 
trols that push a lid into place over the can. The 
only changes necessary in the closing machine itself 
are a reduction of lifter pressure and slight modifi- 
cations in the shape of the chucks and rolls that form 
the double seam. 

Gunther officials note that the superior heat con- 
ductivity of aluminum has enabled them to lower 
both time and temperature of pasteurization for the 
new containers. The convex bottom on the can 


formed by this process [Continued on page 243 | 


SupPLies AND Services: Drawn aluminum cans by 
Kaiser Aluminum & Chemical, Oakland 12, Calif., and 
(American Can, 100 Park Ave., New York 17. Unscram 
bler and closing machine by American Can. Filler by 


Geo. J. Meyer Mfg.. Cudahy, Wis. 


Brewer’s supply of cans to keep its Lid feed is initiated by a special 
high-speed line running is unloaded on a long electronic sensing probe (located at arrow, 
table on the water-fall-type unscrambler. Soft behind cans) which detects approach of 
cans have different top and bottom diameters, the container and then triggers 

so can line must be shorter than standard. action of mechanical feed components 
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Four stages in tii 

fabrication of Gunther's can 

left to right): cup; drawn 

and ironed body with raw edges; 


trimmed and flanged; printed. 
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Package upgrading moves Crayola into the gift market 


Binney & Smith, New York, bids for a bigger share of the 
children’s-gift market with its first major packaging change 
for Crayola crayons in some 50 years. The new gift package 
is a cellophane-overwrapped set-up box containing 72 cray- 
ons, a sharpener and a booklet of projects. The company 
formerly packaged its Crayola line entirely in paperboard 
sleeves and folding cartons. 

An intriguing convenience feature of the new box is a 
paperboard tray with glued-on flutings which provides an 
individual compartment for each crayon to minimize the 
danger of accidental product spilling and breakage. This 
feature, the packager points out, also makes crayon removal 
and neat replacement after use easy for the child. Each 
Crayola gift box contains two trays of crayons. The trays 
are mounted on chipboard platforms. 

To emphasize the product's gift appeal, the box lid is 
printed in a metallic-gold color. An integral part of over- 
all lid design is a rectangular die-cut window opening that 
lets shoppers see the 64-color variety of crayons inside the 
box. Set-up box by Kresge Paper Box Co., Bethlehem, Pa. 
Fluted trays by Rondo of America, Inc., Hamden, Conn. 


‘IDEAS 


3-D hang-up card 


Sales of touch-up paint for furniture and appliances have 
quintupled since the adoption of a three-dimensional hang-up 
acetate-blister card, reports Tipon Corp., New York. The 
pre-scored and die-cut card is printed with a room-setting 
design appropriate to the product. It features one appliance 
or article of furniture (a refrigerator, for example) that 
stands out dramatically from its background. In the pack- 
aging operation, the automatic machine that heat seals the 
blistered merchandise to the card simultaneously bends the 
card along score lines to achieve the compelling 3-D effect. 

Besides being more appealing to consumers, says Tipon, 
the new self-selection package virtually eliminates pilferage. 
For one thing, the card is twice as large as the flat hang 
card it replaces. For another, the transparent blister is 
securely heat sealed to the card. Formerly, it was stapled. 
Unscrupulous shoppers, says the packager, found it easy to 
remove and pocket the slender touch-up container. Hang 
card by Western Printing, Teaneck, N. J. Blister by Ve-Alite 
Plastic, 2700 Nostrand Ave., Brooklyn 10. Automatic hang- 
card packaging machine by Tronomatic Machine Mfg., 188 


Park Ave., New York 35. 
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roll on 


ban... 


roll out 
doubt! 


Pyramiding the sales 


\n interesting example of point-of-purchasé display that 
combines eye appeal, full package visibility and space econ- 
omy is the pyramidal counter merchandiser used by Bristol- 
Myers for Ban “roll-on” deodorant. 

The die-cut, self-selection unit is designed for fast set-up 
in the store. Its sturdy base is a four-sided pyramid which 
supports a two-stepped shelf. The shelf, which also has four 
sides, slips over the pyramid and is secured to it by inter- 
locking flaps. A flat riser, printed with promotional copy, 
fits into a slot in the apex of the pyramid. 

Five bottles of Ban are displayed on each side of the 
merchandiser: three on the lower shelf and two on the upper 
shelf. Die-cut shelf openings hold the containers securely 
in place to prevent accidental breakage. They can, however, 
be removed easily by shoppers. 

The display piece is constructed of chipboard lined with 
70-lb. litho-coated stock. For product identity, display design 
is printed in the same colors used on individual cartons for 
Ban—magenta red, black and white. Display designed by 
Stuart & Gunn, 370 Lexington Ave., New York 17, and 
made by Ramapo Litho Corp., 225 Varick St., New York 14. 


Redesign aim: to bring men into the sales picture 


\ muhi-faceted package-redesign program for liquid skin 
antiseptic has been completed by Sea Breeze Laboratories. 
Pittsburgh. Among the aims set forth in design planning 
were: improved user convenience, appeal to men as well as 
women and stronger brand and product identity. 

The company markets its product in three different-sized 
bottles, each packed in a folding carton. Formerly, each 
bottle was of different shape. The new bottles are all the 
same in design. For easy gripping, they are ribbed vertically 
and contoured to fit the hand. 

Carton and paper-label design also have been restyled to 
project a more modern appearance and to strengthen the pope PTISEPTiC 


Sn in 


Sea Breeze name. The packager’s former pictorial symbol 


a nude with flowing tresses—has been abandoned as too a 
feminine. It has been replaced by a nautical motif which is 

calculated to appeal to both sexes. Redesign by Robert Zeid- 

man Associates, 128 E. 56 St., New York 22. Cartons by 

Richardson Taylor-Globe, Cincinnati 32. Bottles by Brock- 

way Glass, Brockway, Pa. Caps by Armstrong Cork, Lan- 

caster, Pa. Printed paper labels by National Label, 19 St. & 


Indiana Ave., Philadelphia 32. 
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Gilding the wrapper 


An economical and effective method for adding an extra 
dimension of sales appeal to popular-priced cigars has been 
achieved by the Amb-A-Tip Cigar Co., Red Lion, Pa. The 
company reports excellent sales results since adopting in- 
dividual wrappers of standard No. 300 cellophane, printed 
a metallic-gold color, for its Ameera brand five-cent cigars. 
At retail, the extra-length cigars are sold individually o1 
in boxes of 60. 

Amb-A-Tip also points out that the rotogravure-printed 
cellophane wrappers provide the long-term moisture reten- 
tion that is essential to protection of tobacco products on 
retailers’ shelves. So successful has its new packaging appli- 
cation proved, says the company, that use of the gleaming- 
gold flexible wrapper will be extended to other tobacco 
products in its line. The former wrapper used by Amb-A-Tip 
for the packaging of Ameera brand cigars was unprinted, 
transparent cellophane. 

This company’s experience suggests adaptation of color- 
printed film wrappers by many other packagers of low-price, 
high-turnover products. Cigar wrappers by Milprint, 4200 
N. Holton St., Milwaukee 1, using Avisco cellophane. 


IDEAS — 


Fish hooks in the supermarket 


The proved appeal of rack-merchandised blister packaging 
is being put to work by a Chicago marketer of sporting 
goods to build new sales in supermarkets, variety stores and 
other self-selection outlets. The packager, Four Seasons, 
reports that it has achieved excellent consumer reaction 
since introducing pegboard racks containing a variety of fish- 
assonren ing-tackle items for spring, summer, fall and winter. 
gk <gees Each item—ranging from fragile flies to bulky reels—is 
packaged on a butyrate-blister hang card. Design on the 
printed card is appropriate to the product sealed in the 
transparent blister. Price information is pre-printed on the 
cards, along with instructions for product use. According 
to Four Seasons, the self-selection packages are practically 
pilferproof by virtue of their large size and the fact that 
the blisters are heat sealed to the cards. 

Cards containing more than one item (fish hooks, for 
example) have a perforated die-cut “door” in the back, to 
permit one-at-a-time product removal without destroying the 
package. The remaining items are stored in the blister card 
until needed. Hang cards by G. A. Ackermann Printing, 
Cicero 50, Ill. Butyrate blisters by Plastofilm, Wheaton, Ill. 
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Transparent tetrahedrons 


Four-sided, triangular-surfaced packages of plastic film are 
a new idea in single-application unit packs, similar in shape 
to the tetrahedron-shaped milk and ice-cream containers 
made of paper. (See Mopern Packacine, Aug., 1957, p. 
116). Among the first applications is a package for M-2 
Castile Enema soap, put out by Erlen Products Co., Bur- 
bank, Calif., for hospital use. 

The single-use packages, containing 2/3 oz. of liquid 
soap, are made on a special machine from a single web of 
printed, liquid-holding polyethylene-cellophane film, sealed 
longitudinally to form a continuous tube, then sealed, filled 
and cut, first transversely in one direction and again trans- 
versely at right angles to the bottom seal to form the top 
seal. The package is scored for tear-off pour opening. 

Erlen reports enthusiastic reception, due to ease of dis- 
pensing, even in cold weather when the product is more 
viscous. Rejects reportedly are less than 4% of 1%, a per- 
centage far below that ordinarily expected in unit packaging 
of liquids in films, the user says. “Ultra-Pak” contract pack- 
aging by The William Steven Co., 2520 San Fernando Rd., 
Los Angeles 65, using film supplied by Dobeckmun. 


NY On BLOX 


Reclosure hitch-hikes on a mustard squeeze barrel 


The plastic squeeze container for mustard, so familiar to res- 
taurant goers, has been adapted for retail sale by Plochman 
& Harrison, Chicago, for Premium brand mustard. The blow- 
molded polyethylene container is shaped like a barrel, for 
enhanced appeal on store shelves as well as on the dining 
table. 

An intriguing feature of the 8-oz. squeeze-to-use package is 
its closure, which is constructed so that product cannot be 
discharged accidentally during shipment or other pre-use 
handling. The closure has a vertical hollow spout which is 
sealed at its upper end. To open the container for dispensing. 
the user simply snips off the tip of the spout with a pair of 
scissors. A spout cap, attached during molding to the side of 
the closure’s main body, can be easily torn off and slipped 
over the spout for product protection after first use. The 
squeeze container, vertically ribbed for strength, is yellow in 
color, with product data appearing in reverse lettering on a 
red band printed horizontally around its middle. Container 
by Continental Can, Plastic Container Div., 2930 N. Ashland 
Ave., Chicago 3, using Du Pont polyethylene. Closure by Stull 
Engraving, Garfield, N.J. 
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cold-glued 


Easy-opening feature 

on tightly sealed wrapperless 
frozen-food cartons consists of 
single line of perforations that 
run along three sides parallel 
to glue flaps. Press tab on 

side panel facilitates opening. 


WEYERHAERUSER PHOTO 


Glue roller (arrow) and two on far side apply thin coating of special cold adhesive to 
dust flaps as cartons move toward heat-conversion unit (left). Bottom 
rollers apply adhesive to glue flaps of the cartons as they travel through. 
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wrapperless carton 


Firmly heat sealed with special fast-setting adhesive, packages for 


Chet’s frozen foods combine unusual board and barrier characteristics with 


production economies on highly adaptable line 


Mi... and more the attention of frozen-food 


processors is being focused on the w rapperless carton 
in its various forms. Latest entrant in this burgeon- 
ing field, a flap type with an unusually firm seal 
employing cold adhesive, is now being used success- 
fully by Chet’s Famous Foods, Eugene, Ore. 

Chet’s reports lower packaging-material and labor 
costs, higher speed, improved product quality pro- 
tection and increased sales acceptance for its line 
of frozen dinners, meat and poultry dishes and fruit 
pies packaged in this newest non-overwrapped car- 
ton. Although similar in appearance to wrapperless 
cartons previously introduced,” the Chet’s package 
is considered significant in these respects: 

1. Compatability of package elements. Food 
board, cold-water wax and adhesive have all been 


specially formulated to work together, reportedly 


Sey Wrapless Mopern Packacinc Aug., 1957 


p. 92, a lear-Striy tor zen Food,”’ Mat 1958, p. 168 


WEYERHAEUSER PHOTO 


Carton blanks are fed automatically from 
magazine and set up before products are manually 
loaded. With two simple screw adjustments, magazine 
can be set to accommodate cartons of different sizes. 
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providing a very firm seal even at minus 50 deg. F. 
while maintaining an adequately low water-vapor- 
transmission rate. 

2. A fibre-to-fibre seal. The chemical compo- 
sition of the adhesive encourages fibres of adjoining 
flaps to intertwine, producing a true fibre tear seal. 
Heat is used to effect penetration. 

3. An 
this is more than just an added selling gimmick. The 


easy-opening feature. In Chet’s case 
flaps grip so tightly that an opening device is 
a necessary requirement. 

1. Room-temperature adhesive. Application of 
cold adhesive without pre-heating or hot-melt pots 
obviates clogging of applicators and allows easier 
clean-up. Its cost of about 30 cents a pound is re- 
portedly less than half that of some thermoplastic 
adhesives used for similar applications. 

In addition to these advantages for the carton 
itself, a new machine installed at Chet’s to handle 
the new carton provides extreme operating sim- 
plicity and quick and easy change-over. Chet’s uses 
five carton sizes—sometimes all five during the same 
day—but can switch from one size to another in a 
matter of only 10 minutes. 

In common with other medium-sized processors 
of frozen foods with a broad product line, Chet’s 
needs machine flexibility above nearly everything 
else. Not only must the company be able to switch 
rapidly from one package size to another in the 
course of a single shift; it must also be able to use 
the same machine for products frozen before pack- 
aging and for products frozen afterwards. This 
diversity of demands is being met nicely by the 
packager’s new $19,000 machine. 

This manually loaded unit as installed at Chet’s 
is not remarkably fast by fully automatic standards. 
But its speed of 60 to 70 units a minute is twice the 
former overwrapping speed at this company and 
it is accomplished with a 40% reduction in packag- 
ing-labor costs. Moreover, one machine is now doing 
the job formerly performed by two. Package costs 
now average in excess of 10% less per thousand 


than with the former unprinted carton plus over- 
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wrap. Chet’s distributes these new wrapperless 
frozen-food packages throughout the 11 Western 
states, including Alaska and Hawaii. Approximately 
60% of the packager’s total unit volume is in the 
Ww rapperless cartons and the company may convert 
more in the future. 

Chet’s has found that retailers are giving the new 
package more display space. Its structural sound- 
ness is said to reduce damage and to aid stacking, 
while the tight seal has sharply reduced pilferage. 

Compatibility of all components is a significant 
factor in Chet’s new package. Its shape—with fulli- 
width top and bottom flaps and two smaller dust 
flaps at each end—resembles superficially most 
other non-overwrapped cartons on the market. But 
board, wax and adhesive each has a special chemical 
formulation for top performance when used together. 
The package supplier, in conjunction with the wax. 
adhesive and machinery people, reportedly re- 
searched various combinations for six years before 
perfecting the system. 

The board is solid bleached sulphate with strong 
wax retention. Some other wrapperless cartons are 
of bleached sulphite. The supplier believes sulphate 
to be stronger and to accept more readily a special 
treatment given the board to prevent brittleness at 
extremely low temperatures. 

Supplier printed in full color by offset lithography, 
the cartons are then heavily waxed with a specially 
compounded cold-water wax—about 51% lbs. of wax 
per 1,000 sq. ft. This wax is said to be very supple, 
allowing it to “bend” readily at score lines without 
flaking and thus improving its barrier qualities. 


The room-temperature adhesive used by Chet’s is 


perhaps the most important single component of 
the entire packaging system—so important, in fact, 
that its composition is still a closely held secret. This 
white, odorless, “catalytic” and fast-setting adhesive 
is metered out in a very thin layer at room tempera- 
ture. Its chemical composition, once heat is applied, 
appears to affect the molecular structure of the board 
fibres, causing adjoining surface fibres to inter- 
twine, and its compatibility with the special wax is 
such that the two work together rather than at odds. 
The wax doesn’t have to be driven into the board 
before a strong seal can be produced. Some wax will 
naturally float into the board, but no intentional 
effort is made to do this. Hence the water-vapor 
resistance of the package is not impaired even in 
the flap area. 

In Chet’s packaging system, the wax acts as a 
flux for the adhesive as it softens and flows under 
heat application. Dust flaps on the carton are scored 
in a triangular pattern to further convey the adhesive 
to all corners. 

The thin application of adhesive is imperative 
because a thick coat would prevent adjoining fibres 
from meeting. Chet’s finds the adhesive easy to 
work with, since it has no odor, flows freely without 
mixing and reportedly can be stored for several 


years without deterioration. {Continued on page 230 | 


Supplies AND Services: “Polarpac” frozen food pack- 
aging system, including “Polartex” food board and spe- 
cial cold-water wax, by Folding Carton Div., Weyer- 
haeuser Co., 919 N. Michigan Ave., Chicago 11, and 
“Polarweld” adhesive by Morningstar-Paisley, Inc., 630 
W. 51 St., New York 19. “Ceco” sealer by Container 
Equipment Co., Bloomfield, N.J. 
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Refrigeration unit 
(arrow) sets adhesive during 
brief passage, drawing 

heat from board surface, 
solidifying cold-water wax 
and eliminating need for 
long-drying compression unit. 
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Twist-open 
captive cap 


Bristol-Myers’ ingenious design 
leads to new merchandising push on 
squeeze-bottle toothpaste with slogan, 


no drip, no ooze 


A solution to the lost-cap problem for many paste 


products is suggested by the ingenious construction 


‘No cap to lose 


of a new “stay-on” dispensing closure now on Ipana 
Plus squeeze-bottle dentifrice containers. 

In a determined effort to improve the dispensing 
function of its revolutionary Ipana Plus package,* 
Bristol-Myers, after more than a year of engineering 
research, has come up with a practical principle for 
a captive cap that permits controlled release of prod- 


‘ 


uct with “no cap to lose—no drip, no ooze.” 

The user simply gives the new cap a half turn in 
one direction to open a valve and permit squeezing 
out the desired quantity through a small circular 
top orifice. A half turn in the opposite direction 
closes the orifice to seal the package. 

The functioning of the new closure which, the com- 
pany says, costs slightly more than the previous 
molded cap and plug, is accomplished by an assem- 
bly of completely new design. It consists of: 

e A molded polyethylene insert constructed with a 
center post and four supporting members. 

e@ A mating urea screw cap with a top center orifice 
that seals around the plug insert. 

The insert is friction fitted into the neck of the 
polyethylene container. The urea cap is screwed over 
the threads and a locking bead in such a manner that 
when completely seated it will make only a half turn 
in either direction. When given a half turn counter- 
clockwise, the cap is elevated slightly to provide an 
opening between the center post and the hole in the 
top of the cap. Given a half turn clockwise, the cap 
moves down to a sealing position around the post. 

In the open position, a gentle squeeze of the bottle 
will force contents through the four openings be- 
tween the supporting members around the post and 
on through the small cavity in the cap surrounding 
the post and out the circular top orifice. The mating 


*S ee queeze- Bottle 


Toothpaste Mopern Packacinc, Oct., 1957 
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Twist and squeeze are the two motions needed to 
dispense Ipana Plus toothpaste accurately and neatly 
with new rotating captive closure. For picture purposes 
two hands are shown; actually it can be done with one 
hand. A quarter turn to the left opens, a quarter turn 
back to the right closes and seals the orifice 


CLOSED 


Cross-section drawings show closure in closed and 
open positions. When cap is elevated by half twist, an 
opening is provided between center post and top orifice 
When lowered, cap seals opening around post. Mating 
construction of plug and cap prevent paste from going 
anywhere except through the « ap orifice 


construction of plug and cap interior prevent paste 
from going anywhere but through the cap orifice. 

Bristol-Myers started work on the improved clos- 
ure almost immediately after research studies indi- 
cated that consumers sometimes lost the removable 
screw cap, or did not replace it tightly, resulting in 
leakage from this unusual bottle, which stands neck 
downward, 

In addition to greater package convenience, the 
company says, the new closure permits the use of a 
slightly more viscous paste which consumer studies 
revealed was preferable. 

Supplies AND Services: Dispenser closure molded by 
Container Corp.’s Garmold, Inc., Div., Totowa, N. J. 
Polyethylene bottles by Plax Corp., Hartford, Conn. 
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Glued-base corrugated container 
with solid fibre bottom 

protects Rheem water heaters 
from abrasion and moisture. 
permits semi-automatic packaging 


at a 50° saving in labor 


A new three-piece corrugated container with a 


simple glued base assembly which doubles as a pal- 
let or skid to provide maximum protection and 
support for heavy water heaters during manufacture 
and shipping is slashing packaging costs dramat 
ically for the Rheem Mfg. Co., Chicago. 
Estimated yearly savings to Rheem come to more 





than 10% in packaging material and a full 50% in 
direct packaging labor. 

Including a die-cut, three-layer positioning pad of 
double-wall corrugated stapled to a bottom layer 
of wet-strength solid fibreboard, the base assem- 
bly has these advantages: 

1. It provides resistance to moisture on floors 
a problem which is frequently encountered in ship- 
ping water heaters and other major appliances 


STEEL and is strong even when it is wet. 
STRAPPING 


New shipper for Rheem water heaters 
has glue flaps on four sides to secure 
base to body, replacing steel-strapped 
interlocking construction of old 
container, thus creating substantial 
material and production economies. 
Sketch compares the old with the neu 
base attachment design. 


Glue flaps are extensions of the 
moisture-resistant solid fibre bottom 

layer. Base assembly includes die-cut 
triple layer of double-wall corrugated, 
engineered to support and protect the 
appliance and to provide platform as 
heater moves along roller conveyor during 
integrated assembly and packaging. 
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DOUBLE-DUTY SHIPPER 


2. Replacing an intricate steel-strapped inter- 
locking-flange base construction and a cap simi- 
larly made, simplicity of the new shipper is largely 
responsible for the big cost savings possible. 

3. At the end of the packaging line, the new con- 
tainer base is tough enough to resist severe abrasion 
during a push of nearly 75 yds. along the plant 
floor to a loading dock. Using neither pallet nor 
skid, Rheem’s trucks can simply shove 15 or 20 
units at a time the entire 75 yds. without damage 
to the package or its contents. Formerly, each 
loaded shipper had to be tilted manually onto the 
forks of a lift truck. 

Although total shipping weight of the heater 
ranges from 106 to 331 Ibs., Rheem reports that 
the new containers are holding up satisfactorily 
throughout the handling cycle. They have been 
warmly received by distributors and dealers for 
their stamina and ease of handling. Even more 
important, the new containers are providing greater 
packaging speed and other production-line econ- 
omies at Rheem’s Home Products Div. headquarters 
plant in Chicago as well as in their plants in Spar- 
rows Point, Md. 

Adopted from the previous doubled-capped cor- 
rugated container is the basic idea of the inner 


corrugated base pad, which goes on early in the 


assembly process and serves the same purpose as a 
more costly wooden skid. Immediately after the 
water tank is attached to its permanent metal bottom 
pan and legs, the unit is lifted onto the shipper’s base 
pad. The three legs fit securely into die-cut holes in 
the top two layers of the pad’s three sheets of double- 
wall corrugated, which are wire stitched to the bot- 
tom layer of 0.070 solid fibreboard 


ment in the shipper. 


the new ele- 


With flaps extending about 3 in. beyond the cor- 
rugated pad on all sides, the fibreboard base layer 
provides the glue flaps, scored for ease of folding. 

Rheem ran its packaging line manually for five 
months while testing its new shipper. After manage- 
ment decided to adopt the container, Rheem engi- 
neers designed and built the necessary packaging 
equipment for a nominal sum. 

As each heater unit moves along the production 
line on its bottom pad, it acquires a metal jacket and 
various controls and is flame tested before the cor- 
rugated container, in the form of a tube with top 
is lifted on. The 
box is made of 350-lb. test. double-wall corrugated. 


flaps (a one-half slotted carton), 

Once the corrugated [Continued on page 244] 
SUPPLIES AND SERVICES: Corrugated shipping containers 
by Gaylord Container Div.. Crown Zellerbach Corp.. 
St. Louis 2, Mo. 


Corrugated tube is lowered by hand over completed heater. Packed shippers in photo at right 
pass between two sets of standard glue rolls (foreground), which apply hot-melt adhesive to opposite 
bottom flaps, and a pair of pressure plates which seal flaps to container body. Turntable (center) 
then revolves shipper 90 deg. so that remaining bottom flaps can be glued and sealed. Finally, one 
operator (background) inserts top pad and staples top flaps to complete the package. 





4, Unusual construction and design of a turquoise car 


ton for Monico, Inc.’s new SiBon Perfumed Bath 
Crystals carries out in appearance the theme of the 
bottle decoration. The gold-colored, foil-laminated 
carton lid has a die-cut piece in the shape of a sus- 
pended bath drop that folds down over the front 
panel. The normal tuck-in opening, however, folds 
into the back panel of the carton. Carton, Container 
Corp. of America, Chicago. 


Hauswald Bakery reports that its new polyethylene 
bread wrappers with wax-paper ends have increased 
by 500% the sale of king-size loaves—long favored 
by housewives, but often not bought because econ- 
omy was lost in waste. These restaurant-sized loaves 
became a fast-selling supermarket item, the com- 
pany says, when housewives discovered that the 


tough polyethylene wrap held up well under han- 


dling and could be tightly reclosed. Wrap, Milprint. 


Milwaukee, using Bakelite polyethylene. 


\ single basic package design with 19 variations 
for different styles of hosiery has been introduced for 
Ruth Barry brand nylons. The cellophane packages 


are printed by flexography, with seven different 
color panels identifying the various lines. They in- 
corporate the Length-O-Matic feature that indicates 
exact length of the nylons by a glance at a number 
printed on the package beside the edge of the 
stocking welt. Packages, Lassiter Corp., New York. 


Bulged shoulder in this new glass-container design 
for Shinola shoe polish is aimed to serve as a “dip 
well” for quick and easy removal of the liquid 
product, down to the last drop, with the polyethylene 
dauber-stopper assembly. Bottle, Armstrong Cork, 
Lancaster, Pa. Dauber-stopper assembly, Owens- 
Illinois’ Plastic Div., Toledo 1. Label, National 
Label, Philadelphia. 


A three-sided, snap-top, counter dispenser carton for 
Bachman Bakeries’ Jetzels, a new snack item, is 
designed to appeal to jet-age children with its bril- 
liant red, white and blue coloring and rocket and 
jet designs. The 60 pretzel rods are displayed 
through two large transparent-film windows, invit- 
ing youngsters to make their own selection. Carton, 
Container Corp. of America, Chicago. 
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6 Polyethylene containers with captive caps, recently 


introduced by Norden Laboratories for its powdered 
veterinary pharmaceutical products, have closures 
that lock firmly over a bead at the top of the con- 
tainer. The large opening reportedly eliminates the 
necessity of special filling equipment. Small opening 
in the closure is designed for insertion of a dip tube 
so that the same container may be used to package 
liquid products of varying types. Polyethylene con- 
tainer, Van Sickle Co., Lincoln, Nebr. 


\ billboard effect is achieved with this multi-unit 
pack for Best Foods’ new Hellman’s Salad Magic 
dressing—now being market tested in a special “two- 
for-the-price-of-one” offer. The single-locking unit, 
giving maximum exposure of the containers, is re- 
portedly stronger and easier to stack because of the 
added rigidity of the turned-over edge. Jars are 
held firmly in place in the die-cut front panel by 
pressure of the reinforced rear panel. “Cluster- 
Pak,” Mead-Atlanta Paper Co., Atlanta, Ga. 


Luxury appearance at modest packaging cost is re- 
ported for Westclox wrist watches in this styrene 


plastic display box molded in two pieces with self 
hinge. The holder is molded as a portion of the 
bottom shell, from which sides have been eliminated 
for improved display. A contrast of molded-in tex- 
tured surfaces and smooth plastic gives the effect 
of a fabric lining and covering. Box, Farrington Mfg. 
Co., Needham Heights, Mass., using Dow Styron. 


Trade Winds Co.’s new fresh-frozen Shrimp Creole 
is being offered in both family-sized and individual 
servings. The new items are fully cooked in cas- 
serole, ready for heating and eating. Taste-tempting 
illustrations of the product are realistically repro- 
duced in full color on the carton main panel, while 
the protective lid that snaps into the foil pan carries 
preparation instructions. Carton and lid, American 
Can’s Marathon Div., Menasha, Wis. 


A new idea for special-promotion packaging of 
cookies is this 18-0z. gaily decorated paper tub 
with printed plastic lid. General Baking Co. selected 
this container for its “Fiesta” Peanut Butter Cookies 
after a successful similar Halloween package filled 


with ginger snaps, promoted as a trick-or-treat 





pack for children. Tub and lid, Continental Can’s 
Paper Container Div., New York. 


Green-tinted polyethylene bags for grass seed are 
aimed at identifying W. Atlee Burpee Co.’s packages 
with plant growth. These heat-sealed, moistureproof 
bags are selected to eliminate breakage and seed 
spoilage. Another new Burpee package is a heat- 
sealed cellophane overwrap for specialty flower and 
vegetable seed packets designed to prevent moisture 
seepage into the packets and to prevent climatic 
spoilage. Packages, Dobeckmun Co., Cleveland. 


When Sonotone Corp. introduced its rechargeable 
flashlight battery, a major problem was to find a 
label that would provide brand identity during the 
15- to 20-year life expectancy of the product. The 
solution was a pressure-sensitive cellulose acetate 
label, produced in continuous roll and machine dis- 
pensed on the production line. Label, Goodren Prod- 
ucts Corp., Englewood, N. J. 


\ century-old product—Jones Dairy Farm’s “Little 


Sausages”—is now reaching the market in a new, 


up-dated package designed to meet present-day sell- 


ing requirements. The distinctive green and white 
carton, with full-color illustration of the product, is 
aimed for better display in retailers’ refrigerated 
cabinets and to reflect the sausage’s established 
high quality. Package design, Robert Sidney Dick- 
ens, Inc., Chicago. 

New private-mold bottles in 2.25- and 5-o0z. sizes 
with a masculine approach have been adopted by 
the Andrew Jergens Co. for Woodbury After Shave 
lotion. A swirl effect provides a depressed area for 
the foil label. White plastic closure with a reverse 
taper, coupled with the green-colored liquid, creates 
a cool atmosphere in keeping with the product. 
Bottles and closures, Owens-Illinois, Toledo 1. 


Grace and beauty are combined in this re-usable 
footed glass tumbler for Tropical Blossom Honey 
Co.’s Tropic Bee Orange Blossom Honey. The 14-oz. 
tumbler displays the product most appetizingly. 
Labeling is confined to the four-color-lithographed 
vacuum closure. Glass and closure, Anchor Hock 


ing Glass, Lancaster, Ohio. 
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16 New fibreboard boxes with tear-tape opening for 
tapping screws introduce for General American 
Transportation Corp’s Parker-Kalon Div. a system 


of bulk packaging based on fixed quantities and 


exact count to offer distributers and customers sav- 
ings in inventory control, space, handling and time. 
Product name and strong trademark identity are 
printed on two sides. A tally card packed inside aids 
inventory control. Container, Grand-City Container 
Corp., North Bergen, N. J. 


Now it’s aerosol-dispensed pure orange-juice con- 
centrate which is being market tested by Tropicana, 
with results that are reported to indicate excellent 
acceptance. The product is packed in a 16-0z. can 
under nitrogen pressure and requires no refrigera- 
tion. National distribution is contemplated. Spout 
and valve, Precision Valve, Yonkers, N. Y. 


Terry Candy Co.’s new extra-thin, chocolate-¢oated 
Mint Squares are protected against crushing and 
breakage by top and bottom liners of chocolate- 
colored glassine deeply embossed to give a cor- 
rugated effect. The four layers of mints are separated 
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EIN 
SOUR 
bocklail 
ONIONS 


by additional glassine liners for further cushioning 
against damage. The liners protect carton against 
staining and wicking from the chocolate and help 
maintain product flavor and aroma. 


Artificial eyelashes are eye-catchingly displayed in 
Max Factor’s counter merchandiser for “Fashion- 
Lashes.” Directly below the full-color illustration of 
a pair of eyes emphasizing the artificial lashes is an 
actual mirror. Resting on the base is a transparent 
plastic package holding eyelashes, bottle of adhe- 
sive, applicator and instruction leaflet. Display, Ein- 
son-Freeman Co., Long Island City. 


H. J. Heinz Co.’s new straight-sided jar for cocktail 
onions is reported to have a number of advantages 
over the former octagonal paneled jar, including 
better shelf storage, enhanced shelf appearance and 
consumer convenience of the larger jar opening. 
The 34-0z. jar has a twist-on closure and the label 
is placed high on the jar for fuller view of product 
Jar, Brockway Glass, Brockway, Pa. Cap, White 
Cap Co., Chicago. Label, Standard Packaging’s 


Fuller Label & Box Div., Pittsburgh. 
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Behind this variety parade, de elopments of processing and 


sealing methods, often inspired by White Cap-packer 
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More sales-making variations —here, some of the pickle relishes: left to 
right, hot relish, sweet pickle relish, hamburger relish, hot dog relish, 
piccalilli .. . all Vapor-Vacuum Capped. 
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..PICKLE PROFITS 


Vapor-Vacuum Caps are simply the means to an end. 


The end: maximum profit for the packers we serve. 


Specifically: 


Consider the fact that in most food 
stores nowadays, the pickle shelves 
look pretty much like a Vapor- 
Vacuum Cap display. 


Obviously, these must be mighty 
good caps! But there’s more to it 
than that. 


The truth is that Vapor-Vacuum 
Caps are so predominant, because 
pickle packers make money by ally- 
ing themselves with the whole system 
of caps, machines, methods, and serv- 
ices they get from the creators of these 
caps. 


Pickle packers have learned they 
can improve their P & L position 
by working with White Cap—be- 
cause the total White Cap operation 
helps build profit in four specific 
ways: 


Ist—through constant concern 
with over-all packaging meth- 
ods and conditions. Better, 
faster pasteurizing.. . improve- 
ments in crispness and quality... 
new avenues for packers to increase 


variety ... are all a constant part of 
White Cap’s contribution. 


2nd—through concern with pro- 
duction efficiency. White Cap 
ideas, men, and machines are con- 
stantly at work, helping to produce 
favorable packing costs. 
3rd—through concern with 
packaging utility, convenience, 
appearance—expressed by devel- 
opment of handy packages, easy 
opening, and easy, effective reseal- 
ing—plus bright, modern appear- 
ance. 


Finally, behind all these factors, 
is White Cap’s concern for prod- 
uct protection. Helping packers 
to deliver pickles which open up 
fresh, crisp, and unchanged is White 
Cap’s No. 1 job. Packers agree that 
this job has been, and is, superla- 
tively well done. 
* 7 7 

Yes, the caps are only the means to 
an end. And the end is more profit 
for the packer! 
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Despite variety of new package sizes and shapes, unity of color and design 
unmistakably identifies this Westvaco family. Wraps for reams, skids and 

rolls of paper provide new protection against moisture damage. Huge skid wraps (rear) 
use tough, stretchable kraft to minimize danger of their bursting during handling. 


New image for Westvaco 


Designed to be as colorful and distinctive as packaging in a supermarket 


is the motif for this paper company’s redesigned containers 


with improved protection and customer-oriented convenience features 


.... the end of World War II, West Virginia 


Pulp & Paper Co. has widened its marketing hori- 


zons impressively. Formerly a primary supplier of 
paper in carload quantities, the company has added 
to its basic line such finished items as packaging 
papers, corrugated boxes, folding cartons and multi- 
wall and grocery bags. 

Having evolved into the status of an integrated 
manufacturer, the company paused two years ago 
to take stock of its own packaging of papers as the 
first step in an over-all program of package up- 
grading that eventually will be extended to every 
product that goes to market under the Westvaco 
label. What it found was a paradoxical situation for 
a marketer primarily involved in supplying top- 


grade, protective packaging materials and fine print- 
ing papers to design-conscious user companies. Its 
own packaging program, though adequate, left 
plenty of room for improvement in esthetics, iden- 
tification, product protection and customer value. 

Westvaco management decided on a sweeping re- 
design, encompassing the three types of package it 
uses to ship paper products—cartons, roll wraps 
and big, bulky skids. The philosophy of the pro- 
gram was to develop “supermarket-type, customer- 
oriented packaging geared to the needs of a heavy 
industry.” 

The repackaging program cannot yet be called 
complete (the company feels that constant evalua- 
tion and analysis are essential to quality packaging 
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COLOR PLATES WESTVACO 


Basic colors applied to every package 
replace natural-kraft formerly used. Bonus to 
users is the flip-end opening ccnvenience for 
bulky telescoping shippers holding up to 150 lbs 
of sheeted paper. Carton can be opened on the 
shelf by one man, by zipping tear string back to 
vertical perforations, then folding cover back 


standards). But results so far are impressive. Every 
package that leaves the Westvaco mills, from small 
cartons of reamed printing paper to huge skids of 
stacked sheets, presents a cheerful yellow face to the 
customer. Behind this bright new look lie basic im- 
provements in packaging materials and packaging 
techniques that: 

@ Weld Westvaco’s diversified line of packaged 
papers into an instantly recognizable family. 

®@ Offer greater protection in shipping and han- 
dling, to reduce the incidence of damaged, returned 
merchandise. 

@ Provide such valuable customer services as 
ease of handling, storing and opening and re-use 
of shipping containers, plus improved labeling that 
facilitates inventory control and makes for fast prod- 
uct identification. 


To help solve its packaging problems, Westvaco 
called in an independent consultant and a leading 
designer. Together with company personnel, they 
conducted interviews among users of fine printing 
papers to determine what they wanted and needed 
in packaging. The customs of the trade as they af- 
fect packaging were studied. So were such factors 
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as handling, warehousing, customer stocking and 
re-use problems. Additional data on what consti- 
tutes good packaging and labeling for papers of all 
kinds were gathered through discussion with paper- 
trade association executives. 

When all the information was collated, the West- 
vaco package-planning team sat down to analyze 
the existing situation and to map out objectives. Of 
paramount importance was the development of new 
containers that not only would look distinctive and 
attractive, but also would guarantee safe delivery 
and provide immediate recognition of the Westvaco 
name and essential product data. This called for a 
complete package overhaul. 

Not the least important phase of the program was 
standardization of packaging equipment and tech- 
niques among all Westvaco mills. This, the com- 
pany reasoned, was necessary to guarantee that 
every package for a specific product would be of 
the same quality and construction, regardless of 
the product’s point of origin. 


The surface-design area of the repackaging pro- 


gram was tackled first. A vivid yellow was selected 
as the basic color for all cartons, skids and roll 
wraps. It presents a startling contrast to the drab. 
natural-kraft packaging formerly used by Westvaco. 
Redesigned gummed-paper labels are big and bold. 
Product data are printed in large, legible type and 
are partitioned by vertical black lines for increased 
readability. Prominently featured on the new, fam- 
ily-identified red, white and black labels is the com- 
SUPPLIES AND SERVICES: Package design by Bradbury 
Thompson, Jones Park, Riverside, Conn. Packaging 


consultant, Frank W. Green, East Longmeadow, Mass. 


Clean, easy opening of corrugated 

shippers is afforded by tear string embedded 

in gummed sealing tape, which is yellow 

to match carton color. Undamaged container can 
be re-used by Westvaco customers to ship 

their own finished work. Big, legible label 
presents full product data in bold type 





pany’s revised trademark—a block-letter W over a 
block-letter V, each in a different-colored square. 

The company’s packaging planners were well 
aware that, however beautiful and efficient, good 
design alone won’t guarantee a repeat sale. So all 
new cartons, skids and roll wraps have been care- 
fully engineered to provide maximum product pro- 
tection and user convenience. Here are the decisions 
evolved for each package type. 


Cartons 


Westvaco produces a variety of business-paper 
items which are packaged in units of a ream, then 
are bulk shipped in extra-strength corrugated car- 
tons. Two basic styles of shippers are now used by 
the company, to replace the set-up boxes formerly 
used. Each has an outer, yellow-dyed liner in linen- 
weave pattern, and each incorporates tear-string 
opening to prevent damage to the container or its 
contents. Because the shippers are not damaged in 
the opening process, they can be re-used by West- 
vaco’s printer-customers as shipping containers. 

The two types of corrugated container used by 
Westvaco are a telescoping box (for shipping up to 
150 lbs. of large sheets in wrapped reams) and a 


tuck-top carton (for smaller sheet sizes). The 


Protective wrap for roll of paper 

consists of two two-ply wax-laminated sheets. 
The strong, moisture-resistant wrap eliminates 
product damage in transit. Packaging materials 
and methods are now standardized for all items. 


gummed-paper tape used to seal these shippers after 
they are loaded contains a tear string imbedded in 
the adhesive along its centerline. When the cartons 
are sealed, a tab projecting from the end of the tape 
serves as a starting point for easy opening. 

On the telescoping box, the tear string can be 
pulled back to vertical perforation lines, indicated 
by tabs, on opposite sides of the container. The per- 
forations are aligned with a scoreline on the cover, 
to provide flip-end opening and reclosing conven- 
ience. Or the tape can be pulled all the way around 
and the entire cover lifted off. Among the user ben- 
efits of the flip-end opening, Westvaco points out, 
are that a bulky container can be easily opened by 
one man without the need for removing it from the 
shelf. After part of the contents is removed, the 
box can be reclosed securely for protection. 

On the “junior-size” tuck-top cartons, the tear 
string is zipped off around three sides at the top 
edge. Wrapped reams are removed as needed. 
Again, the feature of reclosability protects the un 
used reams. 


The ream wrappers themselves are evidence of 


the care that has been taken to engineer greater 


protection into Westvaco’s revamped packaging. The 
wrappers consist of two sheets laminated with a 
good waterproofing medium. The outer sheet is 
tinted yellow to match carton color. According to 
the packager, the new ream wrappers provide four 
times more protection against water-vapor transmis 
sion than could be achieved formerly. 


Skids 

In tackling the job of repackaging skids of 
sheeted, flat papers for bulk shipment, Westvaco 
uncovered an area where improvements could be 
made. The packager had to devise solutions for 
such prevalent problems as mildew and burst skid 
wrappers. Hundreds of special customer require- 
ments for skids had to be consolidated and simpli- 
fied into one standard procedure. Waste had ex- 
tended even to labeling. As many as 14 different 
product-data labels were required; sometimes as 
many as 40 labels were applied to each skid. 

The new, stronger and more protective skid 
wrapper being used by Westvaco is made of stretch- 
able kraft paper laminated to an outer sheet of yel- 
low-dyed kraft. The microcrystalline wax which 
bonds the two sheets is said to provide exceptional 
waterproofness and to prevent water-vapor trans- 
mission. The stretchable kraft, proved out in other 
applications by user companies, has a built-in elas- 
ticity that makes it highly resistant to impact.* 
This characteristic reduces [Continued on page 236] 


“Enter Stretchable Paper,’’ Mopern Packacinc, March, 1958, 
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Elongated folding box folds to form frame around cylindrical balloon pump and is securely 
closed by tuck flap at fourth corner. Pump is locked into slots top and bottom. Die-cut and scored 
side pane ls prot ide display compartments for two cellulose-acetate-u rappe d pac kage § of balloons 


Frame carton 


Novel idea in folding-box construction may provide 


new possibilities for combination or deal offers in many fields 


ss possibilities for the display 


packaging of combination offers and deals 


are suggested by the novel construction of a 
frame-shaped folding box adopted by Van 
Dam Rubber Co., Inc., New York, for its 
“Life of the Party Balloons” and pump. 

Not only does the frame construction up- 
grade the presentation for colorful display, but 
it provides two windowed compartments on 
each side of the center opening for holding 
related items—in this case. two packages of 
balloons wrapped in cellulose acetate film. The 
unusual construction provides a package with 
back view as attractive as the front and the 
open area achieves an interesting look-through 
effect. A die-cut punched tab at the top in back 
also permits rack or pegboard hanging. 

When opened out in a straight line, the 
“frame” is actually one continuous, elongated 
folding-box blank, in this case about 3314 by 
5% inches. In fact, it is so long that the de- 
signer of the package went to a supplier 
equipped to make umbrella boxes to obtain 
narrow blanks of sufficient length. 

By an ingenious pattern of die cutting and 
scoring, the long tuck-flap blank can be folded 


to 90-deg. angles at scores between the four 
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sections to form the mitred frame around the 
cylindrical metal-end “Inflato-Pump,” which is 
securely locked in die-cut slots at top and bot- 
tom of the frame. 

Once in place, all three items—two packages 
of balloons and the pump—are relatively 
pilferproof, as it is difficult to remove them 
after the final tuck flap is locked to secure the 
frame. All items are visible in the package. 

Assembly of the complex package obviously 
must be a hand operation, but labor costs re- 
portedly are not prohibitive. At present one 
worker is assigned to square up the flattened, 
pre-glued blanks and to shape the die-cut and 
scored side compartments. A second worker 
inserts the acetate packages of balloons in the 
compartments. A third positions pump in the 
slots and locks tuck flap at the closing corner. 

The board is 25-pt., clay-coated stock, three- 
color printed in aqua, magenta and gold. The 
colorful surface design is a part of Van Dam’s 
over-all package redesign program to upgrade 
product and to strengthen brand identity. 
Supplies AND Services: Design by Alan Berger, 
67 Irving Pl., New York 3. Carton by The Mary- 
land Paper Box Co., Leadenhall & Ostend Sts., 
Baltimore 30, Md. 








GREAT 
PACKAGING 
DISCOVERIES—9 


THIS MONTH'S COVER 


, 
he one-way beer bottle was not merely a great contribution to beverage pack- 


aging. It dramatized, as nothing before or since, the determination of the glass- 


container industry to keep its product competitive in the increasingly weight- 
conscious, cost-conscious era of packaging that began some 25 years ago. And 
thereby it led to greatly enlarged areas of usefulness for glass packaging—in food 
packaging, particularly, and in many other lines. It led to a whole series of light- 
weighting steps in glass, the end of which is not yet in sight. 

The “no deposit, no return” idea was not the brainchild of any one inventor. 
It was the product of steadily improving technology in which the whole glass 
industry shared. From the time of repeal, in 1933, every important supplier to 
the beer industry had been working toward the throwaway package concept. It 
took no genius to see that if a bottle made one trip instead of 18 trips the industry 
would sell 18 times as many more beer bottles. 

But the idea galvanized into action in 1934 when it became apparent that glass 
was to have serious competition in the beer business from a package that was 
indubitably throwaway: the can. (See “The Beer Can,” Mopern Packacinc, May, 
1959, p. 92.) The first illustration in MopERN PACKAGING of a one-trip beer bottle, 
of a design which Owens-Illinois called the “Stubby,” appeared in August 1935, 
the same year the can hit the market. 

Other bottle makers were working simultaneously, and it is still unclear which 
got one-trip bottled beer on the market first: the race was that close. It is even 
uncertain as to whether the can or the bottle got there first. The record shows 
that the first canned beer was sold on January 24, 1935, and that sometime 
during the same year customers of both Anchor Hocking and Owens-Illinois had 
throwaway-bottled beer on the market. 

There is no question but what the intense rivalry from then on between bottles 
and cans helped mutually to educate consumers to throwaway convenience 
for which they were forced at that time to pay a premium of one or two cents 
per package. The latest lightweight version of the one-trip bottle permits beet 
to be sold in some markets with little or no premium over the net cost of deposit 
returnables. Generally, the cost to the consumer is between that of the returnable 
bottle and the can. 

Progress of the bottle was helped immeasurably by the wartime metal shortage. 

Beer cans were ruled out fot 


the duration, and although 


The one-trip bottle =i rym" 


returnable rather than one- 
trip bottles, in line with 
conservation practices, the 
Armed Forces turned to glass as the best non-strategic material to carry beer to 
troops overseas. Millions of GI’s drank their beer from the throwaway bottles, 
and were so impressed with the strength and light weight of the pebbled, amber. 
short-neck bottle that hundreds of them made wagers that it was plastic instead 
of glass, and many wrote to MODERN PACKAGING to settle the argument. When 
the GI’s returned home they were well conditioned to throwaway glass, and in 
the meantime the glass makers and brewers had had the kind of volume produc- 
tion experience which enabled them to pertect the package and its handling. 
Unquestionably, single-trip convenience, whether glass or metal, has had a 
great deal to do with the growing preference for packaged over draft beer. In 
1937, only 43.8% of beer production was packaged. The figure has risen steadily 
almost year by year and today stands at 79.6% in packages. Of the packaged 
portion, 62% is bottled, and one out of 10 bottles sent to market is a one-tripper. 
Cans have the lead in the throwaway battle, 6 to 1. Nevertheless, production of 
one-trip beer bottles this year will hit a record of 1 1/3 billion bottles. 
The Stubby as designed by Owens-Illinois, based on experience in lightweight- 


ing of other glass containers, forsook the tall, graceful profile of the traditional 
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export-style beer bottle and—25 years ahead of its time—assumed somewhat 
the same short, squat lines that the glass industry is now re-introducing in its 
new “Handy” single-tripper. The Stubby weighed only 934 0z., compared with 
14 oz. for the returnable “export.” This lighter weight and more compact design 
saved carton board, shipping costs and warehouse and stockroom space 
When one of the country’s biggest brewers notified Owens-Illinois early in 
1935 that it was about to adopt a can, O-I was prepared. Plant managers were Designed to compete 
summoned to Toledo and told to get ready to produce the Stubby. In two weeks, 
the first production models were set. O-I’s first customer for this bottle was with the beer can. 
Leisy Brewing Co., Cleveland. ; 
Anchor Hocking’s simultaneous work resulted in even lighter one-trip designs the no-deposit bottle 
6- and 6'-0z. experimental models and finally a 7-0z. production model that ; 
was marketed by a local Lancaster, Ohio, brewer. As early as 1932, the com- dramatized and accelerated 
pany says, Anchor Hocking engineers had initiated extensive lightweighting . > 
; ri, j the glass industry s 
projects involving new principles of design, glass batches and annealing. Early : 
success with lightweight food jars and liquor bottles preceded design of Anchor achievement in low-cost. 
Hocking’s one-trip beer bottle. 
Improvements followed rapidly. The new bottles were expected to appeal to lightweight containers 
brewers because cans required major new packaging equipment. Yet the 
Stubby, for instance, did not fit existing bottling lines. Because of the design of in many product fields 
its crown finish, brewers had to modify soakers, fillers, crowners and even 
pasteurizers. So by 1939 a new industry design had been produced to fit existing 
equipment. The resulting “Packie.” which weighed in at 7144 0z., was further 
shortened and lightened to 61% oz. and became in 1940 the standard one-trip 
bottle used throughout the war years. 
Post-war demand for glass, complicated by shortage of vital soda ash, delayed 
re-introduction of the one-trip bottle to civilians. But by 1946-7 new designs 
some tall, a few short—were being marketed in varying light weights. The design 
trend has been away from the size and style of the export bottle. This year a new 
and still lighter Handy, only 55g in. high and weighing 51% oz., becomes the glass 
industry’s latest bid to gain ground in the throwaway market. 
The Great Packaging Discovery—lightweighting of glass—that produced the 
first one-trip beer bottle has improved the packaging of many other products. 
Throwaway bottles for soft drinks (193 million this year) and for some drug. 
laundry and dairy products formerly packaged in returnable bottles are the 


products of industry-wide research to keep a basic package competitive. 


1939 1940 1946 1952 1958 1959 








7, oz. 61, oz. 8 oz. 3 7, oz. 6-15/16 02. 51/2 oz. 





A case of end-loading economy 


A saving of 21% in packaging-material cost is just one of 
the benefits that have been reaped by a manufacturer of power 
seeding machinery since switching to an end-opening, double- 
wall corrugated shipping container. The company is Garber 
Power Seeders, St. Paris, O. Its former corrugated shipping 
unit was a single-wall, side-opening carton with a single-wall 
interior liner. 

The liner has been eliminated in Garber’s new shipper, 
which requires 50% less corrugated to construct. Computing 
these savings against the higher cost of double-wall con 
struction results in the 21% saving in material cost. The 
board saving also reduces tare weight 17.4%. And container 
cube has been shaved 5%, enabling the company to ship four 
additional seeders per truckload. 

In addition to these economy factors, Garber reports that 
the end-opening shipper can be loaded by one man, and that 
it requires fewer staples (or less tape) to seal. Indicative 
of its performance is the company’s claim that some 10,000 
seeders have been shipped in the double-wall container, 
without a single damage claim being filed. Shipper by Canton 
Corrugated Box Co., Div St. Regis Paper Co., Canton, O. 


Waxed-paper carton overwrap reduces damage to 


The merchandising appeal of a colorful, protective waxed 
paper carton overwrap is given the credit by a Texas distribu- 
tor for a 43% increase in its sales of Robin Hood fresh eggs. 
The company, Egg Sales, Inc., Houston, also reports that 
over-all packaging costs have been reduced substantially. 
Despite the added packaging material, cost savings have been 
achieved through reduced breakage of eggs in retail refriger- 
ator cabinets. Since adoption of the sealed carton overwrap, 
says the packager, there has been almost no loss caused by 
accidental damage to eggs or cartons. 

The tamperproof overwrap also is claimed to prevent egg 
spoilage or flavor loss from environmental odors or contami- 
nation. The company uses a conventional, unprinted, self- 
locking egg carton as its basic package. After filling, cartons 
are machine overwrapped at a speed of 35 per minute. The 
waxed-paper overwrap is printed in six colors. Its design 
features appetizing illustrations of various egg dishes. 
“Kalapak” overwrap by KVP, Kalamazoo, Mich. Carton by 
Fleming & Sons, 1100 Clarendon Drive, Dallas. Overwrapping 
machine by Hayssen Mfg., Sheboygan, Wis. 
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Carton with flexible partition cuts costs 25% 


To packagers of products that require maintaining an inven- 
tory of many different container sizes, there’s cost-cutting 
food for thought in the experience of International Elec- 
tronics Corp., New York. The company manufactures elec- 
tron tubes in a variety of sizes. To package the tubes, it was 
formerly necessary for International to stock five different 
sizes of folding cartons, plus an equal variety of shipping 
containers, 

That’s all in the past now. A simple, yet ingenious, improve- 
ment in the construction of the basic package has enabled 
the company to reduce both carton and shipper inventory 
from five sizes to two—with a consequent saving of 25% in 
packaging costs. Because only two cartons are used, packag- 
ing is now faster and more convenient. 

The secret is an extension of the carton stock to form a 
lengthwise-scored partition that divides the interior of the 
container diagonally in half. Any size of tube made by the 
packager will fit snugly into one or the other carton. The 
scored partition yields just enough to accept the tube easily, 
yet keep it from rattling around inside the package. Carton 
by Federal Carton Corp., North Bergen, N.J. 


Production up, costs down 


Triple the production at half the cost in labor. Such is the 
record of achievement reported by Morse Laboratories, Ho- 
boken, N.J., since its adoption of a new semi-automatic net- 
weighing and feeding machine for use in the packaging of 
antibiotic specialty products. 

The company’s former packaging operation was entirely 
manual. As such, it was necessarily a time-consuming process. 
Accurate weighing of tablets and powders was a critical fac- 
tor, contrbiuting to the slowness of production. Now, the 
company reports, rapid weighing and feeding are accom- 
plished automatically and with pinpoint accuracy. Filling of 
bottles remains a manual procedure. When the machine is 
turned on and product weight pre-set, a vibratory feeder 
under the hopper dispenses the dry product into a scoop 
held by the operator. The feeder vibrates at a rapid rate in 
dispensing the bulk of the product, then slows down to 
dribble feed and stops when the exact weight is reached. 
Packaging operations are performed in a special dehumidified 
room. Net weighing and feeding machine by Exactron, Inc., 
Dumont, N.J., using an Eriez vibratory feeder. 
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POUCH-IN-CARTON 


Carton serves as carrier and as 
merchandising agent for Shasta’s Valley- 
Hi strawberries in syrup, which are 
otherwise completely contained in a 
2%-mil polyethylene pouch. Retailers 

like the conventional size and shape 

of the overwrapped package. 


Tin is a year of exploration in frozen-food pack- 
aging. In addition to new ideas in boil-in-bag and 
heat-in-pan convenience for portion servings and 
specialty foods, the year has seen two notable in- 
novations in the handling of standard frozen fruits 
and vegetables: one, the economy package of loose- 
packed, pre-frozen vegetables in polyethylene bags;' 
the other, a new type of liquid-tight folding carton 
for frozen fruits in syrup.” 

A third new package, now making its appearance 
hen l  n on the West Coast, combines a pouch with a carton 
as a liquid-tight package for fruits in syrup. Like the 
bag-alone package, it employs a standard film pouch 
forming-filling-sealing machine, but the resultant 
polyethylene pouch-type package is enclosed in a 
standard lock-tab folding carton with overwrap. 

As used by Shasta Packers, Watsonville, Calif., 
the new pouch-in-carton package, using a 2°4-mil 
medium-density polyethylene film, reportedly saves 
“‘ISee “Frozen Foods in Bags,” Mover Packacinc, Feb., 1959, p. 104. 


“Sec “‘A New Liquid-Tight Carton,"’ Mopvern Packacine, Aug., 1959, 
yp. 90. 


Consumers like fast, leakproof thawing and 
dispensing. Sealed polyethylene bag can be immersed 
in hot water for thawing in 9 minutes—one-fifth the 
time of previous liquid-tight fibre canister. 
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FOR FROZEN FOODS 


Latest innovation in liquid-tight packages saves 35% in packaging costs 


for Shasta strawberries and offers convenience 


to retailers in handling and to consumers in thawing and opening 


35% over this company’s previous packaging cost 
for a lithographed composite fibre-metal can and 
compares favorably with conventional packages in 
ease of retail stacking and convenience of opening 
and use in the home. 

The saving reported by Shasta is achieved despite 
the fact that the company is presently using hand 
labor to carton the pouches. Labor cost is nearly 
three times as high ($1.67 per 1,000 packages vs. 
58 cents). But the combined material cost for poly- 
ethylene film, carton and printed overwrapper comes 
to only $15.99 per 1,000 packages, as against $26.50 
for the previous container, resulting in a net saving 
of $9.42 per 1,000. 

On the basis of presently successful market tests 


of the package, Shasta is looking forward to automa- 
tion of the cartoning operation, which would sharply 
reduce the labor differential, and also points out that 
for large-volume runs which can be branded at the 
time of packaging, printed cartons can be used to 
eliminate the cost of an overwrap. According to tests 
that have been conducted on these packages, ade- 
quate water-vapor protection is provided by the 
heat-sealed, heavy-gauge polyethylene bag itself. 
According to the supplier, the pouch-in-carton 
package also comes closer than any previous innova- 
tion in high-barrier containers to matching the low 
cost of conventional carton-and-overwrap packages, 
used for the great bulk of frozen vegetable products. 


Easy opening and fast thawing are the prime ad- 


New to this product is the use of continuous pouch forming- 
filling-sealing machine. With twin heads, it turns out 3,000 pouches 
per hour. Pouches then move off left to the cartoning line. Center in 


group is Tak Higuchi, president of Shasta Packers. 


Close-up of packaging machine 
shows unusual set-up by which product 
is force-fed to two filling heads 
through flexible tubes. Piston-type 
pump forces 10-0z. load of strawberrics 
and syrup into each pouch, as shown 
Note that filling tubes project into 

the package to avoid product 
contamination of the upper seal area 





Pouches are placed by hand (left) in automatically set up waxed cartons. Cartons are 
closed (right) by automatic machinery which folds and locks flaps. Packages then go to freezer 


and are overwrapped later according to brand-name requirements. 


vantages to consumers. The inner polyethylene pouch 
is opened by cutting off a sealed corner. Opening 
of the pouch can be further simplified by addition 


of a tear string imbedded in the pouch material. 


though Shasta does not employ this device as yet. 


It would add an estimated $1.92 per thousand. 

Thawing time for the pouch pack is said to b 
only 914 min. in 100 deg. F. water, as compared 
with 45 min. for conventional fibre containers. This 
is a real time saver in the preparation of fruits and 
other frozen foods where the product cannot be di- 
rectly placed in boiling water. Because of the leak- 
age problem, most liquid-content frozen foods are 
left to thaw in the package at room temperature. 
Because the pouch-in-carton package has the same 
standard dimensions as most other frozen-food pack- 
ages on the market, storage in retail refrigeration 
cabinets or home freezers is conventional. 

While the equipment used for pouch packaging 
is familiar in many product fields, this is only the 
second instance of its use for frozen foods, the othet 
being the bag-alone package previously described. 

The polyethylene film is drawn from rolls 9° in. 
wide and formed into tubes around two mandrels 
on this twin-head forming, filling and sealing unit. 
Longitudinal seams are made by resistance heat 
sealers. The bottom and top end seals—before and 
after the filling cycle 


sealers and a cold-wire cut-off separates the filled 


are made by jaw-type impulse 


pouches from the web at the rate of 50 a minute, 


or 3,000 per hour. While liquid products are nor- 


mally dropped into this type of machine by gravity 
from above, Shasta employs an unusual floor-level 
set-up of piston-type pumps and back pressure valves 

timed with the pouch former—to force 10 oz. 
charges of the pre-mixed sliced strawberries and 
sugar through the flexible pipes into the two packag- 
ing heads of the pouch machine. 

The inherent problem of obtaining a perfect heat 
seal in the polyethylene in this type of operation 
despite the presence of juices and possibly product 
particles in the seal area—has been conquered, 
according to Shasta, by careful adjustment of seal 
ing temperature and pressure of the jaws and by 


running the filling tube through and beyond the 


ip 
film-forming mandrel to reduce contamination of the 
sealing area with the product. 

In the present cartoning operation, conventional 
top-opening, lock-tab, waxed folding cartons are 
automatically set up, the bags loaded manually and 
the cartons then closed by machine. An automatic 
overwrapper, used previously by the company for 
vegetable packs, completes the packaging line. 

Shasta officials report that in market tests the new 
package has been received with enthusiasm by both 


retailers and consumers. 


“Pak-in-Carton” 


and supplied by Crown Zellerbach’s Western-Waxide 


SUPPLIES AND SERVICES: developed 
Div., San Leandro, Calif. “Compak” pouch forming- 
filling-sealing machine by Hayssen Mfg. Co., Sheboy- 
gan, Wis. Carton set-up and closing machines by Klik- 
lok Corp., 405 Lexington Ave., New York 17. 
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“Knox gives us on-time delivery, quality glass,” 
says Vice President of leading detergent firm 


“Our total sales have increased more than 35,000% in 
the past five years,” says the Vice President of one of the 
nation’s foremost manufacturer’s of all-purpose liquid 
detergents. * 

“In addition to a fine new product and a good advertis- 
ing program, cooperative and able suppliers—like Knox 
Glass—have played an important part in our success. 

“Fifteen years ago, when we first started doing business 
with Knox, we used very little glass. Today, with our 

Name available on request. 


capacity at 60,000 cases a day, Knox is still our major 
glass container supplier 

“We use Knox because they have always given us a top 
quality product and because they consistently deliver 
both pint and quart bottles on time—at the plant when 
we need them.” 

Find out how Knox quality and delivery can add value 
to your packaging operation. Contact Knox Glass, Inc., 
Knox, Pennsylvania. 


the new/KNOX GLASS 








Convenient opening of Carl Buddig & 
Co.’s protective saran-coated-cellophane- 
and-polyethylene pouch for sliced smoked 
meats is afforded by notches pre-cut in 
either side seal. The new package has four 
times the shelf life of the single-layer 

film bag which it replaces. 


Entree 
into new 


markets 


Going national, a meat packer adopts new film pouch with longer shelf life. 


upgrades package design and mechanizes gas packaging. 


Results: a40%o sales increase and a significant reduction in costs 


A complete packaging overhaul—encompassing 


an improved moistureproof film pouch which quad- 


ruples product shelf life, a new design for greater 
sales appeal and mechanization of the production 
line—has transformed a small regional packer of 
meat specialties into a national contender doing 
business in 40 states and Canada. The company is 
Carl Buddig & Co., Chicago. It reports a 40% 
sales increase since stepping out of a five-state Mid- 
west market with its brand-new retail package. 
Despite the physical and esthetic upgrading, the 
new printed pouch (made of saran-coated cellophane 
laminated to polyethylene) is reported to cost 10 
to 15 cents less per thousand than the single-layer 
unprinted saran bag with paper header that was 
formerly used. But that’s only part of the cost sav- 
ings. Buddig reports that its adoption of semi- 


automatic machinery for vacuumizing, nitrogen 
gassing and sealing of the filled pouches is saving an 
additional $30,000 yearly in direct labor. 

Pouches are supplied to Buddig in prefabricated 
form and are notched at both side seals for easy 
opening. Package components, from the outside in, 
are l-mil cellophane, coated both sides with a total 
thickness of 0.1-mil saran, and 2-mil polyethylene 
film. After manual filling, the pouches move to the 
vacuum, gassing and sealing stations, where a full 
vacuum is drawn and nitrogen gas is blasted in to 
replace the evacuated air. Sealed pouches then are 
ejected for loading into shipping containers. The 
packer operates four vacuum, gassing and sealing 
machines, with a combined production speed of 120 
pouches per minute. 

Buddig reportedly pioneered smoked sliced beef 
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14 years ago for sale in the Chicago area. But by 
last year nearly every major meat packer had a 
similar product, backed by greater working capital 
and much larger production facilities. Buddig was 
unable to expand its distribution and sales because 
its package couldn’t preserve the meat’s appetizing 
appearance for sufficiently long periods. In spite of 
saran film’s very low oxygen-transmission rate, 
manual flushing and sealing on “home-engineered” 
equipment was permitting too great an oxygen resi- 
due in the package. Shelf life was seriously impaired. 
\nd competition was making serious inroads. 

Tests show the company’s new package keeps the 
meat in near-perfect condition for longer than two 
months—nearly four times the previous shelf life. 
The addition of more efficient vacuum, gassing and 
sealing machines also takes utmost advantage of 
the high degree of product protection provided by 
the packaging material. The prefabricated pouches 
are reverse printed by rotogravure directly onto the 
coated cellophane before lamination of the poly- 
ethylene. Thus the printing is rendered scuffproof. 

Before the final package design was selected, the 
designer checked competing packages and store con- 
ditions and found that nearly all other packages used 
vivid primary colors—mostly bright reds and yel- 
lows. Yet tests showed that under the cool blue-white 
fluorescent lighting used by most supermarkets. 
subtle package colors tend to enhance the meat’s 
appearance more than the harsher tones. The under- 
statement of soft shades against a sea of brilliant 
colors appears to be an asset. 

The new Buddig design combines a warm 
brownish-red and a soft Wedgwood blue with white. 
The large 7-0z. “economy pack,” new companion to 


the packager’s standard 314-0z. package, also has an 


“oe? BEEF 
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accent of golden yellow. All colors are printed 
against an opaque white area, masking transparent 
windows, front and back, for product visibility. 

\ quality appeal is incorporated into the package 
design in the form of a slogan—‘sweet cured, wood 


smoked, 7 unhurried days’—printed on a blue 
diamond in the center of the front window. 

In a casual type face that replaces a confusing 
cartoon logotype, the words “the original Buddig”™ 
appear in white against a dark red panel. along with 
a white diamond for pricing. The package design 
also includes a recipe for “Buddig dandy dip” 
printed in the dark red at the back. 

Buddig is adding a new smoked sliced ham to its 
line. The package is similar to that used for beef. 
except that a soft orange color is substituted for blue 
and the windows—triangular for beef—are shaped 
in the form of a whole ham. Other new products in 
the research stage will get family-resemblance pack- 
aging when ready for market. 

Another assist in the new package's sales success 
is an expendable display tray of rigid polystyrene 
supplied free to dealers. The vacuum-formed trays 
hold packages of meat neatly upright, can be ex 
panded or contracted to suit the supply on hand 
and provide an attractive and complementary dark- 


red frame for display of the new package. 


SUPPLIES AND Services: Laminated film pouches by 
Standard Packaging Corp., 200 E. 42 St., New York 17, 
using Du Ponts 300K203 cellophane and Visking’s 
polyethylene film. “Flex-Vac 6-9” flushing and _ seal- 
ing machines also by Standard Packaging. “Frij-fit” 
expandable display trays vacuum formed by Paper 
Package Co., 1036 N. Capitol Ave., Indianapolis 6. 
Package design by Dave Chapman. 420 N. Michigan 
Ave.. Chicago 11. 


PHOTOS DAVE CHAPMAN 


Family resemblance )etiwecn 
pouches for ham and beef is 
strong, but bold copy and 
window shapes permit fast 
visual identity of each. 


Products are marketed in 3%- SLICED BEEF 


and 7-0z. packages. Pastel 
background colors enhance 
the meat’s appeal under 
supermarket lighting. 


Former package was an 
unprinted saran bag with 
paper header. Two-piece 

package was less effective, 
more costly than the new. 








Non-slip grip 





Consumers show Heinz 
how they grasp 

new large-size jar, 

so packager quickly adds 


rings for easier handling 


HEINZ 


Over-the-top grasp (upper photo), discovered 
by observation of consumer handling of large, 
economy-size container, immediately persuaded 
Heinz to modify its new jar design (lower photo) 
by molding in a trio of concentric rings at top 
for convenience and safety. Smaller-sized jars, 
grasped from the side, required no modification. 


BROWN 


Mustard 


A packager’s willingness to modify even a success- 


ful container to make it easier for consumers to 
handle is demonstrated in the new, large, economy- 
size jar of Heinz’ mustard which is now appearing on 
grocers’ shelves. 

The H. J. Heinz Co. recently went to a new jar for 
all sizes of its mustard and it was proving popular, as 
preliminary surveys had indicated. However, Heinz 
continued to keep tabs on consumer reaction. 

This continuing observation disclosed something that 
hadn’t been noticed before: Consumers grasped the 
smaller-sized jars from the side without difficulty, but 
the economy-size jar was rather large for most people 
to grasp from the side. As a result, they grasped the 
large-sized jar from the top, with the fingers extending 
down over the metal cap. 

Heinz decided to add a non-slip grip to the container 
for greater consumer convenience, but the company 
did not want to alter the basic design of the jar. 

After consultation with the supplier which developed 
the new glass containers, it was decided that this 
could be accomplished by adding three concentric 
rings near the top of the jar just below the cap. To 
provide a balanced appearance, one of three concentric 
rings near the broad base was removed. 

The new safety-grip, large-sized jar retains the same 
basic identity as the smaller jar. 

Suppties AND Services: Jars by Armstrong Cork, 
Lancaster, Pa. 


MODERN PACKAGING 





another family 


of prestige pre »ducts 


packaged by BURT 


Powder boxes and custom made 
cosmetic kit boxes for Bonne Bell, Inc. 


F.N. Burt Company,inc. Manufacturers of Small Set-up Boxes, Foiding Cartons, Transparent Containers. 2345 Waiden Ave., BuffaloS,N.Y. 


Offices in Principal Cities or Write Direct. Canadian Div.: Dominion Paper Box Co., Ltd., 250 Islington Ave. S., Toronto 18, Canada 








GETTING WHAT YOU NEED? 
...NEED WHAT YOU'RE GETTING @ 
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The answer is yes, if your containers 


bear the stamp of 
Inland Container Corporation. 


Inland’s experience and facilities help our customers 
avoid both the dangers of marginal packaging and the 
expense of unnecessary “extras.” 

Our engineers and technical men can dramatically 
demonstrate and prove what the minimum packaging 
specifications for any product should be . . . how much 
protection would be sacrificed by “cutting the corners.” 

They also help our customers determine whether or 
not certain “extras” are worth what they cost. For 


MILLS: Macon, Georgia; Rome, Georgia. 
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example, an Inland customer recently became inter- 
ested in waterproofing his containers because of reports 
that some of them were being exposed to rain and 
moisture. An Inland survey revealed that very few of 
his containers were being exposed, and even those were 
affording adequate protection to the product. There- 
fore, even the least expensive type of waterproofing 
would not have been justified. 

Just how good should your corrugated containers be ? 
It pays to get the right answer from your Inland Pack- 
age Engineer. Call him for every corrugated require- 
ment. He is a specialist in his field. 

Inland personnel and facilities are devoted exclusively 
to making quality corrugated shipping containers. 


PLANTS AND SALES OFFICES: Indianapolis, indiana; Middletown, Ohio; Milwaukee, Wisconsin; Evansville, indiana; 
Detroit, Michigan; Macon, Georgia; Erie, Pennsylvania; Ashtabula, Ohio; Orlando, Florida; Rome, Georgia; 
Biglerville, Pennsylvania; Chicago, I/linois; Dallas, Texas; Louisville, Kentucky. 


OTHER SALES OFFICES IN PRINCIPAL CITIES 
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Cast polyethylene film 


Comparison of properties of film produced by extrusion on a chilled roll 


with conventional blown and quenched material 


indicates reasons for rapid growth of this method in packaging. 


A... two years ago, thought was given by poly- 


ethylene resin suppliers and film producers to the 
then-untapped overwrapping business. Many prob- 
lems presented themselves in terms of (1) film 
tailored for overwrapping and (2) overwrap ma- 
chinery adapted to handling polyethylene film. 
Machinery manufacturers were educated to the 
advantages of polyethylene film for overwrapping 
and began to develop new machinery as well as to 
adapt existing equipment to polyethylene film. At 
the same time, raw-material producers began to 
develop resins and film production techniques which 
would result in films having the necessary properties 
for overwrapping applications. Cast polyethylene 
film (cast by the chill-roll method) with a degree of 
transparency and gloss approaching these qualities 


wineers, Polymer Ser 


ja, I 


By Dan Lewis and Alfred Zimmerman* 


in cellophane film came out of this search. 


U. S. Industrial Chemicals Co., believing chill- 
roll cast film to be the answer to industry’s need for 
an improved polyethylene overwrap, undertook an 
extensive study of the process at the outset. Much 
work was and is still being done in the U. S. I. 
Polymer Service Laboratories at Tuscola, Tll., in- 
vestigating resin properties and production tech- 
niques best suited for cast-film manufacture and 
determining property values of chill-roll cast film vs 
blown and quenched. 

On the basis of these tests, chill-roll cast poly- 
ethylene film shows several improved properties over 
film produced by conventional methods. It is espe- 
cially noteworthy for its outstanding optical charac- 
teristics, which make it ideal for overwrapping. 
Thus, it has a great variety of end-use possibilities. 

Generally, the selling price per pound of com- 
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Figure 2. Molten polyethylene is shown being 

extruded onto a chrome-plated chill roll (bottom) in 
the Polymer Service Laboratories of U.S. Industrial 
Chemicals Co. This is production-type equipment. 


Figure 3. In clarity tests, with optical-bench 
tester, cast polyethylene film was found to be far 
superior to both quenched and blown films. 


mercially produced cast polyethylene film is between 
that of conventionally produced polyethylene film 
and cellophane. However, a pound of cast polyethyl- 
ene film covers about 50% more area than a pound 
of cellophane film of the same gauge. 

Cast polyethylene film as discussed here is pro- 
duced by a modified flat-film extrusion technique 
in which the hot melt is cooled by the surfaces of 
water-cooled chill or casting rolls instead of being 
quenched in a water bath (Figures 1 and 2). Any 
flat-film extrusion head, including those used for 
paper coating, can be adapted to this production 
method. In addition to the advantages cited above, 
the cast-flat-film method permits increased outputs 
over other film-extrusion methods. This is due to its 
greater cooling potential as compared with blown- 
film extrusion and the elimination of water “carry- 
over” which is experienced in water-quenched flat- 
film extrusion. 


Comparisons 

In U. S. I.’s Tuscola studies, comparisons have 
been made between chill-roll cast film and the two 
regular types of polyethylene films—quenched and 
blown. Film of 1.5-mil thickness, made from Petro- 
thene 205 resin (density 0.924, melt index 3.0), was 
used for the tests, except for the friction-factor tests 
which were run on film made from Petrothene 205- 
25, a resin with increased slip. Test methods for the 
most part were ASTM standard procedures. A few 
specially devised methods were employed, where no 
ASTM standard procedures were available. 

Results of this work bear out what had been 
generally believed on the basis of observation: Cast 
film is much superior to both quenched and blown 
film in all three optical properties—transparency, 
freedom from haze, and gloss. This is readily veri- 
fied by data shown in Table I. (It should, however, 
be borne in mind—and this stands for most of the 
results so far obtained—that the cast film used in 
these tests was obtained from trial runs, most of 
which were carried out at slow take-off speeds.) 

Tests (Figure 3) indicated that in both machine 
and transverse directions cast film has superior 
transparency. However, in this property, quenched 
film approached cast film much more closely than 
did blown film. 

The most spectacular differences were noted in 
haze. On the average, blown film exhibited about 
1.8 times and water-quenched film about 3.5 times 
as much haze as cast film. 

Variations in gloss were also outstanding. Cast 
film showed almost 50% higher gloss than eithet 
quenched or blown film. Such high gloss is due to 


the polyethylene melt being cast against the highly 
polished surface of the chrome-plated chill rolls. 
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Table §: Comparison of cast, quenched and 
blown film properties—gauge: 1.5 mil 
Resin: Petrothene 205* (density 0.924, melt index 3.0) 


Polyethylene 


film type 


Film Test 
Units 


Quenched 


Blown 


properties methods 


lransparency: ( U.S.L. 
Machine direction optical 
lransverse direction bench 

Haze % ASTM 

D1003-52 

ASTM 

D523-53T 


Gloss 


Yield strength 
lb./in.* ASTM 
D882-561 1,430 


1,440 


1300 970 
1,290 910 


Machine direction 
Transverse direction 
Elongation N ASTM 
D882-56T 210 270 310 


Transverse direction 7 160 450 


Machine direction 


Film tear strength 
ASTM 
D689-44 y 4 200 
Transverse direction 5 120 
Friction factor* U.S.I. 
horizontal- 
torce 0.19 27 


(Elmendorf) g./mil 
Machine direction 


*Friction factor (slip) tests were out with film made from 


Petrothene 205-25, a resin wit 


Polyethylene film takes on the surface characteristics 


of the metal part on which it is cast (just as 


injection-molded pieces do). Equipment used for 
haze and gloss tests is shown in Figure 4. 
Cast film also proved superior in tear strength 


(Elmendorf) both in the machine and transverse 


Figure 4. A pivotal-spher 
hazemeter (left) and a 
glossmeter (right) were used 
in testing various types of 
polyethylene film. The color- a 
difference meter in center 
was not used in these tests. 


OCTOBER 1959 


directions. In both directions, it was about 25% 
better than film made by either of the conventional 
methods, but it proved to be almost three times as 
strong as blown film in the machine direction and 
almost one and one-half times as strong in the trans- 
verse direction. 

Although about 10% lower in yield strength than 
blown film, cast polyethylene film was more than 
25% stronger in this respect than quenched film. 

Both quenched and blown films exhibited better 
S. I. hori- 
zontal-force test. The ratio of the friction factors of 


slip properties than cast film in the U. 


quenched, blown and cast film, in this order, was 
roughly 2:3:4 (see Table I). 

Trial runs have also shown that cast film has less 
block resistance than quenched film. This, however, 
is of no practical significance. Slip and block can be 
adjusted by compounding the film with proper 
amounts of slip and anti-block additives no matter 
what film extrusion process is used. Apparatus used 
in slip and block tests is shown in Figure 5. 

Dart-drop tests indicate that cast film has lower 
toughness than blown and quenched film. If future 
tests corroborate this experience, cast film should 
preferably be made from lower-density resins when 
impact strength is critical. For overwrap applica- 
tions, however, toughness is much less essential than 
gloss and clarity. 

Cast film has generally lower seal temperatures, 


with narrower sealing ranges, than blown film. 


Effects of variables 


Variations in the film extrusion process can be 


made to improve some properties, especially those in 
which cast film is inferior to blown film. In doing 


so, it may, however, be inevitable to make a sacrifice 





in other properties in which cast film is superior. 
Thus, great care must be taken when attempting to 
improve properties by manipulating production var- 
iables so that an optimum balance is achieved. 

The U. S. 


working on a broad research program concerning 


I. Polymer Service Laboratories are 


the effect of process and resin variables on some es- 
sential film properties. 

This investigation, though still in its initial stages, 
has already produced some interesting results. It 
should be remembered, however, that these results 
are preliminary and in no way conclusive. 

In the first place, special film-casting equipment 
was utilized in recent months and data on effects 
of variables on properties of film made with this 
machine supplemented earlier data from film-casting 
runs on a modified paper coater. 

The upper and lower variable limits, shown in 
Table II], were chosen for the laboratory runs for 
various reasons, but were not designed to govern 
commercial production of cast film. The data ob- 
tained and conclusions reached are valid within the 
investigated ranges, though they might also be valid 
below or above these limits. 

So far, only two polyethylene resins have been 


evaluated for the effects of variables: Petrothene 


Figure 5. New perpendicular-force tester is shown 
as used by U.S.I. to test resistance of polyethylene 
films to blocking. Cast film was found to have less 
block resistance than blown or quenched, but anti 
blocking agents can be compounded with the resin. 


239 (density 0.929, melt index 5.0) and Petrothene 
205 (density 0.924, melt index 3.0). They do not 
give a spread of melt index wide enough to be the 
basis of a thorough evaluation of this resin variable. 
The effects of five process variables and one resin 
variable—density—on transparency, haze, gloss, 
yield strength, tensile strength at rupture, elonga- 
tion, film tear strength (Elmendorf), toughness, 
blocking, friction factor and neck-in have been de- 
termined. Results are tabulated in Table IL. 


As indicated, many values resulting from this re- 


search are inconclusive. Future research may show 


distinct effects with changes in some of the variables 
investigated so far. The interdependence of some 
variables and film properties has not yet been in- 
vestigated, as can be seen from the data. 

U. S. I. research has established that clarity of 
cast film is high and relatively constant for all 
Petrothene polyethylene-film resins studied so far. 
Excellent optical properties were obtained with 
resins of any density within the Petrothene range 
(0.917 to 0.929 gm./cm.*). However, an increase 
in density within this range improves gloss and de- 
creases haze (see Table II). Transparency in the 
machine direction improves slightly with increasing 
(within the 0.917 to 0.929 range). Yield 
strength is very favorably affected. There is also a 


density 


favorable effect on slip and Elmendorf tear strength 
in the transverse direction. Elongation in the trans- 
verse direction decreases with increasing density. 
Also, neck-in increases linearly with density. 

As mentioned above, the influence of melt index 
on cast-film properties has not yet been methodically 
investigated. Previous research on the paper coater, 
however, has shown that a higher melt index has a 
favorable influence on gloss and that neck-in in- 


creases linearly with the logarithm of the melt index. 


Commercial production 


It has been only one year since the introduction 
of cast polyethylene film, but there are already clear 
signs of its acceptance. Presently, approximately 
1,000,000 Ibs. of the material are being used month- 
ly for packaging many different types of products 
and consumption is expected to triple by the end of 
1960. Among the fields where it is now being used 
are frozen foods, soft goods, baked goods and such 
paper products as plates, towels and napkins. 

In the baking field, for instance, a tortilla pro- 
ducer reports that cast film seals better and its great- 
er stiffness makes for easy handling in automatic 
packaging equipment. A Texas hosiery mill has 
found that cast-film packages have definitely greater 
sales appeal than those of blown or flat polyethylene 
film due to the higher gloss and transparency of cast 
film, yet they provide all the other advantages such 
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Table Il: Effect of variables on cast-film properties 


> Stock 
temperature 
from 400 to 


550° F.) 


With increasing 


Test 


Film properties methods 


r'ransparency U.S.L. 


Machine direction optical Increase Slight 


bench 
Slight 


effect 


lransverse direction 


Die setting 
(from 10 to 


20 mils) 


Resin 


Process variables variable 


Density 
(from 0.917 
to 0.929 


Film take-off 
speed (from 


60 to 225 


Casting-roll 
Draw-down temperature 
(from 40 to 


160° F.) 


distance (from 


4 to 11% in.) ft./min.) &./cm, / 


No effect Inconclusive Small increase 


Inc one lusive 


dec rease 


Inconclusive Inconclusive Inconclusive 


No effect 


decrease 


ASTM 
1003-52 

ASTM 
D523-531 

ASTM 
D882-56T 


Haze Slight 


Gloss 


Yield strength 
Machine direction effect 


rransverse direction effect 


lb. ASTM 


D882-561 


lensile strength in.” 
at rupture 
Machine 


rransverse direction 


Dec rease 


No effect 


direction 


Elongation 


Machine direction No effect 


lransverse¢ direction No effect 
Film tear strength 
(Elmendorf) 


Machine direction 


ASTM 


1689-44 No effec 


Decrease 
rransverse direction Decrease 
Film impact strength 

(toughness) Dart drop 


Blocking g, | 


perpe ndi ular 


S.1. 


torce 


Friction factor* U.S.L. Slight No effec 


horizontal Increase 
toree 


Slight 


increase 


factor results in better sli 


as good strength, good sealability and excellent pro- 
lective qualities. 

There are other industries, too, which have found 
cast film effective in filling their packaging needs. 
Many are presently studying this material for pos- 
sible use in the near future. 

Of all overwrap applications for cast film, the 
bread wrap appears to be most important. There are, 
of course, such other promising items in the bakery 
field as pies, cakes, buns and rolls. Overwrapping of 
a variety of meats is still another possibility which 
is being investigated currently. 


\t the present time there are six producers mak- 
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Decrease 


Inconclus 


Inconclus 


Inconclus 


Decrease 


No « flec t 


Decreas 


Inconclusive Increase Increase Small decrease 


decrease 


Slight Inconclusive Decrease Small increase 


increase 


ive Inconclusive Small onclusive Increase 


increase 


ive Small decrease Small conclusive Increase 


at high die increase 


setting 


Inconclusive onclusive 


Inconclusive onclusive 


ive Increase at low Inconclusive onclusive Inconclusive 


die setting 


Increase at low Inconclusive onclusive Decrease 


dic 


setting 


Inconclusive 


t No effect 
No effect 


Increase Increase 


Inere is€ Increase Increase 


Decrease 


e 


t No effect Inconclusive Decrease 


In one lusive 


Increase Slight de- Increase 


crease at low 


melt indexes 


ing cast film commercially. By the end of 1959 there 
should be at least 10. Most new producers prefer 
larger equipment, using mostly 6-in. extruders and 
high-speed take-off equipment. The initial capital 
investment for such machinery is high, but with the 
increased production it allows, the cost of cast film 
should be lowered. 

Research is being continued further to improve 
cast polyethylene film. Improved overwrap machin- 
ery is required for the development of many markets. 
But even now chill-roll cast film represents an im- 
portant addition to the polyethylene family and its 


future role appears almost certain to increase. 





Figure 1. Four pairs of typical 
thermoplastic closures made 

in outside-center gated 
automatic unscrewing molds 


Why thermoplastic closures? 


An explanation of the economic considerations behind the trend 


to injection-moldable materials, with emphasis 


on the economies offered by modern interchangeable mold design. 


An intelligent choice by the packager between 
thermoplastic (injection molded) and thermoset- 
ting (compression molded) closures requires some 
knowledge of the differing molding requirements as 
well as the characteristics of the plastics. Use of 
thermoplastic closures, particularly polystyrene, is 
growing rapidly over the older thermosetting phe- 


nolics and ureas because of lower cost (30-32 cents 


per pound for impact-resistant polystyrene vs. 35-3; 


T.. molders of closures are faced, under normal 
conditions, with rather heavy capital investments to 
accommodate the very many different designs for 
functioning requirements for the varied applica- 
tions of closures. 

Injection molding of thermoplastic materials, a 
growing trend today, lends itself most readily to 
specific features of standardization to cut down on 
additional capital expenditures in going from one 
design of closure to another. For example, an injec- 


*President and {Sales Manager, Newark Die Co., Inx Newark, N. J. 


By Islyn Thomas* and Ernest J. Csaszar' 


cents for urea), greater freedom in design, wider 
color range and glossier finish with greater depth of 
color. There are also economies inherent in the in- 
jection-molding process (higher speed per cavity, 
less finishing, re-use of scrap). On the other hand, 
some thermoplastics may offer problems of product 
compatibility, may tend to “back off” after applica- 
tion and may require higher initial mold invest- 


ment. Here are some of the molding considerations. 


tion mold with only slight adjustment can be made 
to accommodate a large variety of cyclic actions for 
a specific type of cap design. Finally, the injection 
mold itself can be so constructed that many of its 
parts are standard and can be utilized over and overt 
again for different closure designs. 

Present thermoplastic materials, such as poly- 
styrene, offer some advantages over thermosetting 
materials with respect to their inertness to the items 
being packaged. Further, many of the thermoplastic 
materials are superior in that they do not influence 
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the item that is to be packaged with a foreign odor 
or taste. This is of particular importance with clo- 
sures used by the liquor and whiskey industry. 

Polystyrene has a lower specific gravity than urea, 
which means more caps or closures per pound of 
material. It also has a generally wider range of col- 
ors and a lower base cost per pound than urea. 

Although one must consider the use of thermo- 
plastic closures as already involving a good portion 
of the closure field with present-day materials, it is 
not too far fetched to anticipate many thousands of 
new applications that will develop as newer thermo- 
plastic materials become more widely used. Exam- 
ples of this would be thermoplastics in the polypro- 
pylene, acetal and linear-polyethylene categories. It 
is further conceivable that these semi-rigid materials 
may offer possibilities of eliminating the liners that 
are now used in most closures, resulting in even 
greater savings. 

Of course, there are limitations and there is still 
much work to be done in resolving production prob- 
lems as well as eliminating improper application. 
But these negative aspects are considerably modified 
by what we now know and what we hope to learn. 

Thermoplastic closures are today faced with 
keener competition from other materials than ever 
before. To meet this competition it has become nec- 
essary to design and construct automatic unscrew- 
ing molds, which are costly because of their com- 
plexity. As the demand for such molds has grown, 
an obvious method of reducing cost has become 
practical: standardization of parts. 

Whenever high-production quantities are spoken 
of—and closures often run into millions of units— 





words like “automation,” “multi-cavity molds” and 
“interchangeability” enter the conversation. With 
the general run of molded products, unfortunately, 
the mold requirements are not sufficiently the same 
in size, action or specific design to allow the mold 
maker to stock standard parts. Closures, however, 
in spite of many differences in outside design, have 
certain features in common. First, there is usually a 
right-hand, internal thread. Second, the majority of 
sizes fall within a rather small range. Third, most of 
them have basically the same shape—the truncated 
cone and minor variations thereon. Fourth, the oper- 
ations of molding, unscrewing and ejection are com- 
mon and similarly executed in all. 

With these important common factors, it is prac- 
tical to standardize and stock many of the basic 
mold elements for closure molds. In fact, the entire 
mold base for a range of closure sizes can be built 
in advance, complete with unscrewing, degating and 
ejection mechanisms. Such a base can be used for 
many different caps, so its initial cost is spread over 
all the separate jobs, thus reducing substantially the 
basic tooling cost per job. Further, once the stand- 
ard mold base is on hand, the preparation of a new 
set of interchangeable cavities, forces and stripper 
bushings can be accomplished in a relatively short 
time. This helps the molder to be able to make the 
early delivery that is so often a primary factor in 
getting the order. 


The machine itself 


There are certain functions so common to all un- 
screwing molds that they can be built into the mold- 
ing machine itself, thus saving the cost of duplicating 
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Figure 2. Sketch showing the 
construction of closure cavity 
for outside-center gating. 
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Figure 3. Sketch showing details 
of closure cavity with submarine 
gating near edge of cap. 


center of male member. 





Figure 4. Details of inside- 
center gating with runner through 


the required mechanism in each mold, First, since 
hydraulic activation is excellent for the purpose, the 
unscrewing mechanism can conveniently draw its 
power from the machine’s hydraulic system. The 
press manufacturer can suggest the best method of 
tapping into the system. Some injection-machine 
makers even offer power take-off units complete with 
pressure-control and flow-control valves. 

Second, the machine should be equipped with a 


controller for the opening stroke so that the move- 


ment of the platen can be slowed down or stopped 


to accommodate the unscrewing portion of the mold- 
ing cycle. 

Third, it is sometimes necessary to have an inde- 
pendent motion to accomplish knocking out of the 
runner system. Auxiliary cylinders on the stationary 
half of the machine will often serve this purpose and 
they are less expensive than building a mechanism 
into the mold to do the same job. 

The over-all molding cycle depends on a number 
of factors, such as the type and size of the machine. 
the shape and wall thickness of the closures being 
molded and the molding compound being used. 
Cycles on the order of 12 to 18 sec. are typical unde1 


ideal conditions. 


The mold 


Four pairs of typical thermoplastic closures made 


in an outside-center-gated automatic unscrewing 


mold are shown in Figure 1. Figure 2 is a section 
through one of the cavities of an automatic unscrew- 
ing mold, showing the assembly of interchangeable 
units; the runner system in this standard mold base 


was designed for caps that are outside-center gated. 


Figure 5S. Hob for tapered closure with undercut 
monogram, at left, was used to press cavity in 
which the closure, at right, was molded. 
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For caps that cannot be outside-center gated, the 
sub-gating system shown in Figure 3 may be used, 
or the piece may be inside-center gated as in Figure 
1. Note that in Figure 4, only the outside sleeve of 
the force turns to unscrew the caps. In the fourth 
type, the unscrewing action is accomplished by rotat 
ing the cavities rather than the forces. 

The three types of construction shown in Figures 
2, 3 and 4 establish standard mold frames, each of 
which can be used with a wide variety of inter- 
changeable cavities and forces. As an example of 
the savings that this interchangeability makes pos- 
sible, consider the 32-cavity mold of Figure 1. The 
complete mold cost about $14,000; an additional 
set of components for a new closure would run about 
$4,500 and could be delivered sooner than could an 
entirely new, non-standard mold. Because these com- 
plex molds have hundreds of parts that must work 
together reliably over long periods of uninterrupted 


operation, close control of dimensions is essential. 


Hobbing 


An important item in the cost of a multi-cavity 
mold is the cost of shaping and finishing the cavities. 
It has long been recognized that where the cavities 
are hobbable, hobbing is usually the most economi- 
cal method of making more than a few cavities. This 
is so because, once the hob is made, hobbing is very 
fast; also, a hobbed cavity has a surface finish as 
good as that of the hob and seldom requires any 
finishing. 

It is not so well known, however, that advances 
in hobbing techniques have recently made possible 
the hobbing of cavities with slight undercuts. The 
method is particularly applicable to closure cavities, 
where the amount of undercut desired to give an 
intaglio design on the side surface of the screw cap 
is uniformly small. Such a cap, together with the hob 
used to form the steel cavity in which it was molded, 
is shown in Figure 5. 

The hobbing of these cavities, though simple in 
principle, requires a great deal of experience and 
very careful selection of steels for the hob and for 
the cavities. To bring out such a design properly, 
it may be necessary to repeat the hobbing operation 
several times, annealing the blank between succes- 
sive strokes. The degree of true and apparent under- 
cut that can be hobbed depends on the amount of 
side taper that can be tolerated on the part. 

Successful hobbing of closure cavities requires 
careful preparation of the blanks, an art in itself. 
Unlike other machinists, the hobber works blind; he 
doesn’t know whether or not he’s done the job 
properly until it’s finished. Tough and hard as they 
are, hobs can be damaged. It takes only a few sec- 
onds to ruin a costly hob. [Continued on page 247 | 
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For Speed and Versatility in 


BISCUIT and CRACKER WRAPPING 
... PACKAGE offers a complete line 


Precision wrapping, high speeds, 
gentle handling . . . these are only 
a few of the advantages offered 
by the full line of PACKAGE 
wrapping and bundling 

machines, designed to meet 

the demand for packages 

that sell...wrapped on 

machines that save. 





VERSAFLOW 400 assures gentle wrapping with straight-through, 
continuous movement—with no elevators. Uses waxed paper, 
heat-sealing cellophane or foil for wrapping different sizes at 
speeds up to 400 a minute. 
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VERSAFLOW 150 


MODEL FA is the most versatile of 
all Package models. Adjusts quickly 
to handle a wide size range. Speeds 
up to 120 packages a minute; han- 
dies full range of wrapping material 
including polyethylene. Wraps car 
tons, open trays or quarter pounds 


MODEL F10 
BUNDLER 
is designed to save 
material costs by 
replacing card- 
board boxes with 
machine-made 
bundles. Over- 
wraps in kraft 
paper and applies printed end seals. 
Wraps different sizes at 8 to 24 
bundles a minute. 
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FORGROVE MODEL 4C wraps loose 
biscuits and crackers in package 
lengths up to 8" long. Handles a 
variety of shapes and sizes and is 
gentle enough for the most delicate 
product. Uses heat-sealable mate- 
rials at speeds from 40 to 60 pack- 
ages a minute. 


TRANSWRAP 
automatically 
measures the 
product, forms and 
fills the package, 
then seals it, ready 
for the consumer. 
Equipped with a new net weight scale 
designed to eliminate weighing error, 
and provide maximum accuracy at 
high speeds. 


Ca// your PACKAGE representative today, for profitable packaging tomorrow. 


PACKAGE MACHINERY COMPANY, EAST LONGMEADOW, MASS 
ATLANTA 


NEW YORK e¢ PHILADELPHIA e 
KANSAS CITY «¢ DALLAS « DENVER 
TORONTO « 
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BOSTON e 
e LOS ANGELES e¢ SAN FRANCISCO e SEATTLE 
MEXICO CITY 


CLEVELAND ¢ CHICAGO 


provides continu- 
ous, uninterrupted 
flow from infeed to 
discharge, assures 
gentle handling at 
speeds up to 150 a 
minute. The Versaflow 150 wraps in 
a variety of heat-sealable materials, 
handles a wide range of sizes. 


DF1 is a versatile machine that will 
handle a variety of small packages 
with neat, attractive wraps. Perfect 
for high-speed wrapping of crackers 
used in vending machines. 
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New data on CAMPCO 
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packaging sheet and film 
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For light, strong colorful, vac- 
STYRENE uum formed packaging. 
Make good products more attractive, hold 
snugly, protect from handling and shipping 
damage. Practical and inexpensive. 

Campco S-540—rubber modified rigid alloy. 
High impact strength and dimensional sta- 
bility. Low moisture absorption, good heat re- 
sistance. Excellent formability, uniform thick- 
nesses. Gauges .010” to .187” stock or custom 


A-13-Cellulose Acetate— 
ACETATE strong and tough for blister 
packs, skin packages and wraps, squeeze con- 
tainers. Vacuum or pressure form. Machines 
well. In gauges .003” to .060” transparent, trans- 
lucent, opaque, clear and colors. Stock or cus- 
tom sheet and rolls. 

B-120 Cellulose Butyrate—exceptional 
strength in thin sections. Ideal for blister packs, 
signs, displays. Vacuum or pressure form, cut, 
blank, stamp, stitch, drill, punch. Cement or 
heat pressure weld. Easy to decorate by either 
lacquer or silk screening. In gauges .003” to 
.125” transparent, translucent or opaque, clear 
and colors, stock or custom sheet and rolls. 
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0 Y Y F Perfect for produce, 
P L ETH l NE dairy and meat pack- 
aging, overwrazs for frozen foods, baked goods, 
tobacco products, cereals, knitware, textiles. 
Can be economically printed with clear bright 
colors, for sharp registration, good ink adhesion. 

PE-200 Linear Polyethylene—rigid, tough, 
chemical resistant. Forms, machines, welds. 
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sheets. Colors, translucent or opaque. 

Campco S-300—similar to S-540 but with 
greater rigidity. Good impact strength. 

Available in three finishes: MM, mat finish 
both sides; PM, polished smooth surface one 
side, mat on other; GM, high gloss finish one 
side, mat on other. Adaptable for printing by 
letterpress, off-set, silk screen. Easy to paint, 
emboss or apply decal transfers to. 


NYLO N-106 Nylon—ideal for packaging 
N of cosmetics, perfumes, meats, but- 
ter, cheese, fats, oils, waxes, etc. Has excellent 
chemical resistance, particularly with petro- 
leum oils, fats, acids and soaps. Also excellent 
abrasive resistance. Can be fabricated by con- 
ventional heat forming techniques (vacuum, 
drape and pressure), machine stamped and die 
cut. Possesses higher melt viscosity and wider 
molten range than the common nylons. This 
permits easy forming of large surface area 
packages, also provides for greater control of 
forming process. Available in extra wide sheet 
widths from 20” to 40’, gauges from .005” to 
.060”. Also stock rolls 36” wide. Unlimited colors. 


Gauges .015” to .125” custom sheet and rolls. 
In both Ziegler and Phillips types. 

PE-100 Low Density Polyethylene—low melt 
viscosity, excellent chemical and heat resist- 
ance. Stable under humidity changes. Vacuum 
form. Processes rapidly. In gauges .015” to 
.125” gloss finish, custom sheet and rolls. 


SERGE REIS SRE ge 


The range of Campco in packaging applications is 
almost without limit. We would like to work with you in 
making the best use of these versatile materials. Write or 
phone today. 


CAMPCO SHEET AND FILM 


Division of 


Chicago Molded Products Corp. 
2708 Normandy Avenue 
Chicago 36, Illinois 


NOTE Campco PP-300 Polypropylene and Campco Tripoly- 
mer Styrene are also available for packaging applications. 
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Figure 1. The nine styles of 
fibreboard boxes with more 
than four sides as used in test. 
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Box design vs. performance 


Evaluation of nine styles of hexagonal and octagonal 


fibreboard containers identifies three that proved superior 


to rectangular boxes in drop tests. 


Tis: report presents the results of tests conducted 
at the Forest Products Laboratory to evaluate nine 
styles of hexagonal and octagonal fibreboard boxes 
by comparing their performance with that of rec- 
tangular boxes fabricated according to fibre-box 
specifications. The comparative testing was accom- 
plished by dropping the boxes, containing test loads, 
from a height of 15 in., repeatedly, on one edge. 
Thirty-five rectangular boxes and 121 boxes with 
more than four sides were tested. 

The tests indicated that seven of the nine styles 


*Engineer, Forest Products Laboratory, Forest Service, U. S. Dept. of 
Agriculture, Madison, Wis. 
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By T. B. Heebink* 


of boxes performed about as well as, or better than, 
the rectangular control boxes. Two of the styles were 
inferior to rectangular boxes and three styles were 
superior, The boxes that were superior in perform- 
ance were re-tested with 50 or 100% greater loads 
and still performed adequately. 


Background 

The Bureau of Supplies & Accounts of the Navy 
Department requested that the Forest Products Labo- 
ratory undertake the preparation of Federal Speci- 
fication PPP-C-574, “Containers, Fiberboard, More 
Than Four Sides.” It is intended that these con- 





Table I: Results of drop tests of hexagonal, octagonal and rectangular 


fibreboard boxes in Part I of evaluation 


Boxes with more than four sides Controls 
Perimeter Length 
Gross 2 Vullen +. width Vullen 
weight ; depth test ; depth 
Shape l ’ 


Hexagonal 7 611, 


tagonal 


tagonal 


xagonal 


tagonal 


Table tl: Results of drop tests of hexagonal and rectangular fibreboard boxes in Part It of evaluation 


: , , 
Boxes with more than four sides Controls 
Perimeter 
Gross 2 I , j dth Vuller 


weight -+- depth ley test 
Shape q in.) l Fal 


Hexagon: 5 5216 ; 6.5.5.5.5 
= 1,4,6,4,4 
9.6,5,5,30 

4,12,3,10,3 

30.30.30,30.3 


1.6.5.4.6 

4,5,6,7,6 
18,20,24,30,] 

2,6,2,3,12 


30.30,30,30, 


Hexagon: 6014 ‘ 3,3,3 
6014 i 4,7,9 
60% d 15,11,10 
601% 4,.2,5,2,3 


60% $0.30,30,30, 


Hexagonal 5 52% 8,10.17.13,30 
” 521, 30,30,30,30,30 
30,30,24,20,28 


30,30,30,30,3¢ 
Hexagona a2 0242 30,30,26,24,20 


= a2) 17,14,30,14,23 
? 30,22,29,30,30 
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tainers will be used for the packing of certain house- 
hold goods, hose, rope and other materials. 

In a letter, the Bureau of Supplies & Accounts 
wrote, “The proposed specification should cover two 
different styles of both hexagonal and octagonal 
boxes made of solid and corrugated fibreboard, do- 
mestic and overseas types. The size and weight limi- 
tations contained in Federal Specification LLL-B- 
631 and LLL-B-636, ‘Boxes, Fiber, Corrugated,’ 
‘Boxes, Fiber, Solid,’ respectively, and other pub- 
lished specifications for rectangular fibreboard 
boxes should be used as a guide in preparing PPP- 
C-574. Results of tests conducted at the Forest Prod- 
ucts Laboratory should aid in the final determina- 
tion of weight limits.” 

In discussions with the Bureau of Supplies & Ac- 
counts and Fibre Box Assn. personnel, it was decided 
to conduct rough-handling tests of commercial hex- 
agonal and octagonal boxes and also with compar- 
able rectangular control boxes. All boxes were to be 
fabricated according to established specifications. 
The objective of this procedure was to determine the 
relative performance of hexagonal and octagonal 
boxes as compared to that of rectangular-specifica- 
tion boxes. Then, the results of this test would lead 
to the establishment of realistic size and load limita- 
tions for hexagonal and octagonal boxes. 

Fibre Box Assn. officials requested that nine differ- 
ent styles of boxes be evaluated. These styles are 
illustrated in Figure 1. Since this evaluation of the 
nine styles of boxes would result in more variables 
than could be reasonably investigated at one time. 
it was decided to eliminate other variables during 
the first phase of the project. Solid fibreboard boxes 
and overseas boxes were removed from immediate 
consideration, because there were no commercial 
examples available. The elimination of these boxes 
restricted the first phase of the project to domestic 
and corrugated fibreboard boxes. 


Description of tests 


A free-fall, edge-drop test was chosen for this 
project, rather than a corner drop, because of the 
difficulty of performing corner drops on hexagonal 
and octagonal boxes. The type of load and height 
of drop were decided upon after a preliminary 
series of drops performed with rectangular boxes. 
Wood blocks or cylinders were selected for test loads 
after books were tried and discarded. The books 
shifted after several drops so that box failure was 
not progressive. Several heights of drop were tried 
before 15 in. was chosen. With wooden cylinders as 
loads and a 15 in. height of drop, failures of the 
boxes were progressive and complete after 10 to 
40 falls, depending on load and size. 

The drops were accom- [Continued on page 238] 
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Figure 2. Set-up for drop test of a hexagonal fibreboard 
box. The plumb bob is used to position the box so that its 
diagonally opposite edges are in a vertical plane. 


Figure 3. Style E octagonal box and its corresponding 
rectangular control box after test of both to point of 
failure. In hexagonal shape, this style of container 
performed satisfactorily even with a 100% overload. 








Questions & Answers 





This consultation service on technical and engineering packaging subjects is at your command. 
Simply address your questions to Technical Dept., Modern Packaging, 575 Madison Ave., New 
York 22, N. Y. Your name or other identification will not appear with any published answer. 


Dessert-powder protection 

Q: One of our products is a gelatin- 
type dessert powder that has a wide 
distribution. This product is made 
in a variety of flavors and is packed 
in an Anderson-type pouch and a 
folding carton on an automatic pro- 
duction line. Our problem is caking 
of the product and flavor loss, espe- 
cially in the summer months. Our 
present bag stock is a strong, dry- 
waxed paper and the package has a 
crimped and folded seal. Is there 
any type of paper that will be eco- 
nomical and yet prevent spoilage of 
this type of product? 


A: There are a number of package 
materials made commercially that 
will give extended shelf life to a 
well-formulated gelatin dessert pow- 
der in an 
Caking is a result of moisture ad- 
sorption by the product and this can 
be limited and 
proper choice of several types of 


Anderson-type pouch. 


reduced by the 


materials providing the pouch clo- 
sure is well formed and sealed. 

There are three moisture-resistant 
types of materials available. One is 
a paper similar to the one you are 
presently using except that it carries 
sufficient wax to form a_ surface 
coating. This sheet is an effective 
moisture barrier for many dessert 
powders and will give good shelf 
life. Another material is a laminated 
and waxed paper which has even 
better moistureproofness. For very 
critical or hygroscopic powders a 
foil-paper lamination is useful. 

Flavor loss can be reduced by 
including a glassine-type paper in 
a lamination and waxing with a 
strong paper, or by the use of a foil 
lamination. Ordinary waxed papers 
are not effective barriers to volatile 
flavor components. 

However, you can greatly assist 
the package in preserving flavor and 
preventing caking by formulating 
your product to have a maximum 


166 


of inherent stability. The control and 
selection of product components to 
reduce the initial moisture content 
and reduce their hygroscopicity will 
greatly extend shelf life. Also, the 
selection of flavors having low vola- 
tility and resistance to oxidation will 
improve quality after storage. 

The use of heat on the pouch seal 
and careful inspection to assure that 
the top edge of the pouch is evenly 
formed will insure the mechanical 
tightness of the package. 


Extruder-coater problems 

Q: We operate an extruder coater 
to apply polyethylene to several 
types of paper. This unit is one of 
the earlier models and we have 
problems in maintaining high output 
with good control of coating weight 
and quality, especially in low coating 
weight. With some types of resins 
the quality of product is not accept- 
able and with the best resins we 
cannot be sure of meeting some spe- 
cification requirements. We would 
also like to coat foil and cellophane, 
as well as paper. Are there any 
newer resins that will improve our 
operations, or should we invest in 
one of the new thickness-measuring 
gauges to improve our quality and 
to handle a wider range of materials 
and coating weights? 


A: The performance of your present 
extruder cannot be effectively im- 
proved by different resins or by the 
addition of an accurate thickness- 
measuring gauge. The operating 
problems you mention are due to 
inherent deficiencies in the extruder, 
or in poor operating practices. In 
some of the older extruders, the 
ratio of barrel length to diameter 
was 10 to one. Later models were 
made with a ratio of 15 to one and 
today the newer units are 20 to one, 
with some being made at 24 to one. 

The length of the extruder barrel 
up to the metering section deter- 


mines the resin melting capacity of 
the unit. Therefore, the shorter this 
length, the lower the pound-per-hour 
output will be. The use of high tem- 
perature through special heaters or 
high thermostat setting to increase 
the melt capacity is detrimental to 
the resin quality. Polyethylene or 
any other thermoplastic resin has a 
limited thermal life or stability and 
this is a function of both time and 
temperature. If excessively high bar- 
re] temperatures are used, the resin 
can be degraded and this will affect 
its performance at the die as well 
as its quality after coating. 

It would appear that the lack of 
coating control is a result of forcing 
the melt capacity of the extrude 
and non-uniformity of the tempera- 
ture of the resin in the die. 

One of the most important re- 
quirements of good extruder practice 
is to have an accurate measurement 
of resin temperature as the resin 
enters the die and to have multiple 
heating zones, separately controlled. 

Proper instrumentation and zone 
control are particularly important; 
in fact, are necessary for low coat 
ing weights and for coatings for foil 
and cellophane. 

The resin makers are continually 
improving the performance and 
function of resins designed for ex- 
Many of these 
newer or improved resins will re- 


trusion coating. 
quire better control of the extruder 
operation if the resin capabilities 
are to be realized. An accurate- 
thickness gauge that scans the web 
and continuously measures the thick- 
ness of applied resin is a very use- 
ful device for controlling quality 
and for machine adjustments. 
Extruder 
practices have been 


design and operating 
greatly im- 
proved in recent years. It is sug- 
gested that you get engineering ad- 
vice and recommendations from @x- 
truder manufacturers. 
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Recently introduced by East Coast Marketers, Inc., 
Salisbury, Md., is this 2-lb. polyethylene bag. 


The Frozen Food Bag Moves East! 


Already a success in West Coast and Canadian markets, 
the use of polyethylene bags for packaging frozen 
vegetables has now moved into major Eastern markets: 


NLY SIX MONTHS AGO, the 

polyethylene bag for packag- 
ing loose frozen vegetables was an 
isolated West Coast and Canadian 
development. Now this idea has 
proved so successful that it is 
rapidly moving into major eastern 
areas. 


One company, East Coast Mar- 
keters, Inc., of Salisbury, Md., has 
been using this type package for 
several months. Another firm, 
Southland Frozen Foods, Inc., of 
New York, has just started market- 
ing a line of frozen vegetables in 
polyethylene bags. 


According to Richard M. Cooley, 
President of East Coast Marketers, 
test marketing at retail levels al- 
ready indicates a high degree of 
consumer acceptance. His firm offers 
five free-flowing products, including 
green peas, cut corn, baby lima 
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beans, cut green beans and mixed 
vegetables. Trademarked “POLLY- 
HANDY,” both one-pound and two- 
pound bags are printed in four 
colors and offer complete product 
visibility. 

The Southland line includes seven 
different vegetable items packaged 
in two-pound polyethylene bags, 
and cut green beans in 134-pound 
bags. Southland officials state that 
a number of market areas have in- 
dicated a strong demand for bulk 
packed frozen foods. Consequently, 
Southland has found this new pack- 
aging style a means of maintaining 
and increasing its sales position. 


Several other eastern packers 
have also shown a strong interest 
in polyethylene packaging. It’s easy 
to see why. The package itself runs 
about 30% less than a carton and 
overwrap. Less warehouse space is 
required to store packaging ma- 


terials. And more product is moved 
per package. 


Spencer Chemical Company* has 
been a pioneer in the development 
of markets and of polyethylene 
films for this new frozen food pack- 
aging concept. If you would like 
information about markets, or as- 
sistance in selecting and using poly- 
ethylene films, contact Spencer 
Chemical Co., at the address below. 


Spencer Chemical Company markets Spen 
cer ‘‘Poly-Eth’’ Polyethylene from which 
polyethylene film is made, Spencer ‘‘Poly 
Pro’’ Polypropylene and Spencer Nylon 
‘Poly-Eth”’ and ‘‘Poly-Pro’’ are registered 
trademarks of Spencer Chemical Company 





SPENCER CHEMICAL COMPANY 
Dwight Bldg., Kansas City 5, Mo. 


167 





Rotogravure for 
“sales-winning”’ labels 
and a unique production 
policy of... 





Rotogravure regards every job ... from the smallest order to large volume runs ... as a personal 
merchandising challenge. This results in packaging that says powerful things to the shoppers of 
America. Things like: “Pick me up—try me out..." and “Buy me—I'm as good as | look!” 

We're equipped to produce sparkling ideas for you from design to finish 
product. Ideas for heat seal labels on foil and paper, over- 
wraps on foil, paper and laminated stock . . . or six color jobs 
that can be run in a single operation. For labels that 
have the power to speak for themselves .. . 
speak to the man from Rotogravure. 

Remember . . . no minimum runs! 


SALES REPRESENTATIVES: 


JOSEPH T. CARDELLIO FRED C. STROUT ANDREWS & COMPANY ROGER D. GUSTAFSON 
16042 Blackhawk P.O. Box 5079 19015 Van Aken Bivd. 1409 Westaire 
Granada Hills, Calif. Minneapolis 6, Minn. Shaker Heights 22, Ohio Peoria, Illingis 


ROTOGRAVURE PACKAGING, INC. Prone: Kingswood 3-9558 
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Manufacturers of consumer products using container caps know that 
BEETLE® plastic has never failed them in twenty-five years of steady 
use. Even perfume esters and acetone solvents make no headway against 
molded BEETLE urea. On the shelf, BEETLE closures won’t build up 
electrostatic charges that attract unsightly dust. And they hold firm and 
tight during shipment and storage. BEETLE comes in any color, can be 
molded in practically any shape, to fit any design. Keep your customers 
happy and content by specifying BEETLE plastic caps every time. 
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$0 ROCKEFELLER PLAZA, N. Y. 20, N. Y. + OFFICES IN: BOSTON - CHARLOTTE + CHICAGO + CINCINNATI + CLEVELAND + DALLAS - DETROIT - LOS ANGELES 
MINNEAPOLIS * NEW YORK + OAKLAND + PHILADELPHIA + ST. LOUIS + SEATTLE + IN CANADA: CYANAMID OF CANADA LIMITED, MONTREAL ANDO TORONTG 
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 LYANANIDYD AMERICAN CYANAMID COMPANY + PLASTICS AND RESINS DIVISION 








Plants & People 





St. Regis Paper Co., New York, is ne- 
gotiating to purchase Cornell Paper- 
board Products Co., Milwaukee. Cornell 
operates two paperboard mills in Wis 
consin and also manufactures corrugated 
and solid-fibre shipping containers and 
folding cartons. In addition to admin- 
istering three subs., Cornell is also part 
owner with three other firms of the Ten- 
nessee River Pulp & Paper Co., pres- 
ently constructing a containerboard mill 
at Counce, Tenn. 


George Dingman has been 
appointed gen. mgr. of 
Chippewa Plastics Co., 
Chippewa Falls, Wis. The 
company is a div. of Rex- 
all Drug & Chemical Co. 
Mr. Dingman, with the 
company since 1955, now 
assumes responsibility for 
all company operations. He 
was formerly director of 
purchases and planning for Chippewa, a 
producer of polyethylene film. 


Dingman 


Robert F. Miller becomes Eastern re- 
gional sales mgr. of the Glass Container 
Div. of Owens-Illinois Glass Co., To- 
ledo. He succeeds Clark L. Rodgers, 
who will assume special duties with the 
company. James W. Colbert, forme: 
asst, Eastern regional sales mgr., has re 
linquished that post to work on special 
assignments pending his retirement. Her- 
bert C. Gstalder, Detroit branch mgr. 
for the div. since 1947, succeeds Mr. 
Miller as mgr. of the New York branch. 


Allyn C. Beardsell has been named 
director of The Mead Corp’s new 
Product Development Div., located in 
Cincinnati. Mr. Beardsell, who was 
formerly pres. of Con- 
tainer Laboratories, Inc., 
a packaging-consultant 
firm, has been active in 
packaging for many years 
and has contributed to 
Modern Packaging Enc) 
clopedia. He is a director 
of the Packaging Institute 
and a member of the So- 
Beardsell ciety of Packaging & Han- 
dling Engineers. In his new post, Mr. 
teardsell will organize development of 
new industrial and consumer products 
fabricated from paperboard and paper- 
board combinations. In addition, he will 
supervise the Div.’s research to improve 
Mead’s present paperboard, packaging 
and corrugated products. Mead recently 
purchased facilities in Cincinnati to 
house headquarters of the new Div., 
which is scheduled to commence opera- 
tions some time this fall. 


S. B. Smart, Jr., has been named gen. 
mgr. of the Mid-Eastern district of the 
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Metal Div. of Continental Can Co., 
New York. He will headquarter in the 
Baltimore office. Mr, Smart is succeeded 
as Milwaukee district sales mgr. by 
David Wilson. T. V. Carley is now 
New York district sales mgr. His former 
duties as Boston district sales mer. 
have been assumed by P. H. Black. Fol- 
lowing Lee Mason’s promotion to gen. 
line sales mgr. of non-food cans and 
steel containers in the Eastern Metal 
Div., J. A. Corry has succeeded him as 
district sales mgr, of metal specialties. 


Arenco AB of Stockholm, Sweden, has 
acquired controlling interest in Alite 
Machines, Ltd., of Letchworth, Eng- 
land. The British firm, now known as 
Arenco-Alite Machines, Ltd., will con 
tinue to make its present line of auto 
matic and semi-automatic loose-filling 
machines, automatic powder-compressing 
machines and other packaging equip- 
ment. Sales and service for the Arenco 
\lite lines will be handled by Arenco, 
which also operates an American sub., 
Arenco Machine Co. of New York City. 


Executive-personnel changes within its 
Eastern operations have been made by 
Semis Bro. Bag Co., St. Louis. R. V. 


Raikes 


Scott, former director of Eastern opera 
tions, New York, moves to St. Louis as 
asst. director of company sales. A. F. G. 
Raikes succeeds him as director of East 
em operations. J. B. Goolsby becomes 
mgr. of the New York gen. sales div., 
succeeding Mr. Raikes. Mr. Scott joined 
Bemis in 1931 in its Kansas City plant, 
later becoming mgr. of the Chicago gen. 
sales div. Mr. Raikes has been with th 
company since 1938; Mr. Goolsby since 
1937. 


Scott Goolsby 


Breskin Publications announces the ap 
pointment of George R. Smoluk as en- 
gineering editor of Modern Plastics 
magazine. He succeeds James F. Carley, 
who has resigned to establish courses 
leading to a plastics degree at the Uni- 
versity of Arizona. Dr, Carley will con- 
tinue to serve the publication as an en- 
gineering consultant. 

Mr. Smoluk is a graduate of Princeton 
University, with the degree of Maste 
of Science in Engineering. A specialist 
in plastics, he brings to his new post a 
broad background of practical experi- 
ence in the industry. In addition to four 
years as new-product engineer at the 
Union Carbide Plastics Co. Div. of 
Union Carbide Corp., he has served as 


a planning engineer with Celanese 
Corp., as a field engineer with Du Pont 
and as a plastics-application engineer 
with General Electric. 


Robert G. Hess has been 
named pres. and gen. mgr. 
of the Wright Machinery 
Div. of Sperry Rand 
Corp., Durham, N. C. He 
succeeds John B. Wilson, 
now asst. to the exec. v.p. 
of Sperry Gyroscope Co. 
Mr. Hess was _ formerly 
exec. v.p. of the Walworth 

Hess Co. of New York. Wright 
Machinery is a manufacturer of auto 
matic packaging machinery. 


E. I. du Pont de Nemours & Co., Wil 
mington, Del., will build a plant for the 
production of polyethylene packaging 
film at Richmond, Va. It is scheduled to 
begin operations early next year. It will 
be operated as a unit of the supplier's 
present Spruance cellophane plant. Du 
Pont also reports that it will soon begin 
construction of a major polyethylene 
resin-producing plant in Texas 


The Champion Paper & Fibre Co., 
Hamilton, O., has set up a four-man 
advisory board to the pres. The board 
members are: H. W. Suter, Herbert T. 
Randall, W. M. Benzing and John P. 
Osborne. Dwight J. Thomson is now 
exec. v.p. for the converting products 
Henry W. Rigby has been 


named exec. v.p. for corporate develop 


group; 


ment and the international group, and 
Karl R. Bendetsen has been appointed 
exec, v.p. in charge of operations, 

Dr. L. A. Rumsey, who recently re 
tired as head of Florida State Uni 
versity’s Dept. of Baking Science & 
Management, has been named advisor 
and consultant to Champion and to an 
associate firm, The Southern 
Box Co., Taylorsville, N. C. 


Paper 


In his new post as director 
of new-products planning 
for Visking Co., Chicago, 
a div. of Union Carbide 
Corp., George E. Bailie 
will supervise new-product 
screening and _  coordina- 
tion, market research and 
development for both plas- 
nt tics and food casings. He 

Bailie succeeds H. F. Maurer, 
now at Union Carbide headquarters. Mr. 
Bailie, who joined Visking in 1956, has 
been active in all phases of product en- 
gineering. Prior to his recent promotion, 
he was chief supervising engineer. 


Luigi A. Contini has been named mar- 


ket specialist for packaging in the Plas- 
tics Div. of Monsanto Chemical Co., 
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VAIO MUM EA PACE SETTERS FOR THE FOLDING CARTON INDUSTRY 
J “4 o A Ae, ’ > "= 


In Web-Fed, In-Line Production Equipment 






Newest of the line 
the MERCURY 
J-4 
ROTOGRAVURE 
PRESS 


Nagelile(-.e Mie) s elcele la ilol 
on boxboard and paper weight stock 


Also Producers of: 





Mark K 
Cutter-Creasers 
\ With 
" Automatic 


Stripping 


All-Purpose 


Every machine bearing Laminators 
the Mercury name Mark R 
has been designed by men Multi-Color 
Flexographic 
who know the needs and ti 
Printers 
preferences of paper converters 
For short runs or long - Mark J-2 
' b Multi-Color 
or com ex or simpie jops 
P gu. Rotogravure 
Mercury equipment is unsurpassed, Presses, 
always giving dependable service . In-Line with 


Cutter-Creasers 
olde] ale Mla lola ae olla relauilelila= 


year in and year out. 


ENGINEERING CORPORATION 
A SUBSIDIARY OF MIEHLE-GOSS-DEXTER INCORPORATED 





aA SYMBOL OF FINE CRAFTSMANSHIP 2100 N. FARWELL AVE. «+ Milwaukee 2, Wis., U.S.A 
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a : Springfield, Mass. He will handle co- 
* B . ordination and planning of the div.’s 
Gd : marketing activities in the packaging 
field. The newly created marketing staff 


function, according to the company, is 
the result of its expanding investment 


cd o “y Y > , . 
in plastic materials for packaging. Mr. 
Roar aly : Contini was formerly mgr. of design re- 


search and development for the division. 








John J. Palmer and Frank J. Rubino 
both have been elected v.p. of sales by 
Peerless Tube Co., Bloomfield, N. J. 
Mr. Palmer has been in the company’s 
sales dept. for the last eight years. Mr. 
These are the machines being used by your a ; Rubino joined Peerless in 1948. He is a 
competition...making it possible for them to get a : member of the Packaging Institute. 
better share of your market. Don’t wait any longer! : Stone Container Corp. of Chicago has 
acquired the business of Aeme Carton 
Co., Chicago manufacturer of folding 
cartons and set-up boxes. Acme will be 
operated as the Acme Carton Div. of 
: the parent company. Lee Bernstein, 
the smallest coater to a giant x former pres. of Acme, will be in charge 
multiwall bag making ma- 2. : 4 of the div. as gen. mgr. No other changes 
of personnel are contemplated. 


Check with a Potdevin man at once. He will help 
you get the maximum share of your potential market. 


You are assured that from 


chine...each is engineered 
to save time and material. /— iy ; W. K. Allen Ferguson has been ap 


The hetent @ Rentets Gent pointed gen. mgr. of the light-meta!s 


eae ee , Beans mfg. div. of 
to roll, it’s clicking off a mar- F Reynolds Met- 


ketable product. This is truly — als Co., Rich- 
a NEW DIMENSION in . mond, Va. He 
CONVERTING PROFITS. eee «Will direct op- 


erations of the 
foil and print- 
ing division. 
For the past 
year he has 
been special 
asst. to the v.p. of operations. George 
A. Rutledge has been promoted to chief 
packaging-application engineer, suc 
ceeding James R. Chapman, resigned. 
Mr. Rutledge will head a staff of engi- 
neers in assisting customers to adapt 
aluminum-foil packaging materials for 
their respective requirements, L. R. 
Payton has been named exec. asst. to 
the exec. v.p. of the company. He was 
formerly in charge of its rigid-container 
division. 


Ferguson Rutledge 


WAXING MACHINE 


In line with management organization 
changes designed to give further em- 
phasis to new-product development, 
R. B. Rohrer has been named assoc. 
director of research at the Research & 
Development Center of Armstrong Cork 
Co., Lancaster, Pa. In addition, two new 
asst. directors of research have been ap- 
pointed; J. E. Hazeltine for divisional 
research, and B. R. Billmeyer for re- 
SPECIALTY BAG ei search administration. Mr. Hazeltine will 
ADHESIVE WAX COATER MAKING MACHINE supervise research and product develop- 


ment for divisional research groups. 





See us at the PMMI Following his recent election as a v.p. 
Show, Booth 926, Nov. Submit samples of your product of the company, Edward P. Stuart will 
17-20, New York fo our Development Department. head all activities of Crown Cork & 
Coliseum. They will attempt to supply a solu- Seal Co., Philadelphia, in the Southern 
POTDEVIN MACHINE CO. tion to your coating, laminating, region. = will -gtaona in the com- 
. . yany’s Atlanta office. 
244 North Street @ Teterboro, N. J. ane nating or loheting protien. : ‘ 
Walter H. Dunnican has joined Lehn 
& Fink Products Corp., New York, as 
Designers and manufacturers of equipment for Bag Making, Printing, Coating, Laminating, Gluing and Labeling mgr. of the Package Engineering Dept., 
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How? E. J. Brach & Sons, Chicago, use Rhine- 
lander’s board-lining chocolate Glassine paper. 
Package designers found that, when Rhinelan- 
der Glassine is laminated to box board, choco- 
late oils can’t seep through, messy staining is 
prevented, and the candy contents keep their 
appetizing Come-Hither-ness. 

Brach finds Rhinelander Glassine tops for 
other candy packaging jobs, such as fluted bon- 
bon cups and candy trays. 

Among its other advantages, Rhinelander 


Inside Protection with a Flair 


Glassine is low in price and handles with re- 
markable ease on high speed automatic packag- 
ing machines. 

If your quality product needs maximum pro- 
tection ... with a flair that entices sales... look 
into economical Rhinelander Glassine or 
Greaseproof papers. And a range of attractive 
colors can complement the appearance of the 
product. Write today for more information and 
samples, stating your application. 





) Rhinelander 





Gine Products 
CREATIVELY 
PACKAGED... 


cite ” 
EXRUY NO is 


Gohwronafohwron 


BAND-AID Adhesive Tapes 


TRADE MARK 
...clearly, colorfully displayed 
in easy-to-use 
cutter-dispenser 
packages 
that compel 
attention. 


CREATIVELY PRODUCED 


DILLON-BECK 


' SPECIALISTS in 
CUSTOM MOLDING 
and SALES-STIMULATING 
PLASTIC PACKAGING 


x DESIGNS 
& MODELS 

% MOLD and DIE 
CONSTRUCTION 

% MOLDING & ASSEMBLY 
of THERMOPLASTICS 
RANGING from 1 to 16 ozs. 


Inquiries Invited 


DILLON-BECK 
MANUFACTURING CO. 


Designers*Molders*Producers 
of Purposeful Plastic Products 


1227 CENTRAL AVENUE 
HILLSIDE, NEW JERSEY 
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Bloomfield, N. J. He will be responsible 
for all phases of package development 
and engineering throughout the com- 
pany. He was formerly packaging engi- 
neer for Lehn & Fink’s Dorothy Gray 
Division. 


A. G. McAdams has been 
promoted to the post of 
sales mgr. of Resina Auto- 
matic Machinery Co., 
Brooklyn. Formerly asso- 
ciated with Packaging 
Equipment Co., Mr. Me- 
Adams has been active in 
the packaging field for 
eal: ey than 13 years. He 
nad been asst. sales mgr. 
at Resina since last year and had been 
assisting in the development of new and 
overseas markets for the company. 


A. P. Mitchell has been appointed to 
the newly created post of director of 
mktg. of Riegel Paper Corp., New York. 
He also will continue as senior v.p. 
G. Lamont Bidwell has been named v.p. 
and gen. mgr. of the newly named Spe- 
cialty Products Div., formerly the New 
Jersey Div. Charles E. Schaehrer has 
been named sales mgr. of the Div. and 
has been elected a v.p. of the corpora- 
tion. He will continue to act as mgr. of 
packaging-material sales. 

In Riegel’s Carolina Div., Dr. C. E. 
Hartford has been named v.p. and gen. 
mgr. Winthrop Endicott is now sales 
mgr. of paper and paperboard. 


As part of a program designed to 
strengthen and accelerate corporate 
product devel- 
opment and 
planning, Mar- 
athon, div. of 
American Can 
Co., Menasha, 
Wis., has cre- 
ated two new 
executive posts. 
Charles a 
Lingelbach be- 
comes asst. director of the commercial 
development dept. and Vincent C. Jones 
has been appointed mgr. of product 
planning for specialty packaging. Mr. 
Lingelbach, with Marathon since 1948, 
will direct development work in the 
packaging of dairy, cheese, bakery, 
frozen-food and meat products. Mr. 
Jones, who joined Marathon in 1944, 
has charge of product planning and 
package development for restaurants, 
food stores, wholesale bakers, tobacco, 
candy and other dry foods. 


Lingelbach Jones 


New Haven Board & Carton Co., New 
Haven, has purchased William W. 
Fitzhugh, Inc., New York, maker of 
folding cartons and corrugated boxes. 
William W. Fitzhugh, Sr., William W. 
Fitzhugh, Jr., and James J. Wilson of 
Fitzhugh have been elected to the board 
of the parent company. 


Dewey & Almy’s Container & Chemical 
Specialities Div. has named Robert A. 
Clabault as mgr. of its newly created 














4 
TOSS SS’ 
a 


“ips 


THE BEST 
MACHINES 
DESERVE 

THE 
KNIVES 


For longer life and less down 
time specify Coes Knives on 
your new original equipment. 
These knives give you clean, 
true cuts that mean more pro- 
duction, finer quality and con- 
sistent performance. 


COES 


KNIFE COMPANY 


62 COES STREET 
WORCESTER, MASS. 
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A skin-pack feat in Kod 


FISH LURES a la carte —another « xample of 
Kodapak versatility. Here, a brilliant skin- 
pack display does a complete selling job... 


shows... sells . » protects 


Crystal-clear 5-mil Kodapak Sheet, tightly 
drawn over 12 individually mounted lures, 
protects hooks and polished spoons from dust, 
dirt and corrosion. 


Cellulose Products Division, 


— 


Display made in U.S. A. for Sampo, Inc., Barneveld, N. Y. 


Customers pick, then tear off the lures of their 
choice without disturbing the display 
Merchandisers say, “A really sharp idea.” 
Kodapak Sheet is available in a variety of 
types and thicknesses. Uniform, chemically and 
dimensionally stable, it is economical to process 
To see how Kodapak “makes good products sell 
hetter,” just call our representative or write: 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


Sales Offices: New York, Chicago, Atlanta. Sales Representatives: Cleveland, Philadelphia, Providence. Distributors: 
San Francisco, Los Angeles, Portland, Seattle (Wilson & Geo. Meyer & Co.); Toronto, Montreal (Paper Sales, Ltd.) 
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apak Sheet 


Kodapak"’ is a trademark for Eastman’s plastic sheet 


NEW OWENS-ILLINOIS DEVELOPMENT 


New, semi-rigid polyethylene 
bottles offer 


Special lip of these 





plastic bottles 
keeps liquids 
wide choice from dripping 
of design after pouring 


and color 


ae 4 
ee bs j 
Fe 3b x 
ahh q . ; 
= 
% ei. 


New type of plastic bottle by Owens-Illinois 
is feather-light, rugged, versatile, economical 


‘ke semi-rigid blown plastic 
bottles shown here are a few of 
the shapes, sizes and colors possi- 
ble with this new Owens-Illinois 
process. 

Semi-rigid blown plastic con- 


tainers are extremely lightweight, 


PLASTIC CONTAINERS 


durable, 


both on your filling line and in 


and easy to handle... 


consumer use. The special lip pre- 
vents liquids from dripping after 
pouring. 

Yet with all these packaging 
and merchandising advantages, 


AN @ PRODUCT 


GENERAL OFFICES: 


Owens-Illinois rigid blown plas- 
tic containers are low in cost... 
compare favorably with most 
other packages. 

Find out how these containers 
call the Owens- 


Illinois sales office nearest you. 


can help you ... 


Owens-ILLINoIs 


TOLEDO 1, OHIO 
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sales-development dept. for container- 
sealing compounds. Under his direction, 
the new dept. is expected to meet cus- 
tomer requirements fer new and im 
proved sealing compounds, establish re 
search for new product research and 
introduce new items, the company says. 
Dewey & Almy is a div of W. R. Grace 
& Co., Cambridge, Mass. 


George C. Ranes has been named East 
ern Div., sales mgr. for national accounts 
by Stone Container Corp., Chicago. Mr. 
Ranes is former V.p. and director of 
Seaboard Container Corp., which is in 
Philadelphia. 


American Can Co., New 
York, has established a 
corporate public-relations 
dept. William N. Dins- 
more, formerly with Gen 
eral Electric, has been ap 
pointed gen. mgr. The new 
dept. will be responsible 
for corporate public rela 
Dinsmore tions activities and their 
coordination with those of 
American Can’s various divisions. 


Union Carbide Chemicals Co., a div. 
of Union Carbide Corp., New York, has 
appointed Robert D. West to the post 
of aerosol-formulation chemist, He wi!l 
formulate and test new aerosol products 
for the company’s Ucon propellant cus 


tomers, 


Roy C. Charron has joined Stein Hall 
& Co. New York. as adhesive speci ilist 


in the company’s technical division. 


Frederick R. Barlow has joined Plastic 

Materials & Polymers, Inc., of Hicks- 

ville, N. om as director of 

sales and product develop- 

ment. He wi'!l supervise 

the cor p y's expanded 

marketing pregram, based 

on a series of proposed new 

manufacturing plants. A 

26,500-sq.-ft. faci'ity at 

Slatersville, R. I... com- 

menced operations — last 

Barlow month as a separate sub. 

under the name of Eastern Plastic Ma- 

terials, Inc. Mr. Barlow was formerly a 

tech. sales rep. in New York for the 
Plastics Div. of Celanese Corp. 


Dr. Ben P. Rouse, Jr., has been ap- 
pointed chief chemist of the Tenite De- 
velopment Dept. of Tennessee Eastman 
Co., Kingsport, Tenn., a div. of East- 
man Kodak Co. The company also has 
named James G. Stranch, Jr., to the post 
of senior chemist in charge of the plas- 
tics laboratory. 


M. M. Jamieson has been named asst. 
v.p. of sales for the shipping-container 
div. of the Gaylord Div. of Crown 
Zellerbach Corp., St. Louis. M. A. Barr 
is now divisional gen. mgr. of Crown 
Zellerbach’s Western-W axide Div. 
Within the same div., E. A. Mitchell 


has been named asst v.p. for packaging. 


E. Leonard Koppel announces estab- 
lishment of E. Leonard Koppel Associ- 
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VERTROD 


THERMAL IMPULSE HEAT SEALERS 


Manufacturers of the most advanced and effi- 
cient Thermal Impulse Heat Sealers available. 
A complete line assures every manufacturer of 
the exact machine needed for his individual 
operation. These machines are designed for 
uniform, positive sealing and trim-sealing with- 
out continuous heat. They heat instantaneously 
—no warm-up time required, and will seal all 
thermo-plastic materials; Polyethelene, pliofilm, 
Saran, Vinyls, Nylon, Mylar, etc. Vertrod Heat 
Sealers are fast, need a minimum of mainte- 
nance and have maximum built-in safety fea- 
tures. Seals can be made through wrinkles, 
gussets, liquids and powders. Hand, foot-pedal 
and electromagnetic or pneumatic power-oper- 
ated models up to 54” long—specia! models to 
fit specifications. (PATENTS: 2,460,460; 2,509,439; ET AL) 
Send for FREE DESCRIPTIVE LITERATURE 


See us at the 


p.M.M.1. SHOW 
ion COLISEUM 
Nov "7-20 Booth No- 





THERMAL IMPULSE HEAT SEALING MACHINERY 
2037 Utica Avenue, Brooklyn 34, N. Y. 








> Ag oO y- FILM 


siastic mum 


Specially Developed for: 


=~ SKIN PACKAGING —— 
BLISTER PACK — 
VACUUM FORMING 


- FLEX-O-FILM "B"—Crystal Clear BUTYRATE ~~ 
FLEX-O-FILM "'V""—Crystal Clear FLEXIBLE Viny! 


\ a FLEX-O-FILM "VR"—Crystal Clear RIGID Vinyl 
Also manufacturers of Polyethylene for Industrial Uses 


We specialize in helping solve your problems and giving fast service. 


Pe 


Write or Phone for Information and Samples 


FLEx-O-GLAss INC. 


Pioneers in Plastics—Established 1924 
1100 N. Cicero Ave. © Chicago 51, Ill. «© Phone CO 1-5200 
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TORRINGTON BEARINGS | 








Frankfurters and beer go well together. However, 
ball bearings and tobacco or sausage and candy are 
strange partners. But, all of these products along 
with hundreds of others have at least one thing in 
common they’re all packaged by Crompton & 
Knowles Packaging equipment. 

Yes, today in hundreds upon hundreds of food, 
beverage and industrial plants, Crompton & Knowles 
automatic packing and wrapping 
equipment plays a vital role in 
production operations. In one 
plant you might see a Model 
CKDW-4 automatically wrapping 
popcorn bricks; in another plant a 
CKF is wrapping frankfurters as 
fast as girls can feed the franks 
into the line; in still a third plant 
a Crompton & Knowles line of can 





MOLDED 
PRODUCTS 





and case handling equipment is packing beer cans in 
cases and sealing the cases. 

No matter where you go on the American industrial 
scene you'll find Crompton & Knowles packaging ap- 
plications. The coinpanies represented here are both 
large and small and represent an interesting cross- 
section of industry. They’ve all learned that Crompton 
& Knowles Packaging Corp. is a key source of supply. 

They’ve learned especially, that 
Crompton & Knowles equipment is 
dependable equipment, with efficient 
servicing as near as the telephone. 
Find out now how Crompton & 
Knowles can serve you how 
Crompton & Knowles equipment can 
help solve your automatic wrapping 
and packing problems. Contact your 
nearest Crompton & Knowles field 
engineer or write directly to Holyoke. 


CROMPTON & KNOWLES PACKAGING CORPORATION, HOLYOKE, MASSACHUSETTS 
NATIONAL SALES & SERVICE: Atlanta * Cleveland « Los Angeles ¢ Berkeley, Calif. * Seattle * Chicago 
New York « Winter Haven, Fla. * Ogden, Utah * Montreal * Toronto 





Among the hundreds of companies 
being served by Crompton & 
Knowles Packaging are those repre- 
sented here: 


AMERICAN LACE PAPER COMPANY 
BEAUDRY BROTHERS CANDY CO 


DIAMOND-GARDNER CORPORATION 
(Foodtainer-Plate Division) 


ERVING PAPER MILLS 

THE FAFNIR BEARING COMPANY 

GEORGE W. HELEME COMPANY 

GEO. A. HORMEL & CO. 

HYGRADE FOOD PRODUCTS CORPORATION 


INTERCHEMICAL CORPORATION 
(A & W Carbon & Ribbon Division) 


KEYES FIBRE COMPANY 

THE KROGER CO 

LUDEN’S INCORPORATED 
MARLIN-ROCKWELL CORPORATION 


MINNESOTA MINING AND 
MANUFACTURING COMPANY 


MOBIL OIL COMPANY, INC. 

PESCHKE SAUSAGE CO., INC. 

THE PROCTOR & GAMBLE COMPANY 
SANITARY PRODUCTS CORP. OF AMERICA 
MISS SAYLOR’S CHOCOLATES INC. 

JOS. SCHLITZ BREWING COMPANY 

SOLO CUP COMPANY 

SUTHERLAND PAPER COMPANY 

THE TORRINGTON COMPANY 

WHITE CLOVER DAIRY COMPANY, INC 


C & K Packaging can help you —find 
out how. Your nearby C & K field 
engineer is as close as your telephone. 
Or contact us at Holyoke. 


Holyoke, Massachusetts 


Be sure to visit us at the 
PMMI show Nov. 17-20 at the 
New York Coliseum 
Booths 1019 through 1023 
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ates, designer, with offices and studio at 
284 Fifth Ave., New York. Mr. Koppel 
was formerly a senior partner of Asso- 
ciated Industrial Designers. 


Inpak Systems, Inc., New York, is a 
new company whose aims are: to create 
new packages and new packaging con- 
cepts, to develop and manufacture ma- 
chinery to go with them, and to lease 
machinery and systems, Officers of the 
new company are: Edward Thiele, 
pres.; Nathan Shippee, exec. v.p. and 
treas., and William Crane, v.p. Com- 
pany headquarters are at 114 E. 32 St. 


Western Petrochemical Corp., New 
York, has appointed Dr. Norman G. 
Gaylord to the post of research and de- 
velopment v.p. of its new Polymer Div. 
Under Dr. Gaylord’s supervision, the 
div. will explore potentials of existing 
wax products and investigate develop- 
ment of new polymers from non-wax 
bases. Dr. Gaylord was formerly asst. 
director of the organic chemistry dept. 
at Interchemical Corp. 


Jack E. Morris has been appointed gen. 
mgr. of the Container Div. of Jones & 

” Laughlin Steel Corp, 
Pittsburgh. All exec. offices 
of the Div. were recently 
relocated at J&L’s head- 
quarters in Pittsburgh. Div. 
sales will continue to oper- 
ate from New York. Mr. 
Morris was formerly direc- 
tor of product development 
in the company’s general 
office. H. Stanley Butter- 
worth has been appointed to the newly 
created post of mgr. of southern opera- 
tions for the division, 


Morris 


Fibreboard Paper Products Corp., San 
Francisco, has appointed H. C. Hamlin, 
Jr., to succeed C. A. Morgan as sales 
mgr. of its Northern Packaging Div., 
Seattle. Mr. Morgan has retired. 


The Crystal Tissue Co., Middletown, 
O., has named Rodney H. Michael as 
comptroller. Harry E. Meyer has been 
appointed paper-machine supt. He will 
be in charge of both the machine and 
beater rooms, 


Four new directors have been elected 
to the board of Nicolet Paper Corp., 
West De Pere, Wis. They are: Shy Ro- 
sen, of Milprint, Nicolet’s parent com- 
pany, Herbert B. Wenberg, asst. mgr. 
of Nicolet, and Hugh Cullman and 
Clifford Goldsmith of Philip Morris, 
Inc., Milprint’s parent company. 


A 40,000-sq.-ft. addition to present man- 
ufacturing facilities is being constructed 
by Plax Corp. of Hartford at its Deep 
River, Conn., location. Plans are to in- 
crease by 100% the working force of 
the company’s Ligonier, Ind., plant. In- 
creased demand for plastic containers 
for the packaging of household chemi- 
cals is cited as the reason for expansion. 


The new Orange, Tex., plant of Crown 
Zellerbach Corp.s Western-Waxide 


Div. is now producing polyethylene film 
for bakery-product packaging on high- 
speed equipment. 


A new glass-container manufacturing 
plant at San Leandro, Calif., recently 
constructed by Anchor Hocking Glass 
Corp., Lancaster, O., is now in full pro- 
duction. 


Carl Beach Alston has 
been elected pres. of Art- 
cote Papers, Inc., of Irv- 
ington, N. J. Mr. Alston, 
who was formerly v.p. of 
the company, will also as- 
sume the duties of gen. 
mgr. Arteote Papers man- 
ufactures plain and em- 
bossed metallic-coated pa- 
pers for packaging. 


Paul W. Mitchell has joined Mobay 
Chemical Co., Pittsburgh, as mgr. of 
technical service for the company’s new 
polycarbonate thermoplastic resins. Mo- 
bay plans to manufacture the resins at 
a plant now under construction at New 
Martinsville, W. Va. After completion 
of the plant early next year, the com- 
pany will market the new material under 
the trade name “Merlon.” Mobay is 
jointly owned by Monsanto and Farben- 
fabriken-Bayer of West Germany. 


Morningstar-Paisley, Inc., New York, 
has acquired the San Luis Valley Starch 
Co. and the Monte Vista Sales Co., 
both of Colorado. Robert H. Detweiler 
will continue as mgr. of the starch plant, 
which he founded in 1954. 


Alston 


An expansion of its Brooklyn plant has 
been made by Resina Automatic Ma- 
chinery Co., maker of container-capping 
and sealing machinery. The new wing 
adds almost 7,000 sq. ft. of space to the 
company’s plant. 


Gilman Paper Co., New York, is build- 
ing a converting plant in St. Mary’s, Ga. 
It will house a combined multiwall-bag 
plant, grocery-bag plant and other con- 
verting operations of its sub., Kraft Bag 
Corp. 


Hayssen Mfg. Co., Sheboygan, Wis., has 
opened a new sales office and showroom 


at 44 Worth St. in New York. 


Pamarco, Inc., Roselle, N. J., now is 
operating a fully equipped gravure en- 
graving div. It is housed in a new build- 
ing near the main Pamarco plant. 


Crossett Paper Mills, Crossett, Ark., 
has opened a new sales office at 3127 
Maple Dr., N. E., Atlanta, Ga. John 
Twyman Allen has been named mgr. 
He was formerly in Crossett’s Cincinnati 
sales office. 


A $250,000 expansion program at the 
Brooklyn plant of S & S Corrugated Pa- 
per Machinery Co. was completed last 
month, The added space will be used to 
increase the production of machinery for 
the corrugated and fibre-box industry. 


Olin Mathieson Chemical Corp., New 
York, plans a $30,000,000 expansion 


program in organic and inorganic chem- 


[Continued on page 182) 





the O-E ROTARY FILLER Eo 
. sizes: 8, 12, 16, 18, 
- : . 7 20, 24, 25, 30, 45 

Long experience com- | TUBES 

bined with modern de- , = All stainless steel con 
sign makes this the most / : tact parts 
desirable filler for up-to- iwuwT< No open exposed sup- 
the-minute high speed wit os = Py tank 


filling. Lay ; Tube registration with 
a tO Z : bottle opening as reli- 
able as the meshing of 

hilehitale Mel -teles 


@ Minimum changeover 
time 
attielabmeyel-t-tom Zelalohilela) 


Speeds up to 200 per 
minute 


must 


® We can supply a ma- 
chine<tailored to your 
exact requirements 
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ENGINEERING 


New Bottle Label ww, for the Converting 
Glue Is Faster 4 Ways and Packaging Industry 


Faster Setting. With e Faster Water Resistance. 
Findley’s #465, fibre Develops within 2 hours. ANALYSIS OF PRESENT OPERATIONS 
tear develops in as little Holds labels on for 
as 5 seconds. No chance weeks in 70° water. REPORTS AND RECOMMENDATIONS 
for labels to slip or 


slide. PROCESS STUDIES 


Faster to show Savings. 
Faster Cleanup — and High speed, fantastic 
Less. Instead of clean- mileage, beautiful ma- PLANS AND SPECIFICATIONS 
up every one or two chining. In_ Findley’s 
hours, #465 lets you run #465, these combine to plant rearrangements 
a full shift without give you packaging plant extensions 
cleanup. profits, 
new plants 
LET US SHOW YOU HOW TO PUT “WOW” IN 


YOUR BOTTLE LABELING OPERATIONS. 


INDUSTRIAL CHAS. T. MAIN, INC. 


an? ef 
80 FEDERAL ST., BOSTON, MASSACHUSETTS 


9 = 
b exclusively 129 WEST TRADE ST., CHARLOTTE, NORTH CAROLINA 


Dept. MP, Milwaukee 45, Wisconsin 
Also see pages 219, 237, 250 
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HOW AVISCO CELLOPHANE 
SEALS IN GOODNESS 





Cellophane is much more than a sparkling, transparent 
wrap that adds sales appeal. The film itself and the 
consistent, secure sealing it provides make it unmatched 
for locking in aroma and flavor—and keeping foods 
fresher longer. There are types of Avisco cellophane to 
give the exact moisture control different foods need. 
These films are also gasproof and impermeable 
to grease. What’s more, cellophane is basically 
the most versatile of all films. It can be tailored 
to meet almost any requirement. Chances are 
there’s a special coating or lamination that’s 
just right for your product. What about cost? 
The initial cost of Avisco cellophane is low. 


AMERICAN VISCOSE CORPORATION, FILM DIVISION 
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WHITE 


ENRICHED BREAD 


But even more important, its performance is trouble-free 

on high-speed packaging machines. Cellophane feeds 

and forms perfectly because it’s rigid and static-free. 

And it heat-seals quickly and securely over a wide 

temperature range. Just as important is its consistency 

of quality. We offer a complete packaging service 
to assist you and demonstrate how Avisco 
cellophane, plain or printed, will answer your 
requirements better and more economically than 
any other packaging material. Contact us for 
an appointment with our representative in 
your area or a selected cellophane converter 
specializing in your field. 


1617 PENNSYLVANIA BOULEVARD, PHILADELPHIA 3, PA, 
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icals. The program includes construc 
tion of new facilities at the company’s 
Brandenburg, Ky., plant for the produc- 
tion of chemicals, including chemicals 
used in the production of epoxy resins, 
drum and can linings, cellophane and 
polyester resins. 


The Dobeckmun Co., Cleveland, a div. 
of The Dow Chemical Co., has moved 
its sales headquarters to 1770 Berea Rd 
in Cleveland. 


International Paper Co., New York, is 
constructing a new plant near Omaha, 
Neb., for the production of food con 
tainers, corrugated sheets, cartons and 
other paper products. 


Fibreboard Paper Products Corp., San 
Francisco, is building a shipping-con- 
tainer plant in Phoenix, Ariz 


Lynch-Robbins Corp. is the new cor 
porate name of the former Robbins Plas 
tic Machinery Corp., a sub. of Lynch 
Corp., Anderson, Ind. 


National Starch & Chemical Co. (Can- 
ada), Ltd., is producing vinyl emulsion 
polymers at its newly completed plant 
in Toronto. The company will use some 
of the plant production for the manufac 
ture of adhesives; the rest will be sold 
throughout Canada for paint, paper 
coating, textile and allied fields. 


A new laboratory with fully integrated 
pilot-scale facilities for making, im 
pregnating and coating papers is near- 
ing completion at the Cambridge, Mass., 
headquarters of Dewey & Almy Chem- 
ical Div., W. R. Grace & Co. 


Packaging and materials-handling test 
work is now being accepted by Ameri- 
can Laboratories, Fullerton, Calif. The 
company is an independent product 
testing facility. Noble W. Jones will 
represent the company in packaging-test 
operations. 


A new kraft paper and paperboard ma 
chine will be added as part of a plant 
expansion at its Tacoma, Wash., mill, 
reports St. Regis Paper Co., New York. 
It will increase the mill’s rated annual 
production capacity to 250,000 tons. 


E. G. Staude Mfg. Co. is moving its 
machinery-building operations from St 
Paul to the Bluffton, O., plant of its 
parent company, Ex-Cell-O Corp., D« 
troit. Staude produces paper-box-manu 
facturing machinery and related packag 
ing equipment, 


Aeropak, Inc., Chicago, has expanded 
its aerosol-packaging capacity with the 
acquisition of new facilities at Kearney, 
N. J., which are being operated by an 
affiliate company, Aeropak, N. J. The 
new plant is located at 548 Belleville 
Turnpike. 


The former plant and sales office of the 
Fort Wayne Corrugated Paper Co. at 
4500 S. Kolin Ave. in Chicago have 
been added to the Fibre Drum & Cor- 
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rugated Box Div. of Continental Can 
Co., New York. Fort Wayne merged 
with Concan last June. 


The Philadelphia branch of the Glass 
Container and Libbey divs. of Owens- 
Illinois Glass Co., Toledo, O., have 
moved into new quarters at 226 So. 16 
St. in that city. 


Acme Backing Corp., Stamford, Conn., 
has added 10,000 sq. ft. of manufactur- 
ing space to house additional produc- 
tion facilities for its packaging-products 
division, 


Aeroplastics Corp., custom molder of 
expandable polystyrene, has moved to 
larger quarters in Venice, Calif. 


The Eyelet Specialty Co., a new div. of 
International Silver Co., recently trans- 
ferred its entire U. S. manufacturing 
facilities to International’s plant in 
Wallingford, Conn, Eyelet does vacuum 
metallizing on plastics, metals and glass 
and will now be known as the Eyelet 
Specialty Division. 


General Printing Ink Co., New York, 
a div. of Sun Chemical Corp., is build- 
ing a new ink plant in Cincinnati. Rob- 
ert W. Reid has been named gen. mgr. 
of the 11,000-sq.-ft. facility, which is 
echeduled to be ready for production 
this year 


Promotions 


H. D. Wellington: to asst 

mer., Gilman Paper Co., York. 
J. S. Ritter: to Western sales mgr. J. J. 
McDermott becomes Mr. Ritter’s as 
sistant. 


Richard E. Wimmer: to div. sales mer., 
New York, Hayssen Mfg. Co., Sheboy 
gan, Wis. 


Jack W. MeMorrow: to asst. products 


sales mgr., beer and carbonated-beverage 
cans, Continental Can Co., New York. 


Vernon D. Duke: to mgr. of customer 
services, Dixie Wax Paper Co., Dallas. 


John D. Upp: to mgr., market develop- 
ment, Berkeley, Calif., branch, The 
Dobeckmun Co., Cleveland, a div. of 
The Dow Chemical Co. D. H. Kerr: to 
Northeast district sales manager. 


Peter Zack: to newly created post of 
div. mgr. of mfg., Atlantic Div., National 
Can Corp., Chicago. 


George B. Skinta: to v.p., Owens-Illi- 
nois Glass Co., Toledo, O. Mr. Skinta is 
gen. mgr, of O-I’s Libbey Glass Divi- 
sion. 


C. R. Scott: to plastics sales mgr., New 
York, Phillips Chemical Co., sub. Phil- 
lips Petroleum Co., Bartlesville, Okla. 
L. A. Grundy succeeds him as New 
England district plastics sales manager. 


David W. Lynch: to sales mgr., national 
accounts, Vulcan Steel Container Co., 
Birmingham, Ala. 


Edward C. Richardson: to div. sales 
mer., Chicago, U. S. Industrial Chemi- 
cals Co., div. National Distillers & 


Chemical Corp., New York. Mr, Rich 
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whatever your product... 





PACKAGING MACHINE 


there is a place where 


CI “SILICONE 
FLUID SPRAY 


WILL CUT ‘i ga a ti | 
YOUR COST ie 


IMS SILICONE SPRAY will cut your scrap and stoppage rate—Save 
You Money! Try it on your packaging line—you'll see why almost 
overnight this amazing anti-stick material has become a necessity 
in the modern high-speed packaging field! 


PRICES: $ 2.00 Per Sample Can Delivery FREE 
$ 18.00 Per Unbroken Dozen Anywhere in 


$197.40 Per Unbroken Gross he 2k 








INJECTION MOLDERS SUPPLY CO. Rizzumg os los an am 


3514 Lee Road Cleveland 20, Ohio 
WYoming 1-1424 








FOLDING cartons: “= 
CORRUGATED BOXES 
SOLID FIBRE BOXES 


; 0 R SPECIALTY PAPERBOARDS 


FIBRE WALL BOARDS 


BO XE 


NZonneut 


PAPERBOARD PRODUCTS CO. 
MILWAUKEE 1, WISCONSIN 
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ardson is succeeded as Boston sales div 


mgr. by Jesse H. Hallowell. 


A. N. Stull: to asst. v.p., technical serv 
ices, Borden Chemical Co., New York. 
Maurice S. Letourneau: to district sales 
mgr., New York, Polyco-Monomer Dept 
Mr. Letourneau will supervise sa'es of 
Borden’s polymers for the paper, adhe 
sives and other industries 


John K. Biron: to gen. sales mgr., Neat- 
way Products, Inc., Minneapolis, The 
company makes square plastic contain 
ers for retai! food products 


Gordon O. Fraser: to v.p., export sales 
div., American Machine & Foundry Co,,. 


New York 


Walter Hamilton: to director and v-p., 
( rescent Ink & ( olor ( 0. of Georgia. 
Atlanta 


Appointments 


William H. Stevenson: to district sales 
megr., Metropolitan New York, Paper 
Container Div., Continental Can Co., 


New York 


Donald C. Meizhan: to design director 
Chicago office, Schmidt Lithograph Co., 


San Francisco 


Howard G. Mellen: to sales and mat 
keting engineer, Photomation, Inc., 


Bergenfield, N. J. 


Frederick H. Schmerling: to design di 
rector, packaging and graphics div., 
Schnur-Appel Design Consultants, 
Short Hills, N. J 


Obituaries 


Carle C. Conway, who retired in 1950 
is board chairman of Continental Can 
Co., New York, died Aug. 18. He was 
81. Mr. Conway was elected v.p. and a 
director of Continental Can at the time 
of its incorporation in 1913. For a period 
of 24 years prior to his retirement, he 
served successively as pres. and board 
chairman of the company 

Mr. Conway was a principal founder 
of the Can Mfrs. Institute, and spon 
sored a number of important research 
activities by that organization and by 
the National Canners Assn. He also 
1ided in the establishment and develop- 
ment of packaging manufacturers in 


many foreign countries 


Frank W. Egan, founder and chairman 
of the board of Frank W. Egan & Co.., 
Somerville, N. J., died July 29. He wa 
67 years old. Mr. Egan was an authority 
on paper coating and laminating. He 
was a member of the Technical Assn 
of the Pulp & Paper Industry 


Charles F. Schokmiller, production di 
rector of Grove Laboratories, St. Louis, 
is dead at the age of 59. He served with 
the company for 25 years. Mr. Schok 
miller had been a director of the Pack- 
aging Institute since 1955. He was ac- 
tive in PI’s Production-Line Committees, 
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For gleaming beauty 
that sells and saves... 


aerosol 
bottles o 


ZYTKEL 


nylon resins 


Metalized in gleaming gold, this aerosol bottle 
for cologne combines consumer appeal with 
practicality. (By the National Plastic Products 
Company, Odenton, Maryland, for General 
Beauty Products, Inc., a division of Coty.) 


Beautiful aerosol bottles made of Du Pont zyrex nylon resins offer the eye-catching consume! 
appeal of built-in color or gleaming metalized finishes, plus light weight that saves in shipping 
costs. Noted for their extreme toughness and strength, zyTEL resins are also impermeable to 
propellents and inert to chemicals found in most personal products. Aerosol bottles of zyTE! 

resins are tough and durable. . . virtually shatterproof even when dropped on hard bathroom floors. 
Production advantages are many—ZYTEL resins are available in an easily extrudable 


POLYCHEMICALS 


form for blow molding . . . or two injection-molded sections may be spin-welded. DEPARTMENT 


Whatever your needs in an aerosol container, it will pay you to consider the 

design advantages offered by zyTEL nylon resins. For more information, 

write: E. I. du Pont de Nemours & Co. (Inc.), Advertising 

Department, Room Z-2810, Wilmington 98, Delaware ital 


FOR BETTER LIVING THROUGH CHEMISTRY 
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PILFER ) PROU! 


handsome and Pilferproof in their Alcoa 
Aluminum CapS These caps end tampering. Customers know 


they’re getting your product at full strength and purity. This guarantee of 
undiluted quality attracts repeat buying. The rich gleam of Alcoa® Aluminum 
mirrors that quality, pulls pick-me-up sales. You’il be surprised at how favor- 
ably Pilferproof caps compare in price with the closures you’re now using. 


For full information, call your local Alcoa salesman, or V. 


ALCOA 


write: Aluminum Company of America, 1729-K Alcoa ; nee F 





eae ‘ : CLOSURES 
Building, Pittsburgh 19, Pennsylvania. peeme ene ree 


For exciting drama watch ‘‘Alcoa Theatre,” alternate Mondays, NBC-TV, 
and ‘‘Alcoa Presents,’’ every Tuesday, ABC-TV 
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4 
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No “leakers’” with tailor-made Roll-On 
Pilferproof Caps. Alcoa’s Roll-On ma- 
chine rolls bottle threads into each blank 
cap for perfect fit, hermetic seal. It 
embeds bottle lip firmly into liner. Cap 
is never turned, liner is never scored. 


Telltale locking bands reveal tampering 
at a glance. Caps cannot be removed 
without breaking the small bridges that 
seal bands and caps together. 
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Caps open easy, reclose tight. Bridges 
that join locking bands break with a 
slight twist. Precision Roll-On threads 
unscrew smoothly, make a snug, leak- 
proof reclosure. 


They top off bottles brilliantly. Pilfer- 
proof caps can be finished in any color 
or lithograph patterns, take embossing 
and printing. ‘‘Shaving”’ highlights them 
brightly. 





Planned Packaging moves merchandise 


This tree may help you sell your product in 1989 


Thirty years from now, this seedling—and millions of 
others planted this spring for Packaging Corporation 
of America—will be made into packages that will 
give your products complete protection . . . extra 
sales appeal. Meanwhile, these trees will provide 
shelter for wildlife, recreation areas for sportsmen 
and play an important part in America’s 


vital conservation of natural resources. 


Long-range planning of timber reserves 

is but one of countless ways in which 
Packaging Corporation of America’s concept 

of Planned Packaging, implemented through 
integrated national facilities produces better 
packaging . . . more sales. Whether your require- 
ments are large or small, regional or national, 


we welcome the opportunity to help you. 


Packaging Corporation of America 


Administrative Offices: Grand Rapids, Michigan; Quincy, Illinois; Rittman, Ohio 


Cartons + Containers + Displays » Egg Packaging Products + Molded Pulp Products + Paperboards 
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NEI WI 10 OF 
Birds Eye Green Peas... best 
known waxed paper overwrap 
in the frozen food field . . . is 
produced in four colors by four 
different printers... from 


Intaglio cylinders. 


Duplicate cylinders 
—for 4 different printers! 
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The familiar Birds Eye Green Peas 
waxed paper overwrap is printed in 
gravure by four printers, from duplicate 
sets of cylinders engraved in New York 
by Intaglio Service. 

The biggest packer in the frozen food 
field is assured of uniform wrappers from 
different printing plants by using Intaglio 
cylinders. And gets as many as 81,000,000 
Birds Eye wrappers from a single set. 

Intaglio, specialist in fine gravure for 
packaging, has developed craft techniques 
which help your wrapper or label to stand 
out at the point of sale... make friends 
and customers for your product. 

Intaglio cylinders are precision-etched 
by skilled craftsmen for best reproduction 
on paper, board, vinyl, cellophane, foil or 
other materials. And have a longer life, 


produce more impressions, than electros. 

Intaglio is easy to use. We start with 
the original art, layout, text proofs—and 
deliver cylinders in as many sizes as 
required. And supply high-fidelity proofs 
for the guidance of the printer. 

For better packages, and better sales, 
many leading mass product manufacturers 


have turned to gravure—and Intaglio. 


Wiru more than 500 skilled personnel 
(35% on Intaglio’s staff ten years or 
longer) ...four entirely new plants in the 
past three years...conveniently located to 
facilitate service in New York, Chicago, 
Detroit, and Cincinnati... Intaglio merits 
your choice for the best in packaging or 
publication gravure. 


Our seven offices are at your service. 


| ntagl IO SEFrVICE corPorATION 


America’s First Gravure Servicers 


305 East 46th St., New York, New York—1828 Lewis Tower Bldg., Philadelphia— 


731 Plymouth Court, Chicago—40 Hague Ave., Detroit 


309 Pine St., San Francisco— 


1932 Hyperion Ave., Los Angeles—126 West McMicken Ave., Cincinnati 
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new films are claimed to incorporate excellent sparkle, 
clarity and gloss, along with polyethylene’s characteristic 
toughness and preservative qualities. They are printable and 
have the stiffness required for machinability. According to 
the supplier, the films have been extensively field tested on 
all applicable wrapping machinery, and have been found to 
work well. Chippewa Plastics Co., Chippewa Falls, Wis. 


Combination case packer and sealer 

New from Thiele Engineering is a combination case-packing 
and sealing machine. Measuring 4 ft. wide by 12 ft. long, 
it requires as little as 25% of the floor space normally 
needed for separate machines, the supplier says. The unit 


| 


can accommodate paperboard cartons, cylindrical metal cans 
or glass containers. Individual containers are delivered by 
input conveyor to an assembly table for automatic grouping 
in 12’s or 24's. The operator then slips a set-up shipping 
carton over the case load and slides it onto the case- 
assembly line for automatic folding, gluing and compression. 
Speed is regulated automatically and ranges from 5 to 15 
cases packed and sealed per minute, says the manufacturer. 
Thiele Engineering Co., 556 Seventh Ave., Minneapolis 11. 


Permanent lacquers for cellulose acetate 
Quick-drying synthetic lacquers that are reported to alter 
surface polarity of cellulose acetate for permanent adhesion 
without special surface preparation are announced by 
Schwartz Chemical. According to the supplier, basic resins 
used in the lacquers provide non-toxic, waterproof, slow- 
burning properties that make them suitable for permanent, 
colorful coatings on food packages. Called Rez-N-Lac A12, 
the lacquers are formulated for simple spraying of all stand- 
ard transparent and opaque colors. Spraying time ranges 
from 1 to 5 min., according to thickness and finish required. 
Finishes are said to be unaffected by oils. Schwartz Chemi- 
cal Co., 50-01 Second St., Long Island City 1. 


Dry-offset and die-cutting press 

Printing Material Corp. is offering a new roll-fed dry offset 
printing and die-cutting press, available in two to six 
colors. It is designed for large-quantity production of multi- 
color printed blanks for folding cartons, slide boxes, cups 
and other containers. Among the operations it performs are 
single-color and multicolor printing, embossing, creasing, 
scoring, die cutting and stacking of finished blanks in pre- 
determined quantities, An illustrated brochure describing the 
new press is available on request to the supplier. Printing 
Vaterial Corp., 350 Hudson St., New York 14, 


Strong new C-flute corrugated board 


A new type of C-flute corrugated board, claimed to offer up 
to 17% greater resistance to flat crush than conventional 
C-flute, has been developed by Owens-Illinois. The company 
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reports that a change in design of the flute contour is the 
key to the board’s greater strength. Other features also are 
cited for the board, They include: better runnability, be- 
cause the flute has fewer high and low corrugations; sub- 
stantially improved printability, credited to the board’s 
greater rigidity, and—for the same reason—more positive 
folding during automatic assembly operations. The S. M. 
Langston Co., designer of the original roll cutters required 
to make the special corrugating rolls, has been designated 
by O-I to use them in making rolls for other companies. 
Owens-Illinois Glass Co., Toledo 1. 


Bottle uncaser for 5- and 6-wide cases 

Atkron reports that it has developed a new, wide-head adap- 
tation of its Atkron Dumore universal uncasing machine, 
designed to handle bottles in 5- and 6-wide cases. Said to 
be capable of bottle-uncasing speeds up to 40 cases per 
minute, the machine has interchangeable metal-finger as- 
semblies that accommodate bottle sizes from 6 to 32 oz. All 
standard shipping cases and paperboard carry-home cartons 
can be handled. Change-over for different bottles and cases 
can be accomplished in 15 min. or less, says the supplier. 
In machine operation, opened cases enter the uncaser under 
a flap plow, which turns back the flaps so they will not 
interfere with the finger assemblies. An infeed timer re 
leases the cases to a pusher-bar chain which moves the cases 
toward the finger-assembly belt chain. At the proper mo- 
ment, a cam opens the fingers and causes them to close on 
the necks of the bottles, pulling them smoothly out of the 
case. Atkron, Inc., Cuyahoga Falls, O. 


Brighter white packaging paper 

Brown Co. reports that its supercalendered Nibroc white 
coffee-bag paper stock has been given additional brightness 
through a new bleaching process. The supplier says that the 
increased brightness has been developed in response to the 
growing trend toward more white space in packaging for 
self-selection outlets. The paper, which is claimed to be ex- 
ceptionally printable, also is suggested for use in the pack- 
aging of baked goods, sugar, dry dog food and other prod- 
ucts. Brown Co., 150 Causeway St., Boston 14. 


High-speed, versatile labeler 
A semi-automatic labeling machine claimed to be particu 
larly adaptable to irregularly shaped containers and prod- 
ucts is being offered by Potdevin. The company is U.S. dis- 
tributor for the 
new Autorex ma- 
chine, made by 
Rawsons, Ltd., 
Kent, England. 
Available in con- 
ventional - adhesive 
and _siheat-seal 
models, the unit 
labels glass, metal, 
plastic, paper- 
board and other 
types of container 
of varying sizes 
and shapes. Label- 
application 
is reported to 
range from 1,200 
to 2,000 labels per hour. Labels are applied in either of 
two wiping movements. They are: side wiping (on round 
and rectangular containers) and press wiping (on panels 
or irregularly shaped containers). Change-over to either 
wiping movement requires no tools and is said to be a 


speed 
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To give the housewife “instant” Mashed 
Potatoes with all the natural flavor 
goodness of “home” cooking, R. T. 
French pack their dehydrated product in 
“STAY-FRESH" pouches made from a 
Thileo grade that combines bleached 
white super-caiendered Pouch paper 
with foil and Polyethylene. 


“STANT Coca 
a 


TE aw j 
2 wor: — 
HOCOLATE 
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To preserve the true richness and flavor 
of powdered chocolate and to prevent its 
“caking” over indefinite shelf-life peri- 
ods, Servit Foods Co. package their prod- 
uct in heat sealable pouches made from 
a special Thilco Poly-coated, super- cal- 
endered grade. It is furnished flexo- 
printed in a two-color combination. 


Favorite packaged food with housewives 
everywhere is Kitchen Arts’ complete line 
of Py-O-My Pie, Cake and Muffin Mixes. 
Basic ingredients are pouch-packaged in 
papers by Thilco that combine the finest 
quality super-calendered, pouch grade 
with polyethylene. Sales message is fur- 
nished Print Decorated by Thilco. 


Thilco’s ingenious paper combinations 


for keeping foods 


offer radically new marketing solutions 


The delicious flavors of E-Z Jell dessert 
powders are preserved for freshness and 
prevention of ‘‘caking"’ by o special 
Thilco multi-grade package liner that 
combi wax coatings with heavy wax 
laminated bleached krafts. It folds and 
seals excellently on automatic machines 
without cracking, flaking cr M.V.T. loss. 





From dog chow to breakfast cereals, 
Purina products go to market safeguarded 
for factory freshness, flavor and crispness 
in Thileo’s amber-waxed carton liner 
R-32 — one of the lowest M.V.T. waxed 
paper grades in the packaging field. It 
also features unusually high tear strength 
— excellent heat seclability. 


The types of food packaging papers 
Thilco can furnish are unlimited, 
indeed! Our complete integrated 
mill facilities make it possible for 
us to supply protective grades in 
endless combinations of glassines, 
greaseproofs, waxed thermo- 
plastics, foils, cellophane, poly- 
ethylene and others, as well as bulk 
packaging papers and heavy duty 
shipping wraps to fulfill your 
most exacting needs. Remember, 
too, Thilco papers can be furnished 
PrRINT-DECORATED for identifi- 
cation and advertising value. 


Write for more 
information and Thilco’s 


- 7} 
Sytetl £ 
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Tell us your packaging problem and 
the protective objective you wish to 
attain. Chances are we've a packaging 
grade to fill the bill — but if not, 


we'll make one to your specifications. 
NEW YORK ® CHICAGO @ DETROIT @® BOSTON 


CLEVELAND ® CINCINNATI © CHARLOTTE 
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simple, rapid operation. Range of label sizes handled by 
the machine is % in. to 4% in. in height and % in, to 
4%4 in. in width. Container sizes range from 1 in. to 10 
in. in length and from 1% oz. to 20 oz. in capacity. Potdevin 
Machine Co., Teterboro, NJ. 


One-way soft-drink bottles 
Advantages to bottlers, retailers and consumers are claimed 
by Owens-Illinois for its new line of non-returnable glass 
bottles for the car- 
bonated - beverage 
industry. Accord- 
ing to the sup- 
plier, the contain- 
ers are lighter in 
weight than con- 
ventional one-trip 
bottles. Height re- 
duction and im- 
proved design are 
cited as making 
possible the lighter weight. The new stippled-surface con- 
tainers are available in six sizes (four are shown in the 
accompanying photograph): 10-0z., 12-0z., 16-0z., 24-oz., 
28-0z. and 32-0z. Bottle height ranges from 6% to 9% in. 
Carriers holding the smaller-size containers can be stacked 
two high in most refrigerators, says the supplier. The words 
“no deposit, no return” are blown in the shoulder of each 
bottle. Owens-Illinois Glass Co., Toledo 1. 


Resin for use in paper coatings 

A resin suggested for use in adhesives, paper coatings, sur- 
face coatings or as a beater additive in paper manufacture 
has been developed by Shawinigan Resins. Designated Resin 
D-243, it is a borax stable polyvinyl acetate-dibutyl maleate 
copolymer emulsion. It is said to combine borax tolerance 
with a high degree of compatibility with organic solvents. 
In addition, says the supplier, the resin has superior flow 
characteristics, excellent freeze-thaw and mechanical sta- 
bility. Film cast from the resin is reported to have improved 
forming characteristics and low-temperature flexibility with- 
out the requirement for additional plasticization. Shawini 
gan Resins, Springfield, Mass. 


Dispenser for steel strapping 
New from A. J. Gerrard is a metal dispenser for heavy-duty 
flat steel strapping. The operator simply sets dials on the 
machine to select length and 
quantity of straps desired. 
The unit—called the Model 
440 Bulkbinder Dial-A-Band 
automatically cuts the 
lengths and number called 
for. Among the features 
cited for the device are that 
it eliminates guesswork, 
saves time and reduces 
waste. The electrically oper- 
ated unit is adjustable to 
accommodate %4-in., 114-in. 
or 2-in. flat steel strapping 
in ribbon wound coils. Additional details, including litera- 
ture describing the dispenser, are available from the sup- 


pler. A. J. Gerrard & Co., Melrose Park, Ill. 


New silk-screen printer 

Now being made available by Process Screen Mfg. is a silk- 
screen printing machine for decorating 5-gal. pails, with or 
without bails. The supplier’s new unit, the “Hi-Speed 5,” 
can be operated by one, two or three men, depending on 
production requirements. The machine features a sliding 
drum carriage, so it can be loaded and unloaded from either 
side at the same time another drum is being printed. Photo 
Process Screen Mfg. Co., 409 S. 11 St., Philadelphia 47. 
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Stackable automatic style paper bag 

Easy stackability, for more effective display of products on 
retail shelves, is among the features cited by Arkell & 
Smiths for its new automatic style flat-bottom paper bag. 
Made up of three wax-laminated plies, the semi-rigid bag 
is claimed to have unusual strength. The bag, designed pri- 
marily for the packaging of chips, is reported to be unusu 
ally resistant to the transmission of cooking oils. A dead-fold 
positive reclosure is designed to maintain product freshness 
for longer periods of time. The bag can be anti-oxidant 
treated to further enhance its keeping qualities, says the 
supplier. Arkell & Smiths, Canajoharie, N.Y. 


Polyethylene drum with resealable closure 
Newly available from Jasper Bag is a 5-gal. polyethylene 
drum, self-contained in its own fibreboard box and equipped 
with a resealable closure. Called the Jasperdrum, the con- 
tainer is suggested as a one-trip shipper for milk, vinegar, 
other liquid foods and liquid chemical products. Its light- 
ness and durability offer economy and protection, the sup- 
plier notes. Bottom and sides of the polyethylene container 
are 12 mils thick; the top is 15 mils. A flexible spout, which 
uses a sealing plug rather than a built-in diaphragm, is heat 
sealed to the plastic drum, forming the closure. Jasper Bag 
Inc., 4511 Lorain Ave., Cleveland 2. 


Latex for pigmented paper coatings 

A latex for pigmented paper coatings, claimed to offer im- 
proved adhesive strength and less foam, is being offered by 
Koppers’ Plastics Div. Known as Dylex Latex KCD-154, it 
is reported to have as much as 50% greater film strength 
than conventional styrene-butadiene latices, resulting in 
better pigment binding and increased pick resistance of the 
coated sheet. Improvements, says the supplier, have been 
achieved by carefully adjusting the emulsifier content and 
by fortifying the polymer during polymerization. The mi- 
nimal foam which forms during agitation with other coat 
ing ingredients is said to dissipate rapidly. Koppers Co., 
Inc., Plastics Div., Koppers Bldg., Pittsburgh 19. 


Designed for partial coating of stock 

New from Union Tool is an automatic roller coater designed 
for partial coating of stock in a predetermined location, The 
Pop-Up Top Coater, as it is called, combines electric eye, 
limit-switch control and variable timers to apply the coating 
in exactly the spot desired. The new unit is said to be adapt- 
able to virtually any fluid coating job on any flat surface. 
It is furnished with roller lengths from 12 to 108 in. The 
timers can be set for various lengths, or they can be set to 
give skip coatings in a variety of patterns, the firm reports. 
Union Toel Corp., Warsaw, Ind. 


Multiple sorting at high speed 

U. S. Engineering offers a multiple-sorting machine for high- 
speed sorting of such items as tablets, capsules, buttons and 
other small parts. Depending on part size and shape, says 
the company, the new machine will sort in increments of 
0.001 in. at rate of 7,000 to 12,000 pieces per minute. The 
machine consists of a large bulk hopper and five vibratory 
feeders which feed the product at a controlled rate to sort- 
ing rollers. The rollers have an adjustable taper so that the 
product can be sorted for any desired dimension within the 
machine’s range. Two take-away conveyors are provided: 
one to receive and discharge undersize parts, the other to 
receive and discharge parts within the acceptable range. 
Oversize parts are discharged over the ends of the rollers. 
U. S. Engineering Co., 40-24 22 St., Long Island City 1. 


Electronic container-testing device 


No springs, balance beams or counterweights are used in 
Gaynes Engineering’s new electronic container tester for 
compression and tension testing. The new unit, CT10-446, is 
all steel. It has a capacity to handle containers up to 4 by 
4 by 6 ft. It has two heavy-duty screws that raise or lower 
the top platen to apply force to the test load. The moving 
platen is driven by a motor that permits infinite variations 
in speed, down to 0.100 in. per minute. The platen has a 
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CrAWY 1] .CFFRR ID GIVES LOCAL SERVICE 


ALL OVER THE PACKAGING MAP 


At every important packaging crossroads, coast to coast, 
there’s a Gaylord Container plant or office to serve you. 
Your inquiry brings a quick reply — with no detours 
through channels or over mountains of red tape. 


Avoid the byroads. Take the high road to full packaging flexibility. 
Go Gaylord. Call your friendly nearby G-Man today. 


HEADQUARTERS, ST. Louis 
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gauge and pointer for fast setting to test height. All controls 
for operating the testing unit are mounted on a master-con- 
trol console. An electronic recorder charts the exact force 
applied and records the pressure-vs.-deflection curve on a 
synchronized chart traveling at platen speed. Gaynes En- 
gineering Co., 1612 W. Fulton St., Chicago 47. 


improved glassine and greaseproof 

Hamersley Mfg. Co., manufacturer of glassine and grease- 
proof papers for food packaging and other applications, re- 
ports that it has completed a modernization program on 
one of its papermaking machines, The supplier says it is 
now geared to furnish better service and quality of grades 
made in the past on this machine, and that new grades are 
available in heavier basis weights and with improved sur- 
faces. Hamersley Mfg. Co., Garfield, NJ. 


High-speed bottle labeler 

Geveke & Co. has been named U.S. distributor for the Fair- 
way labeling machine, manufactured by Morgan Fairest 
Ltd., of Sheffield, England. The new unit applies body and 
neck labels (including wraparound labels) to a variety of 
bottle sizes and shapes. Labeling speeds up to 160 bottles 
per minute are claimed. A continuous-motion machine, the 
new unit features straight-through feed and an automatic 
no-bottle, no-label device. Bottle and label size change-over 
is reported to require 30 minutes. Another model, the Cy- 
clone, is available for body labeling only. Its speed is rated 
at 400 a minute. Geveke & Co., 25 Broadway, New York 4. 


Pearl polypropylene for containers 

Pearl polypropylene—for use in the manufacture of closures, 
containers, cosmetic cases and other items—is being mar- 
keted by Plastic Materials & Polymers. The supplier reports 
that the thermoplastic material combines attractive pearl 
appearance with hardy, low-cost polypropylene. The pear! 
essence, compounded with the resin, is claimed to be non- 
toxic. Plastic Materials & Polymers, Inc., Hicksville, LI. 


Fast corrugated and solid-fibre press 

A new 42-by-62-in. corrugated-board and solid-fibre cutting 
and creasing press is available from Thomson-National. 
The Bobst SPO 1575 Autoplaten, which has no stripping 
stations, offers press speeds up to 4,500 sheets per hour, 


says the supplier. It features a pivot-in-place cutting chase 
which can be pulled out horizontally and turned over for 
access to makeready. There is no need to remove the chase 
from the press, Cutting, creasing and stripping makeready 
can be performed off press for one job while another is 
being run. The new unit handles corrugated stock up to 
3g-in. thick and fibreboard in all standard thicknesses. 
Thomson-National Press Co., Franklin, Mass. 


instrument detects shipment shock 

An inexpensive shock-detection system, designed to protect 
shipments of delicate equipment and fragile instruments in 
transit, has been developed by Inertia Switch. The supplier’s 
new unit is called the V-Dot Indicator. It has only one mov- 
ing part, an indicating ball held in center position by a 
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controlled magnetic field, set in the factory to withstand 
normal handling and shocks up to a pre-set standard, A 
shock greater than the allowable maximum dislodges the 
ball from the center of the device and traps it against the 
unit’s circular edge. It can be moved back to center only by 
breaking the lead inspector’s seal and opening the case. 
Inertia Switch, Inc., 311 W. 43 St., New York 36. 


Increase in die-cutting capacity 

A 25% increase in die-cutting capacity has been built into 
the two largest models in its line of presses, reports Thom- 
son-National. The company’s new 44 x 66 AC-DM and 38 x 
54 AC-DM each feature 100 tons die-cutting capacity. This 
increased power, says the supplier, is the result of several 
new features, including a heavier platen shaft, air clutch 
design and helical gears with thrust pads. Double microm- 
eter adjustment permits each side of the platen to be in- 
dividually adjusted in increments as small as one-sixth of a 
thousandth of an inch. This adjustment feature is claimed 
to make for faster makeready and longer cutting-rule life. 
Thomson-National Press Co., Franklin, Mass. 


Two automatic variable sheeters 

Two new machines have been added to Rosenthal Mfg. Co.’s 

“Wrap-O-Matic” line of packaging machinery. They are 

automatic variable sheeters for single-faced corrugated 
(shown) and for 
polyethylene film. 
The former auto- 

feeds, 


scores 


matically 
cuts and 
single-faced corru- 
gated. The push- 
button operated 
unit will deliver 

any size sheet 
from 6 to 96 in. long. For wrapping operations, it can be 
set to deliver any four predetermined lengths of corrugated. 
Sizes can be changed instantly. The machine can handle 
rolls up to 48 in. wide. An optional scoring device will pro- 
duce any type of tube, sleeve or insert, says the supplier. 
Designed to speed up overwrapping operations, the com- 
pany’s variable sheeter for polyethylene film cuts and feeds 
automatically. Four different sizes of sheet can be cut and 
fed to the unit’s wrapping surface, on which is mounted 
a sealing attachment. Details on the machines are available 
from Wilcar Corp., 110 N. Franklin St., Chicago 6. 


Corrugated shipper for large mirrors 

Such fragile and difficult-to-handle products as large mirrors 
and pictures can be shipped safely and at less cost in a new 
specially designed corrugated container, says Hinde & 
Dauch, Called the Shur-Way Adjustable, the one-piece con- 
tainer adjusts to hold any size mirror up to 48 by 36 in., 
from % in. to 2% in. thick. Included as part of the new 
shipper are metal bars which hold the contents firmly in 
place. They are cushioned by two corrugated separation 
pads and three bottom cushioning pads. For further details, 
contact Hinde & Dauch Div., West Virginia Pulp & Paper 
Co., Sandusky, O. 


Polystyrene-to-polystyrene adhesive 

Logo Adhesive R-703 is a fast-acting solvent adhesive for 
bonding polystyrene to polystyrene. Offered by Bee Chemi- 
cal Co., the adhesive reportedly remains largely unaffected 
by high humidity and also resists frosting in the tray during 
use. According to the supplier, it provides an almost in- 
stantaneous set, thereby virtually eliminating the need for 
clamping devices. Bee Chemical Co., Logo Div., 12933 S. 
Stony Island Ave., Chicago 33. 


Compact new hot-air oven 

Comac Engineering has developed a compact hot-air oven 
that is claimed to offer extreme efficiency in drying opera- 
tions. A feature of the oven is a patented Double Air Jet, 
made of aluminum, that impinges two opposing high-velocity 
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Speed Packaging— 
Fill Direct from 
Original Drum! 


HAMMER 


Graco’s Fast-Flo Pump speeds 
packaging of fluids — moves 
material direct from drum to 
filling operation. Accurate 
meter control can deliver 
exact amount as required. 
Lightweight Fast-Flo is easi- 
ly changed from drum to 
drum without slowing assem- 
bly line. Pump uses air only 
when delivering fluid. Can 
empty full size drum in less 
than three minutes! 


FREE IDEA BOOK 


Send for more information 
about the amazing Graco 
Fast-Flo pump that’s suited 
for large or small packaging 
volume. The economical Fast- 
Flo can transfer, agitate and 
dispense. Use it for a supply 
pump, for mixing or spray 
ing. It handles fluids as thin 
as alcohol — as thick as glue. 
Here's the pump that can 
save you money! 


Taiior-Made Papers for 
Protective Packaging for High Speed 
Automatic Machine Operation 


GLASSINE for METALLIZING 

and BOARD-LINING-LAMINATING 
SPECIALLY WAXED SINGLE PLY 
and LAMINATED GLASSINE for 
HEAT SEALING UNIT PAKS 


GLASSINE and GREASEPROOF 
for CONVERTERS 


Transparent 
Opaque 
Colors 


for— 

Crackers 

Cookies 

Doughnuts 

° Candies 

White Chips 

Amber Food Mixes 

s Powders 

Plain Nuts 

Waxed Snacks 

< Coffee 

Quilon Tea 

Plastic 

Treated 


Laminated 


for— 
Bags 
Boxes 
Cups 
Corrugated 
Envelopes 
Liners 
Trays 
Tubes 
Unit Paks 
Wraps 


82 Years of Quality and Service 


GRAY COMPANY, INC. 
1020 Graco Square 
Minneapolis 13, Minnesota 


SHOWS GRACO PUMPS 
FOR EVERY NEED. 
SEND FOR IT TODAY! 
(See Phone Book Yellow Pages, Spraying, for Graco Suppliers) 


AMERSLEY MFG. CO. 
PAPERMAKERS 








TUCK-O-MAT LINE vy... 


FOR SHORT RUNS OR CONTINUOUS PRODUCTION 


The TUCK-O-MAT Model 50 is a reliable, general 


purpose carton set-up machine...a real workhorse of 
Model 54L 


the cartoning line. Hundreds of installations prove that it offers Convey-O-Mat 


more versatility, handles a wider range of carton sizes, 
allows more adaptations...all at speeds 
up to 75 cartons per minute. 


BIVANS will out-perform, 
out-last any comparable 
equipment on the market 
today. Write today for 
complete details or a 
demonstration. 


Model 518 L 
Carton Closer 


Call our distributor today to see a 
Bivans installation near your own plant. 





BIVANS a CORPORATION 


2431 Dallas Street, Los Angeles 31, California 


Distributed by: New Jersey Machine Corp., Hoboken, 
Cincinnati, Chicago, Los Angeles 
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STRAWBERRY 
Re a 


Printing cigarette packages calls for faithful reproduction of the design plus a fast, 
flexible delivery schedule. That is why P. Lorillard Company chooses Strawberry Hill 
Press to print its “soft packs” for Kent, Newport and Old Gold cigarettes. 
With the largest battery of five- and seven-color gravure presses in the New York area, 
Strawberry Hill prints these packs, maintaining excellent, uniform printing quality 
and giving the economies of high speed. 
Strawberry Hill produces foil and paper wraps and labels and fine color printing— 
either by gravure or letterpress. 
Phone or write for a quotation. 
Some Strawberry Hill Customers 
Anheuser-Busch, Inc. * P. Ballantine & Sons * The Borden Co. + Cities Service Co + Colgate- 
Palmolive Co. * Hershey Chocolate Corp. * Lever Bros. Co. * P. Lorillard Co. * National 
Distillers & Chemical Corp. * Pepsi-Cola Co. * Philip Morris Inc. * The Procter & Gamble Co. 
S| 
p 
S'TRAWBERRY 
HILL PRESS, INC. 


23-02 49th Avenue, Long Island City 1, N. Y. * The leading source for gravure foil printing in New York City 
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cold or hot air streams in an adjustable angle against the 
web. According to the supplier, this unit makes it possible 
to evaporate explosive fumes safely in lacquering and coating 
processes as well as in high-speed rotogravure printing. The 
unit also is suggested by the company for use as a single 
inter-color dryer in small flexographic presses or, in batteries 
of 10, to dry coatings and lacquers on metal, paper, film, 
foil and other materials. Additional details are available from 
the supplier. Comac Engineering, Greenwich, Conn. 


Machine for labeling round containers 
Long & Co, reports the availability of a new automatic label- 
ing machine for round containers. The company’s Model 
1-A applies both 
spot and wrap- 
around labels to 
containers ranging 
in diameter from 
1% to 7 in. The 
unit—which is 
claimed to offer 
initial economy— 
features automatic 
escapement, pres- 
sure roll and large 
label reservoir. It 
will feed, label 
and eject contain- 
ers at a speed of 
36 per minute, ac- 
cording to the supplier. No change-over parts are required 
in applying wraparound or spot labels. Also available from 
the manufacturer are a semi-automatic labeler for round 
containers and one for cans with bails and ears. Long & Co., 
4125 Hayward Ave., Baltimore 15. 


Rigid aluminum-foil containers 

A new line of rigid aluminum-foil pan containers for food 
packaging has been introduced by Cochran Continental. The 
new containers are supplied in foil thicknesses of 0.0035 in, 
Flanges are beaded. The containers can be overwrapped or 
closures can be applied, depending on customer require- 
ments. The new containers in the supplier’s line are: an 
oblong pan with 16-0z, capacity, designated the No. 453; an 
8%4-in. square, general-purpose cake and pastry pan (No. 
188 and 488-R), with a slant depth of 1% in., and a round 
shallow container °s in. deep, with a 9-in. bottom (No. 596). 
Cochran Continental Container Corp., sub. Anaconda Alumi- 
num Co., Robards Lane, Louisville, Ky. 


Pressure filler for motor oil 

Designed specifically for use by packagers of motor oils is 
Packer Machinery’s Model PGP-1 pressure-filling machine. 
The device has eight filling heads, to accommodate as many 
2-gal. “F”-style cans. Fill time (using 30 weight motor oil) 
is one minute, says the supplier. The new machine is simi- 
lar to the company’s gravity filler, with the addition of a 
centrifugal pump and motor for pressure filling. Inter- 
changeable nozzles are available for adapting the machine 
to the filling of 1-gal. cans. Packer Machinery Corp., 109 


Fourteenth St., Brooklyn 15. 


Acetate sleeve and paperboard tray 

Visibility and rigid strength are among the advantages 
cited by National Plasticrafters for its new Push-Pak tray- 
and-sleeve box for small parts. The sleeve is made of seam- 
less, extruded acetate. The tray, made of heavy paperboard, 
can be printed to customer specifications, The complete unit 
is available in any size, shape or form required, says the 
company. Cost of the re-usable container is claimed to be 
extremely low. Opening and closing are effected simply by 
pushing the tray into or out of the sleeve. Additional data 
are available from National Plasticrafters, Sheboygan, Wis. 
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Bantam polyethylene-bag sealer 

Specifically designed for sealing small polyethylene bags 
is Plastic Welding’s new Weldotron Sealboy polyethylene 
sealer. The compact (12% in. long by 4 in. wide) unit seals 
up to and including a length of 8 in. It can be used for 
sealing other films as well as polyethylene, with sealing time 
ranging from 44 to 2 sec., depending on the film thickness. 
Plastic Welding Corp., 780 Frelinghuysen Ave., Newark 12. 


New line of paper cup packages 

Dixie Cup is now producing a new line of heavy-duty paper 
cup packages for commercial food packaging. The supplier’s 
Starflite line of wax-treated cups is designed for use by 
packers of specialty meats, dairy products, salads and other 
foods. Any type of closure—clear plastic, window or paper— 
can be used, says the company. The cups are available in 
half-pint, pint and quart sizes. Surface design is burgundy, 
red and white, with an over-all pattern of bursting flowers. 
{merican Can Co., Dixie Cup Div., Easton, Pa. 


Giant new offset press 

Claimed to be the world’s largest offset press is Miehle’s 
Model 54/77. It is available in one to six colors, accom- 
modating sheets ranging from 28 by 42 in. to 54 by 77 in. 
It can be run at speeds of 3,300 to 6,000 sheets per hour, 
the supplier says. Among the advantages cited for the new 
press are: lubrication-free air pumps on the feeder to pre- 
vent oil-soaked paper or paperboard sheets; positive sheet 
control; accurate front and side register, and double-strength 
printing cylinders. The Miehle Co., Div. Miehle-Coss-Dexter, 
Inc., 2011 Hastings St., Chicago 8. 


Speedy hydraulic clamp cutters 

Lawson Co. has added 50-stroke-per-minute heavy-duty hy- 
draulic clamp cutters in 46-, 52- and 55-in. sizes to its Pace- 
maker line. Knife speed is claimed to be 20% faster than 
that of comparable machines. Long, low shear angle results 
in an extremely smooth cut edge, no matter how high the 
lift or difficult the stock, says the supplier. Among the fea- 


tures cited for the-new unit are: a rear table slot-closing 
device to facilitate rear loading the lift; two-end knife pull 
utilizing a double-crank design; three-point knife-bar sup- 
port to prevent bowed or concave cuts, and double-overload 
and non-repeat safeties. Optional are an air-cushion device, 
an adjustable, flexible contour clamp that compensates for 
irregularities and an electronic spacer. The Lawson Co., Div. 
Viehle-Goss-Dexter, 2011 Hastings St., Chicago 8. 


Short-run marking machine 

Short-run marking of containers and other items is made 
simpler and more economical with its new Model 135A Com- 
panion manually operated marking machine, says Markem. 
The lightweight, portable unit will mark on flat, curved or 
irregular surfaces. Markem Machine Co., Keene, N.H. 


CORRECTION: The guaranteed cut-to-print accuracy of 
Champlain Co.’s new Cavalier Carton-Maker rotogravure 
press (see “Versatile New Rotogravure Press,” MopERN 
PACKAGING, Sept., 1959, p. 58) is 0.01 in., not 0.0001 in. 
The company is located in Roseland, N.J. 








The protection of family health 
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H. Mac Gregor Tuttle, Jr., 

has assumed the duties of 

exec. director of the Waxed 

Paper Institute and the 

Waxed Paper Merchandis- 

ing Council. He was for- 

merly exec. asst. to the 

pres. of the National Con- 

fectioners Assn., prior to 

which he was with Booz 

Tuttle Allen & Hamilton as a 
management consultant. Mr. Tuttle’s 
term of office with WPI began Sept. 1. 


National Canners Assn. has issued the 
revised fourth edition of “The Canning 
Industry,” a 44-page booklet describing 
the industry and its services to the con- 
sumer. The booklet, which implements 
NCA’s program to increase acceptance 
and consumption of canned foods, is 
being distributed to newspapers, maga- 
zines, radio and television, as well as 
to schools. 


An educational technical clinic for the 
aerosol industry will be conducted this 
month by the Aerosol Div. of Chemical 
Specialties Mfrs. Assn. Two programs 
are planned—one on Oct. 17 at the 
Hotel McAlpin in New York, the other 
on Oct. 24 at the La Salle Hotel in Chi- 
cago. Objectives are to provide the in- 


dustry with basic technical data on 
pressure-filling operations. Formulation 
problems and commercial filling methods 
and problems will be discussed. 


The new third edition of “Simplified 
Practice Recommendation— (R44-59) for 
Boxboard Thicknesses” has been made 
available by the Commodity Standards 
Div. of the U. S. Dept. of Commerce. 
The revised recommendation, requested 
by the National Paperboard Assn., has 
been effective since May 28. Copies of 
R44-59, at 10 cents each, may be pur- 
chased from the Supt. of Documents, 
U. S. Government Printing Office, Wash- 
ington 25, D. C. 


The University of Wisconsin’s second 
annual Industrial Packaging Institute 
will be held Oct. 29-30 at Madison. Top- 
ics to be discussed include aspects of 
industrial packaging and the increasing 
importance of plastics in packaging. For 
further details, write to Richard A. Mc- 
Cormick, Institute Coordinator, Univer- 
sity of Wisconsin, Madison 6, Wis. 


A series of 13 test methods recommended 
by the Technical & Specifications Com- 
mittee of the Pressure Sensitive Tape 
Council is now available in printed 
form. Copies, at $1 each, may be ordered 
from the Council’s offices at 1201 Wau- 
kegan Rd., Glenview, IIl. 


A one-day technical conference on “Plas- 
tics In Packaging” will be held Nov. 19 
in Berkeley, Calif. Sponsored by the 
Golden Gate Section of the Society of 
Plastics Engineers, the meeting will 
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feature a talk by McKay McKinnon, 
Jr., Food & Drug Administration chief 
for the San Francisco district, on the 
possibility of certain packaging becom- 
ing “food additives” under the new Food 
Additives Amendment. 


The Production & Technical Committee 
of the Folding Paper Box Assn. of 
America will sponsor the third national 
Folding Carton Production Forum at the 
Statler Hilton Hotel in New York, Jan. 
21-22, 1960. A broad program of tech- 
nical papers on carton manufacturing 
process is planned. 


Fraser 
Graphic 


Paper, Ltd., has published 
{rts Progress 1959, its annual 
review of significant current literature 
pertaining to the graphic arts. The hard- 
cover, spiral-bound booklet contains 25 
abstracted articles in its 64 pages. 
Among them is “Metalized Paper is 
Here,” from the Dec., 1958, issue of 
MopERN PACKAGING. 


Mead Packaging has released “Pine 
Packs a Punch,” a 28-minute, 16-mm, 
full-color sound movie telling the story 
of the paper and packaging industry in 
the Southeast. Showings of the film, 
without charge, can be arranged through 
Mead Packaging, Inc., Atlanta Paper 
Co, Div., P. O. Box 4417, Atlanta 2. 


Richard T. Walsh has been 
appointed to the newly cre- 
ated post of membership 
coordinator on the head- 
quarters staff of the Pack- 
aging Institute in New 
York City. According to 
PI, Mr. Walsh will help 
develop new means for 
serving the Institute’s mem- 
Walsh bers and assuring the con- 
tinued growth of the expanding industry. 
For the past seven years, he was a part- 
ner in an insurance firm. 


Reversing a two-year decline, the steel- 
shipping-container industry expects 1959 
business to exceed 1958 volume by at 
according to a 
report issued by the Business & Defense 
Services Administration, U. S. Dept. of 
Commerce. Heavier first-quarter 1959 
shipments and order backlogs and near- 
normal inventories at the consumer level 
are cited as the reasons for the antici- 
pated upturn. 


least 5%, possibly 10%, 


\ brochure on the care, handling and 
storage of crown caps has been pub- 
lished by Crown Cork & Seal. Die-cut 
in the shape of a large crown, it details 
the manufacture, care and handling of 
crowns. Copies are available without 
charge by writing to Advertising Dept., 
Crown Cork & Seal Co., 9300 Ashton 
Rd., Philadelphia 36. 


Chemical Specialties Mfrs. Assn. will 
hold its 46th annual meeting Dec. 7-9, at 


the Mayflower Hotel in Washington, 
D.C. A highlight of the meeting will be 
CSMA’s eighth annual Aerosol Pack- 
age Contest, open to any marketer of 
aerosols and pressurized packages. 


[The 1959 International Plastics Ex- 
hibition, held in London last June, re- 
portedly drew 106,000 visitors, or a 20% 
increase in attendance over the previous 
show in 1957. The next in this series of 
plastics shows, to be known as Interplas, 
will be held in 1961. 


\ new 16-page catalog, “Dobeckmun 
Stock Bags,” 


lophane and polyethylene bags to add 


illustrates the use of cel- 


sales appeal and protection to packaged 
products. The illustrated booklet is de- 
signed as a ready reference for deter 


Events 


Oct. 1-2—Society of the Plastics In- 
dustry, 15th New England section con- 
ference, Wentworth-by-the-Sea, Ports- 
mouth, N.H. 

Oct. 7-9—Fibre Box Assn., annual 
meeting, Waldorf-Astoria, New York. 

Oct. 5-6—Conference on Packaging 
Specifications, Purdue University, La- 
fayette, Ind. 

Oct. 11-16—American Society for Test- 
ing Materials, third Pacific Area na- 
tional meeting, Sheraton-Palace Hotel, 
San Francisco. 

Oct. 12-15—Technical Assn. of the Pulp 
& Paper Industry, 14th engineering 
conference, Penn-Sheraton Hotel, 
Pittsburgh. 

Oct. 14-16—Point-of-Purchase Adver- 
tising Institute, second national mem 
bers meeting, Statler-Hilton Hotel, 
Washington, D.C. 

Oct. 16-25—French Packaging Institute, 
13th packaging and point-of-sale show 
and 9th packaging congress, Paris. 

Oct. 17-25—Plastics 1959, international 
trade fair of the industry, Dusseldorf, 
W. Germany. 

Oct. 25-28—National Flexible Packag- 
ing Assn., fall meeting, Greenbrier, 
White Sulphur Springs, W. Va. 

Oct. 29-30—Second annual Industrial 
Packaging Institute, University of 
Wisconsin, Madison, Wis. 

Nov. 3-5—-Packaging Assn. of Canada, 
8th national packaging exposition, Ex- 
hibition Grounds, Toronto. 

Nov. 9-11—National Paperboard Assn., 
annual meeting, Waldorf-Astoria, New 
York. 

Nov. 16-18—Packaging Institute, 21st 
annual national packaging 
Hotel Statler, New York. 

Nov. 16-19—American Bottlers of Car- 
bonated Beverages, soft-drink indus 
try exposition, St. Louis. 

Nov. 17-20—Packaging Machinery 
Mfrs. Institute, annual show, Coli- 
seum, New York, 


forum, 


MODERN PACKAGING 





IN THE NATURE OF THINGS .as man delves 


Most essential element deeper in his searching it becomes more and more 


apparent that nothing is more important 


or precious . . . than high principles. 
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It has always been in the nature of things at 


Pneumatic to consider our responsibility for the 
satisfactory performance of the equipment we sell 
as something approat hing a Sac red trust 

hence Pneumati *s Strong emphasis on sound 


engineering and tested design 


Pneumatic’s promises are not lightly given and never made to be broken. 
These simple precepts have earned Pneumatic a reputation for great 
integrity in its business relations an asset to be entered on the plus side 
of the ledger in your pre-purchase deliberations on packagin 


or bottling equipment. 


o 


Pneumatic customers are foremost in their fields 
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mining the correct bag type, size, load- 
ing method and closure for a wide range 
of products. It is available without 
charge from The Dobeckmun Co., 
Cleveland 1. 


Two new books on food processing are 
available from Avi Publishing Co. They 
are: Potato Proc essing, by William F. 
Talburt and Ora Smith, and The Chem- 
istry and Technology of Cereals as Food 
and Feed, edited by Samuel A. Matz. 
The former. priced at $9.50, discusses 
processing and packaging methods for 
potatoes and potato products. The latter, 
priced at $15, in 732 pages gives detailed 
coverage of the processing of cereal 
grains, including packaging techniques. 
For copies, contact The Avi Publishing 
Cai. Westport, Conn. 


The annual extraordinary meeting of 
the Technical Operations Committee of 
the Packaging Institute is being held 
Oct. 8 at New York’s Statler Hilton 
Hotel. The meeting consists of a review 
and appraisal of the past year’s work by 
PI’s technical committees, along with a 
look at the future. Reports cover a total 
of more than 100 major committee meet 
ings conducted by PI. 


A new book, Symposium on Paper and 
Paper Products STP 241, is being of- 
fered by the American Society for Test- 
ing Materials. The 80-page, hard-cover 
book is designed to acquaint paper tech 
nologists and users of paper with new 
developments and methodologies. Its 
seven chapters discuss various aspects 
of the industry. Copies, at $2.75 each 
($2.20 to ASTM members) can be or- 
dered from American Society for Test- 
ing Materials. The address is 1916 Race 
St., Philadelphia 3. 


The Buffalo, N. Y., section of the So- 
ciety of Plastics Engineers is holding 
a technical meeting on Oct. 16 at the 
Hotel Niagara, Niagara Falls, N. Y. 
“Plastics Finishings” is the theme of the 
conference. SPE’s Cleveland section is 
meeting Oct. 7 at the Cleveland Engi- 
neering Society Building to discuss vinyl 
plastics in products and packaging. 


“How To Solve Your Bread Wrapping 
Problem,” an illustrated, 20-page manual] 
discussing all aspects of a machine- 
wrapping operation, is available, free of 
charge, from the Waxed Paper Mer- 
chandising Council, 38 S. Dearborn St., 
Chicago 3. The spiral-bound booklet 
outlines proved procedures, giving con- 
sideration to the three primary factors 
involved: the product, the wrapping ma- 
terial and the machine. 


The American Society of Industrial 
Designers is sponsoring a two-day meet- 
ing next month, Nov. 12 and 13, at the 
Statler Hotel in New York. The conven- 
tion, the theme of which will be “Plan 
ning by Design In A World of Prod 
uct Change,” will be open to representa 
tives from general management, mar 
keting and research and development. 
Case studies in consumer and industrial 
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MID-STATES 
packaging wire 
to meet modern 
requirements 


gives you frictionless, uniformly 
smooth flow off the coil and 
through the stitching head to 
assure high-speed, uinterrupted 
operation. Available in 5, 10, 
25 and 50-lb. coils. All stand- 
ard gauges. Special gauges on 
request. Galvanized and cop- 
per-coated finishes. 


ALSO wires for a wide variety 
of uses such as tying, baling, 
binding, stapling, et cetera. A 
complete line of cost-savers to 
meet every packaging require- 
ment. Write today for further 
deatils, samples and prices. 


MID-STATES STEEL & WIRE COMPANY 


CRAWFORDSVILLE, 


JACKSONVILLE, FLORIDA 








BAG CLOSING 
OPERATION! 


SAVE A SALARY EVERY WEEK 


4 


New FRY. “TOMMY TUCKER” 


m@ Here is the answer to the great demand for a fully 

automatic bag closing line, the FRY Tommy Tucker 

Machine! Not only does it eliminate two steps 

formerly requiring the services of an operator, but 

also has proven itself 100% trouble-free under 

strenuous production conditions! Plus—now you can speed up 
production— up to 50 bags per minute—and yet produce neater, 
uniform appearing packages. Designed to operate between 

Fry Closing Machines and V-30 Vibrator, the Tommy Tucker will, 
1—tuck the bag ends and, 2—flatten the bag top for proper 
feeding into the CBG machine. No synchronization necessary — 
no bag jamming possible and no operator needed! 


WRITE FOR NEW, INFORMATIVE LITERATURE ON ALL FRY 
MODELS. PLEASE ENCLOSE SAMPLE OF PRODUCT & BAG. 
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42 East Second Street, Mineola, N. Y. — Ploneer 6-6230 





ATTACHES HINGES 
to set-up boxes#r' 


faster than ever! 


! 


NEW GEISSEL 


motor-driven 
ATTACHING 
MACHINE 





6-FT. STRIPS 
AUTOMATICALLY FED 


Send a box for 
free sample hinge 
attachment. Price 
and operating de- 
tails on request. 


[CJEISSEL mfg. co., inc. 


109 Long Ave., Hillside, N.J., U.S.A, 


Faster than current methods 

Cuts single hinges from 6-ft. strips 

Suitable for both wood and paper set-up boxes 
Saves time, cuts labor costs 

Safe operation 
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goods design will be conducted. Addi 
tional information may be obtained from 


ASID at 15 E. 48 St., New York. 


In cooperation with the University of 
Delaware, the Product Packaging Assn. 
has published an 80-page “Directory of 
Product Packaging Research Reports.” 
The directory is foster 
greater use of available research in the 
field of produce packaging and to de- 
velop cooperation between re 
searchers and marketers. Single copies 
may be obtained from the Produce Pack 


designed to 
closer 


aging Assn., Newark, Del. 


A new revised edition of National Safe 
Transit Committee’s booklet, “Official 
Test Procedures,” has been released. It 
describes the procedures used in per 
forming NSTC pre-shipment tests on 
packaged products. Single copies may be 
obtained, without charge, from NSTC 
headquarters at 1145 19th St., Washing- 
ton 6, D. C. Additional copies cost 25 
cents each, 


A booklet listing the purposes and ob 
jectives of the Waste Paper Utilization 
Council has been released by that or- 
ganization, The primary aim of WPUC 
is to promote an increase in the use of 
waste paper by packaging-material sup- 
pliers and other companies. 


The Army’s first packaging-data coding 
system for procurement use has been 
published by the U. S. Army Signal 
Supply Agency. Called “Sig-Pak Man- 
ual,” it is designed to simplify and 
standardize packaging, packing and 


marking requirements of bin stock items. 


Industrial Chemicals Co. is of- 
fering polyethylene processors and pack- 
agers free information on the plastic, 
based on its own research and on indus- 


U. &. 


try-wide marketing and packaging stud 
ies. To order the material, write: Editor, 
U.S. 1. Polyethylene News, U. S. Indus- 
trial Chemicals Co., 99 Park Ave., New 
York 16, N. Y. 


“Selling in Britain Through United 
Glass,” is a 50-page brochure designed 
to assist U. S, manufacturers who may 
be contemplating the establishment of 
a plant in Great Britain. Published by 
United Glass, Ltd., the hard-cover, illus- 
trated brochure is an outline of market 
ing conditions and available packaging 
facilities. Inquires should be addressed 
to the United Glass Information Bureau, 


50 Rockefeller Plaza, New York 20. 


A program consisting of 25 papers on 
the theme: “Plastics Engineering—The 
State of The Art Today,” is planned for 
the first national technical conference of 
the Society of Plastics Engineers, 
scheduled for Oct. 13 and 14 at the Am 
bassador Hotel in Los Angeles. Latest 
developments, changes, materials, proc- 
essing and research will be given de 
tailed consideration and the status of 
amendments to the Food & Drug laws, of 
current interest to food-processing and 


packaging fields, will be reported on, 
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for clear, skin-tight packaging of 


CHEESE 


(and a variety of products ) 


new shrinkable, oriented 


REYNOLON 


PVC FILM 


New Reynolon oriented PVC film offers an 
ideal solution to better, less costly packaging 
of many food items—cheese, poultry, meats, 
fruits, vegetables plus a wide variety of other 
items such as window shades, stationery 
supplies, paper products and others. 

In addition to economy this new Reynolon 
film also offers you these advantages: It is 
crystal clear. It is shrinkable—provides a 
skin-tight package. It has high tensile strength, 
offers low temperature flexibility, has good 
shelf life. It is printable and sealable by heat 
or by adhesives. It can be metalized. It is 
easily laminated to paper, chipboard and 
other materials. 

For details and technical assistance on 
Reynolon films, contact the Reynolon Plastic 
Specialist in the Reynolds office in New 
York, Camden, Detroit, Chicago, St. Louis 
or Los Angeles. Or write Plastics Division, 
Reynolds Metals Company, PO. Box 2346-RM, 
Richmond 18, Virginia. 


& 
PLASTICS DIVISION 
Mere) REYNOLDS METALS COMPANY 
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If you package with papers, 
foils, films—even fabrics— 
tissue may do the job for less! 


Crystal makes tissues that can be handled, 
printed, sealed—do most anything costlier 
papers, foils, films or fabrics can do. Think 
about your current packaging problem. Re- 
member that Crystal tissues are now used 
across industry because they can be stitched 
or twisted or laminated or impregnated 

or what have you. Now— 

send the coupon for 
technical informa- 
tion or write if 

you have a 

special 

question. 


First name in tissues 
for over 60 years 


I 











The Crystal Tissue Company, Middletown, Ohio 
I want samples and more information on Crystal 
Tissues for special applications. 
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TENITE PLASTICS 
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Whether your package needs sparkling transparency to enhance 

the basic sales appeal of its contents... toughness to withstand rough 
handling in storage, in transit, or on shelves...a barrier to keep 
moisture out (or in!)... or some other special properties, chances are 
you will find the plastics material you need among the many 
formulations of the four Tenite plastics — Butyrate, Propionate, 
Acetate and Polyethylene. 


The consistent specification quality of all Tenite Plastics is attained 
by rigorous controls, and Eastman’s pre-eminence in color 
creativity has made it possible to develop and file over 40,000 
different formulations and samples in the Tenite Color Laboratory. 


Your Tenite representative is a plastics engineer fully qualified 
to suggest the best plastics material and formulation for your 
packaging application. You'll find his office listed under “Plastics— 
Tenite” in the classified telephone directories of the following cities: 
Atlanta, Chicago, Cleveland, Dallas, Dayton, Detroit, Greensboro (N. C.), 
Kansas City, Leominster (Mass.), Los Angeles, New York City, 
Portland (Ore.), Rochester (N. Y.), St. Louis, San Francisco, 
Seattle, Toronto. 


EASTMAN CHEMICAL PRODUCTS, INC. . 
subsidiary of Eastman Kodak Company, KINGSPORT, TENNESSEE 


POLYETHYLENE 
Sar 
> 4 3 


Tenite Polyethylene is a versatile plas- 
tic that solves many packaging prob- 
lems. In the form of extruded film its 
high degree of sparkle and clarity 
has made it a favorite with both ex- 
truders and packaging users. In the 
form of squeeze bottles and other con- 
tainers it forms virtually unbreakable 
“packages” of exceptional gloss. Light 
in weight, almost chemically inert, re- 
sistant to water and moisture transmis- 
sion, Tenite Polyethylene is dimension- 
ally stable and remains flexible over a 
wide temperature range. 

Tenite Polyethylene is available in a 
range of densities for injection mold- 
ing, blowing, or continuous extrusion, 
and in a wide range of colors and color 
concentrates. 


TYPICAL PACKAGING USES: 


Tough film for produce, bread and soft 
goods, heat-sealable coatings for 
paper, film or foil, virtually unbreak- 
able bottles, boxes, jars, and closures. 
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BUTYRATE 
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Tenite Butyrate is an extremely tough, 
lightweight thermoplastic with excel- 
lent impact strength, high surface 
luster, resilience, dimensional stability 
and good fabricating properties. It can 
be easily decorated and joined with a 
solvent cement and resists the effects 
of most oils, greases, weak acids and 
alkalies. 

Tenite Butyrate is available in a wide 
variety of formulations and an almost 
unlimited range of transparent, translu- 
cent and opaque colors, plus crystal-like 
clear transparent. It can be injection 
molded or extruded as film, sheet or 
tubing and rapidly formed into just 
about any shape imaginable, with 
sharp detail. 


TYPICAL PACKAGING USES: 


Rigid transparent and colored boxes, 
sleeves, tubes, vials, jars and display 
components. Vacuum- or pressure- 
formed containers, blisters, bubbles 
and skin packs. 





PROPIONATE 
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Tenite Propionate is a cellulosic plastic 
with physical characteristics that, in 
general, range between those of Tenite 
Acetate and Tenite Butyrate. These in- 
clude good strength and fabricating 
properties. 

Tenite Propionate is available in a 
variety of formulations and colors 
ranging from clear transparent to 
opaque. It is adapted to rapid injection 
molding, extrusion, and vacuum form- 
ing, producing parts of high surface 
luster. 


TYPICAL PACKAGING USES: 


Cosmetic and jewelry cases, jars, 
boxes, sleeves, closures, vials, blister 
and skin packs. 








ACETATE 












Tenite Acetate is the original Tenite 
plastic, and offers a wide range of de- 
sirable properties to the packager such 
as toughness, light weight, impact 
strength, surface luster, low heat con- 
ductivity, and good fabricating prop- 
erties. It can be easily joined with a 
solvent cement and lacquered, and re- 
sists the effects of most oils, greases, 
and weak acids and alkalies. 

Tenite Acetate is available in a va- 
riety of formulations and almost un- 
limited colors plus crystal-like clear 
transparent. It is adapted to fast injec- 
tion molding or continuous extrusion, 
and sheet of Tenite Acetate forms read- 
ily with vacuum or pressure on simple 
equipment in short, economical cycles. 


TYPICAL PACKAGING USES: 


Toothbrush and other tubular con- 
tainers, transparent and colored boxes, 
sleeves, vials, jars and closures. 
Vacuum-or pressure-formed containers, 
blisters, bubbles and skin packs. 
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This digest includes each month the more important patents of interest to packagers. Copies of 
patents are available from the U. S. Patent Office, Washington, D. C., at 25 cents each in cur- 
rency, money order or certified check. Postage stamps are not accepted. Edited by H. A. Levey. 


Packaging of Liquids, Eric Tebbutt (to 
Rose Bros. (Gainsborough) Ltd., Gains- 
borough, England). U.S. 2,893,187, July 
7. Apparatus for packaging liquids in 
heat-sealing materials, comprising means 
for forming a tube from a web of 
flexible material. 


Cutting and Gluing Means for Paper 
Strip, Arthur W. Lancaster (to William 
& Wilson Ltd., Montreal, Canada). U.S. 
2,893,191, July 7. In a roll-wrapping 
machine, means for fielding a wrapping- 
paper-supply strip having a width not 
only to extend across the axial length 
of a roll to be wrapped but also to pro- 
vide areas for crimping on each end of 
said roll. 


Can Filler, Rudolph Geitner (to Crea- 
tive Metals Corp., Emeryville, Calif., a 
corporation of California). U.S. 2,893,- 
445, July 7. A can filler comprising a 
tank and an open-ended, hollow, longi- 
tudinally contractible and expandable 
valve-operating member secure to and 
communicating at its upper end with 
said tank, 


Shipping Container for Clothing, Jack 
Garfunkel (to Continental Can Co., New 
‘ork, a corporation of New York). U.S. 
2,893,545, July 7. In a paper-product 
shipping container for clothing, a body 
section of the type comprising side, 
back and front wall panels connected to 
one another at three corners of the body 
and initially unconnected at the fourth 
corner to provide a hinged front wall 
panel for the container, 


Pallet and Shipping Container, George 
E. Martin (to Wheeling Steel Corp., 
Wheeling, W. Va., a corporation of 
Delaware). U.S. 2,893,588, July 7. A 
shipping container comprising a pallet- 
like bottom having an upwardly open 
peripheral channel for receiving the bot- 
tom rim of a container body. 


Container with Improved Side Seam, 
Reid G. Atkinson (to American Can Co., 
New York, a corporation of New Jer- 
sey). U.S, 2,893,592, July 7. A sealed 
container comprising a tubular sheet- 
metal body having opposed end mem- 
bers hermetically sealed thereon in 
rolled, double-seamed end seams. 


Carrier Carton, Patrick A. Toensmeier 
(to The New Haven Board & Carton 
Co., New Haven, a corporation of Con- 
necticut). U.S. 2,893,593, July 7. A car- 
ton for carrying a plurality of like 
articles in a row. 


Non-Bulging Fruit Box, Walter C. 
George (to Crown Zellerbach Corp., 
San Francisco, a corporation of Nevada). 
U.S. 2,893,617, July 7. A container for 
packaging and shipping a commodity, 
comprising a body section and a unitary 
liner section nested within the said body 
section, 


Egg Carton, Walter J. Schwertfeger, 
Englewood, N.J. U.S. 2,893,619, July 7. 
An egg carton for retail sale, consisting 
of a paperboard cover member and a 
molded-pulp container, 


Radio Tube Carton, Charles K. Bates 
(to Sylvania Electric Products, Wil- 
mington, a corporation of Delaware). 
U.S. 2,893,623, July 7. A _ collapsible 
radio tube carton formed from a folded 
single blank comprising seven adjacent 
panels joined together by fold lines. 


Process and Apparatus for Applying 
Covers to Containers, Fred E. Ullman, 
King L. Klopfenstein and George F. 
Novotny (to Triangle Package Machin- 
ery Co., Chicago, a corporation of 
Illinois). U.S. 2,894,361, July 14. The 
process of applying a cover having a 
sheet portion and an annular flange por- 
tion to a container having an annular 
wall portion terminating in an open top. 


Wrapping Machine, Sylvester H. Car- 
gill and William L. Harkess. U.S. 2,894,- 
362, July 14. An §article-wrapping 
machine having in combination feeding 
mechanism for engaging an elongated 
strip of wrapping material with articles 
enclosed therein to progressively move 
said strip and articles through it. 


Wrapping Apparatus, Maarten Voogd 
(to Shell Development Co., New York, 
a corporation of Delaware). U.S. 2,- 
894,363, July 14. Apparatus for wrap- 
ping cube-shaped objects comprising 
means for supplying a continuous length 
of thermoplastic material having a 
planar section. 


Carton Erecting Machine, Glenn B. 
Hatcher (to Bloomer Bros. Co., Newark, 
N.Y., a corporation of New York). U.S. 
2,894,432, July 14. A machine for setting 
up collapsible cartons of the type having 
front and rear walls hingedly attached 
to opposite sides of a bottom wall, 


Sealing Closure for Fiuid Container, 
David Bellamy, Jr. (to Fenwal Labora- 
tories, Ashland, Mass., a corporation of 
Massachusetts). U.S. 2,894,510, July 14. 
In combination, a fluid-carrying tube and 
a sealing sheath for an end thereof com- 
prising flexible sheet strips juxtaposed 
and detachably joined about the tube 
end and having separate tabs adapted 
to be pulléd apart to expose the tube. 


Closing Device of Elastic Material for 
Bottles, Tubes and Similar Containers, 
Hardy Lohrer, Wiesbaden, W. Germany. 
U.S. 2,894,654, July 14. A closing de- 
vice of elastic material for bottles, tubes 
and similar containers having a mouth, 
comprising a retaining ring adapted to 
be fitted on the mouth of the container. 


Pouring Device for Bulk Container, 
Daniel Simkins (to Continental Can 
Co., New York, a corporation of New 


York). U.S. 2,894,661, July 14. A bulk 
container having an opening in the bot- 
tom thereof and elongate supporting 
runners in spaced relation to each other 
on said container, 


Shipping Container, Robert A. Bam- 
burg (to Olin Mathieson Chemical 
Corp., New York, a corporation of Vir- 
ginia). U.S. 2,894,672, July 14. A ship- 
ping container folded from a single 
blank of sheet material comprising a 
bottom wall, a pair of opposed side 
walls and a pair of opposed end walls. 


Paperboard Box, Robert P. Vuillemenot 
(to Maiden Form Brassiere Co., New 
York). U.S. 2,894,673, July 14. A box 
of paperboard or the like composed of 
two triangular sections as to the side 
walls thereof, the sections being hinged 
together and having, when closed, a front 
V-shaped formation formed by the two 
halves of the box joined at said hinge 
line of the container, 


Reclosable-Carton End Construction, 
Merle L. Wagaman (to Fibreboard 
Paper Products Corp., San Francisco, a 
corporation of Delaware). U.S. 2,894,- 
674, July 14. End-closure and reclosure 
structure for a carton of flexible mate 
rial, comprising a pair of cover flaps 
hingedly connected to body walls of said 
carton and overlappable in the closed 
condition of said carton. 


Packaging Material, A. Albert Blaess 
(to Minnesota Mining & Mfg. Co., St. 
Paul, a corporation of Delaware). U.S. 
2,895,270, July 21. A packaging sheet 
material adapted for use in providing 
sealed enclosures with protective atmos- 
pheres for small, grease-free, metal ar- 
ticles so as to protect said metal articles 
from the corrosive action of water vapor 
and oxygen. 


Method of and Apparatus for Produc- 
ing Packages of Plastic Material at 
High Cyclic Rates, Henry W. Bevarly, 
Walter F. Whitson and Carl C. Yan 
(to Chemetron Corp., a corporation of 
Delaware). U.S. 2,895,271, July 21. A 
method of producing packages of plastic 
material which comprises supplying ma- 
terial continuously at a constant rate 
under pressure to a pressure vessel, 


Method of Assembling and Wrapping 
Articles, Alexander C. Krukonis (to 
Crompton & Knowles Corp., Worcester, 
Mass., a corporation of Massachusetts). 
U.S. 2,895,272, July 21. A method of as- 
sembling and wrapping packages of 
cigarettes and having the packages in a 
group on the side of which each pack- 
age will have an unobstructed surface. 


Method and Apparatus for Wadding 
Containers, Elno E. Lakso, Fitchburg, 
Mass. U.S. 2,895,273, July 21. Method 
of packing wadding in a necked shoul- 
dered container and substantially immo- 
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glues and forms pocket-pack al from blank 


EL PROWATO 


—e 


automatically collates and loads cigars 


EL PRODUCTO 


closes carton and overwraps in cellophane with opening tape 


Up to now pocket-pack cartoning and wrapping has re- 
quired several operations—either manual, slow-speed auto- 
matie, or a combination of both. 

Scandia’s new, fully-automatic, high-speed “Pocket- 
Packer” now combines all these in one machine. 

The new Scandia Model 401 “Pocket-Packer” actually 
forms a carton blank (side-opening or conventional type) 


around the cigars as they move through the machine—with 

all loading, gluing, folding and wrapping done automat- 
. Adaptable to a full range of cigar sizes...at speeda 
pocket-packs or more per minute! 


this results in dramatic savings in capital equipment, 
lador, wt a gece laren fee mlhaengin. y 
higher pocket-pack production at lower packaging costs. 
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ELECTRONIC 
COUNTER 


AT LOW COST 


Veeder-Root’s new Series. 1697 Count/ 
Pak is an economical device for high ve- 
locity, non-contact counting in a wide varie- 
ty of production and packaging operations. 

Features include a transistorized circuit 
with photoelectric sensing system; speed up 
to 2500 counts per minute with absolute 
accuracy; rugged and reliable construction; 
and exclusive Veeder-Root instant reset, 
high speed electric counter for dependability 
and long life. 


Send for complete details. This new Count 
Pak is ideal for Countrol of packaging, 
bottling, food processing, materials han- 
dling, conveyor lines, paper, plastic, and 
pharmaceuticals to name but a few. See 
how it can help you bring cost-savings to 
your operations with easy-to-obtain ‘‘facts- 
in-figures’’. 


Veeder-Root wc. 





Plus — These Electric 
and Electronic 
Predetermining Counters 


Electric Predetermining Coun- 
ter with Automatic Reset. Used 
for slow speed counting (up to 
1000 CPM), batching, materials 
handling, length measurement. Can 
be modified for automatic sequen- 
tial predetermining using two or 
more preset numbers. Totoalizer 
counter available. 


Electronic Predetermining 
Counter. For high speed batching 
and counting. Instantaneous reset, 
automatic recycling, up to 5000 
counts per second! 

2, 3, 4, 5 or 6 decade counters 
available, with or without sequen- 
tial predetermining feature and 
totalizer counter. 


Hartford 2, Connecticut 
Hartford, Conn. « Greenville, S. C. * Altoona, Pa. * Chicago 
New York « Los Angeles * San Francisco * Montreal 
Offices and Agents in Principal Cities 
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bilizing the contents thereof, comprising 
the steps of providing a predetermined 
amount of loose compressible wadding. 


Machine for Inserting Packing Mate- 
rial into Bottles, Albert C. Hollis (to 
B. U. Supplies and Machinery Co., Lei 
cester, England). U.S. 2,895,275, July 21. 
A machine adapted for use in inserting 
packing material (such as cotion wool, 
crinkled paper strip or the like) into a 
container of the type that comprises a 
neck portion and a shouldered body por 
tion, to act as packing on top of pre 
viously inserted tablets or the like. 


Device to Open and Hold Containers 
During Packaging Operation, Alfred J 
Brooks and John S. Strickland. U.S. 
2.895.276, J uly 21. A device to open con 
tainers, comprising supporting means 
and a supporting frame. 


Infusion Bag, James P. Whelan (to 
Pneumatic Scale Corp., Quincy, Mass., 
a corporation of Massachusetts). U.S 
2,895,598, July 21. An infusion bag, 
formed of a thin porous bag material 
folded upon itself and adhesively se 
cured together along its open edges. 


Package of Articles, Alexander C. Kru 
konis (to Crompton & Knowles Corp., 
Worcester, a corporation of Massachu 
setts). U.S. 2,895,601, July 21. In an 
elongated bundle, a group of articles 
each of which has an accessib!'e surface 
to be stamped and wrapper means par 
tially folded around the group of articles 
in a manner to form an opening be 
tween the edges of the wrapper, to ex- 
pose said surfaces. 


Dispensing Closure for Containers, 
Robert B. Perry, Macon, Ga. U.S. 2,895, 
631, July 21. A closure assembiy for con 
tainers of the type having a neck portion 
made of non-magnetic material and pro 
vided with an orifice through which the 
contents of the container are dispensed 


Container Closure, Arthur F. Stag 
meier (10 General Foods Corp., White 
Plains, N.Y., a corporation of Dela 
ware). U.S. 2,895,656, July 21. A con- 
tainer closure and pourspout which com 
prises an annular container mouth 
having a pebbled free end, said free end 
having an annular indentation between 
its outer and inner peripheral edges. 


Flexible Container, Robert G. Owens 
and Emanual Kroll (to International 
Latex Corp., Dover, ad corporation of 
Delaware). U.S. 2,896,237, July 28. A 
dispensing container for liquids, com- 
prising a hollow body of flexible re- 
silient material. 


Folding Device for Paperboard Carri- 
ers. Leonard Black and Walter Haas (to 
The Interstate Folding Box Co., Middle- 
town, O., a corporation of Ohio). U.S. 
2,896,382, July 28. A folding device com- 
prising a curved folding blade. 


Carton-Making Machine, Alex S. Gibb 
(to Continental Can Co., New York, a 
corporaiion of New York). U.S. 2,896,- 
518, July 28. A machine for constructing 
from a blank a carton having a rectan- 
gular body, side and end flaps joined to 
said body, and corner flaps joined to 
said side flaps. 


Box-Stacking Apparatus, Harold J. 
Goss (to International Paper Box Ma- 
chine Co., Nashua, N.H., a corporation 
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Na COATED 
FOLDING BOARD 


THE CHAM 
PION P 
AND FIBRE compa 


Hamilton Ohio 
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BRAND 


CAST COATED 
FOLDING BOARD 


Champion Cast Coated 
Folding Board is not just 
an ordinary laminated 
stock, but a truly supe- 
rior cast coated board. 
It is the only folding 
board which can give to 
your products the dis- 
tinctive elegance and 
superb brilliance which 
sets them apart. 


Kromekote Cast Coated 
Folding Board !s avail- 
able in 14-, 16-, 18-, 20-, 
22-, and 24-point call- 
pers. Carton stock is now 
carried in 16-, 18-, and 
20-point calipers In sizes 
25 x 40, 28 x 44, and 
35 x 45, grain long. 


KROMEKOTE® 
CAST COATED 


FOLDING BOARD, 
O14 


on, ONO 
n New york. 
trict offices i _ 
Onicae? priiadelpn'? we 
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of New Hampshire). U.S, 2,896,519, July 
28. Plunger-and-channel apparatus for 
erecting tray boxes, said apparatus being 
of the type having a box magazine in 
extension of said channel for holding a 


stack of folded boxes, 


Machine for Handling Cartons to be 
Filled, Robert O. Woelfer, Ozk Tree, 
N.J. U.S. 2,896,520, July 28. A machine 
having means for receivirg cartons in 
folded style, said machine having con- 
veyor chains with spaced pushers at 
tached thereto, and also having a run- 
way to receive the cartons, 


Automatic Feed for Paper-Box-Wrap- 
ping Machine, George Howard Snyder, 
Jr. (to George H. Snyder, Inc., Philadel 
phia, a corporation of Pennsylvania). 
U.S. 2,896,521, July 28. A_ package 
wrapping machine having wrapping- 
form blocks and means including a drive 
shaft for reciprocating said blocks to 
and from a package-receiving position. 


Apparatus for Applying Adhesive to 
the Flaps of Cases or Cartons, John L. 
Ferguson, Sr., and Richard C. Talbot 
(to J. L. Ferguson Co., Joliet, Ill., a 
corporation of Illinois), U.S. 2,896,569, 
July 28. A machine for applying adhe- 
sive to two outer flaps of a case, where- 
by said flaps may be made to adhere to 
inner flaps to seal said case. 


Container-Filling Machine, Everett S. 
Minard (to Chemetron Corp., a corpora 
tion of Delaware). U.S. 2,896,676, July 
28. A device of the class described, pro 
vided with guide tracks having particu 
lar configurations and means for riding 
along the guide tracks to control the 
flow of fluent material from a reservoir 
sequentially into containers. 


Carton, Glenn E. Stuble (to Diamond 
Gardner Corp., New York, a corporation 
of Delaware). U.S, 2,896,780, July 28. A 
carton for packaging and displaying 
chimed cans and like articles, compris- 
ing a rear panel and top and bottom pan- 
els « ynnected to opposte sides of said 
rear panel along fold lines. 


Bottle Carrier, William M. Altenburg 
(to Diamond Gardner Corp.). U.S. 
2,896,814, July 28. An integral, one- 
piece molded-pulp carrier having a plu 
rality of necked bottles therein and com 
prising a body section adapted when in 
use to be generally vertically extending 
and having an upper margin. 


Packaging With Corner Saddle Means, 
Dan R. Lane (to Lane Container Co., 
Dallas, a corporation of Texas). U.S. 
2,896,832, July 28. An elongated fibre- 
board sheet adapted to be folded trans- 
versely of the length thereof at a plu- 
rality of points to form at least seven 
panels, five intermediate the end panels. 


Box, Glenn E, Stuble (to Diamond 
Gardner Corp.). U.S. 2,896,838, July 28. 
4 box including telescoping top and 
bottom sections integrally joined 
through a wall panel. 


Package for Drink-Forming Powders, 
James F. Barnes and Elmer F. Rebholz 
(to Foil Process Corp., Van Nuys, Calif., 
a corporation of California), U.S. 2,896,- 
839, July 28. A container adapted for 
use with a drink-forming powder, com- 
prising a collapsible and expandable 
carton of waterproof sheet material. 
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It can’t be just “adequate”... 


PACKAGE MARKING 


either makes money or wastes it 


Readable, attractive marking made by Markem machines on your 
boxes or labels helps them from the moment they’re marked to the time 
they’re used — and can even help future sales as well. Good marking 
speeds handling . . . reduces waste and packing errors . . . allows quick 


selection by customers... simplifies and encourages reordering .. . 


carries the “quality” message of modern package design. 

In contrast hard-to-read, uneven, ““home-made”’ marking is a hin- 
drance to your package or product from beginning to end and can 
actually waste thousands of dollars a year. 


And a Markem marking method makes important “in-plant” savings 
as well. The right Markem machine, type and specialty ink working in 
your plant marks the right quantities at the right time with savings 
in inventory, labor and delivery time. . . eliminates waste from obso- 
lescence . . . handle: “‘short runs” rapidly and economically . . . pro- 
vides flexibility that allows one machine to do a variety of marking jobs. 


Call your local Markem man or write directly, enclosing samples and 
requirements. Markem Machine Co., Keene 1, N. H. 


MARKENM 


everything industry needs... for profitable marking... since 1911 





C-11 Plastic gives 80% saving in perfume packaging... 


£ 


NEW GLAMOR AND STRENGTH 
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AEROSOL CONTAINERS 


" 
Elegant ... Simple ... sure to sell. Miahati puts perfume and cologne in an 


aerosol bottle—and encases the bottle in marble-toned Bake.ire Brand C-11 
Styrene Acrylonitrile Copolymer Plastic. 
Practical, too . ..C-11 Plastic brought Miahati an 80% saving in time and material 
over the plastic used previously. Its cost was lower, there was less waste, and 
production was easier. And the strength and chemical resistance of C-11 Plastic 
keep the package looking handsome. Does it hold similar benefits for you? 
Ask your packaging supplier, or write Dept. JD-01G, Union Carbide Plastics Company, 
Division of Union Carbide Corporation, 30 East 42nd Street, New York 17, N.Y. 
In Canada; Canada Chemicals Company, Division of 
Union Carbide Canada Limited, Toronto 7. UNION 
oF -N > 4 =) | ©) =e 


“Bakelite” and “Union Carbide” are registered trade-marks of Union Carbide Corporation. 





NEW GLAMOR AND STRENGTH 
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Automated aerosol 


A 12-0z. aerosol container releases 


ex : measured amounts of insecticide 

ai = Ne fae cane spray every 15 min., operating 24 
“WY : & / hrs. a day over a 34-day period, 
*, 4 using a newly developed automatic 


CLE SPE OP lig, TN Prussia A 
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a model for every purpose...a speed for every need! 





NEW! INNERSEALER 


Automatic dispenser releases 
SCOHSSHSSSESEHOSSEHSESHSHESSSSSSEESS SHESHSESSHHESHSHOSEHEEHEEOSESESESESE 


measured spray from a rosol cans 


device. The unit, called the Syncro- 
Mist Automatic Dispenser, is a de- 
velopment of Syncro-Mist Controls, 
Inc., New York, in cooperation with 
Fairfield Chemicals, Food Machin- 
ery & Chemical Corp., New York, 
producer of the Pyrenone insecti- 
cide base used in the machine. 
The compact, 51-lb. unit, housed 
in a steel case, has an electrically 
operated internal timing mechanism 
that actuates the container. No 
larger than a cigar box, the dis- 








a. tina non i oe 


FOR AEROSOL CONTAINERS 


Elegant ... Simple ... sure to sell. Miahati puts perfume and cologne in an 
aerosol bottle—and encases the bottle in marble-toned Bake ire Brand C-11 
Styrene Acrylonitrile Copolymer Plastic. 
Practical, too... C-11 Plastic brought Miahati an 80% saving in time and material 
over the plastic used previously. Its cost was lower, there was less waste, and 
production was easier. And the strength and chemical resistance of C-11 Plastic 
keep the package looking handsome. Does it hold similar benefits for you? 
Ask your packaging supplier, or write Dept. JD-01G, Union Carbide Plastics Company, 
Division of Union Carbide Corporation, 30 East 42nd Street, New York 17, N.Y. 
In Canada: Canada Chemicals Company, Division of 
Union Carbide Canada Limited, Toronto 7. UNION 
oF NS 4 =) | 2) 


“Bakelite” and ““Union Carbide” are registered trade-marks of Union Carbide Corporation. 
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CAP PERS 


a model for every purpose...a speed for every need! 


NEW! INNERSEALER 


Automatic innerseal machine for selecting and 
applying standard innerseals to various types and 
sizes of tin cans as commonly used in the cil industry. 
Capacity: 60-120 per minute 
Seals from 7” to 112”. 


AND SPECIAL MACHINERY 
Agents in principal cities throughout the United States and Canada. 


Write for descriptive literature 


AUTOMATIC MACHINERY CO., INC. 


Brooklyn 31, New York 


See demonstration of High Speed Capping in Booth N. 203 at the PMMI Show. 
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Automated aerosol 


A 12-0z. aerosol container releases 
measured amounts of insecticide 
spray every 15 min., operating 24 
hrs. a day over a 34-day period, 


using a newly developed automatic 


Automatic dispenser releases 


measured spray from aerosol cans 


device. The unit, called the Syncro 
Mist Automatic Dispenser, is a de- 
velopment of Syncro-Mist Controls, 
Inc., New York, in cooperation with 
Fairfield Chemicals, Food Machin- 
ery & Chemical Corp., New York, 
producer of the Pyrenone insecti- 
cide base used in the machine. 
The compact, 51-lb. unit, housed 
in a steel case, has an electrically 
operated internal timing mechanism 
that actuates the container. No 
larger than a cigar box, the dis- 
penser may be mounted on a wall 
and, operating on standard A.C. 
current, will control flying insects 
in a 6,000-cu.-ft. area. It is designed 
for use in industrial plants, on the 
farm, as well as in the home and 
may be mounted on a wall in restau- 
rants, kitchens, food-processing 
plants, hospitals, barns, fur-storage 
vaults, home closets, etc. Replacing 
the used aerosol container is said 


to require less than a minute. @ 


Upgrading 


{Continued from page 115 


was to develop a distinctive new 
package in which to introduce a 
“gourmet” line of products. Among 
the 82 spice items now being mar- 
keted by McCormick are all the old 
seasoning standbys, plus such exotic 
newcomers as powdered mushroom, 
orange peel, lemon peel, charcoal 
seasoning and hickory smoked salt. 
The packager reports that its adop- 


tion of a gourmet line was the result 
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OK 


STXIE offers you the finest and largest selection 
of pressure sensitive label stock available today. 


STXIE stays on the job until you are 
completely satisfied. 


STIXIE personifies quality, service and 
technical ability. 


S J 
e Coated Products’ 
bd President Jim Kyte 
Ti XI be and hie good friend. 


preaaure sensitive products 


Become acquainted with “‘Stixie’’—write or phone. 


COATED PRODUCTS, INC. 


278 LINCOLN BOULEVARD ° MIDDLESEX, NEW JERSEY 
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ELLIOT 


6-3700 
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POLYETHYLENE 





CELLOPHANE 
PLIOFILM 


If you use converted 


PAPER, 
FILM 
or FOIL 


TOWER 
Packaging Co. 


has the ability and facil- 
ities to help you, with: 


PERSONALIZED SERVICE 


It starts with the “man 
you meet” from Tower. 
He works for you. He’s in 
complete control of your 
job—from idea to finished 
product. You benefit with 
faster service. Less costs, 
too. 


EXPERT ENGINEERS 


Real specialists with years 
of experience in exchang- 
ing sales-minded problems 
into sales-stimulating 
packages—and products. 
A considerable wealth of 
talent always available for 
your free council. 


CREATIVE DESIGNERS 
Cunning imagination is 
skillfully combined with 
proven merchandising 
sense. A combination that 


LAMINATIONS 





converts functional beauty 
into sales. 


What about your prob- 
lem? Call us. You owe it 
to yourself to ‘‘meet the 
man’”’ from 


TOWER PACKAGING CO. 


8216 N. McCormick Bivd 
Skokie, Illinois 











of a 214-year consumer-research pro- 
gram. 

The company’s package-design 
firm was in on every phase of the 
restyling program. It submitted some 
140 container designs before the 
slim, tapering octagonal jar was ac- 
cepted as the one that best combines 
the attributes of beauty and diverse 
utility in the kitchen, outdoors, or in 
distinctive table settings. 

With regard to function, the jar’s 
octagonal waist provides other bene- 
fits in addition to that of easing pro- 
duction-line problems. On _ store 
shelves, its flat sides facilitate labels- 
front alignment of the containers in 
mass display. In the home, it affords 
the housewife a secure hand hold. 

Other expressions of the new con- 
tainer’s functional appeal are dis- 
pensing convenience and superior 
stackability. Convenience is provided 
by a polyethylene shaker fitment 
that snaps over the rim of the jar. 
It can be lifted off for spooning out 
larger quantities of product, then 
snapped back on. For stackability, 
the two-piece, molded urea screw 
closure has a circular ridge on its 
beveled top section that fits snugly 
into a recess in the base of the next 


jar above. Also, when the cap is 
closed firmly, it protects against the 
entrance of air and moisture, for 
longer product life. 

The closure’s tapered shape is 
designed to complement the distinc- 
tive construction of the new con- 
tainer itself. It is colored a soft 
gray-green to match the background 
of the jar’s foil label. On the front 
label, the McCormick logo appears 
in reduced type, to add to the jar’s 
non-commercial appearance. 

The company logo, a_ border 
around the label and a decorative 
spice motif at the bottom of the 
label all are printed in gold color. 
Above the company name is printed 
a white sailing ship, symbolizing the 
traditions of the spice trade. 

Dominance on the foil label is 
given to the name of the product, 
which is printed in large black let- 
ters. A second foil label, on the back 
of the jar, gives additional product 
data and suggestions for use. 

McCormick concedes that its new 
dining-table spice jar is somewhat 
more costly than the former metal- 
capped container. But whatever the 
comparative cost, McCormick feels 
it has made a sound investment in 
dynamic, progressive packaging. @ 





New, low cost 
BUBBLE SEALER 


1 package every 3 seconds 


Automatic CLEAR-PAK Jr. 


A modest initial outlay brings 
high speed, plastic bubble- 
seal packaging to your plant. 
New Clear-Pak Jr. delivers 
short run, “show-case” pack- 
aging for almost any type of 
small product. One operation 
contour-seals a package every 
three seconds . . . anyone can 
do it! 

COMPACT 18” x 25” 
BENCH AREA 
Versatile .. . you change-over 
to different shapes and sizes 
in less than ten minutes. In- 
expensive dies. ..can be made 

in your own plant. 


Send today for Clear-Pak Jr. literature 
or contact one of the following repre- 
sentatives: 

Geveke & Co., Inc., New York City 


Crystal Preforming & Packaging Inc., 
Warsaw, Ind. 


R. Hurwich Co., Berkeley, Calif. 


Larson Packaging Equipment Co., 
St. Louis, Mo. 


ERDCO 


ENGINEERING CORP. 


Dept. MP, Addison, Illinois 


Manufacturers of packaging 
machinery and industrial 
electronic heating equipment “= 
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SEALTITE “SYNCHROMATIC™ 
BAG SEALERS 


REDUCE UNIT PACKAGING COSTS! 


SEALTITE uses any standard gus- 
seted bag—fills 30 to 50 a minute—and 
seals them with uniformly glued, pre- 
scored, double folds. 

Packages are delivered well settled 


and neatly squared at top, bottom and with maximum merchandising value. 
sides. Stack easily. Sift-proof uniform 
closure on allbags.Sealsarestrongand costs considerably per month per ma- 


Users report that Sealtite reduces 


tamper proof, yet readily opened. Atai- chine. It will pay you to investigate. 


lored package fitted tothe contents and For complete information write: 


CONSOLIDATED PACKAGING MACHINERY CORP. 


BUFFALO 13, NEW YORK 








Model CCY Carton Folding & Closing Machine 
automatically closes 
up to 150 cartons per 
minute 


“ut oa . 
 tleteow \ 
/ engineers show 
you how Peters ‘ 
canhelp you | 
doabetter , 
\ jebfaster— , 
\ and at lower / 
~. costl 7 


_——— 


OCTOBER 1959 


Se 


a= = 


Peters Model CCY Carton 
Folding and Closing Machine 
automatically folds and closes 
unlined cartons. Model CCY-L 
closes lined cartons. Carton size 
range: 3144” x 2” x 1%" up to 
1234” x 7” x 414". Write for 
colorful catalog of Peters diversi- 
fied line of high-speed packaging 
machines. 


For 60 yeors originotors and builders 
of high speed avtometic packaging ond 
bokery machines 


MACHINERY COMPANY 


4712 Ravenswood Ave., Chicago 40, Iii. 


All Phones: LOngbeach 1-9000 





wow! 


Profit Thieves! 


Are any of these* profit 
thieves at work in your 
plant? 

e Adhesives that don’t 


allow top machine 
speeds. 


e Adhesives that are 
limited in the stocks 
they handle. 


Adhesives that de- 
mand excessive or 
prolonged clean up. 


Adhesives that don’t 
produce the highest 
quality work. 


You can put a stop to them now with a Findley 
high speed resin adhesive. There’s one for vir- 
tually every packaging and converting use. 

IF YOU ARE INTERESTED IN INSURANCE AGAINST 
PROFIT THIEVES, CALL OR WRITE 


IN DUS TRIAL 
ADHESIVES 


D | excluively 
Dept. MP, Milwaukee 45, Wisconsin 
Also see pages 180, 237, 250 





how to 


“STRIP” 


residue glue 
from 


a 

( WIG ty 
coating o >= 
tank... 


apply 


RELEASE 
COTE 


the miracle 
RELEASING AGENT 


With just a tnin film of 
RELEASE-COTE on tank 
surfaces, glues and adhe- 
sives literally “strip” off 
with ease at clean-up time. 


FREE 
TRYOUT OFFER! 


A generous sample of 
RELEASE-COTE for you 
to test. (Note how operators 
like RELEASE -COTE’s 
gentle-ness to their hands). 


. “a 
Y . Distributed by 


POTDEVIN macuine co. 


244 North Street, Teterboro, N. J. 


World’s largest producer of coating machines. 


@ 
Seeeee eee eee aean d 


Visit us at booth No. 926 at the PMMI Show, 
N.Y.C.—Nov. 17-20 
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Machinery Show and PI Forum 


Moore than $2.000.000 worth of pack- 
aging machinery and materials will 
be on display at the New York Coli- 
seum next month when the third 
show of the Packaging Machinery 
Manufacturers Institute opens its 
four-day run. The dates are Tuesday, 
Nov. 17, through Friday, Nov. 20. 

One day earlier, the Packaging In- 
stitute’s Annual National Packaging 
Forum will start three days of ses- 
sions at the Statler-Hilton. Registra- 
tion for the PI Forum will include 
free admission to the PMMI Show. 

The Machinery Show, occupying 
the first and second floors of the 
Coliseum, is expected to house the 
exhibits of a few more companies 
than the 147 that displayed their 
equipment and materials at the sec- 
ond show in Atlantic City last year. 
Floor space to be occupied by the 
153 exhibitors will total more than 
63,000 sq. ft., an increase of 14% 
from that used in 1958. 

Machinery in action will be the 
rule in most booths. A preliminary 
PMMI survey indicates an average 
of 2.8 units of equipment will be 
operated by each exhibitor. Many ex- 
hibitors plan to staff their booths 
with technical men as well as knowl- 
edgeable executives. 

Although the metropolitan location 
of this year’s show is expected to 
enhance its appeal and boost attend- 
ance above the 9,869 packaging peo- 
ple who braved four days of rain at 
Atlantic City to see last year’s ex- 
position, a new registration fee of 
$2 is designed to insure attendance 
only by visitors genuinely intent on 
looking for the new, significant and 
practical machines and materials on 
display. The fee is patterned after 
the American Management Assn.’s 
success in charging $2 for its Pack- 
aging Show. 

To eliminate registration delays at 
the show, pre-registration cards are 
available from PMMI Management. 
Hanson & Shea, Inc., 1 Gateway 
Center, Pittsburgh 22. Show badges 
and address plates prepared in ad- 
vance will be ready to be picked up 
at the show. Albert R. Stevens, vice 
president, Elgin Mfg. Co., is chair- 
man of the show committee. 

More than 55 speeches are sched- 
uled at the concurrent PI Forum at 
the Statler-Hilton. Chairman of the 
59 Forum is Roy W. Abling of 
Merck, Sharp & Dohme. 


Highlights of the PI program are 
luncheon speeches on each of the 
three days and the annual awards 
dinner Tuesday evening. Luncheon 
speakers will be: Monday, William 
C. Stolk, president, American Can 
Co.; Tuesday, Miss Marie Kiefer, 
secretary-manager, National Assn. of 
Retail Grocers, and Wednesday, Dep- 
uty Commissioner John L. Harvey 
of the Food and Drug Administra 
tion. At the awards dinner, the in- 
dividual and the company adjudged 
to have made the most significant 
achievements in packaging technol- 
ogy during the year will be given 
bronze plaques. Dr. Mason W. Gross. 
president of Rutgers University. will 
speak on “Professionalism in Pack 
aging.” 

The Forum will get under way 
Monday morning with a talk on the 
necessity for recognition of food- 
distributors’ packaging needs by na 
tional food manufacturers. Concur- 
rent Monday afternoon seminars will 
cover package marketing and re 
search and development. 

Three all-day Tuesday seminars 
are scheduled for drug and pharma 
ceutical packagers, production-line 
and machinery personnel, and print- 
ers associated with packaging. The 
Gravure Technical Assn.’s new color 
motion picture, “Key to Merchandis- 
ing,” will be shown at the printing 
seminar. Three concurrent Wednes- 
day morning sessions that will bring 
the forum to a close will deal with 
industrial packaging, food packaging 
and closures. 

This year, for the firs: time, mul- 
tiple-use registration tickets are 
available. They permit use of each 
day’s ticket by as many as three dif 
ferent persons from one company 
and as many as nine from companies 
that purchase a three-day multiple 
use “package” combination ticket. 
Each registration ticket also covers 
that day’s PI luncheon and free ad 
mission to the PMMI Show. 

All-inclusive registration rates fo1 
PI members are $24 daily on Mon 
day and Tuesday, and $18 on Wednes 
day. Members will pay $60 for the 
three-day package registration. Non 
members will be charged $28 daily 
on Monday and Tuesday, $23 on 
Wednesday and $75 for the three-day 
combination. Advance registration 
forms are available from the Pack 
aging Institute, 342 Madison Ave 


New York 17. @ 
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IS A DOUBLE-BARRELED WEAPON 


Once the corrugated box was adull, drab thing—merely a protective means of getting 
your product to market. Today, i can be used’ aggressively to help you market your 
product. Thanks to improved printing techniques and superior printing surfaces, your 
sbippingmemninet becomes a force int your udivertising and merchandising. 

»with this in mind. And for perfect results, specify St. Regis Seminole 

yard noted for its smoothness, uniformity, printabitity. Your trade-merk, 
product identification and selling message will stand out boldly and proudly. For pro 
tection and printability, there’s no and linerboard than Seminole. 


~“~ St.Regis * . 


48D EAST 42.0 STREET, NEW VORK 77. 
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1) SELECT the items you want 


e CIRCLE the corresponding numbers on the post card 


3) FILL IN the information requested 


0 MAIL — no postage required 


EQUIPMENT 





SUPPLIES 


HELPFUL LITERATURE PREE 


There is valuable data — worth dollars and cents to you— 
in the literature and samples described below. 


SERVICES 





TICKETS AND LABELS. 4-page folder 
gives specifications for a line of textile 
tickets and labels. Hang, sew-in, button, 
gummed, heat-seal and pin. Lettering 
sainples. Also booklet, “What the New 
‘Yextile Fiber Products Identification Act 
Means to You.” Soabar Co. ( J-950) 


EXTRUDERS. L2-page catalog gives 
specifications for a line of extruders, in 
sizes of 1%, 2, 24, 34, 4% and 6 inches, 


with L/D ratios of 15:1, 21:1, 24:1 and 
30:1. Sterling Extruder Corp (J-951) 


REPORT ON COLOR TRENDS. Large 
folder with color swatches, issued semi- 
annually, reports on 60 leading paint 
colors, showing with bar charts how each 
has risen or fallen in popularity over the 
previous 3 years and to date in the cur- 
rent year. California Ink Co (J-952) 


MICRO-WEIGHER. Illustrated sheet de- 
scribes a precision balance, electronically 
controlled, which automatically weighs 
out and decants powders, granules, pel- 
lets, tablets, etc. to a maximum accuracy 
of one milligram. Speed range 100 to 
1,000 weighings per hour. Rene Boas & 
Associates (J-953) 


PRINTING INKS. Illustrated 16-page 
brochure describes the problems and tech- 
niques of ink development and manufac- 
ture, and a line of inks for various pur- 
poses. Also a number of data sheets, one 
on each type of ink. Sinclair & Valentine 


Co. (J-954) 
FIN-SEAL PACKAGING. Illustrated 4- 


page brochure describes a package with 
heat-sealed fins, which provides the pro- 
tection of a heat-sealed envelope plus 
the rigidity of a carton, and the rotary 
top-closing machine that makes the pack- 
ages. It handles the available rth = sel 
tions of films and lining materials. Pneu- 
matic Scale Corp. (J-955) 


CONSTRUCTION TAPES. Illustrated 
8-page brochure provides selection and 
product data table on tapes which seal, 
mask and mark. Brief descriptions of 11 
types, giving total thickness, tensile 
strength, stretch at break and _ adhe- 
sion powers. Recommended application 
procedures and surface preparation pro- 


DATA ON PROPELLANTS. 8-page 
technical bulletin on “Nitrogen and Other 
Inert Gases as Propellants in Pressurized 
Packaging.” Discusses properties of com- 
pressible gases, loading with compressible 
gases, misuses, limiting viscosity, etc 


Aerosol Techniques, Inc. ( J-959 ) 


LIQUID FILLERS. Illustrated 4-page 
brochure describes a line of liquid fling 
machines that cover a wide range of 
liquids and which fill as many as 3,000 
to 15,000 glass or plastic containers per 
hour. Container capacities one dram to 
12 ozs. Popper & Sons, Inc (J-960) 


IMPRINTING ATTACHMENT. Catalog 
sheet gives specifications and perform- 
ance data for a new friction-operated im- 
printing attachment. High quality imprint 
Bell-Mark Corp (J-961 ) 


NYLON FILM. Specification sheet gives 
comparisons between a nylon film and 
other materials for transparent packag- 
ing, under: General Properties, Mechani- 
cal Properties, Thermal Properties and 
Permeability to Water Vapor, Gas and 
Odor. M & O Plastic Products. (J-962) 


RIGID PLASTIC BOXES. Illustrated 
16-page catalog of stock plastic boxes, 
clear and two-tone, in hinged, slide- 
cover, telescope, compartmented, round 
and rectangular groupings. Also miscel- 
laneous shapes andl custom _ service 
Prices. Bradley Industries (J-963) 


SOFT GOODS BALER-BAGGER. Illus 
trated catalog page describes a line of 
machines that provide fast, snug-fit hand 
bagging of soft goods in a wide range 
of sizes. Takes bags of polyethylene, 
cellophane, mylar, paper, etc. Tele-Sonic 
Packaging Corp (J-964) 


Fill out and mail this card now 


LIFT-AND-DUMP EQUIPMENT. Illus- 
trated 6-page catalog describes equip- 
ment that lifts containers of any type 
and dumps any free-flowing material. Up 
to 5,000 lbs. and up to 50 ft. Selector 
chart and specification tables. Conveyors 


and Dumpers, Inc. (J-965) 
AIR DE-HUMIDIFIER. Illustrated 4- 


page brochure describes a liquid ab- 
sorbent air de-humidifier apparatus. Used 
to dry air for industrial processing, to 
dry products at low temperatures and 
to air-condition vackaging and storage 


spaces. Niagara Blower Co. ( J-966 ) 


OFFSET PRESS. Illustrated 6-page bro- 
chure details the mechanical and operat- 
ing features of a new 20 x 26 inch sheet- 
fed offset press. Up to 8,500 IPH. Stock 
range 9 lb. onionskin to .030 inch card. 
American Type Founders. ( J-967 ) 


ANTI-SLIP COATING. Illustrated 4- 
page brochure describes an invisible col- 
oidal silica coating for paper containers 
which makes them 60 to 70% more slip 
resistant than uncoated containers. Re- 
duces in-transit damage and _ protects 
appearance of carton. Du Pont, Grasselli 


Chem. Dept. (J-968) 


PACKING IN CORRUGATED BOXES. 
Illustrated 32-page booklet entitled 
“How to Pack It” gives information on 
selecting the proper corrugated packag- 
ing for new or existing products. Dis- 
cusses basic and special box designs. 
Hinde & Dauch. (J-969) 


REMOTE WEIGHING. Illustrated 8- 
page brochure describes equipment 
which senses weight indications and 
transmits them to a remote point for 
recording, on punched tape, on adding 
machine, by electric typewriter or in data 
processing system. Toledo Scale Corp. 


MODERN PACKAGING 
MANUFACTURERS’ LITERATURE SERVICE 


vided. Minnesota Mining & Mfg. Co. 


4 Please send me the free items circled below. [_] 1 am a non-subscriber* 
-956) 


| am [(] a subscriber 

5-950 J-951 J-952 5-953 
5-961 5-962 J-963 5-964 
5-972 5-973 5-974 J-975 
J-983 J-984 J-985 J-986 


J-954 5-955 
J-965 5-966 
J-976 5-977 
J-987 5-988 


J-956 5-957 5-958 J-959 J-960 
J-967 5-968 J-969 J-970 J-971 
5-978 J-979 5-980 J-981 J-982 
5-989 J-990 5-991 J-992 J-993 


PACKAGING MACHINERY. Illustrated 
4-page brochure and data sheets describe 
three blister package sealers (one a turn- 
table type; one a table-top) an automated 
die cutter, a slide package former and 
heat-assist, air hydraulic die-cutting press. 
Tronomatic Machine Mfg. Corp. (J-957) 


LABELS, STICKERS, TAGS. Illustrated 
48-page booklet discusses the require- 
ments placed on labels in today’s mar- 
kets, and describes a line of gummed, 
ungummed, pressure-sensitive, heab-enal 
and strip cohesive types. Pictures actual 
labels, etc. used on various types of prod- 


ucts. Allen Hollander Co., Inc. _(J-958) 





*if you do not have a personal subscription and would like to receive the 
next twelve monthly issues plus the next annual Encyclopedia Issue (U.S.A. & 
Canada, $7.00; all others, $25.00) please check below. 
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There is valuable data — worth dollars and cents to you — 
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2] CIRCLE the corresponding numbers on the post card 
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© MAIL —no postage required 


SERVICES 





FLEXOGRAPHIC PRINTER. Technical 
bulletin describes a multi-color flexo- 
graphic printer for all types of narrow 
width packaging atedale up to 16% 
inches wide. Mechanical drawing. H. H. 


Heinrich Co (J-971) 
WRAPPING MACHINES. Two _ illus- 


trated data sheets and a 4-page brochure 
describe a line of wrapping machines 
including an over-wrapper using soft 
plastic films at speeds up to 75 per min., 
a wrapper in models that handle cakes, 
cookies, small articles on bottom cards 
or textile products, meats; and a bundle 
wrapping machine. Battie Creek Pack- 
aging Machines, Inc. (J-972) 


ROLL STANDS, STUB SHAFTS. Two 
illustrated 4-page brochures describe: a 
line of roll stands that handle paper 
rolls of almost any width in diameters up 
to 72 inches; stub shafts for rolls of any 
length and cutter-layboy combinations 


Clark-Aiken Co. (J-973) 
PACKAGING EQUIPMENT. Illustrated 


6-page catalog describes a line of pack- 
aging equipment including semi- and 
fully-automatic volumetric and _ rotary 
fillers, automatic and semi-automatic net 
weighers for hard-to-fill products such as 
noodles, candies and twist wraps, eleva- 
tor feed conveyors and automatic prod- 
uct conveyors. Frazier & Son. (J-974) 


COIL HOLDERS. Illustrated 4-page bro- 
chure describes a line of coil holders for 
wire stitching machines. Flat or round 
wire. Automatic braking, sealed bearings 
Acme Steel Co. (J-975) 


ELECTRON BEAM PROCESSING. 82- 
page bulletin offers engineering data not 
available elsewhere on technical and eco- 
nomic factors in applying radiation indus- 
trially, including sterilization. Tables, 
charts, graphs, formulae. High Voltage 
Engineering Corp. (J-976) 


Fill out and mail this card now 


Postage 
Will be Paid 
by 
Addressee 


PACKAGE DESIGN TESTING. Illus- 
trated 6-page brochure describes the serv- 
ices and methods used in testing package 
designs for their visual impact and moti- 
vation values. United States Testing Co. 


(J-977) 


METAL PACKAGING. Brochure presents 
several case histories in which a metal 
container, designed after study of the 
product, market and competition, proved 
highly successful in moving merchandise 
Lithographed cans, boxes, specialized dis- 
pensers, etc. J. L. Clark Mfg. Co. (J-978) 


COMPUTING POLY BAG & FILM 
MEASUREMENTS.  8-page __ technical 
bulletin provides formulae and tables for 
computing measurements of polyethylene 
bags and film. Feet per lb., typical roll 
weight, weight per 1,000 1-mil poly bags 
and number per lb. of 1-mil poly bags 
U. S. Industrial Chemicals Co. (J-979) 


LABEL PAPERS. Swatch book of label 
papers in a variety of weights, finishes 
and colors. Paper and adhesive react to 
atmospheric changes and moistening by 
contracting and ex sanding at same rate, 


remaining flat. Nashua Corp. (J-980 ) 


EXPANDABLE POLYSTYRENE. Illus- 
trated 4-page brochure shows packaging 
applications of foamed polystyrene, 
molded to product. Protects machines, in- 
struments, pharmaceuticals, etc. from han- 
dling and thermal shock. Lightweight, 
waterproof. Koppers Co., Inc. (J-981) 


PAPER & FOIL COATINGS. Bulletin on 
a line of protective and decorative coat- 
ings for paper and foil. Gives physical 
constants, application data and suggests 
end-uses for naptha varnishes, hi-gloss 
lacquers and polyester, low MVT, sani- 
tary, heat-seal, non-slip and barrier coat- 
ings, etc. Interchemical Corp. (J-982 ) 
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WRAPPING MACHINE. Illustrated 4 
page brochure describes a wrapping ma- 
chine handling cellophane, wax or foil. 
Positions seam along a corner, leaving 
four unbroken panels. Capacity 27 

per min. Schooler Mfg. Co. ( J-983 ) 


FLEXOGRAPHIC INKS. Technical bul 
letin ona high-gloss, single-solvent flexo- 
graphic ink with superior adhesion on 
most packaging films. Two-color printed 
samples and price list. Claremont Pigment 
Dispersion Corp (J-984) 


VACUUM FORMING MACHINES. II- 
lustrated 4-page brochure describes two 
table-model vacuum forming machines 
Smaller is for experimental runs, with 
9 x 9 in. forming area and 4 in. depth 
Production model has 11 x 12 in. forming 
area. Plast-O-Craft Co., Inc. (J-985 ) 


BAG PACKER. Illustrated brochures and 
data sheets describe a line of machines 
that speed up hand-bagging. Handles 
polyethylene, cellophane, paper, Saran, 
Mylar, poly-cello, Cryovac, poly-Mylar, 
etc. Sheet on sealing machines included 
Errich International Corp ( J-986 


STEEL STRAPPING. Illustrated 48-pagi 
booklet describes steel strapping jot ac 
cessory tools and equipment, and dis 
cusses ways of improving packaging 
unitizing and shipping methods. Signode 
Steel Strapping Co. (J-987) 


BRUSHES. Illustrated catalog sheet gives 
specifications for a line of cylinder- and 
broom-type brushes and shows special 
types that are custom made. Henlopen 
Mtg. Co. (J-988) 


UNSCRAMBLING TABLE. Illustrated 
bulletin sheet describes an unscrambling 
table which can be used in multi-deck 
arrangement and is adaptable to existing 
conveying systems. Climax Products Div 


Lodge & Shipley Co. (J-989 ) 
MARKING ATTACHMENT. Illustrated 


4-page brochure describes a line of mark 
ing and coding attachments that can be 
installed in idle space on conveying, 
sealing, packaging or handling machin- 
ery. Six models. Gottscho. (J-990 ) 


FOIL FOOD CONTAINERS. Illustrated 
4-page brochure describes a line of alu- 
minum foil food containers. Variety of 
sizes and shapes, including compart 
mented trays. Price list. Revere Copper 


and Brass, Inc. (J-991 
AUTOMATIC WRAPPER. Illustrated 12- 


page brochure describes a wrapping ma 
chine adaptable to a wide variety of 
shapes cal sizes, sealing with heat, glue 
or crimp in vacuum, inert gas or natural 
atmosphere. Uses materials of all types 
Food Machinery & Chem. Corp. (J-992) 


GLASSINE & GREASEPROOF PA- 
PERS. Sample book shows white, opaque 
and ph ee. protective papers for ded 
goods, candies, delicatessen, meats, etc 
Papers also protect against rust and cor- 
rosion. The Hamersley Mfg. Co. (J-993) 





A DISTINCTIVE 
PACKAGE AND 
AN ATTRACTIVE | 
LABEL | 
UNITED WITH AN / 
OUTSTANDING | 
M-P ADHESIVE | 


Introducing a new product is a mammoth marketing 


adventure. Prospective users must be educated to 
recognize the product at the point of purchase. 


Procter & Gamble’s distinctive bottle and attractive 
label is getting this point of purchase recognition for 


their new all-purpose cleaner. We at 


MR. CLEAN, 
role of our 


Morningstar-Paisley are proud of the 
label helping P&G bring MR. CLEAN 


to market. 
Many of the most familiar labels on your favorite 


purchases are applied with Morningstar-Paisley ad 
” salesmen are solving label 


adhesive in 


hesives. Our “‘shirt-sleeve 


Offices ir 
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adhesive problems daily—and 


» 28 principal cities from coast-to-coast. 


Cen 


“WS, wasce. KIT CHT ate 
OM, LAUNDRY, EVER 


preventing problems 

from occurring. We concentrate on building into our 
adhesives such necessary properties as ease of machin- 
ing, short break without stringing, quick tack and sta- 
bility over a wide range of conditions. Water resistance 
heat and humidity resistance are supplied where needed 
Over 100 M-P Technical Sales and Service Men 
welcome the opportunity of helping you get the best 


bottle labeling results possible. 
MORNINGSTAR-PAISLEY, INc., 630 W. 51st St., New 


York 19, N. Y. and 1770 Canalport Avenue, Chicago 


16, Illinois. 


MORNINGSTAR-PAISLEY 


In Canada: Morningstar-Paisiey of Canada, Ltd., Toronto 
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Coke in cans 


an important message eae ia ic Sins: nhnad aon-Ca 
to. MAKERS and users. NS : 7 as oe Velo een 


the best PACKAGING EQUIPMENT Teehe-once Aap cans te bring 


must have the best 


FOOT SWITCH! 


LINEMASTER 
foot switches ~ 


for your control needs \ 


For mechanized sealing or stapling, taping or tying, 
wrapping or weighing—your most efficient packaging 
equipment will always have Linemaster control. It 
takes Linemaster Footswitch control to assure con- 
stant instantaneous regulation of machine performance 
—with BOTH hands free. 

Whether your machine operation requires a momen- 
tary off-and-on action, a short impulse on only, two- 
stage control, or a push-on-push-off action, there is 
a LINEMASTER Footswitch for your job. 

When looking at new packaging equipment, look for 
the LINEMASTER name on footswitches; and when re- 
placing a switch on present equipment, insist on foot- 
switches by LINEMASTER. 


LINEMASTER SWITCH COR 


446 Woodstock Terrace e Woodstock, Conn. 


Red and white cans and carrier. 


test marketed in Brockton and Lynn, 
Mass.. Providence, R.I. The 


retail three cans 


COMPACT 
and in 


price for 
29 to 32 
sold. Until 


available 


ranges 


from cents. Six-packs are 


also now, canned Coke 


was only offshore and in 
vending machines in a few domestic 
“is industrial plants. 

HI-TREADLITE kaged Coke 


has been sold in the company’s dis 


Otherwise, retail pac 


shaped “Georgia green” 


glass bottle, 


tinctively 
Write today for catalog introduced in 1916, gen 
of de 


world’s best 


America’s Footswitch Leader erally acclaimed as a classic 


sign and said to be the 








and biggest selling 


Coke’s 


trademark is 


known package 


glass container. familiar 


script-style molded 
bottle 


traditional red 


into the and the company’s 
and white colors ap 
Coke itself 


world’s best known com 


pear on the crown cap. 
is rated the 


mercial product. 


are you acquainted with 


Basically red, the new can has a 
silver-framed leaf motif in white on 
the front enclosing the red brand 
7 ‘oke” 
vertically and dropped out of the red 
on two sides. The full Coca-Cola 


trademark both 


name. The word is positioned 


the manufacturers’ literature page appears in red on 


the top and bottom of the can. The 


six-pack carton is also 


carrier 
printed in red and white. 
Ameri 


can Can and Continental Can, both New 


Mead-Atlanta 


SUPPLIES AND SERVICES: Cans by 


York 17. Carriers by 
You ought to be. It’s the page, in every Atlanta 2. 


issue of MODERN PACKAGING Magazine, 


postage-free reply card. We do the rest. | Paper Co., 


Look for the Manufacturers’ Literature 


that describes a wide variety of pam- 
phlets, brochures, and other manufac- 
turers publications which are currently 
available without charge. 

To obtain any of the literature which 
is listed, you merely fill in and mail the 


A Service Of 


Page in each issue of MopeRN Pack- 
AGING. It is easy to recognize because 
it is printed on heavy paper. It is 
your key to detailed information about 
packaging equipment, supplies and 
services, 


MODERN PACKAGING feusiuninueiin 


575 Madison Avenue e New York 22. N. Y. 





Pi professional seminar 
The second “ 


Professional Members,” 
by the Packaging Institute, 
held at the Sheraton-Blackstone 
Hotel, Thursday, Oct. 1. 


The round-table will 


Packaging Seminar for 
conducted 


> y 
18 be ing 


Chicago, on 
discussion 
cover packaging and merchandising 
fluid milk, ice cream 


of dried and 
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Want your labels 


armaell! 


use these special 


KLEEN*STIh 


HH - Zacd 


essure-Sensitive Stocks 


MANY LABELS are intended to 
remain in place on product or 
package. To make sure your labels 
stay put, specify one of KLEEN- 
STIK’s special “high-tack"’ adhe- 
sive stocks—they go on easy, yet 
stick tight on any smooth, hard 
surface. With KLEEN-STIK, you 
know you're getting the best pres- 
sure-sensitive stock for the job. 
@ Litho No. 670-L 
@ Kromekote No. 670-K 
@ Foil No. 470-M 

(Gold or Silver—Bright or Dull) 
@ Clear Acetate 

2-mil No. 270-CA 5-mil No. 570-CA 

3-mil No. 370-CA 

Colored Litho No. 670-CL 

Fluorescent No. 670-FL 

“Tamperproof” Litho No. 570-TP 


Your Printer Can Help You 
choose the right stock 
for your permanent 


KLEEN-STIK LABELS 
Write for free samples, full details 


KLEENSSTIUN ss 


Se Bate 
7300 Ww. "WSON AVE. seid 31, WL 
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and ice-cream novelties, cheeses, etc. 
Materials to be discussed include 
glass, plastics, nested containers, 
folding cartons, Fourdrinier board, 
and the pros and cons of other ma- 
terials used in dairy-food packaging. 

There will be no prepared 
speeches. A panel of experts will 
hold a round-table discussion and 
answer questions submitted in ad- 
vance by Professional Members of 
the Institute. L. T. Hayhurst, Na- 
tional Dairy Products Corp., will 
serve as panel moderator. 

Panel members include R. Reid 
McNamara, Sealright Co.; Norman 
Hartmann, Lily Tulip Cup Corp.; 
George Scott, Ex-Cell-O Corp.; 
R. W. Loheed, Charles T. Main. 
Inc.; Raynor Holmes, 
Bros.; Harold Pratt, Joe Lowe 
Corp.; C. P. Whittier, Owens-IIli- 
nois; Robert Rutherford, Sun Oil 
Co.; Arthur Dalton, Bowman Dairy; 
Sis P, Bolton, Carnation Co.; Robert 
A. Farrell, American Can’s Mara- 
thon Div.; E. G. Penn, Riegel Pa- 
per; Walter E. Gunnerson, Ander- 
son Bros. Mfg. Co. 

More than 100 PI Professional 
Members attended the first seminar 


Bloomer 


in New York last February. covering 
the subject of frozen-food packaging. 
Designed to meet the high level of 
technical interest of Professional 
Members of the Institute, this new 
series of meetings is eliciting con- 
siderable enthusiasm throughout the 
industry. Attendance is limited to 
PI Professional Members. plus those 
who have submitted their applica- 
tions for this type of membership. 
Registration fee for the full-day 
seminar, including lunch, is $15. © 


Packaging exhibit 


Now on display at the Museum of 
Modern Art at 11 W. 53 St., New 
York, is an International Pack- 
aging Exhibition that will continue 
to run until Nov. 8. Consumer and 
industrial packages from 10 coun- 
tries are included. 

Stressing the esthetics of the struc- 
ture of the modern package, the 
exhibit features both experimental 
and established packages and _ pack- 
aging materials ranging in variety 
from simple wrapping paper to a 370 
cu. ft. rubber container. The exhibi- 
tion is open weekdays from 11 a.m. 
to 6 p.m. and Sundays from 1 p.m. 
to 7 p.m. Adult admission charge is 
95 cents. @ 





Want your labels 


agora? 


use these special 


KLEEN*STIn 


IF YOUR LABEL is the kind that 
should come off . . . and come off 
clean and easy . . . be sure it's 
printed on the right KLEEN-STIK 
stock. KLEEN-STIK— pioneer and 
specialist in pressure-sensitive 
label stocks — has many special 
grades coated with ‘‘low-tack"’ ad- 
hesive that go on and come off 
with equal ease. 
@ Litho No. 620-L 
@ Kromekote No. 720-K 
@ Foil No. 450-M 

(Gold or Silver —Bright or Dull) 
@ Clear Acetate 

2-mil No. 220-CA 5-mil No. 520-CA 

3-mil No. 320-CA 

Colored Litho No. 620-CL 

Flex-Stik 

No. 420-FSA, 620-FSB 

Vinyl-Stik 


Tell Your Label Printer 
you want removable 


KLEEN-STIK LABELS 
Write for free samples, full details 
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.....KRAFTSMAN CLUPAK’ paper 
cuts bag costs 


for FIRESTONE RUBBER 


Headed for Detroit today are tomorrow's new foam 
rubber auto seats. 

Made by the Firestone Rubber and Latex Products 
Co., Fall River, Mass., a division of Firestone Tire 
and Rubber Co., Inc., these seats are shipped in bags 
made by the Custom Bag and Cover Corp., Hingham, 
Mass., on their new automatic production line. 

Firestone originally used regular Kraft bags con- 
structed of three sheets of 504 paper basis weight for 
a total of 1504. Then they switched to the ‘Topper 
Pad” bag shown in the photograph . . . made of two 
604 sheets of Kraftsman Clupak paper. 

Results: A reduction of 30# in paper basis weight 

. a worthwhile saving in bag cost. Also, Firestone 
gets a much better bag for the purpose, because the 
extra toughness and built-in stretch of the Kraftsman 
Clupak paper gives the bag far greater resistance to 
rough handling. 

You, too, can probably use Kraftsman Clupak paper 
for money-saving or money-making uses that were im- 
possible before. West Virginia’s pioneering experience 
with this challenging new paper is at your service. 

Just write Kraft Paper Sales, Kraft Division, West 
Virginia Pulp and Paper Company, 230 Park Avenue, 


New York 17, N. Y. 


West Virginia 
Pulp and Paper 


*Clupak, Inc.'s trademark for extensible 


paper, manufactured under its authority. 


OCTOBER 1959 





ANOTHER 
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Smart, refreshing, modern designs characterize all four packages. 


Pictorials are featured on two of the new brands. 


A new 


designing may be 


trend in cigarette-package 
indicated by the 
use of pictorial designs on two of 
brands of menthol ciga- 
the 


four new 
market. 


the first 


rettes just reaching 


These are believed to be 


use of pictorials on cigarette pack- 
ages since Camels were introduced. 

Brown & “Belair” 
features the unusual technique in 
this field of 
duction. Half of the pack displays 


Williamson’s 
a photographic repro- 
a photographic reproduction of a 
soft summer sky; against the white 
area on the remaining half is a 
stylized golden bird. On Philip Mor- 
“Alpine” pack, a 


ris new snow- 


capped mountain is reproduced 
against a turquoise sky. 


The 


lard’s “Spring” 


Loril- 
To- 


are characterized 


two other brands—P. 


and American 


bacco’s “Riviera” 


by smart, modern, refreshing de 
signs. The Spring pack has a clean 
white background with printing in 
fresh shades of green and blue. Ri 
viera’s package design, also with a 
large expanse of white, has a Medi- 
terranean blue vertical strip com- 
bined with a circular heraldic motif 


All four 


currently 


new brands are of the 


popular “high filtration” 


type, with a “light touch of men 
thol.” All are in soft packs, reported 
to be today’s preference. 

Supp.ies AND Services: Belair design by 
Frank Gianninoto & Associates, 133 E. 
54 St., New York 22. Alpine’s final de- 
sign by Walter Landor & 
Pier 5 North, San Francisco 11. Spring 
design by Jay Doblin, 501 W. Grant 
Pl., Chicago, and Miles R. Grove, 2 | 
54 St., New York. 
Lippincott & Margulies, 


New York 22. @ 


Associates, 


Riviera design by 


430 Park Ave.., 


New cold-glued wrapperless carton 


| Continued from page 126} 


The easy-opening feature used by 
Chet’s consists of a perforated strip 
running the width of the package top 
and bottom with a perforated press 
tab on the side panel. The perfora- 
tions, located 1% in. from the flaps. 


are heavily waxed inside and out. 


is said to have a maxi- 
mum WVTR of 1.9 gm. per 1,000 sq. 


in., compared with the TAPPI mini- 


The carton 


mum standard of 2.5 gm. Even with 
the perforation, Chet’s believes it is 
achieving better product protection. 

The 


sealer in 


semi-automatic horizontal 


use at Chet’s is mechan- 


ically simple. Blanks are automat- 
ically ejected from a magazine and 
set up and guided into a narrow 
channel, dimensions of which are 
easily changed with a few screw ad- 
justments and a simple transter of 
the full-length guide. No pre-heaters 


are needed. After manual loading, 


carton flaps pass between two sets of 
adhesive rollers. Skip-gap top rollers 
on each side apply adhesive for the 
small dust flaps. Bottom rollers apply 
adhesive the width 


a thin layer of 


of the glue flaps. Flaps then are 
plowed closed and the cartons are 
guided into the heat-conversion unit 

This resistance-type unit has eight 
controlled heating ele 


side. The first 


individually 


ments, four on each 
pair is set at about 375 deg. F. This 
fairly high initial shock heat starts 
the wax flowing. The three remain 
ing pairs of elements are set at con 
secutively lower heats to a minimum 
of about 250 deg. F., depending on 
package size and packaging condi 
tions. Cartons then move through a 
refrigeration section (which works 
most rapidly when regulated at a tem. 
under freezing). The 


perature just 


entire heating and refrigerating cycle 
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a complete line of plastic and glass 
droppers and assemblies 


Skilled craftsmanship, specialized machinery and prompt 
service have been hallmarks of Colonial Applicator Company 
for more than two decades. Services range from a creative art 
department for original designs; precise silk-screening and hot 
stamping, to the latest boat packs wrapped in Dupont K cello- 
phane. Sample assemblies made immediately upon request. 
Kepresentatives in major cities. 


COLONIAL APPLICATOR CO. 
VINELAND, NEW JERSEY WODEL 23S 


Multi-Purpose Marker 


Now everything you—and your customers— 
need to know about your product can appear on a 
single label! MODEL 23 imprints labels up to 
4"" x 25%"’...with plenty of room for brand 
identification ... inventory control information 

. size and lot number... and fiber-content 
facts! More marking area for variable information 
...more selling area for pre-printed messages, too! 


A Fully Automatic Machine! 


Model 23 automatically marks, counts, cuts and 
stacks (or rewinds) a variety of roll-labels... 
from 1”’ square to 4”’ x 2°"! 








8 


A Truly Multi-Purpose Marker ! 


Ideal for roll tickets and labels tailored to your 
requirements for identification, pre-pricing, stock 
control and shipping, on box-ends, multiple pack- 
ages, rider tickets, bag closures and other uses. 


ALINA-X-SO 


Write on your letterhead for a sub- 
scription to Soabar’'s informative new 
publication, MARK-IT-NEWS! 


For sample labels and full information, ca// 


Flexographic Endprinters, one to your Soabar representative, or write 


four colors, from 20” to 59” print- 
ing widths, built to fit any size 


bag machine , 4 COMPANY 
Write for our latest technical o 
bulletin, No. 120, describing our 
new “AIRAY'’ Hot Air drying sys 
tem designed for End printers, . Soabar Equipment and supplies are distributed in Canada by 


os onergin CO. INC W. J. WESTAWAY COMPANY, umire 
HEINRICH EQUIPMENT pei — by gy TdehcaNateesnts sees Uearebe « TRENTO canenees 
CORP. ew Yor » + 


Ticket & Labe/ Marking Equipment & Supplies Since 1912 
4221 Van Kirk Street + Philadelphia 24, Pa 
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large 


packages 
as well as small 
..othe “Oliver” 
wraps and labels them all 
to sell and to save! 


a minute. Get all the facts! 
Or if you have a 

special wrapping or labeling 
problem, get in touch 

with “Oliver.” 


Do you overwrap large cartons 
like these? Or small cakes 
with cardboard supports? 
Phe “Oliver” wraps and labels 
them all. They sell 

You save hours daily! It 
heat-seals packages in modern 
wrapping materials 

for utmost protection. The 
one-man “Oliver” is efficient 
on short and long runs. It 

has many operational 
features. Note these few: A 
photo electric cell registers 
printed wrappers accurately 
At the flick of a finger 

you switch from endfold 

to underfold. Adjust wrapper 
cutoff length while machine 
is running. Change rolls 

of smart heat-seal labels 
(printed by “Oliver’’) in 

a jiffy. The cardboard folder 
and feeder has mechanical 

or vacuum feed. 

There’s an automatic transfer 
for automation lines. 

Choose from 8 models that can 
handle up to 50 packages 





PACKAGING 
DIVISION 


MACHINERY COMPANY 
445 6th, N. W., Grand Rapids 4, Michigan 
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Another Outstanding 
New Product from 


bippewa 
Natural Cotton 
Fibers 
for the ultimate in 
surface protection 
and 
cushioning 


ey: 
> 
os 


Cuil 


BRAND NEW 


! CO., INC. 


oe SOUTH HACKENSACK, N. J. 








Will the new FOOD & DRUG LAW 
throw packaging into a turmoil? 


The new Food & Drug Law Amendment 
requires that any additive directly or in 
directly affecting the characteristic of any 
food must be approved by the Food and 
Drug Administration. This includes pack- 
aging materials. @ What will this mean to 
food processors and packagers?. ..to pack- 
aging material manufacturers? &@ What ex 
tractability tests must be made to obtain 
F&DA approval? & What costs are in- 
volved and who pays? The answer to these 
and dozens of other vitally-important ques- 
tions are contained in a complete interpre 
tive report by the editors of MoDERN 
PACKAGING. For your copy of this fact 
filled 20-page report, send $1.00 to mop 
ERN PACKAGING, Room 308, 575 Madison 
Ave., New York 22, N. Y. (Bulk rates avail- 
able upon request.) 

MODERN PACKAGING 
575 Madison Avenue, New York 22, N. Y. 


A BRESKIN PUBLICATION 
Authority of the Field for Thirty-Two Years 
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takes 18 seconds. No long-drying 
compression unit is needed because 
the brief refrigeration draws heat 
from the board surface, solidifies the 
wax and helps set the adhesive. Car- 
ton and expects soon to perfect a 
a table. Chet’s finds it advantageous 
to case pack at once at the end of 
the packaging line. The over-all 
length of the machine, from blank 
magazine to conveyor for completed 
packages, is about 36 feet. 

The supplier of Chet’s packaging 
system is developing high-speed 
equipment for use with the new car- 
ton and expects soon to perfect a 
machine to handle more than 200 
units a minute. The present adhesive 
and carton design are appropriate 
for such higher speeds. Equipment 
will be available for vertical-loaded, 
free-flowing products as well as the 
horizontal-fill type used by Chet’s. 

For this packager, as well as other 
processors who have adopted other 
types of wrapless cartons, these ad- 
vantages seem clear: 

1. Higher speed, usually at less 
cost than for overwrapped cartons. 

2. Elimination of a double inven- 
tory of cartons and overwraps. 

3. Merchandising copy on all six 
carton surfaces. 

1. Preservation of cooking direc- 
tions and brand name when the pack- 


age is opened. @ 


Push on plastics 


[Continued from page 113] 


of the detergent-bottle contretemps, 
it should serve to remind the plastics 
industry that when it deals with 
packaging it is dealing with astro- 
nomical figures. Should the oil in- 
dustry switch to plastic containers 
for quarts of motor oil—a project on 
which it is now actively working— 
the requirements would be eight bil- 
lion packages a year. 

Blow molders that are known to 
be producing linear polyethylene 
containers suitable for detergents to- 
day include Plax Corp., Owens-llli- 
nois Glass Co., Continental Can Co., 
Imco Container Corp. and Royal Mfg. 
Co. Polyethylene-resin suppliers in- 
clude Hercules Powder Co., Phillips 
Chemical Co., Koppers Co., Union 
Carbide Corp., Celanese Corp. of 
America and W. R. Grace & Co. 
The hot-transfer method of labeling, 
called “Therimage,” is a patented 
process of Dennison Mfg. Co., Fram- 
ingham, Mass. 
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THE PACKAGE /S YOUR PRODUCT * 


Only Bradley-Sun offers both plastic 

and metal tube-packaging for 

your product. Expanded facilities 

are now combined with thorough 

production control to assure 

delivery of these quality products! BRADLEY. 

Complete coatings for both cae. / 
internal and external application! ee 
Call your Bradley-Sun 
representative for helpful information. Division of 


We’re dedicated to your needs. American Can Company 
Hillside, New Jersey 
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at the point-of-sale 
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Aluminum welding 

Another advance in high-speed ul- 
trasonic seam welding of aluminum, 
which may provide the answer for 


Get the facts about this 
big market for plastics... 


more vigorous aluminum competi- 


the packaging field 


“Big Market,” is right! The men who select the materials used 
to package the ouput of American industries control a market 


with an annual value in excess of 10 billion dollars. 


This rich market is composed of about forty industries. It in- 
cludes manufacturers and packagers of such products as 
foods, cosmetics, chemicals, drugs, candies and tobacco prod- 
ucts. In all these highly competitive industries frequent pack- 
aging changes are the order of the day. Factors ranging from 
fascinating sales appeal to plain hard costs influence the men 
who make the packaging decisions. Consequently, no one type 
of packaging material (glass, metal, paper or fabric) ever 
has assurance that it won’t be supplanted by another. 


And now plastics have entered the arena as directly competi- 
tive materials for packaging. In just the last few years they 
have come to play an increasingly important role—and often 
at the expense of older “traditional” materials. 


Especially noteworthy is the fact that plastics can be used in 
the manufacture of almost every basic package type: box, bag, 
bottle, drum, jar, vial or collapsible tube! 


Right now this frontal invasion of the packaging field by alert 
plastics manufacturers, molders, laminators and extruders is 
well under way. And their chief sales tools are the two publi- 
cations which reach the men who make packaging decisions— 
Modern Packaging Magazine, issued monthly, and the annual 
Modern Packaging Encyclopedia Issue. 


Get full details about this Rich Market 


Additional data on using these media to help expand your sales 
to the packaging market are contained in the booklet “Facts 
About Modern Packaging and the Packaging Field.” Write for 
your copy. 


A BRESKIN PUBLICATION 
575 MADISON AVENUE NEW YORK 22, N. Y. 





Ultrasonic welder seams light-gauge 
aluminum sheet at 30-ft.-a-minute rate 


tion with the conventionally soldered 
announced by 
West 


Aluminum Co. of 


steel can, has been 


Aeroprojects, Inc., Chester. 


Pa., and America. 
Pittsburgh. 

The cooperative program of these 
two companies makes it possible to 
utilize ultrasonics for seam welding 
light-gauge sheet and foil in thick- 
nesses ranging from 0.006 to 0.010 
in. at speeds in excess of 30 ft. per 
minute. Speeds greater than 100 ft. 
per minute have been repeatedly 
demonstrated using ultrasonic seam 
welding in somewhat thinner mate- 
rials, it is stated, and conservative 
estimates are that this rate will be 
doubled in the near future. 

A few ago Alcoa 
Aeroprojects jointly announced the 


months and 
development of ultrasonic splicing 
of aluminum foil (see “Splicing Foil 
Sheet,” Mopern Packacine, June 
1959, p. 180) with the use of Aero- 
projects’ Sonoweld machines. Unlike 
induction or resistance welding 
processes that involve melting, ultra- 
sonic seam welds reportedly can be 
stopped and started abruptly with- 
out producing long “start-up” seam 
sections of inferior quality. The new 
joining method is said to establish 
leak-tight weld seams, even by he- 
lium leak standards. 

The ultrasonic weld is smoother 
cleaner and stronger than cemented 
side seams aluminum can 


\ leoa 


With continued development work in 


used in 


manufacturing, according to 


ultrasonic seam welding, Alcoa and 
Aeroprojects expect both to increase 
welding speeds and to utilize heavier 
gauges of aluminum. 

Aeroprojects’ ultrasonic welding 
process is said to be characterized 
by relatively non-critical strip clean- 
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“A i lIcon brand propellants put action in products 


Why don't you discover Ucon Propellant service, too? 


UNION CARBIDE CHEMICALS COMPANY 
Division of Union Carbide Corporation 
30 East 42nd Street, New York 17, N.Y. 


UCON and UNION CARBIDE are registered trade marks of Union Carbide Corporation 
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DOUBLES packace provuction 
with HAYSSEN COMPAK 


=x 


The |. J. Grass Noodle Company, Chicago, Illinois, uses the above 

Hayssen Compak to automatically package their famous chicken 

and vegetable soup concentrates at conti speeds 

of 124 packages per minute. The 2%" x 4” bagi ise a » port of the com- 

4 plete dry soup package. This production rate is twice that of their 

= former semi-automatic method and is accomplished with half the 
labor force. Another example of how you save with Compak. 





Plant Superintendent William Fieroh 
z has this to say about Compak: 
@ Hi SPEED — Our Compak, on a regular two shift day produces 7,440 packages 
of concentrate at the rate of 124 packages per minute. 


@ DEPENDABILITY = The Hayssen Compak handles all films regardless of film 
variations in thickness or coating. Compak continues to produce high quality pack- 
ages without nuisance adjustments or shutdown time throughout our two shifts. 


= ECONOMY = A plus or minus 2 gram permissible variation is maintained with 
the Compak volumetric feed. This means minimum product waste, assures uniform 
product and continued customer satisfaction. 


Let Hayssen help you with your automatic packaging problems. 
Write or call your nearest Hayssen office today! 


THIS IS OUR D0th YEAR AT 
HAYSSEN 


MANUFACTURING CO. « DEPT. MP-114 « SHEBOYGAN, WIS. 


Offices in principal cities. Check your phone directory. 


Atlanta © Boston © Chicago © Dallas © Denver © Detroit © Jackson, Miss. © Kansas City © Los Angeles 
Minneapolis © New York © Phiradelphia © St. Louis © San Francisco © Montreal © Toronto © Vancouver 
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ing. Degreasing is all that is re- 
quired for most aluminum alloys. In 
addition, the process utilizes low- 
power equipment, according to Aero- 
projects, with a line-power demand 
of less than four kilowatts in the 


seam welding done to date. @ 


New image 


Continued from page 138 


the incidence of burst skid wrappers 
and consequent product damage. 
Thus, it plays an important role in 
cutting the company’s over-all pack- 
aging costs. 

\ better, faster skid-wrapping job 
can also be done with the improved 
wrapper, because it is more work 
able. It is said to be easy to fit and 
fold, with very little spring-back 
The overlap between body wrap and 
a protective bottom sheet of the 
same material is sealed by a hori 
zontal strip of red gummed-papet 
tape. The skid wrapper can also be 
supplied with a tear tape. 

All of the requisite product in 
formation that previously was ap 
portioned among a large and con- 
fusing array of labels is now carried 
on only two labels. Like the rede- 
signed carton labels. they are large 
and easy to read. 

Roll wraps. Westvaco’s package 
planners had to unsnarl a problem 
that was critical in many packaging 
areas. Wrapped bulk rolls of paper 
presented a major shipping head- 
ache. There had been serious product 
damage in transit. And, as with car- 
tons and skids, packaging methods 
and materials varied widely from 
mill to mill. 

Exceptional protection and user 
convenience have been combined in 
the new roll wraps. To guard against 
moisture damage to the paper inside, 
the new wrap consists of two two- 
ply sheets. The inner wrap is two 
sheets of kraft, laminated with wax. 
The outer wrap is a sturdy, specially 
prepared yellow sheet, color matched 
to other Westvaco packages. Red col- 
lar bands are used top and bottom, 
and rolls have matching yellow 
heads. 

The roll wrap also features the 
bold new Westvaco label and an op- 
tional tear tape for easier opening. 
As a bonus of convenience, red, 
white and blue paper disks are 
pasted on the roll to indicate its 
front, center and back. @ 
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Up to 150 containers 


Per Minute — tanging in size from 

ONTINUOUS ~— 1] 1%2” high by 1” diameter 
through 12” high by 7” diam- 

eter. Takes any rigid con- 

tainer—glass, metal, plastic. 

E Applies an overall coating 

2 ag of adhesive only to the ex- 

Rios 2» tent of absorption of the 

P i paper fibers. This elimi- 

mm Changeover time at ab- or. nates any possibility of 
solute minimum glue oozing at the edges. 


Label range from “postage stamp” 
Literature and installations on request. size to 6” wide by 7” long. 





Greater flexibility than 
ever before possible 


No skilled help neces- mMrm COMPANY, INC. 


ae 191 Berry Street Brooklyn 11, N. Y. 
sary to maintain 
Manufacturers of a complete line of fully automatic and 


semi-automatic liquid filling and labeling equipment 


See us at booth No. 204 at the PMMI Show, Nov. 17-20, New York 


New midget imprinter for wrapping machines* 





- Fully automatic 

* Occupies less 
than 1 cu. ft. 

- Instant drying 
action prevents 
smudging 


“No Adhesive Can 
Be That Perfect” 


“To be that good there must be something wrong 
ky “Series 700” with it... but we sure haven't found it up to now.” 


ROLAPRINTER® A customer said this recently about one of our 


——. envelope gums. What he meant was that it did 
attachment everything he expected of it — and more. 


PHOTOGRAPHED AT CHIMES CAKE CO., CORONA, L. 1., N.Y 





Compact, lightweight, and easy to Ctnetie tia — 
install yourself, this precision-made en Machined perfectly. Allowed top machine speeds 
unit imprints codes, prices, contents Hayssen, Lynch, Oliver, P 4 I E 4 


descriptions, block-outs, promotion Ag a yn nh Handled even toughest stocks, Made a better 
specials, etc. on cellophane, polyethy- . D 


: I Simplex, Wrap-Ade, product — at a lower cost. 
lene, glassine, foil, paper, waxed Wrap-King and others. 


paper, etc. Makes accurately regis- For Stokeswrap, Mer- . ee . 

Grek consistently uniform impres- | cu™y Vertipak, Trans- THERE’S A FINDLEY ADHESIVE TO PUT “WOW” 

sions up to 4”x6”. Foolproof—requires on = one — IN YOUR PACKAGING OR CONVERTING, TOO. 

no adjusting or skill to operate. No ph cur “ WRAP_A. 

change parts needed for different PRINTA” attachment. 

cut-offs. Hundreds already in suc- In DU lsuwestvem TRIAL 

cessful use. Write today for Ce ee ee eS lsuwestvem 
Bulletin “RIN-7" 


production ti GOTTSCHO vent. 4 
ODING. MARKING and 
IMPRINTING machine HILLSIDE 5, N.J. 


In Canada: Richardson Agencies, Ltd. - Toronto & Montreal Dept. MP, Milwaukee 45, Wisconsin 
Booth 712 * PMMI SHOW * New York * Nov. 17-20 Also see pages 180, 219, 250 
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Design vs. performance 


[Continued from page 165) 


plished on the drop table as shown 


in Figure 2. Each box was oriented 
by means of plumb bob, so that the 


diagonally opposite edge was directly 
above the drop edge, as shown in the 
figure. The drops were performed by 
suddenly removing the support block 
from under the table leaves so the 
boxes could fall freely on the steel 
plate beneath. 

Each box was dropped repeatedly 
until failure occurred, or until the 
number of drops reached 30. Failure 
100% was defined as the fall after which 
IN-LINE the contents spilled, or when one of 
OPERATION the cylinders could be removed 
easily. 

The testing was divided into two 
parts. Part I was testing of com- 
mercially submitted hexagonal and 


octagonal boxes, along with rectan- 


FAST, AUTOMATIC, IN-MOTION 


z gular controls that were prepared at 


3 


the Laboratory to conform to exist- 


ing fibre-box specifications and to be 
WITH NEW similar in gross weight and size. 
Part II was testing of hexagonal and 


rectangular boxes constructed from 
the same lot of fibreboard and made 
MODEL 9460 MODEL 9463 
Items SO to 200 Lbs., Items 5S to SO Lbs., ri : : 
to 40 per min. to 40 per min. size. Prior to testing, each box was 
conditioned to an equilibrium mois- 


to be similar in gross weight and 


ture content of about 8% in a room 
held at 73 deg. F. and 50% R. H. 


Get 100% in-line checkweighing with these new Toledos! Checkweigh 
The results of the 34 tests in Part 


bags, cartons, packages, parts and pieces automatically. You'll save 
time, labor and material . . . keep weights consistent . . . build cus- [ are presented in Table 1. Only six 
tomer goodwill. of the nine styles of boxes were sent 


. : . . “ , in by manufacturers, so only six 
Designed with continuous-running motorized conveyor on the weigh 


section, these Checkweighers fit readily into conveyor lines . . . are 
accurate to one part in 3,000. Available with remote zone indication 
stations for continuous visual check, magnetic counters to accumulate 
operating data, and other advanced Toledo features. 


styles are mentioned in the table. 
The tests representing Style A boxes 
were actually performed by dropping 
Style G boxes on their tops. Failure 
was characterized by “pulling out” 
Now is the time to check into Toledo Checkweighers for your opera- of the staples fastening top to sides. 
tions! Send for Bulletin 2968. TOLEDO SCALE, Division of Toledo This type of top (or bottom) is in- 
Scale Corporation, Toledo 12, Ohio. ferior in performance to its rectan- 
gular control box. The flaps on the 
Toledo Automatic Bulk Weighing . . . net weight listing and totaling top were wide enough to permit only 


G ; ie : one row of staples in effecting 
yet accurate net weight listing and totaling 
of bulk materials going into truck or carload ‘ 
memmerseemacieg shipments. Weighing is cine Style B boxes failed at either a 
automatic. You save esse top-to-side or bottom-to-side edge 
time, control costs and . 
reduce claims. The 
Toledo control console 
which interlocks all 3 boxes. Some of these results were in- 


closure. 


and generally failed after fewer falls 


than the corresponding control 


elements of the system, § conclusive, however, which justified 
may be remotely lo- : ‘ a re-test in Part II. 

cated for operating con- 
venience. Ask for Bul- i : , 
letin2490. : ail tionally well and were superior in 


Style D boxes performed excep- 


all but one instance to the control 


® . 
SERVICE ¥ oO i k- fs oO boxes. Style D boxes were evaluated 


Factory trained — with steel strap (%¢ in.), filament- 
Headquarters for Weighing Systems , 
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reinforced tape (1% in.) and hemp 
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pressure-sensitive labels 
save time and money 
for buyers everywhere 


From a flash of American genius type start in 1935, to a world-wide corps of 
trained pressure-sensitive specialists, Avery’s leadership has been due to a basic 
management philosophy of growth—not in terms of size alone—but in a capacity 
for constant change—always directed toward the continual improvement of 
pressure-sensitive products. 


This concept guides Avery in creative research—in the development of new and 
better adhesives—and in the design and production of original self-adhesive 
products. The results are apparent in the ever-growing popularity of Avery’s 
removable Kum-Kleen and Perma-Grip labels . . . its manual and automatic 
dispensers, labelers, imprinters—and in the exciting new Avery pressure-sensitive 
Metallics used for decorative trim, panels and nameplates. 


Whatever business you are in—wherever you are—modern Avery Labels will 
improve the efficiency of your labeling. Trained Avery representatives are ready 
to serve you—with advice on pressure-sensitive labeling methods or on the design 
of a new product or service label. 


Write for your free copy of AVERY’s 
a new labeling catalog and a color- 
= ful brochure describing Avery's new 
pressure-sensitive Metallics that are 
gaining swiftly in popularity as dec- 

orative trim, panels, nameplates. 


AVERY LABEL COMPANY a division of Avery Adhesive Products Inc. 
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Here are but a few 
of the thousands 
of ways in which 
manufacturers 

are profitably 
using AVERY 
LABELS today 


MAY WE SEND 
SAMPLE AVERY 
LABELS? 


‘MA- 
GRIP labels are both 
available in practically 
any material includin 
foil, aluminum, acetate, 
film, kraft, . 
metallic coated or special 
Stocks of many types. 


eeeeeeereereeereee eee 


AVERY LABEL COMPANY Div. 127 
117 Liberty St., N. York 6 © 608 So. Dearborn St., 
Chicago 5° 1616 So. Calif. St., Monrovia, Calif. 


0 Please send free Include KUM- 
Avery catalog and the KLEEN and Perma- 
METALLICS brochure. Grip sample labels. 


Name 
Company 
Address — . . 


ew __£Zone ns 


eeeeereee ee eee e eee eee eee eeeeee 
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IF YOU HAD TO 
OPEN ‘EM — 
HOW WOULD 

YOU SEAL ’EM? 


“Way @. . 


failed after 10 


drops and the contents spilled. Fail- 


twine. The twine 
ure of the other boxes was char- 
acterized by a tearing off of flaps, 
which released the strap or tape, and 
allowed easy removal of the loads. 
Style E 
perior 
tested both with 


boxes also exhibited su- 
performance. Boxes were 
3g-in. steel strap- 
ping and a 14-in. filament-reinforced 
tape. Typical failure is illustrated in 
Figure 3. The bottoms tore through 
at an edge away from the drop edge. 

Style G boxes, with their multiple- 
layer bottoms, resisted 30 falls eas- 
ily. The bottoms, after a few falls, 
became soft and spongy, and served 
well as a cushion or shock absorber 


for subsequent falls. 


falls as, or more than, the rectan- 
gular control boxes. Failures were 
characterized by tearing of the top 
edge opposite the bottom edge being 
dropped. Style K boxes were consid- 
ered so similar to Style C boxes that 
it wasn’t necessary to test both. The 
top and bottom inserts were deemed 
necessary to provide a surface for 
attaching the overlapping flaps. 

The performance of Style D boxes 
in Groups 20, 30 and 40 as a whole 
was not so good as their rectangular 
controls. These boxes were closed 
without the top and bottom inserts 
required in Figure 1. In Group 50, 
when the inserts were included, the 
performance was so much improved 
that it was decided to test with loads 


WITH NEW “RIP-CORD” feature in tape. 
It's so easy to open without injury to per- 
sons, contents or shipping cases. Cases are 
more dust proof, more pilfer proof and are 
undamaged for re-use. Everybody gains. 


The design of Style H boxes is not 50% greater. The performance of 
adequate to resist falls on either the overloaded Style D boxes, in 


tops or bottoms. The little tabs on Group 60, was still substantially bet- 


These 
rers use the 


the sides that key into the top (or 
bottom) soon disengage and permit 
the top (or bottom) to loosen and 
spill the contents. 

The results of the 122 tests in 
Part II are presented in Table II. 
Styles A, B, C, D, E and F are in- 
cluded. Style K was not included 
because of its similarity to Style C. 
Style G was not included because its 


ter than the control boxes. 

Style E boxes, in Groups 20, 30 
and 40, performed so much better 
than the rectangular boxes that it 
was also decided to try 50% over- 
loads in Group 50. The results of 
Style E box tests in Group 50 showed 
performance, even 
Group 60 


tests included Style E boxes contain- 


such superior 


when overloaded, that 


old fashioned methods 
These glued or stapled cases must be torn 
Or cut open. It's not easy, it’s dangerous 
to persons and contents. It also wrecks the 
box. You don’t win much customer good- 
will this way 


bottom proved adequate in Part | ing 100% overloads. Even when 
and its top is identical to Style A. 100% overloaded, the Style E boxes 
Style H was not included because of performed satisfactorily. 

The five Style F boxes in Group 


50 performed much better than the 


its poor performance demonstrated 
in Part I. 

Style A boxes, in Groups 20, 30 
and 40 failed much the same as they 
did in Part I, by “pulling out” of the 
staples which fastened top and bot- 
the test 


rectangular boxes. This style was 


Shows application eit P 
of “Rip-cord” similar to Style B, but had flaps on 
to regular ; 
sealing tape 
in ovr 
automatic 
tape sealer. 
Also in self 
measuring - rawe fatin . "An. 
ome wo boxes always failed before the con 


a oe : trol boxes. However, in Group 50, 50% 


top and bottom for strapping to the 
body, which increased the perform- 
ance considerably. The performance 
of Style F boxes in Group 60, when 


tom to sides. In all cases, 


overloaded, was still far su- 


the flaps were increased from 1 to perior to the control boxes. 


114 in. in width and two rows of 


staples were used instead of one. Conclusions 


“RIP-CORD” T. : 
GENERAL'S new attachment to their tape This increased the performance level The tests 
sealer automatically adheres “'Rip-cord’ ok Got, A vies (PD. E 
along the centerline of the gummed side : 

of standard sealing tapes as the tape sealer fibreboard 
applies these sealing tapes to the boxes, 
top and/or bottom. 

Regardless of length, a machine cut, easy- 
lift tab is provided at each end of the tape. 
Thsienatoly, the cost of all these advan- 
tages is negligible. 

“General's” application of sealing tapes 
guarantees perfect alignment, perfect later- 
al and end centering, exact tape lengths 
with no excess waste, uniform wetting of 
tape for entire length with doctored water- 
roll control, positive rolled-in adhesion of 
the entire gummed area for maximum 
holding strength. There's absolutely noth- 


indicated that three 
and F) of the nine 
tested 


boxes and made them 
somewhat better than the rectangu- styles of boxes 
lar control boxes. 

Style B boxes resisted more falls 
in Groups 30 and 40 than did the 
control boxes. In Group 20, their 
performance was slightly inferior. 
In general, considering both Parts I 
and II, the results of testing Style B 
boxes are rather inconclusive. How- 
ever, if all the falls are totaled for 


Style B boxes and for the control 


were superior in performance to rec- 
tangular fibreboard boxes and are 
suitable in domestic shipments for 
loads that are 100% in excess of 
those permitted in the fibre-box spec- 
ifications. Four styles (A, B, C and 
G) were about equal, performance- 
wise, to rectangular fibreboard boxes 
domestic 
shipments for the same load and size 


and are satisfactory in 





ing like it. 


It costs to put off . . .WIndsor 4-0644 


General Corrugated Machinery Co.,Inc. 


PALISADES PARK 3, N. J. 


HAMBURG, W. GERMANY CABLE: GENCO 





boxes, the control boxes resisted 147 
falls and the Style B boxes resisted 
112 falls. 

All of the Style C boxes in Groups 
20, 30 and 40 resisted about as many 


limitations. Two styles (K and H) 
were inferior in performance to rec- 
tangular fibreboard boxes and are 
therefore not suitable for general 
domestic shipments. @ 
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This is how your customer sees \efe boxboard 


COATED 


laste-tempting illustrations of your food products move boxes off the shelf and onto the table. 


But it takes a fine printing surface to do the job. Hard to reproduce food illustrations come to 


life on latex coated boxboard. It makes your packages sell on sight. For reasons 
why, turn the page. 





LATEX COATED BOXBOARD .... asuperior 
printing surface makes a better selling surface 


It’s a lot of little things that latex coatings do for package 
surfaces .. . but they add up to one big sales advantage: 
The finest possible representation of your product. 


The front of this insert, printed on .010 pt. latex coated 
boxboard, demonstrates these benefits. An improved gloss, 
for example, that keeps packages fresh looking longer. 
Note the brilliance and sharp detail of full color printing. 





LATEX 


lef) 


COATED 


If you coat or manufacture boxboard you'll appreciate 
the versatility, heavier coating weights, or higher machine 
speeds and shorter drying time possible with Dow Latex. 
Whether you’re a paper man, a packaging man or a prod- 
uct man, you'll want to find out more about latex coated 
boxboard. Write today to THE DOW 

CHEMICAL COMPANY, Midland, Mich- 

igan, Coatings Sales Dept. 2324CR. 


THE DOW CHEMICAL COMPANY « MIDLAND, MICHIGAN 





Fine-paper packaging 


Another indication of the trend to- 
ward improved packaging of fine 
printing papers (see “New Image 
for Westvaco,” this issue, p. 136) 


* 





| 











ahh 


Trademarked package for fine papers. 


is the use of distinctive two-color- 


printed packages and wraps by 
Crown Zellerbach Corp.’s Midwest 
Regional Printing Paper Div., Chi- 
Level/Smooth 


coated book papers. @ 


cago, for its new 


Aluminum cans 


[Continued from page 119 | 


helps to withstand high internal pres- 
sures, generated when beer is pas- 
teurized after sealing. 

Cans are packed conventionally, 
24 to a case. 

At this stage, neither Gunther nor 
the aluminum and can companies in- 
volved can say what possibilities lie 
ahead for the new small can or for 
the further possibility of an alumi- 
num container in the standard 12-o0z. 
size, though the can maker has al- 
ready provided such larger contain- 
ers for test purposes by several brew- 
eries. Much depends on how well the 
small can is accepted in the present 
test areas and on the future relative 
prices of aluminum sheet and tin- 
plated steel. For, while brewers are 
now actively seeking packages with 
better merchandising appeal to offset 
increased competition, this same 
competition makes tight control of 
container and production costs an 
imperative consideration. 

Can-company spokesmen, how- 
ever, are hopeful that if raw-material 
prices remain stable, increased vol- 
ume and economies in the production 
of aluminum cans may enable even 
larger containers, such as 12-0z., to 
be sold at the same price as tin- 
plated cans of similar size. ©@ 
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FRAGILE 


A cleaner, faster operation resulted as International Equipment Co., Boston, switched 
from excelsior (left) to Cel-Fibe wadding (right) to wrap motors, parts, test tubes, and 
dynamically balanced instruments in its line of precision centrifuges for laboratory uses. 


CEL-FIBE protective packaging 
increases safety 


doubles output, 


Cel-Fibe cellulose wadding is the best packaging ma 
terial we have ever used,” says C. Clifford Hodge, produc- 
tion coordinator for International Equipment, leading sup- 
plier of laboratory centrifuges, citing these improvements: 


Savings in time, labor. An operator 
packs double the amount—Cel-Fibe 
wrapping takes only half as long. 


Savings in materials. With Cel-Fibe, 
one carton holds as much as was 
formerly packed in two cartons or 
a wooden case. Cel-Fibe ends the 
need for separators to partition tubes, 
fragile parts, and glassware. 


Savings on storage. Wadding, paper, 
and other packaging materials are 
kept with space to spare in a room 
that had previously been set aside 
for storing a ton of excelsior. 


Savings in shipping weight. Cel-Fibe 
permits use of fewer, lighter cartons. 


Savings in maintenance Apart from 
easier handling, non-shredding and 
non-powdering Cel-Fibe leaves no 
dust in the air or dirt on the floor, 
reduces clean-up time . . . also makes 
it easier, faster, and less messy for 
customers to unwrap orders. 


Savings on returns. Low-sulfur and 
neutral-pH Cel-Fibe guards metals 
from corroding and surfaces from 
marring, avoids return of centrifuges 
bent or unbalanced in transit. 


Your packaging problems can prob- 
ably be lessened by learning how “suc- 
cess is certain with Cel-Fibe” in meeting 
military specifications and civilian re- 
quirements for cushioning and surface 
protection. Cel-Fibe is always available, 
For more 
information—write, wire, or phone: 


when and as you need it. 


CEL-FIBE 


Division of Personal Products Corp. 
Milltown, N. J. © Milltown 8-0700 


ONE OF THE fofuvcnalofmnen COMPANIES 
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AUTOMATIC 


fARNS 17S WAY 
FEED 


Whatever your packing needs, 
large or small, the Elgin Auto- 
maticFeed Semi-AutomaticCapper 
delivers rapid, trouble-free cap- 
ping with a broad range of lug 
and screw caps! After the opera- 
tor starts the caps, an automatic 
timing device takes over—al- 
lowing only one container to pass 
into the capping station at a 
time. Two jaws—one stationary, 
one movable—hold the container 
while a revolving spindle lowers 
to tighten the cap to any de- 
sired tension. Change-over time 
is quick . . . just set spindle height, 
change chuck ring and reset tim- 
ing box. The Elgin Capper handles 
all sizes and shapes of containers. 


ELGIN 
MANUFACTURING 
COMPANY 


200 Brook Street, Elgin 2, Illinois 





POST DECITRON ELECTRONIC PRODUCTS 
oh 


Model H-21-C 


Miniature Photo-Heads 


as a reflected beam photohead. 


Post’s Miniature Photo-heads Average light source life is 


solve the problem of mounting a 5,000 hours . 


. . designed for in- 


sensing device in a limited area. dustrial use. Alignment brackets 
Hardly larger than a standard to insure proper relation of light 
paper clip, these photosensitive, source and receiver are also 
semi-conductors may also be used available. 


POST ELECTRONICS 


Division of Post Machinery Co | 163 Elliott S¢., Beverly, Mass 








Double-duty shipper 


[Continued from page 129} 


box is positioned by hand over the 
bottom pad, the unit passes on a 
conveyor through the standard glue 
rolls which apply hot-melt adhesive 
to two of the flaps of the bottom cap 
and a pair of pressure plates which 
then seal the flaps upward firmly 
against the box. 

The unit is then automatically 
revolved 90 deg. on a turntable and 
goes through an identical set of glue 
rolls and pressure plates to seal the 
remaining two flaps. Pressure on the 
plates varies frem 40 to 60 lbs., 
depending on heat and humidity 
conditions and other day-to-day 
variables. 

Meanwhile, une man places a 
sheet of waxed kraft in the open 
top end of the shipper, for paint 
protection, fits a top pad in place, 
then staples the container’s top flaps 
closed. 

Each Rheem packaging line (there 
are two each at Chicago and at Spar 
rows Point) now requires only three 
operators instead of the six that for 
merly were needed. 

The steel-strapping operation for 
merly necessary to secure top and 
bottom « aps to the tube required tour 
men at the strapping stations on each 
line. With automatic bottom closure 
the final top closure can be accom 
plished by only one man on each 
packaging line. 

Exterior design of the new shipper 
is almost identical to that of the 
former package—red and blue print 
ing on the usual tan background. 
dominated by the red-outlined figure 
of a deep-sea diver. Die-cut hand 
holes have been added on two sides 
near the top of the shipping con 
tainer for easier handling. 

Rheem’s entire line of gas and 
electric water heaters is going into 
the new glued-base shippers. At first 
it was expected that the jumbo-sized 
66- and 82-gal. electric heaters 
much heavier than gas—would have 
to continue in wood-and-wire crates. 
But after a year’s test shipments and 
a few modifications, Rheem received 
ICC approval for the heavier models 
of heaters to go into the glued-bottom 
shippers. 

The savings inherent in its new 
glued-base container give Rheem a 
welcome respite from an otherwise 
steady upswing in manufacturing 
costs. @ 
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UNDREAKABLE 


GILBERT PLASTICS’ STACK-CAPS 


COSTS LESS 


than ordinary stack caps! 


< G' LBER 
PLASTICS, 'nc. 


OCTOBER 1959 





VERSATILE NEW FLOCKED 
STYRENE GIVES YOU LOW 
COST LUXURY PACKAGING! 


-..another product 
glamorously packaged with 


NEW NASHUA STYLOUR’ 


The velvet beauty of new Nashua STYLOUR is used to excellent 
advantage in the famous Gem Razor Presentation Case of the 
American Safety Razor Company. Louis Pfhol, President of 
Plaxall, Inc., thermoformers, cites this STYLOUR application 
as “one of the most successful package designs” in his experience. 





Perhaps Nashua’s new, ready-flocked, high-impact polystyrene 
offers you a low cost answer to a packaging problem. STYLOUR 
takes vacuum forming or pressure forming as readily as non- 
flocked styrene...shows no perceptible thinning of flock on deep- 
draw work...can be used to advantage in place of fabric or other 
costly materials. 


WRITE TODAY FOR COMPLETE DATA AND SAMPLES! 
STYLOUR is backed by Nashua’s 30 years’ experience with 
flocking and flock adhesives. Dow Styron extruded by The Gil- 
man Bros. Co., of Gilman, Conn. is used exclusively—your as- 
surance of uniform high quality. STYLOUR is available in rolls 
or sheets in a wide range of gauges and colors with cotton and 
rayon flock manufactured to your specifications. 


® 
yA Dept. MP-109 + 44 Franklin Street + Nashua, N. H. 
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LERMER 
_ PLASTIC 
CONTAINERS 


Exceptional printing 
makes the difference... 


Helps make the sale! 





@ Printed or decorated up to 4 colors on 
crystal clear, transparent or opaque colors 


Largest line of plastic containers 


1/5 the weight of glass—greatly reducing 
ever-increasing shipping and handling costs 
Lightweight and shatterproof —with rigid 
wall protection 

Economical — with customer re-use value 


Also made of new high density polyethy- 
lene—Poly-Opal*. Are chemically inert, 
stain resistant and have lower permeability 
to moisture and gases than conventional 


polyethylene. ii 


Write for full-color catalog, samples and prices. 


LERMER PLASTICS, INC. 


502 South Avenue 
Garwood, New Jersey 


PIONEERS AND SPECIALISTS IN 
PLASTIC CONTAINERS SINCE 1919 
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Consumers’ footnotes YOUR PROFIT a ARE 


The 10 “best” packages in America, 


according to a consumer-preference \ $e 
poll reported by the Better Packag- 
ing Advisory Council, are: Ko Y 

Ajax cleanser, fibre can with 


foil label 
Betty Crocker biscuits, fibre 


can with tab opener 
Coca-Cola, “family size” 26-oz. 
bottle s ‘ets 
Dial shampoo, plastic bottle with 


Kent cigarettes, flip-top box 

Kleenex tissue, folding dis- “ ? : 
an Mercury Automatic Packaging Machine 

Miller’s High Life beer, can - a 

Playtex girdles, fibre tube wai 
with foil label 

Satin-Set Pin Curl = spray, 


— moana 
aes 


metal aerosol 
Schick electric shaver, set-up 
box 
The Council states that these were 
the 10 packages mentioned most fre- 
quently by 249,222 shoppers con- 


tacted nationwide and asked, “Of all 


the products you buy, which one has 


the best package?” cat DETERGENTS 
The Better Packaging Advisory 


Council, which describes itself as “a EDIBLE NUTS | 
nonprofit organization devoted to im- ELECTRONIC PARTS RUBBER SUNDRIES 


proving packaging through market 


and laboratory research,” is affiliated FERTILIZER ! SALT & PEPPER 


ith a New York publici whe” 
with a New York publicity organiza- 3 : f 
tion which is retained by a dozen or . HARDWARE SEEDS af 
more industries in the packaging- " 
supply field. @ 7 SPONGES “ty 
TEXTILES...” 
’ ~ 


Why thermoplastic? a ACE TO 


[Continued from page 160 | 


At one time, the design and 
machining of cores or forces for 
closures was left to the individual 
skilled mold maker, who used the 


general-purpose equipment available 





to him. Today, the producer of parts 
for automatic unscrewing molds uses 
duplicating machines designed to Visit Us At Booth 612 PMMI Show 
reproduce many identical cores. Yes, bag after bag after bag, your profits increase with VERTI-PAK 
‘ automatic packaging! Time and labor costs are immediately reduced 
(you can ask our satisfied users) . . . every step of your packaging is 
the production of injection molds streamlined to peak efficiency at the lowest possible operating cost. 
for thermoplastic closures. one must Chances are you're now "'paying'’ for a Verti-Pak without enjoying its 
2 : : benefits. Users agree, and you will too, that Verti-Pak is more than 
standardize the mold designs, build “economical"’ , . . it's PROFITABLE packaging — automatically! 


WRITE © WIRE © CALL 


To achieve maximum economy in 


parts that can be reliably inter- 
changed, produce these parts by the 
most economical means and provide 
fast delivery. This kind of approach 

to the problem of complex designs Heat Sealing Equipment Co 
and the bold use of color will en- laa 
able the packaging field to keep up GA 3-9606 


with the ever-changing desires and 2601 N. HOWARD ST. ee 


wants of customers. © 
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Potlatch Paperboard 


15 4 y y 
Ai ¥ 


Potlatch Paperboard 
Potlatch Paperboard 
Potlatch Paperboard 
Potlatch Paperboard 


Potlatch Paperboard 


POTLATCH PAPERBOARD 


In every great man...in every great company... 
in every great product... there is one quality 
which is essential — ABILITY! 


Potlatch paperboard is ‘‘custom tailored” to the 
most exacting specifications. Quality control, 
dependability and service are ‘‘built in’’ - in 
every Potlatch product. 


\, POTLATCH FORESTS INC. pf | 


\ ‘2 PAPERBOARD DIVISION—GENERAL OFFICES—LEWISTON, IDAHO 
¥ + 
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Packaging prospects FULL-VIEW 


The nation’s container manufactut- 
ers are “very optimistic” over busi- D ; S P LAY 
ness prospects for the remainder of 

1959, according to the summer edi- 
tion of Containers and Packaging 
Industry Report, a publication of 
the Containers & Packaging Div. of 
the Business & Defense Services 
Administration, U. S. Dept. of Com- 
merce. Their optimism is reflected 


in a 5% upturn in first-quarter-1959 


production and shipments compared 


with the same period in 1958. G i ves yy ew l ip s tic k 


Major factors in the gain were in 


the areas of converted flexible pack- A T * & M E yy D 0 U $ 


aging, steel shipping drums and 
pails, textile containers, corrugated AY A l E AY $ TA 6 T 
and solid fibre, and glass containers. 
Export statistics in the report show 
that U.S. exports of containers, 
packaging materials and packaging 
machinery are up 0.9% from 1958. 


It marks the fourth consecutive year 


that total exports have increased. 
But there has been a decline in ex- 
ports of aluminum foil, cotton bags 
and folding and_ set-up paper 
boxes. @ 


STATEMENT OF THE OWNERSHIP, MANAGEMENT 
AND CIRCULATION, ET( REQUIRED BY THE ACT 
OF CONGRESS OF AUGUST 24, 1912, AS AMENDED 
BY THE ACTS OF MARCH 19 AND JULY 2 
1946, of MODERN PACKAGING, published monthly 
it Bristol, Connecticut for October 1 19590 

State of New York 


County of New York 

Notary Public in and for the State 
aforesaid, personally appeared Alan 8S 
1aving been duly sworn according to law 
deposes and says that he is the Publisher of 
MODERN PACKAGING and that the following is, to 
the best of his knowledge and belief, a true state 
ment of the ownership, management, et< of the 
aforesaid publication for the date shown in the above 
caption, required by the act of August 24, 1912. as 
amended by the acts of Marct 193 ind July 2 
1946 (section 537, Postal Laws and Regulations) 
to wit 

1. The names and addresses of the publisher 
editor, managing t and business manager are 
Publisher Alan Cole 575 Madison Ave New 
York City. Editor, Lloyd Stouffer, 575 Madison Ave 
New York City. Managing editor, Thomas M. Jones 
575 Madison Ave New York City. Business manager 

y 


Stuart Siegel 1 Tintern Lane, Scarsdale, N 
2. The owner i (If owned by a corporation, its 
name and address must be stated and also, immedi 
ately thereunder the names and addresses of stock 
holders owning or holding one percent or more of 
total amount of stock. If not ownd by a corpora 
tior the names and addresses of the individual 
owners must be given. If owned by a partnership or 
ther unincorporated firm, its name and address, as 
well as that of each individual member, must be 
given.) Modern Packaging Corp., 575 Madison Ave . .'? ’ tic 
New York, N. Y. Charles A. Breskin, 575 Madison This package developed by Plastic 
ao oe! ha Picea ase H. Artisans, Inc. for AR. Winarick Inc., N.Y.C. 
Scarsdale sinda ein, S Susanna Court, . : , - SS li 
Hyde Park, Boston, Mass. Millie Breskin and Stuart helped give their new DURA-GLOSS lip- 
S. Siegel as trustees, 59 Park Rd., Scarsdale, N. Y stick immediate sales success in a highly 
and 31 Tintern Lane, Searsdale, N. Y. S. M. Mois 7 _ ark 
seiff, 860 Fifth Ave New York, N. Y. E. 8S. Gregg competitive market. ‘ . . 
632 Oakland Ave., Statesville, | N.¢ The P. A. package puts the lipstick in 
The known bondholders, mortgagees, and other . . , Ss . . = - ——. 
memrity holds owning of tailing one pacet or | seleview ina gleaming individual showcase 
more of total amount of bonds, mortgages, or other that sells from both sides and protects the 
securities are: None : : 
< Soe und 3 include, in cases where the product from handling and pilferage. The 
stockholder or security holder appears upon the books | lipstick and card — printed on both sides — 
\ of the company as trustee or in any other fiduciary F % San alin 
++» your product Industry and relation, the name of the person or corporation for are held between two domes formed in clear 
‘ whom such trustee is acting; also the statements in plastic and edge sealed to each other. 

will too — at Gov't. approved. the two paragraphs show the afflant’s full knowledge For ways to show-package your product 
and belief as to the circumstances and conditions 5 ‘ te - <4 
lower cost. Pats. Pending under which stockholders and security holders who do for greater sales, contact Plastic Artisans. 


not appear 1 the books of the company as trustees 


hold stock and securities in a capacity other than 
oto ALAN 8S. COLE Publisher PLASTIC ARTISANS, INC. 
of Maen. (gud Subseribed before me this 25th 4a¥ 1 Dock Street & Martin Place, Port Chester, N. Y. 
= (Se a) BEAT RIC 4 bag Ht Custom-designed, mass produced packages, package 
( 6689250 ‘Qualified ‘in New York County components, sampling devices, etc. in clear, opaque 
1600 Roland Hghts. Ave., Balto. 11, Md. Commission ¢ res March 30. 1960 and colored plastics. PA-121 


xpi 








OCTOBER 1959 249 





Not JUST Straight... 


y, C 
< but Stanford STRAIGHT ! 


Pat. No. 2,387,036 
Iss. Oct., 1945 





wow! 


Adhesives with a “built-in tranquilizer” ! 


My boss is completely “tranquilized” . . . no more 
production headaches because he uses Findley 
adhesives, He says they allow top machine speeds, a 
handle wide range of stocks, and give perfect re- . ,* a 6Melteine Accuses Wee 
sults. Adhesive worries are a thing of the past. ' pg ay on = 

The boss is really “tranquilized” when every- World’s most efficient, economical 


body’s happy . . . customers . . . employees . . . y side register control! Unique 
even me! ‘ : Stanford vacuum principle instant- 
— ew ane aren See See = ly, accurately corrects any change 
IF YOU WANT “TRANQUILIZING” ADHESIVES IN Saves Big Money in web path. Eliminates telescoped 
YOUR PACKAGING OR CONVERTING, CONTACT .. . on Coating, Slitting, 29d out-of-register rolls . . . pre- 
Printing, Laminating, vents spoilage . . . permits full- 
etc.—any operation, speed operation. 
IN DUS TRIAL any material, any ae 
ADHESIVES width. Unconditionally Guaranteed! 


30-Day Test Trial in Your Plant—-Write, Wire or Phone for Details! 
ENGINEERING COMPANY 
Salem, Illinois @ Phone: Salem 553 


DEPT. MP, MILWAUKEE 45, WISCONSIN Canadian Reps : Manton Brothers, Ltd, Toronto 
Also see pages 180, 219, 237 Mfrs. of Slitters, Web Guides, Rewinding and Constant Tension Equipment 











HELPFUL BOOKLETS FREE! 


PRINTING INKS. Illustrated 16-page brochure describes the 
problems and techniques of ink development and manufacture, 
and a line of inks for various purposes. Also a number of data 
sheets, one on each type of ink. Sinclair & Valentine Co 


( J-954) 
LABELS, STICKERS, TAGS. Illustrated 48-page booklet dis- 


cusses the requirements placed on labels in today’s markets, 
and describes a line of gummed, ungummed, pressure-sensitive, 
heat-seal and strip cohesive types. Pictures actual labels, et 


used on various types of products. Allen Hollander Co., Inx 
( J-958) 


PACKING IN CORRUGATED BOXES. Illustrated 32-page 
booklet entitled “How to Pack It” gives information on select- 
ing the proper corrugated packaging for new or existing prod- 
ucts. Discusses basic and special box designs. Hinde & Dauch 


( J-969 ) 
ELECTRON BEAM PROCESSING. 32-page bulletin offers 


engineering data not available elsewhere on technic al and eco- 
nomic factors in applying radiation industrially, including 
sterilization. Tables, charts, graphs, formulae. High Voltage En- 
gineering Corp. ( J-976) 


Any of the booklets described here, plus many others—forty- 
four in all—are available for the asking, without charge or 
obligation. 

Just turn to the Manufacturers’ Literature Section is this 
issue (pages 223, 224), circle the numbers corresponding to 
4 , . @p Z the booklets you want, fill in the reply postcard, and mail. No 
Glass and LLIN Lae ALLL ELA frs postage needed. 
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it makes a range of sizes that 
previously required 2 or 3 machines 


Whatever size or sizes of can you use, chances are it 
can be made on Bliss’ new No. 603 “Universal” body- 


maker, the most versatile bodymaker yet designed. 


The Model 603 Bodymaker manufactures cans up to 
6 3-16” diameter and 5 9-16” high. With modifications 
in the feed bar stroke and work station housings involv- 
ing standard change parts, it will produce cans up to 
7 13-16” in height. 


No other bodymaker made can handle that range of 
sizes; one plant wanting to make all those sizes would 


have to have either 2 or 3 bodymakers to do the job. 


It has been designed for continuous high speed oper- 
ation at maximum production rates of 400-500 can 
bodies a minute on smaller size cans. Open arch con- 
struction, with one side open, provides access to forming 
parts for adjustment and quick changeover to a differ- 
ent size can. 

Why not take a long thoughtful look at the new 603 
and other related equipment in the Bliss high speed 
can line? We'll be glad to give you all the information 
you want—both on the products and on the economics 
of making your own cans. Drop us a line today or call 


your local representative. 


BTMRSTON =v. c1155 company - canton, onic 


BLISS is more than a name—it’s a guarantee 


SINCE 1857 


PRESSES + ROLLING MILLS ¢ ROLLS +« DIE SETS + CONTAINER MACHINERY + CONTRACT MFG. 





Classified Advertisements 


Machinery and 
Equipment For Sale 


FOR SALE—2 Schooler J-2 Cellophane Wrap- 
ping Machines, 1 Doughboy AT Cellophane 
Sealer, 1 Stimpson Model 489 Electric Eye- 
letting Machine. All in good condition. Will 
sell or trade for case sealer or other pack- 
aging machinery. Magla Products, 412 Hal- 
sey St., Newark, New Jersey. 





FOR SALE—4 color Wolverine Hydro- 
Printer 41” width, Maxon dryer. 5 hp veri 
speed drive. Graymill ink pumps. Chill roll 
refrigeration, 13 print cylinders. Short usage 
Repiy 6 Poly. Excellent for cellophane. 
Reply Box 487, Alamo, Tex. 





MODERN PACKAGING AND FOOD PROC- 
ESSING MACHINERY — Pneumatic Scale 
Automatic Carton Feeder, Bottom Sealers, 
Wax Liners and Top Sealing Units with in- 
terconnecting conveyors. Pneumatic Scale 
Tite Wrap Machine and Large and Small 
Liners. Transwrap Machines, Model A Auger, 
Model A four side seal, and one Model B 
Volumetric. Colton Model 17-TF and Stokes 
Model 90-D Automatic Stainless Steel Tube 
Fillers and Closers. Hudson Sharp Campbell 
Models 2W6, 2W8 and 2W10 Wrappers. Ceco 
Model 40 and A 3901-12 Cartoning Machines. 
Hayssen wrappers, all sizes, for cellophane 
and polyethylene. Package ie Byes. B odel 
DF-1 Wrappers with Electric 1s ge 
Machinery Models FA, FF, 3, and 
FA4 Wrappers with and RF, Hlectnte 
Eyes, also Models F and CM2. Pack-Rapid 
Model A Wrapper. Battle Creek Model 47B 
Wrapper and Model 4B Glue Wrapper. Pack- 
age achinery Model PA (Palmer) Ma- 
chines. Fillers, Labelers, Cappers, Mixers, 
Grinders. Complete Details and Prices Avail- 
able on Request. Union Standard Equipment 
Company, 318 Lafayette Street, New York 
12, N. Y. Phone CAnal 6-5334. 


Machinery Wanted 


WANTED — FLEXOGRAPHIC TAIL END 
PRINTING PRESS. Can vse three color unit, 
ranging from 9 to 15” in width. Write to 
Box 1136, Modern Packaging. 


Materials Wanted 


WANTED—Vinyl and Polyethylene Scrap. 
Send description and small sample. We are 
continuous —— American Vinyl Corp., 
73-30 Grand Ave., Maspeth 78, N.Y. Tel: 
DEfender 5- 





WANTED—Butyrate, Kralastic, Cycolac, also 
Styrene, Acetate and Other Plastic Scra 
Claude P. Bamberger, Inc., Ridgefield Par 
N.J. HUbbard 9-5330. 


Help Wanted 


PRESSMAN — To operate new multicolor 
gravure press for established concern, ex- 
panding further in packaging field. Expan- 
sion program calls for additional presses 
with attendant opportunities. Experience in 
gravure printing on papers, films, and foils 
absolutely essential. Submit resume with 
salary requirements. Our employees know 
of this ad. Box 1132, Modern Packaging. 





FILM AND PAPER PRODUCTS SALES 
MANAGER—Unique opportunity for man 
strong in —e planning. Sound knowl- 
edge of packaging films and papers required. 
Midwest location. Box 1133, Modern Pack- 
aging 
INK MAN—East Coast Converter has open- 
ing for experienced flexographic ink and 
color matcher. Excellent opportunity with 
growth Company. Fringe benefits. Box 1134, 
Modern Packaging. 
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PRINTING FOREMAN for one of the East 
Coast largest cellophane and polyethylene 
converters. Must be able to supervise and 
maintain a multi-press operation. Salary 
$8,000 to $10,000 per year, commensurate 
with background and experience. Insurance 
benefits, bonus. Reply to Box 1135, Mod- 
ern Packaging. 





PACKAGING SALESMAN — Fast growing 
well financed company in flexible packag- 
ing field in California. Experience desirable. 
Compensation open. Send complete resume 
in complete confidence. Reply Box 1137, 
Modern Packaging. 





REPRESENTATIVES WANTED for the fore- 
most manufacturer of blister packaging ma- 
chinery now making the most successful 
blister packages. Additional products include 
die cutting equipment which trims a prac- 
tically unlimited amount of rule of plastic 
or plastic-like material. Our machines can 
meet the requirements of small or large 
production. Various territories open through- 
out the U.S. Send us a complete resume 
outlining experience, other lines & follow- 
ing. Box 1139, Modern Packaging. 





SALES AND SERVICE REPRESENTA- 
TIVES for international sales division. 
An internationally known U.S. manufac- 
turer of thermoplastics has several new 
position openings for sales and technical 
service representatives in its interna- 
tional sales division headquartered in 
Switzerland. Excellent opportunities to 
engage in product sales or customer 
service functions in European markets 
representing a major American indus- 
trial corporation. Exceptional prospect 
for future promotion. Applicants for 
either position must have a _ technical 
education or a minimum of 3 years re- 
lated experience in the thermoplastics 
industry. Must speak English fluently. 
French or German also essential. Please 
submit resume of education and experi- 
ence, including current salary. All re- 
plies treated confidentially. Interviews 
will be conducted at convenient Euro- 
pean locations during October. Write to 
Box 1138, Modern Packaging. 











TOP NOTCH MAN to supervise waxing, de- 
waxing and ge. operation. Broad knowl- 
edge of Stau Master and Right Angle Ma- 
chines essential. Replies confidential. Box 
1141, Modern Packaging. 





ROTOGRAVURE CYLINDER PRODUC- 
TION MANAGER—Must have experience 
or knowledge in established methods of 
producing process color, packaging, and 
specialty cylinders, including woodgrain 
and embossed engraved cylinders. This 
is a rare opportunity to join a well es- 
tablished organization of good reputation 
moving to a new plant in New Jersey. 
Expansion to larger quarters requires 
additional supervision, and our employees 
are aware of this advertisement. Reply 
with resume and photograph. Box 1143, 
Modern Packaging 








Employment 
Business Opportunities 
Used or Resale Equipment 


PRODUCTION MANAGEMENT OPPORTU- 
NITIES—Expanding division of multi-plant 
national company, offers unusual opportu- 
nities in film extrusion engineering, plant 
supervision, quality control, flexographic 
and rotogravure printing, machine designers. 
These are growth positions for — 
ambitious men with America’s ol bag 
maker. Reply to: Plastics Division, Chase 
Bag Company, 155 East 44th St., New York 
a, M.S. 





PACKAGING PERSONNEL 
Positions filled and secured. A confiden- 
tial Nationwide Service for employers 
seeking personnel and individuals seek- 
ing new positions. Inquiries invited. 
Reply to Graphic Arts Employment Serv- 
ice. Est. 1952. Helen M. Winters, Man- 
ager: Dept. PAC-10, 307 East 4th Street, 
Cincinnati 2, Ohio. Phone CHerry 1-2202 











INDUSTRIAL DESIGNER, senior, broad back- 
ground, managerial abilities, able to service 
accounts completely. Junior desi _ need 
not apply. PACKAGE DESIGN senior, 
strongly creative, graphic. ieee client 
servialae. For either of above send com- 
plete resume to Smith, Scherr & McDermott, 
39 South Miller Road, Akron 13, Ohio 





PACKAGING SALESMEN—Polyethylene 
Film Manufacturer offers excellent op- 
portunity for thoroughly experienced 
man to sell polyethylene film for pack- 
aging and industrial uses. Salary or 
commission. Send full details in confi- 
dence. Box No. 1145, Modern Packaging. 











Situations Wanted 


AVAILABLE — TECHNICAL SALESMAN — 
CHEMIST—Currently selling $500,000 yearly 
Interested in part time sales. Has contacts 
in packaging research laboratories of major 
food, drug, cosmetic, and soap manufac- 
turers in the New York area. Box 1130 
Modern Packaging 


ENGINEERING MANAGER—Mechanical En- 
gineer, E. 15 years Experience in Chem- 
icals and Plastics. Supervisory background 
in project engineering & research & devel- 
opment. Managed polyethylene film develop- 
ment and manufacture. Seeks position with 
opportunity to expand background. Reply 
Box 1131, Modern Packaging 


Miscellaneous 


EASTERN CONVERTER interested in en- 
tering cellophane tear tape business. Will 
be interested in outright purchase of going 
business. Reply to Box 1140, Modern Pack- 
aging. 


WANTED—Aerosol Packaging Line. Give 
Full Particulars. Reply Box 1142, Modern 
Packaging 





Per inch (or fraction) , 
Situation Wanted ads 





RATES FOR CLASSIFIED ADVERTISING 


ALL CLASSIFIED ADVERTISEMENTS PAYABLE IN ADVANCE OF PUBLICATION 
Closing date: 26th of second preceding month, e.g., October 26th for December issue 
$30.00. Each 3 inches or fraction (boxed) $15.00 extra 


For purpose of establishing rate, figure approximately 50-55 words per inch. 
Address all communications to Classified Advertising Department, 
Modern Packaging, 575 Madison Avenue, N. Y. Y. 

Modern Packaging reserves the right to accept, reject or censor classified copy. 


1/3 of above rates. 
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A Packaging Decision 
Can Change the Course 
of a Business 


When your sales curve has reached a 
plateau, a new package may be just the 
added force your business needs. 


If you're thinking of a new package, think first 

of Olin Mathieson's Packaging Division. We can 
provide you with creative ideas in packages for 
shipping or packages for selling... ideas designed 
to cut costs and increase profits. 


Our Packaging Division manufactures Olin 
Cellophane and Olin Polyethylene, Frostkratt 
paper and paperboard, corrugated shipping 
containers, multi-wall sacks, grocery bags 

and folding cartons. Also Ecusta cigarette paper, 
light-weight printing and specialty papers. 

Call in an Olin Mathieson representative today 


ON KA 


Olin tkraft > 
Olin Cellophane, N.Y. 21, N.Y. Frostkraft Products, West Monroe, La Ecusta Ecusta Papers, Pisgah Forest, N.C. 
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FACIAL TISSUES 


BOTTLES CLOCKS PRETZELS 


any cartoning job 


can be done better, faster 
and cheaper with a 


CECO MODEL 40 CARTONER 


The word that best describes this machine 
is versatility. Not only can it handle all of the 
many products shown above, but with a 
changeover that takes only 20 minutes, it can 
a handle an even wider range of sizes. It handles 

. ' folding cartons made of lightweight board 
With products inserted manu- . . - , 
ally, the Model 40 handles the or corrugated with equal ease. What’s more, 
carton automatically. It tucks the relatively low cost for a machine 
both ends or glue seals both ; “eee on 208 
ends or tucks one end and glue of this speed and flexibility 
seals the other means a minimum investment. 


. \ r PMENT CORPORATION 
A MACHINE FOR EVERY REQUIREMENT y | SR UCULT ENCHOE. TLODEFIEAD, EW JERSEY 


Other CECO machines include the oa = a it Please send literature checked off: 
glue sealing machine, Models 45 and ully automatic ie 

machines plus many standard accessories that OC Medel 3901 C1 Model 40 
customize any machine to your individual needs. CG (— Model 45 ( Model 50 


o a 
CECO eee eee 
ADDRESS__ 
CONTAINER EQUIPMENT CORPORATION city__________20NE_____STATE____ 
BLOOMFIELD, NEW JERSEY 
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SOLVE YOUR PACKING PROBLEMS 
at Low Cost with 


PARTITIONS 


« Sleeves - Necks - 
FOR PROTECTIVE 
PACKAGING 


When you turn to 


me §©6MIDWEST 
...Custom Made... | 


TO YOUR EXACT CUSTOM-CUT CELLULOSE ACETATE, 
ACETATE BUTYRATE SHEET & ROLLS 


For packaging with “‘sell’’ . . . call on the technical 
specialists at Midwest Plastic—the nation’s oldest, 
biggest exclusive extruder of thermoplastic sheet. 
Let our experts give your products the visibility, 
beauty and protection that makes sales-winners. 
Prompt delivery assured from our central location. 


oe ua 
WRITE, PHONE, WIRE for QUOTATIONS on YOUR REQUIREMENTS 





Peter Partition Corp. operates one of America’s 
largest plants devoted exclusively to the 
production of cardboard partitions. 


PETER PARTITION CORP. 


Manufacturers of Cardboard Partitions 


124 BOERUM PLACE BROOKLYN 1, N.Y. 


Telephone: TRiangle 5-4033 


1801 CHICAGO ROAD 
CHICAGO HEIGHTS, ILLINOIS 
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NUT MEATS 


PASTRY 


If grease, moisture or fine finishes present packaging problems 
for your product, here’s how you can pack and ship them safely 
without recourse to costly carton liners: 





Incorporate A-C Polyethylene into your present carton-coating 
operation! It will eliminate fiber scratch and scuffing, give your 
cartons adequate resistance to grease, water and chemicals. 


CA RTO N COATI NGS OFFER A-C Polyethylene can save you money, too. When you add it to 
7-WAY PROTECTION ordinary wax coatings, penetration is drastically reduced, re- 


sulting in less wax consumption. For example, with straight 
paraffin, the normal coating weight is 7-8 lbs./ 1000 sq. ft. With 
No more fiber scratch addition of A-C Polyethylene, it is frequently reduced to 3-5 


PRONE HONS CEETenee lbs./1000 sq. ft. with superior protection! 
Higher chemical resistance 


High grease resistance Write for literature, free samples. Free samples and tech- 
Better gloss nical data are now ready for your evaluation. Just write us at 
* Moisture resistance the address below. Or ask your local Semet-Solvay representa- 
Reduced rub-off tive for a demonstration in your own plant. He can show you, 
right on your own equipment, how A-C Polyethylene can im- 
prove your cartons, save you money at the same time! Contact 
| li d us for the names of processors in your area who make up blends 

le of A-C Polyethylene and wax. 


hemical. SEMET-SOLVAY PETROCHEMICAL DIVISION 
Dept. 554-L, 40 Rector Street, New York 6, N. Y. 
National Distribution * Warehousing in Principal Cities 
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2“ CLOSURE IDEA BULLETIN i 
For Users of Fibreboard Boxes _— 





Users needing low-cost, high-volume closure 

of all types of fibreboard boxes find 

characteristics of wire stitching method 

particularly advantageous...economical 
.continuous long runs without frequent 

need to reload...coils hold enough wire 

for many thousands of stitches. 








Wire tangling, snagging, eliminated by 

positive brake action on Acme Steel 25 and 

50 lb. coil holders...machine or floor 

mounted. Model P1AO coil holder for single 

head stitchers holds two 50 1b. coils of 

wire...wire feeds from first coil while 

second coil is ready for instant threading 
.floor standing model...does not 

have to be fastened in any manner to floor or 

stitcher. More details in AD-159. 





Toy manufacturer uses Acme Steel Wire 
Stitcher, Model 600 Champion, to stitch 
plastic bubble to display card as protection 
over toy accordion. Stitched cards assemble 
faster, stay intact better. Operation 
described completely in W4-2. 


Free Booklet, "A Guide to Better Closures" 
.an impartial report on glue, tape, 

staple and wire stitching closure methods. 

Points the way toward savings, superior 

product protection...send for your 

free copy today. 





Contact your Acme Idea Man for additional 
information and ideas on better ways in 
which wire stitching can serve. His inten- 
Sive training, backed by Acme Steel Company's 
75 years of experience with closure methods, 
is at your service. Write Dept. MDW-109, 
Acme Steel Products Division, Acme Steel 
Company, Chicago 27, Illinois, for information on the complete 
Acme Steel line of box, book and metal stitchers. 


aut WIRE STITCHING 
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pat hand: that’s what you hold when you deal with a single, 


convenient packaging source. Lassiter designs and produces — 


for a wide variety of consumer products — practically 
every type of printed package, using all the major 


packaging materials. Another good reason to call Lassiter. 


DESIGNERS AND MANUFACTURERS OF PRINTED PACKAGING IN FILM, FOIL, PAPER, PAPERBOARD 
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Playing cards courtesy of The Metropolitan Museum of Art 


LASSITER 


S @&@ RP eR A TF 


350 FIFTH AVENUE « NEW YORK 


1 


Charlotte. N.C.- Chicago, Ill.- Cheltenham, Pa 
le. Va 
N.C 


Atlanta, Ga 


EXECUTIVE 


- Greensboro. N.C 
OFFICES Charitotte, 


+ Danvil 








: | FLEXIBLE = 
PACKAGING 
DIVISION 








Tobacco Pouches 


by Continental 
LAMINATIONS , MAKE THE RIGHT PACKAGE FOR YOU! 


Here’s laminated packaging at its versati/e best...superbly printed, and serving your product 
requirements with the finest features of many superior materials! 


Remember... Continental also leads in paper, poly and film conversion! 











